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There’s  a  Greatr"; 

FOOD  ADVERTISING 

STORY  in  Chicago 


— exceedingly  plain,  clear 
d  permitting  of  no  misinterpretation 


1  The  Chicago  Daily  News  has  carried  more  food  advertising  than  any  other  Chicago 
'  *  daily  newspaper  for  more  than  twelve  years. 

O  During  1927  The  Daily  News  carried  more  food  advertising  (local  and  national) 
than  both  morning  newspapers  daily  and  Sunday  combined,  more  than  all  other 
evening  newspapers  combined. 

During  the  first  eight  months  of  1928  The  Daily  News  gained  more  agate  lines 
•  of  food  advertising  than  all  other  Chicago  newspapers,  daily  and  Sunday,  com¬ 
bined. 


THE  STORY  IN  AGATE  LINES 


Being  the  eight  months'  record  of  food 
advertising  in  all  Chicago  newspapers 
Eight  Month*’ 

Newtpapor  Total  < 

The  Daily  News . 919,584  22 

American  . 685,495  1 1 

Daily  Tribune . 392,036 

Daily  Herald-Examiner . 122,870 

Pott  .  21,354 

Journal  .  12,626 

Sunday  Tribune  . 147,977 

Sunday  Herald-Examiner .  . 115,139 

NOrE:  The  mbon  tofci*  dott  mot  imclmdt  lAo  adoertltlng  of  tho  ChU-ano  deportment 
■carcf,  a,  the  eeporme  weekday  and  Samdoy  Jlgarct  wo  not  ormttoble.  Them  etoret  in 
the  grtt  eight  maothi  of  I9U  placed  in  'Tho  Daily  ISewe  ItTJtS  llnet  of  food  odvertit- 
inf,  or  nearly  twko  the  volume  of  all  other  papore,  daily  and  Sondor,  romhined. 


Loss 


There’s  a  great  food  advertising  story  in  Chicago  ...  the  idain  story  of  advertising 
experience  .  .  .  written  over  a  period  of  twelve  years  .  .  .  tested  and  approved  by 
America’s  sharpest  buyers  of  advertising  space.  Any  advertiser  seeking  the  medium 
most  effective  in  the  Chicago  market  may  profiubly  study  it. 


THE  CHICAGO  DAILY  NEWS 


4^  ADVER'nSING  REPRESENT A'nVES: 


Chicago*s  Home  Newspaper 


WEW  YORK  OHIOAOO 

J.  B.  Woodward  Woodward  A  Rally 

lit  I.  Ud  tt.  360  V.  Hlohlgsa  Ava. 


DBTROIT  BAR  yRAXCIBCO 

Woodward  A  Roily  C.  Ooo.  Rrognoat 

40t  FIm  Arts  Bldg.  303  Orockor  1st  Rst’l  Bank  Bldg, 


Member  of  lOOfiOO  Group  of  imerican  Citios 


Circulation  of  The  Birmingham 
News  and  Age-Herald  in  Tuscum- 
bia,  Morning,  155;  Evening,  283; 
Sunday,  444. 
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Cities  of  the  Birmingham  Market: 
TUSCUMBI  A 

The  smallest  of  the  three  cities  built  about  the  ^Muscle  Shoals 
Project.  Population,  7,000.  It  enjoys  the  same  metropolitan 
advantages  of  Florence  and  Sheffield,  its  sister  cities — and  their 
same  civic  and  industrial  advantages. 

In  Tuscumbia  are:  2  schools,  valued  at  $100,000  with  an  attendance  of  800;  2  banks;  1,000 
electric  meters;  550  water  meters;  1,500  telephones;  14  miles  of  paved  streets;  10  miles  of 
water  mains;  8  miles  sewers;  28  miles  paved  sidewalks;  4  miles  gutters  and  curbings. 
Within  a  50  mile  radius  are  41  minerals,  used  in  manufacturing.  Adjacent  are  some  of  the 
finest  iron  ore  deposits  in  the  world. 


There  are  8  industrial  plants,  and  48  retail  outlets. 


\GEHERALD 


The  Soulh'x  Greatest  Seu'spaper 


I  N  I  M\<, 

N.itioivil  K*’|»rr\rnluU\i‘s 
K1 I  LY  SMNH  COMPANY 

^ork— Chitaud  —  Kmton  I'hilddrlphld — .\tldnt.i 
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iPERS 

iomeJ 


SUNPAPER  CARRIERS 
deliver  the  Sunpapers  to  the 
homes  of  Baltimore  and  suburbs 
with  the '  regularity  of  clockwork, 
rain  or  shine.  The  photograph 
shows  a  carrier  serving  in  a  block 
where  every  home  (with  the 
exception  of  one  unoccupied) 
receives  the  Sunpapers. 


The  Circulation 


of  the 


Sunpapers 


for  September,  1928 


Daily  (M  &  E) 


a8S«622 


A  Gain  of  34,786 
Over  September,  1927 


'lOHN  a  WOODWARD 
Btvtft  Bmni  BUf. 

HO  E.  42mJ  Si..  Nne  Ytrk 
GUY  a  OSBORN 
MO  N.  Mirkifan  Avf.,  Ckiiaft 
JOSEPH  a  8COLARO  . 

Cntral  kitlan  Bid,.,  OHrti! 

A.  O.  GRANT 
CtaililwlUm  Bid,..  AlUmm 
C.  GEORGE  EROGN18S 
firtt  Nalitnal  Bank  Bldg. 

Sam  frantitta 


Everything  in  Baltimore  Revolves  Around 


THE 


SUN 


MORNING 


EVENING 


SUNDAY 


/ 
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IN  PHIL/iDELPHIA 

yill¥lJAI.I.Y  A  ^HCU  PE€PEE 
IIEAE)  CME  NEWSPAPER. 


1903 


■■3,975 


'  ^913''  ''  I9i»' 


•  923 


■  927 

S49I14S 

Cmctll-ATICN 


¥HIRD  I.ARCKSY  NARKEY 


jPPII^I  ^  m  r  ■  iHKSK  are  advertiHini; 
I  I  IJB  eonditionH  that  are 

^  jJ  /  k  intmt  unuHual: 

— .4  dehnite  marketI(Freat 
in  population;  great  in 
wealth  and  buying  power. 

—One  advertiHing  medium!  A  fine  newH- 
paper,  with  a  circulation  which  ahtne  coven* 
the  market. 

They  mean  concentration  of  adverliHing 
energy;  and  that,  in  turn,  means  pouvn— 

I’ower  for  the  advertiser  to  make  sales 
and  to  save  fwsts  in  making  them  ! 

Philadelphia  is  unique  among  great  markets 
in  the  opportunity  it  offers. 


Tht  Largest  Newspaper  by  Far  in  Phila¬ 
delphia:  One  of  the  Greatest  in  America 

By  avokliDc  MiiMtiaiutl  methods  and  takinc 
care  U>  protect  the  conMence  of  its  readers.  The 
Bulletin  has  i^own.  throuirii  the  years,  from  a 
few  thcMisund  to  a  net  paid  sale  of  549, 1411  oopiea. 


America’s  Third  Largest  Markel— 

One  Newspaper — One  Advertising  Cost 

Within  the  retail  tradina  area  of  I’hiladelphia 
are  sii  hundred  thousand  homes  of  as  prosper¬ 
ous  a  |>en|>le  as  exist  on  the  earth.  Selling  cxiata 
in  this  ftreat  market  are  conserved  by  ooncen- 
tralina  in  The  Kvenina  Bulletin,  the  newspaner 
read  in  nearly  every  home  in  city  and  suDurba, 


paper.  The  Evening  Bulletin,  is  read  in 
nearly  every  home. 

The  Evening  Bulletin  expresses  Philadelphia; 
reflects  the  standards  of  its  people. 

In  news,  editorials,  in  all  features.  The 
Bulletin  follows  the  example  of  care  and 
moderation  set  by  this  people.  The  people 
give  The  Bulletin  their  confidence. 


For  in  the  Philadelphia  market,  one  news-  It  has  had  no  part  in  sensational  journalism. 


It  has  used  no  contests, 
coupons,prizes,premiums. 
or  other  artificial  means 
of  stimulating  circulation. 


But  has  built  its  circulation  solidly— on  its 
merits  as  a  newspaper,  judged  by  the  home 
standards  of  this  city  famous  for  fine  homes. 

Today,  in  this  territory,  you  find  a  market  of 
six  hundred  thousand  homes.— 

AND— a  newspaper  with  more  than  a  half 
million  circulation  daily. 

In  Philadelphia,  advertising  coverage  is  sim¬ 
plified  . . .  waste  and  duplication  eliminated 
. . .  for  the  advertiser.  Here  alone,  of  all  met¬ 
ropolitan  markets  in  the  country,  virtually 
a  whole  people  read  one  great  newspaper. 


®ht  €knii^  Bulletin 


FVttw  York  Ofleai  S47  Park  Aoaaar 

Ckleapo  OAcei  S8S  N.  Mleklgaa  Avasaa 


City  Hail  Square 

PHILADELPHIA 


D«MI  Oaem  MI  LaCiyetta  Baalsvatrf 
Saa  PtasclKo  Oaeci  Ml  Matkel  Stnci 
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second  class  entries;  Taa  Jousnalist,  March  24th,  1884;  NtwsrAraaDoit,  March,  1892;  Tat  Fouara  Estate,  March  Ist,  1894;  Tac  Editob  &  PuBi.isHEa,  December  7th,  1901;  The 
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Editors  Pick  Hoover  to  Win  With  387 
Electoral  Votes  to  Smith’s  126 

Poll  Completed  by  Editor  &  Publisher  Gives  Republican  Candidate  Popular  Vote  of  16,271,276  to 
Opponent’s  1  2,863,936 — New  York,  Missouri  and  Maryland  Appear  Doubtful 


Results  of  a  most  unusual  straw 
Tote  on  the  coming  Presidential  elec- 
on  are  announced  in  this  issue.  It  was 
conducted  by  Editor  &  Publisher  be- 
sten  Sept.  6  and  Oct.  3  among  the  edi- 
irs  of  ail  daily  English  language  news- 
pjpers  of  the  United  States,  and  it 
■coords  the  composite  opinions  on  the 
otconie  of  the  Presidential  contest  of 
425  newspaper  executives,  who,  according 
10  the  terms  of  the  ballot,  stated  their 
'tdiefs,  based  on  newspaper  experience 
and  devoid  of  partisan  feeling.” 

This  composite  is  tabulated  on  the  next 
'4ge.  but  it  can  be  quickly  summarised 
as  follows : 

Herbert  Hoover  will  poll  a  total  popu- 
ar  vote  of  16^71,276,  while  Alfred  E. 
xnith  will  receive  12,863,936  votes. 

Herbert  Hoover  is  regarded  as  certain 
10  receive  a  total  of  387  electoral  votes, 
(ith  126  certain  for  Gov.  Smith. 

Only  one  state  shows  up  as  doubtful 
n  the  editorial  vote — Missouri,  with  IS 
(dhors  favoring  Hoover  to  carry  the 
sale,  14  Smith,  and  two  declining  to 
mmit  themselves. 

According  to  the  newspaper  leaders. 
Gw.  Smith  is  certain  to  carry  the  "Solid 
South,”  including  Texas,  but  not  includ- 
in*  Kentucky  or  Oklahoma  Both  of  the 
iatter  states,  in  the  eyes  of  their  news- 
Nprr  men,  will  probably  give  Mr. 
'•'ver  pluralities. 

In  four  states,  all  in  the  .South,  editors 
irre  unanimous  that  Mr.  Hoover  could 
M  win  their  electoral  college  votes.  In 
’i  state.s  the  editors  were  equally  unani- 
nos  that  Gov.  Smith  had  no  chance  of 
•ling  the  state  preference. 

I  Tie  Southern  States  in  which  all  edi- 
s  indicated  Gov.  Smith  as  the  popular 
o,  Tte  were  Arkansas,  Louisiana,  Mis- 
sip,  H,  and  Virginia.  Louisiana  editors 
jiso  ‘lieved  by  a  vote  of  5  to  2,  with 
L  (Jo,  ibtful  that  Mr.  Smith  would  win 
tht  n,  ttional  election,  averages  of  their 
inutei  of  the  popular  vote  giving  the 
mnocrat.  ^  candidate  14,826,325  votes. 
|ainst  11,  ^56,250  votes  for  Mr.  Hoover, 
n  jj  'ate  group  of  editors  returned 
limilar  vi  »<6ct.  46  other  state  groups 
ting  that  Hoover’s  national  popular 
'f  would  e  *ceed  that  of  New  York’s 
|f*frnor  by  r.  wpns  ranging  from  900,- 
'<•  (the  Texa  ’•  average  estimate)  to 
iJOO,000  (as  it  aiTP^red  to  the  lowans). 
"  joining,  with  t  '■*y  o”®  vote  cast,  did  not 
atiy  estim.  of  the  popular  vote. 
The  fifteen  staU  '•  which  the  editors 
tmanimous  in  fivinj?  the  Republican 
pndidate  the  popuk  '*  preference  were : 

J  Colorado.  Delawi  '»•,  Jowa.  Kansas, 
|M»e,  Maryland.  H*chigan.  Nevada. 
I**  Hampshire.  Ore  Pennsylvania. 

^  Vermont.  Washi  V’n  and  Wyom. 
f*  Of  these.  Marylai  with  only  two 
t***  cast,  might  be  con  ^er^  dou^ful. 
r*.  reluctance  of  the  V  dryland  editors 
t  ihe  opinions  even  anon  Tjniously  mig^t 
"P  he  taken  as  indicating  »  of  as  to  the 
7^  The  electoral  v  of 

including  Maryland.  totals  127. 


By  ARTHUR  ROBB 


The  vote  of  the  states  their  editors  con¬ 
sider  .safe  for  Gov.  Smith,  with  no  dis¬ 
senting  voice,  totals  31.  The  total  vote 
of  states  in  which  Gov.  Smith  receives 
the  majority  of  the  editorial  favor  is  126. 
or  one  less  than  that  of  the  states  in  which 
Mr.  Hoover  is  the  unanimous  editorial 
selection. 

All  of  the  states  in  which  unanimous 
opinion  favors  Smith  have  been  Demo¬ 
cratic  since  the  Civil  War,  as  have  all 
of  those  in  which  he  receives  the  ma¬ 
jority  opinion. 

Of  the  thirteen  states  favoring  Mr. 
Hoover  unanimously,  the  records  show 


Washington — Republican,  1920,  1924 ; 
Democratic,  1916;  Progressive,  1912; 
Republican,  1908. 

Wyoming — Republican,  1920,  1924; 

Democratic,  1912,  1916;  Republican,  1908, 
It  will  be  noted  that  all  of  these  states 
have  given  the  Republican  candidate  their 
electoral  votes  in  1920  and  1924,  that 
.seven  of  them  have  returned  Republican 
majorities  in  the  past  three  campaigns 
also,  and  that  one,  Vermont,  has  been 
consistently  Republican  throughout.  Only 
two,  Colorado  and  Nevada,  had  dominant 
Democratic  leanings  for  more  than  two 
campaigns  prior  to  1920.  It  is  evident 


EDITORS*  STRAW  VOTE 

^HE  EDITOR  &  PUBLISHER  straw  vote  among  editors  of  newspapers 
is  herewith  presented  as  a  pre-election  prophecy.  Each  editor  was  asked 
to  vote  his  opinion  based  on  newspaper  experienre,  devoid  of  partisan 
feeling. 

The  sole  object  of  EDITOR  &  PUBLISHEiR  has  been  to  ascertain  for 
its  readers  the  current  opinion  of  daily  newspaper  editors  as  to  the  prob¬ 
able  outcome  of  the  contest  at  the  polls  on  November  6.  , 

In  considering  the  result  of  this  straw  vote,  readers  should  in  fairness 
hear  in  mind  that  the  poll  is  not  complete,  and  an  altered  result  might,  or 
might  not,  be  given  by  a  complete  poll,  were  one  possible. 

The  Btatistics  may  be  regarded  as  representative,  as  predirled  stale  plu¬ 
ralities  and  popular  votes  are  averages,  computed  from  the  respective  esti¬ 
mates  of  the  editors  voting  by  states. 


the  following  history  for  the  past  five 
campaigns : 

Colorado — Republican,  1920,  1924; 
Democratic,  1908,  1912,  1916. 

Delaware — Republican,  1916,  1920, 1924; 
Democratic,  1912;  Republican,  1908. 

Iowa — Republican,  1916,  1920,  1924; 
iJemocratic,  1912;  Republican,  1908. 

Kansas — Republican,  1920,  1924;  Dem¬ 
ocratic,  1912,  1916;  Republican,  1908. 

Maine — Republican  191^  1920,  1924 ; 
Democratic,  1912;  Republican,  1908. 

Mar  yl  and  —  Republican,  1920,  1924 ; 
Democratic,  1908,  1912,  1916. 

Michigan — Republican,  1916,  1920,  1924; 
Progressive,  1912;  Republican,  1908. 

Nevada — Republican,  1920,  1924;  Dem¬ 
ocratic.  1908.  1912,  1916. 

New  H  a  m  p  s  h  i  r  e — Republican,  1920, 
1924;  Democratic,  1912,  1916;  Republican, 
1908. 

Oregon — RMiublican,  1916,  1920.  1924; 
Democratic,  1912;  Republican,  1908. 

Pennsylvania  —  Republican.  1916,  1920, 
1924;  Progressive,  1912;  Republican, 
1906 

Utah — Republican,  1920,  1924;  Demo¬ 
cratic,  1916;  Republican,  1908,  1912. 

Vermont — Republican,  1908,  1912,  1916, 
1920,  1924. 


that  the  editors  of  these  states  expect 
the  political  thought  that  has  dominated 
for  the  past  eight  years  to  continue  as 
the  local  philosophy. 

Doubtfid  states,  in  addition  to  Mary¬ 
land,  above  noted,  might  also  be  said  to 
include,  on  the  editors’  ballots,  New  York 
and  Missouri.  Wyoming  is  included  in 
the  list  unanimous  for  Hoover,  hut  it 
might  also  be  included  in  the  list  of 
doubtful  states  because  only  one  daily 
newspaper  of  the  state’s  five  res[N)nde<i. 

New  York  State,  as  appears  in  the 
second  and  third  columns  of  the  table 
on  the  next  page,  is  accorded  to  Mr. 
Hoover,  with  33  editors  stating  that  he 
will  carry  the  state  and  19  stating  the 
belief  that  Gov.  Smith  will  win  the  popu¬ 
lar  verdict.  Two  are  non-committal  On 
its  face,  that  is  an  overwhelming  testi¬ 
mony  of  faith  in  the  Republican  cause, 
but  there  are  other  circumstances,  some 
in  and  some  not  in  the  table,  which  may 
discount  it. 

The  first  is  the  estimates  of  the  plural¬ 
ities  by  which  the  candidates  are  ’ex¬ 
pected  to  cari^  the  state  by  their  respec¬ 
tive  protagonists.  Those  predicting  Re¬ 
publican  victory  expect  it  in  New  York 
State  by  an  average  margin  of  151,395 


votes,  while  those  who  predict  a  Demo¬ 
cratic  victory  expect  an  average  plurality 
of  1M,015  votes.  Another  factor  to  be 
considered  in  New  York  to  a  greater 
extent  than  anywhere  else  in  the  country 
in  weighing  the  value  of  this  straw  vote 
is  the  rural-urban  division  of  the  state's 
population.  Most  of  the  state’s  news- 
liapcrs  are  published  outside  of  New 
York  City  and  only  half  a  dozen  of  the 
votes  recorded  are  from  New  York  City 
newspaper  editors.  While  the  editors 
were  requested  to  vote  according  to  their 
beliefs  based  upon  newspaper  experience 
and  devoid  of  partisan  feeling,  the  in¬ 
fluence  of  the  local  political  environment 
upon  the  editor’s  thoughts  and  opinions 
is  _  bound  to  be  considerable.  Whether 
this  has  been  the  case  in  New  York 
State,  the  political  history  of  which  is 
marked  by  many  upsets,  no  one  can  say  at 
this  time,  but  it  is  important  enough  as 
a  factor  to  make  the  careful  analysis 
discount  figures  which  are  no  more  de¬ 
cisive  for  the  state  than  those  given. 

Missouri,  indicated  on  the  table  with 
a  question  mark,  is  the  state  revealed 
as  most  doubtful.  Two  editors  who 
declined  to  commit  themselves  to  a 
definite  opinion  on  the  State  contest,  hold 
the  balance  of  power  between  the  15 
who  regard  Mr.  Hoover’s  chances  as 
best  and  the  14  who  believe  Gov.  Smith 
will  win  the  state.  The  editors  who 
favored  Mr.  Hoover  helieve<i  he  would 
win  by  35,038  votes ;  the  editors  who 
favored  Gov.  Smith  predicted  a  plurality 
of  42.750  votes.  Considered  with  Mis¬ 
souri’s  political  history,  the  editorial 
predictions  are  uncertain  enough  to  war¬ 
rant  placing  the  state  in  the  doubtful 
classification. 

In  most  other  states  the  margin  is 
wide  enough  on  either  camlidates’  side 
to  permit  definite  classification  of  the 
editorial  beliefs. 

The  plurality  figures  in  the  fifth  and 
sixth  columns,  and  the  total  popular 
vote  figures  in  the  last  two  columns  on 
the  next  page  were  found  by  averaging 
the  predicted  figures  for  each  candidate 
submitted  by  each  e<litor.  They  include 
all  varieties  of  estimates— some  which 
evidence  ignorance  that  women  have 
been  endowed  with  the  suffrage,  some 
which  evidence  a  belief  that  the  number 
of  voters  will  increase  50  per  cent  over 
1924  the  country  over,  an<l  some  which 
look  suspiciously  like  the  1924  tables 
in  the  World  Almanac.  The  net  result 
in  both  state  purality  estimates  and  na¬ 
tional  popular  vote  estimates,  is  to  pro¬ 
duce  a  total  estimated  vote  and  a  net 
difference  between  the  estimated  plurali¬ 
ties  of  Hoover  and  Smith,  which  prac¬ 
tically  equal  the  figures  for  1924. 

For  instance,  Mr.  Hoover  is  given  a 
total  vote,  from  the  averaged  estimates, 
of  16.271,276  ballots.  Gov.  Smith’s  figure, 
by  the  averages,  is  12,863.936.  Their 
total  is  29,035,212  votes.  The  total  vote 
cast  in  1%4  was  29,090,208.  of  which 
the  Democratic  candidate  took  8,386,503. 
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the  Independent,  Progressive,  and  So¬ 
cialist  candidate,  4,8^,856,  and  Mr. 
Gx^idge,  the  Republican  candidate,  15,- 
725,016  votes.  The  total  vote  of  the 
three  major  candidates  was  28,937,990 
votes,  or  about  29,000  more  votes  than 
the  averaged  totals  estimated  by  the  edi¬ 
tors  in  the  current  poll. 

The  difference  lietweeii  the  Ihxjver 
and  the  Smith  iiatir>ual  popular  votes 
is  3,381,044  votes.  The  HiKO-er  plurality, 
estimated  and  averaged  in  the  fifth  col¬ 
umn,  totals  to  3,357,675  votes,  a  c(jii*ci- 
dence  that  is  remarkable  when  it  is  con¬ 
sidered  that  the  questi<His  as  put  liad 
no  mathematical  relation  nor  any  facili¬ 
ties  for  reconciling  the  two  estimates. 
Mr.  Coolidge’s  plurality  over  the  com¬ 
bined  votes  of  Mr.  Davis  and  .Senator 
LaF'ollette  in  1924  was  2,612,042  votes. 
The  difference  between  the  estimated 
Hoover  vote  and  the  total  for  Coolidge 
is  419,754  votes,  which  atkled  to  the 
Coolidge  plurality,  gives  a  total  of  3,- 
021,816,  a  variation  which  is  not  ex¬ 
cessive  in  view  of  the  manner  in  which 
the  1928  totals  have  Iteen  olttained. 

Estimates  of  the  total  popular  range 
from  a  low  in  Delaware  of  17,000,000  to 


36,000, (XK)  in  South  Dakota.  Many  state 
averages  show  an  expected  total  vote  in 
exeess  of  30,000,000  and  several  plaee 
the  total  at  more  than  32,000,000.  Only 
one  other  state  drops  its  figure  below 
20,000,000  votes,  Kentucky’s  figure  being 
19,200,000  The  prevailing  opinion  would 
therefore  seem  to  be  that  a  greater  pro¬ 
portion  of  the  eligible  citizenry  will  cast 
liallots  this  year  than  in  1920  or  1924. 

record  has  been  made  of  the  popu¬ 
lar  vote  estimates,  and,  as  promised  on 
the  Ixillots,  the  e<litor  whose  estimate 
came  closest  to  the  actual  totals  as  reg¬ 
istered  on  Nov.  6  will  receive  a  five-year 
]>aid-up  subscription  to  Editor  &  PtiB- 
i.isifKK.  .Ml  other  informatkni  on  these 
ballots  will  be  destroyed  as  soon  as  this 
issue  gfK-s  to  press. 


TO  ENTER  DAILY  HELD 

The  .State  fiazette  Publishing  Com¬ 
pany  of  Dyersburg,  Tenn.,  will  begin 
publication  of  an  afternoon  paper  on 
Oct.  15.  it  was  announced  this  week. 
The  firm  also  will  continue  publication 
of  the  semi-weekly  Stale  Gazette,  now 
in  its  fxVI  year. 


SUES  DAILY  FOR  $100,000 


Portland  Attorney  Ba*e*  Action  on 
Interview  With  Prisoner 

Toni  Mannix,  an  attorney,  lias  tiled 
libel  action  against  the  Portland  (Ore.) 
Telegrain,  asking  $100.(XX)  damages.  The 
action  is  based  on  a  story  in  the  Tele¬ 
gram  quoting  a  man  arrested  in  Portland 
as  a  fugitive  from  Missouri  to  the  effect 
that  Mannix,  his  attorney,  ha<l  betrayed 
him  to  the  authorities,  and  that  Mannix 
ha<I  proposed  to  him  an  enterprise  to  de¬ 
fraud  a  prominent  Portland  citizen. 

Mannix  denies  the  charges  as  entirely 
unfounded  and  says  that  at  no  time  was 
he  attorney  for  the  man  who  gave  the 
interview  to  the  Telegram. 

1.  B.  BOWEN  RETIRES 


Sell*  Interest  in  Baker  (Ore.)  Morn¬ 
ing  Democrat  to  E.  L.  Crockatt 

I.  B.  Bowen,  Sr.,  after  nearly  a  half 
century  as  editor  and  co-publisher  of  the 
Baker  (Ore.)  Morning  Democrat,  has 
retired,  selling  his  one-half  interest  in 


the  paper  to  E.  L.  Crockatt  of  lu.. 
\lr.  Bowen  established  the  Dt-inocrjt  ■ 
partnership  with  George  B.  Small, 
afterwards  sold  his  interests  to  Will 
Evans,  present  manager. 

Mr.  Crockatt,  who  now  L>ei.nn. 
editor,  ha>  been  sales  manager  for  :> 
Eastern  Oregon  Light  &  Power  Cde 
pany. 


CRUSINBERRY  ELEClED 


Chicago  Daily  New*  Man  Head*  B»w. 
ball  Writer*’  A**ociation 

James  Crusinberry  of  the  Chke., 
Daily  Keivs  was  elected  president  of  C 
Baseball  W'^riters’  Association  of  Amer! 
at  the  annual  meeting  of  the  .l^'(x'ia;■ 
in  St.  I»uis,  Oct.  9.  William  E.  Bran 
of  the  Philadelphia  Public  Ledger  y,, 
elected  vice-president  and  Henry  P 
I'Mwards  of  Chicago  was  re-elected  sra 
tary-treasurer. 

James  M.  Gould  of  the  St.  l.ouu  Slo 
and  Burty  Whitman  of  the  Roilion  Ilerji 
former  presidents  and  Tom  Sw<ipe.  oft‘ 
CIm'innati  Post,  and  John  Keller,  If’aih 
ington  Star,  were  electeil  directors. 
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FRANCE  ORDERS  U.  S.  CORRESPONDENT  EXPELLED 


Government  Officials  and  Newspaper  Men  Support  Harold  J.  T.  Horan,  Universal  Service,  Who 
Reported  Anglo-French  “Secret  Treaty” — W.  R.  Hearst  Himself  Obtained  Document 


secretary  KELLOGG  in  Wash- 
Ojngton,  and  American  newspaper  men 
Ib  Paris  this  week  rallied  to  the  support 
of  Harold  J.  T. 

Horarr,  Paris 
(orespondent  of 
Ujirersal  Serv- 
itt,  arrested  by 
French  authori¬ 
ties  Oct.  8,  and 
ortlered  expelled 
from  the  country 
because  hc^  ca¬ 
bled  to  Ameri- 
an  newspapers 
France’s  explan¬ 
ation  to  its 
owi  diplomats  of 
the  Anglo- 
French  naval 

compromise.  ^  u  u 

Horan  was  threatened  by  the  rrenen 
police  with  a  five-year  jail  sentence  un¬ 
less  he  signed  a  promise  to  leave  France 
oo  Thursday  of  this  week.  After  being 
held  incommunicado  for  seven  hours  he 
bnally  signed  the  promise. 

The  United  Sutes  Secretary  of  State 
cabled  Norman  Armour,  who,  in  the 
absence  of  Ambassador  Herrick  is  in 
charge  of  the  American  embassy  in 
Paris,  instructing  him  to  go  in  person 
to  the  French  foreign  office  to  accom¬ 
plish  all  he  could  in  behalf  of  the  Amer¬ 
ican  correspondent,  whose  treatment  at 
the  hands  of  the  bVench  officials  ap- 
pearwl  on  the  face  unfair  and  unjust. 

The  Anglo-American  Press  Associa¬ 
tion  meeting  Tuesday  afternoon,  from 
two  o'clock  until  four,  heard  Horan  tell 
his  own  story  and  appointed^  a  committee 
of  five  to  protest  to  Foreign  Minister 
Briand  and  Premier  Poincare  Horan’s 
threatened  expulsion  on  the  ground  that 
he  performed  no  more  than  the  duty  of 
1  newspaper  man  in  carrying  out  the 
orders  of  his  superiors. 

Horan,  as  instructed  by  William  Ran¬ 
dolph  Hearst,  has  told  the  French  au¬ 
thorities  that  he  simply  transmitted  the 
document  turned  over  to  him  by  Mr. 
Hearst  himself. 

The  first  Mr.  Horan  saw  of  the  docu- 
nent  was  when  it  was  placed  in  his  lunds 
by  Mr.  Hearst  at  luncheon  in  Paris  on 
&pt.  20.  Mr.  Hearst  told  the  corres¬ 
pondent  to  cable  it  to  America.  When 
the  publisher  learned  that  Mr.  Horan  was 
liely  to  get  into  trouble  over  publication 
of  the  document,  which  was  a  circular  letter 
from  the  h'rench  foreign  office  to  French 
utbassadors  in  the  principal  countries  of 
the  world,  he  immediately  telegraphed 
the  state  department,  assuming  full  re- 
ttonsihility,  and  asking  it  to  notify  the 
French  foreign  office  that  Mr.  Horan  had 
nothing  to  do  with  obtaining  the  informa¬ 
tion  cabled  to  America. 

On  Oct.  10  the  New  York  American 
published  the  following  editorial  summing 
up  the  whole  affair.  It  follows  in  part: 

“There  was  never  any  question  of  the 
Mthenticity  of  the  document  published. 

“It  revealed  France  as  ready  to  stand 
by  Great  Britain  at  the  next  ‘disarmament 
conference’  and  vote  to  let  Great  Britain 
lave  all  the  small  cruisers  she  wanted, 
while  limiting  the  number  of  larger 
cruisers,  the  only  kind  the  LTnited  States 
can  use  effectively. 

“In  return  England  agreed  to  vote  for 
80  limitation  of  small  submarines,  which 
France  wants,  but  to  vote  for  limitation  of 
large  submarines,  the  kind  that  are  prac- 
tkahle  for  the  United  States  Navy. 

“Also— it  has  since  been  revealed — Eng¬ 
land  is  to  desert  the  former  British- 
American  contention  that  in  limiting  land 
armies  the  number  of  trained  reserves 
•hall  be  counted.  England  will  now  vote 
to  disregard  the  millions  of  French  re¬ 
servists  trained  under  the  French  con- 
•cr^t  system,  and  pretend  that  the  French 
■ilitarv  strength  is  measured  by  the 
■umber  of  conscripts  actually  under  arms 
today. 


“It  is  the  old  system  of  secret  agree¬ 
ments,  trading,  logrolling,  back  scratching, 
which  has  characterized  Europe  for 
centuries.  It  is  secret  diplomacy  in  capi¬ 
tal  letters. 

"This  newspaper  is  satisfied  with  the 
part  it  played  in  exposing  the  plot  of  the 
British  Tory  Government  to  ally  England 
with  France  instead  of  with  America. 
The  chorus  of  protests  of  newspapers  in 
both  the  Anglo-Saxon  countries  is  elo¬ 
quent  evidence  of  what  the  people  them¬ 
selves  think  about  it.  ^By  arresting  and 
deporting  our  Paris  correspondent  the 
French  Government  testifies  to  the  service 
he  rendered  his  country.’’ 

In  New  York  Mr.  Hearst  issued  a 
statement  declaring  the  French  “fuss” 
over  publication  of  the  document  was 
ridiculous,  and  H.  H.  Stansbury,  editor 
of  Universal  Service  reiterated  a  pre¬ 
vious  statement  to  the  effect  that  Horan 
is  to  be  highly  commended  rather  than 
censured  for  what  he  has  done.  Universal 
Service  believing  that  in  carrying  the 
explanation  of  the  .Anglo-French  pact  it 
was  performing  a  "highly  patriotic 
service.” 

Mr.  Stansbury  also  revealed  for  the 
first  time  that  Universal  Service  had  ob¬ 
tained  from  one  foreign  capital  docu¬ 
ments  purporting  to  be  the  exchange  of 
communications  between  Briand  aiwl 
Chamberlain  on  the  treaty,  but,  believing 
them  not  properly  authenticate<l,  had 
locked  them  up  and  refused  to  put  them 
on  the  service  wires  for  publication. 

Members  of  the  committee  appointed  by 
the  Anglo-American  Press  Association 
were  VVilliam  Bird,  of  Consolidated 
Press  and  president  of  the  group;  Elmer 
Roberts,  Associated  Press;  Henry  Wales, 
Chicago  Tribune;  George  Slocombe, 
London  Daily  Herald,  and  William  In¬ 
gram,  Canadian  Press. 

The  story  Horan  told  of  his  arrest  for 
publication  in  this  country  and  which  he 
repeated  to  the  Anglo-American  Press 
.Association,  follows: 

‘While  driving  to  lunch  in  my  car,  I 


was  suddenly  ordered  to  stop  by  a  police¬ 
man.  Turning  around,  I  saw  a  literal 
swarm  of  secret  service  men  on  bicycles. 

“I  was  asked  to  identify  myself  and 
upon  doing  so  was  ordered  to  proceed  to 
the  headquarters  of  the  Prefecture.  Ar¬ 
riving  there  I  was  subjected  to  a  lengthy 
<|uiz. 

“After  being  detained  for  several  hours, 

I  protested  that  1  had  been  without  food 
since  breakfast.  I  was  allowed  to  send 
out  for  a  ham  sandwich  and  a  bottle  of 
water. 

“I  pleaded  to  be  allowe<l  to  confer  with 
a  competent  legal  adviser,  but  the  police 
politely  but  firmly  refused  to  allow  me  to 
communicate  vdth  anyone. 

"That  was  what  rankled  me  most.  I 
<lidn’t  see  why  I  should  be  compelled  to 
sign  a  paper  promising  to  leave  the  coun¬ 
try  or  face  the  alternative  of  going  to 
jail,  before  first  getting  proper  advice. 

"if  a  friend  hadn’t  seen  the  arrest,  no 
one  would  have  known  where  I  was. 
That  was  lucky  for  me.  •' 

“My  friends  and  fellow  newspaper  men 
hit  a  blank  wall  in  the  afternoon  and 
evening  in  attempting  to  learn  my  where¬ 
abouts.  .After  seven  hours  of  constant 
nervous  tension.  I  decided  to  give  in  and 
sign  tlic  expulsion  paper.” 

Horan  sent  the  document  explaining 
the  Angio- French  naval  agreement  to  this 
country  for  publicatifm  by  Hearst  news¬ 
papers  and  clients  of  I'niversal  Service 
on  Sept.  21.  Mr.  Hearst  was  in  Paris 
at  tlK-  time.  While  confidence  is  being 
maintained  on  the  manner  in  which  be 
obtained  the  copy  he  turned  over  to 
Horan,  it  is  declared  to  be  entirely  ethical 
and  regular. 

“I  do  not  sec  why  the  French  govern¬ 
ment  should  make  such  a  rkliculous  fuss 
over  the  publication  of  this  secret  agree¬ 
ment  with  Great  Britain  unless  there  is 
something  in  the  agreement  which  they 
are  ashamed  of  awl  do  not  want  the 
people  of  the  United  .States  to  know,” 
Mr.  Hearst  declarerl  in  a  formal  state¬ 
ment  this  week. 


N.  Y.  DAILIES  SHOW  GAIN  IN  SEPTEMBER 


'T'OTAL  advertising  volume  in  New  390,318  lines,  according  to  figures  just 
York  newspapers  during  September  issuerl  by  the  statistical  department  of  the 
was  15,311,220  lines  as  compared  with  New  York  Evening  Post — The  tabulation 
14,920,902  in  September,  1927,  a  gain  of  follows: 
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tFigiires  not  recorded. 

tTelegrcm  and  Mail  combined  January  28,  1924;  name  rhanged  to  Telegram  May  18,  1925. 
ttSun  and  Globe  combined  June  4,  1923;  name  rhanged  to  .Sun  March  10,  1924. 


“I  think  the  people  of  the  United  States 
are  already  fully  aware  of  the  attitude  of 
France  toward  this  country  and  the  dispo¬ 
sition  of  P'rance  to  make  any  combination 
it  can  in  opposition  to  the  welfare  and 
prosperity  of  this  country. 

“In  fact,  I  think  the  publication  of  this 
document  in  the  Hearst  papers  tended  to’ 
clear  the  atmosphere  and  to  relieve 
France  of  suspicion  in  the  minds  of  the 
.American  people  that  the  contents  of  the 
document  were  worse  than  they  actually 
are. 

“The  American  jieople  arc  opposed  to 
secret  diplomacy.  They  realize  that  se¬ 
cret  diplomacy  was  largely  responsible 
for  the  recent  great  war  and  they  feel 
that  it  will  be  responsible,  if  persisted  in, 
for  another  great  war. 

“I  think  it  might  be  wise  for  France 
to  realize  that  if  her  machinations  and 
her  .secret  diplomacy  should  involve  the 
world  in  another  great  war,  as  they  are 
very  likely  to  do,  she  need  not  again 
count  on  the  assistance  of  the  United 
States  to  rescue  her  from  disaster.” 

Mr.  Stansbury,  editor  of  Universal 
Service,  told  Editor  &  Pubi.ishfx  he 
was  not  disturbed  over  the  incident  ex¬ 
cept  in.sofar  as  he  felt  concern  over  the 
per.sonal  welfare  of  Horan. 

“l^niversal  Service  feels  it  has  per¬ 
formed  a  highly  patriotic  service  in 
bringing  to  this  country  news  of  such 
great  interest  and  valu6  as  the  contents 
of  the  Anglo-French  agreement,”  Mr. 
Stansbury  declared.  “There  was  noth¬ 
ing  irregular  or  unethical' in  the  manner 
in  which  the  <l<Kument  was  obtained. 

“I'or  some  time  prior  to  pulilication  of 
our  story  there  were  rumors  abroad  of 
mysterious  conver.sations  between  France 
and  England.  Univer.sal  Service  imJne- 
iliately  sent  messages  to  all  correspond¬ 
ents  in  foreign  capitals  urging  thern  to 
make  every  effort  to  obtain  a  copy  of  the 
te.xt  of  the  treaty  which  was  believed  to 
exist.  We  communicated  with  the  clian- 
ceries  of  every  interested  country. 

"I  dill  receive  from  one  foreign  office 
a  ilocument  purporting  to  have  been  the 
exchange  of  correspondence  on  the  agree¬ 
ment  between  Briand  and  (ihamberlain. 
The  document  did  not  appear  to  me  to 
be  properly  authenticated.  It  was  locked 
in  a  safe  arnl  until  now  nothing  has  been 
said  about  it." 

E'or  the  past  10  days  Horan  has  been 
besieged  by  the  EVench  authorities.  Mr. 
Stansbury  suspected  trouble  might  even¬ 
tuate.  He  had,  he  said,  intended  sujiply- 
ing  Horan  with  an  assistant. 

George  W.  Hinman,  assi^ed  to  tem- 
I)<)rary  duty  in  Rome  covering  the  mar¬ 
riage  of  Jame.s  J,  Tunney  to  Miss  Polly 
I.aiKler,  was  in  consequence  ordenxl  to 
proceed  immediately  to  Paris.  He  will 
assist  Horan  should  he  be  allowed  to  re¬ 
main  in  France,  ami.  if  not,  he  will  be 
appointed  the  Paris  correspondent  to  suc- 
ce^  the  nun  threatened  with  exile  this 
week  by  French  officials.  Hinman  was 
formerly  assistant  cable  editor  of  Uni¬ 
versal  Service  in  New  York. 

Freileric  Abbott,  Paris  correspondent 
of  International  News  .Service,  on  (^t. 
9.  reported  that  the  Paris  press  devoted 
considerable  space  to  the  Horan  story. 

The  Echo  de  Paris,  after  quoting 
Horan’s  statement  that  he  would  have 
been  liable  to  five  years’  imprisonment 
unless  he  signed  the  expulsion  paper, 
went  on  to  say:  "It  is  not  pr)ssihle  tlut 
Horan  was  guilty  of  obtaining  the  ilocu- 
ment.” 

I.e  Poffidaire  pointed  out,  “It  must  be 
recalled  that  it  has  been  said  that  in  offi¬ 
cial  circles  in  London  there  were  intima¬ 
tions  that  the  French  Government  was 
nrt  entirely  unaware  of  the  manner  of 
this  journalistic  indiscretion.” 

In  decrying  the  secrecy  of  the  police 
in  the  matter  the  /Itni  Du  Peuple  w>inted 
to  the  official  communique  of  the  Prefec¬ 
ture  of  the  Police  which  it  published 
and  which  read  as  follows :  "A  {•reign* 
(Continued  on  Page  52) 
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DAYTON  SHOPPING  NEWS  SITUATION 
UNCHANGED  AT  END  OF  FIRST  YEAR 


EDITOR  &  PUBLISHER 
CALENDAR 


One  Store  Using  Dailies  Exclusively,  Reports  38  Per  Cent 
Increase  in  Sales,  Another  33  Per  Cent — Firms  Using 
Store  Paper  Claim  Satisfactory  Gains 


AN  analysis  of  the  first  year  of  the  ing  the  same  period  sales  were  slightly 
publisher  -  merchant  c<mtroversy  in  lower  compared  with  a  year  ago,  the 


Dayton,  O.,  made  this  week  by  Women’s  difference  though  being  but  97-100  of  1 
Wear  Daily,  New  York,  revealed  that,  per  cent,  Mr.  Rike  stated. 


with  the  exception  of  a  reported  hint  In  1927  Mr.  Rike  observed  that  the 


of  compromise,  the  situation  remained  store  had  enjoyed  a  record  breaking 


■deadlocked. 


September  business.  This  year,  he  said. 


Merchants  who  refused  to  join  others  that  with  one  less  selling  day  the  store 
in  supporting  a  Shopping  News  declared  had  equalled  the  record  of  a  year  ago. 


they  had  made  big  increases  in  business  Asked  about  the  possibilities  of  return- 


by  continued  newspaper  advertising,  and  ing  to  the  daily  papers,  Mr.  Rike  replied 
boosters  for  the  advertising  circular  de-  that  as  far  as  his  store  was  concerned 


clared  profits  had  increas^  while  sales  it  was  willing  to  use  the  local  newspapers 
had  been  slightly  lower.  As  shown  in  at  any  time  but  that  as  before  stated  such 


EoiTXMt  &  Pubushek’s  recent  linage  use  was  contigent  upon  continuation  of 
tabulation  Dayton's  three  dailies  suffered  tl>e  Dayton  Shopping  News.  The  other 


a  loss  of  2,110,644  lines  of  advertising  cf>operating  merchants  using  the  Shop- 
during  the  first  six  months  of  1928,  of  ping  News  and  not  newspaper  space  are 


which  2,093,547  was  credited  to  local  said  to  be  of  the  same  opinion 


advertising. 


Robert  Elder  of  Elder  &  Johnston,  an- 


The  Shopping  News  itself  is  now  be-  other  large  Dayton  department  store, 
ing  distributed  to  88,000  homes  it  is  told  Women’s  Wear  Daily  that  both 


claimed,  compared  with  a  distribution  of  profits  and  sales  volume  from  Oct.  1, 
45,000  a  year  ago.  It  has  been  enlarged  1927  to  Oct.  I,  1928  were  aliead  of  the 


Oct.  15-16 — Carolina  Circulation 
Managers  Assn.,  convention,  Co¬ 
lumbia,  S.  C. 

Oct.  16 — New  England  Daily 
Newspaper  Assn.,  convention,  Bos¬ 
ton,  Mass. 

Oct.  17-19 — Direct  Mail  Adver¬ 
tisers  Assn.,  convention,  Philadel¬ 
phia,  Pa. 

Oct.  21-23 — Tenth  District,  1.  A. 
A.,  annual  convention,  Wichita 
Falls,  Tex. 

Oct.  23-24 — Inland  Daily  Press 
Assn.,  annual  fall  meeting,  Chicago. 

Oct.  25-26 — Audit  Bureau  of 
Circulations,  annual  convention, 
Chicago. 

Oct.  29-31 — Assn.,  of  National  Ad¬ 
vertisers,  annual  convention,  At¬ 
lantic  City. 

Nov.  12-14 — American  Newspaper 
Publishers  Assn.,  annual  fall  meet¬ 
ing,  Virginia  Beach. 

Nov.  14-15 — American  Assn,  of 
Advertising  Agencies,  annual  con¬ 
vention,  Mayflower  Hotel,  Wash¬ 
ington,  D.  C. 


large  Dayton  store  confining  its  advertjs-  Shopping  News.  Elder’s,  besides  their  been  extending  its  distribution  to  cover 


ing  to  the  newspapers,  volume  and  profits  Shopping  News  space,  are  using  one  the  many  small  suburbs  of  Dayton.  It 


tvere  reported  as  essentially  unchanged  weekly  regularly  and  considerable  direct  is  now  issu^  twice  weekly  and  covers 


•during  the  past  year.  Donenfeld’s,  a 
fourth  store  using  the  newspapers  exclu- 


60  towns  and  cities.  The  circulation 


At  the  Howard  Malka  Drapery  Shop  figures,  as  issued  by  the  publication,  fol- 


sirrly,  refused  t#  give  out  any  informa-  excellwt  results  were  reported  from  lows:  September  (1927  )  45,()60;  October 


tt6n  regarding  their  sales  and  profits  but  Shopping  News  advertis^ents.  The  55.0(X),  November  ^,000,  December  70,- 

added  that  their  advertising  Image  had  ^  small  one  opposite  the  Miami  OOO,  January  73,000,  February  74,000, 

not  been  increa.sed  in  the  past  12  months.  Hotel  and  has  only  been  in  the  Shopping  March  80,000,  June  85,000,  Sept.  27, 

C.  C.  Adler  of  the  Home  Store  con-  News  for  a  few  months.  The  day  after  88,000. 


C.  C.  Adler  of  the  Home  Store  con¬ 


firmed  reports  general  in  Dayton  that  his  ‘he  Shopping  News  appears  are  always 
store  had  enjoyed  a  large  increase  in  big  days  here,  Mrs.  Malka  stated.  ^  She 


business  since  the  advent  of  the  Shop-  reported  a  large  increase  in  cash  business 
ping  News  when  the  city’s  merchants  the  opening  of  several  new  charge  Frank  Beddow,  general  manager  of 

were  forced  to  choo^  between  that  piA-  accounts  usually  followed  such  advertis-  the  Jaeksoninlle  (Fla.)  Journal,  who  last 

lication  and  the  newspapers,  the  pub-  '"K-  week  was  transferred  to  the  Pensacola 

lishers  having  determined  that  no  store  The  10  firms  which,  within  the  past  (Fla.)  News  and  Journal  as  manager  by 
using  the  .Shopping  News  could  take  >ear.  joined  the  original  group  of  mer-  John  H.  Perry,  owner  of  the  papers,  has 

space  in  their  papers.  As  noted  above,  chants  who  broke  with  the  newspaper  resigned  and  returned  to  Jacksonville. 


BEDDOW  RESIGNS 


Mr.  Adler  told  Women’s  V\'ear  Daily 
that  both  profits  and  sales  volume  the 
past  year  “were  not  less  than  38  per 
cent  greater  than  in  the  preceding  12 
months.”  The  advertising  linage  of  the 
Home  Store  was  also  larger,  he  said,  but 
added  that  although  he  was  unable  to 
give  a  definite  figure  it  was  “possibly 
not  more  than  2  per  cent.” 

S.  J,  Lightman,  president  of  the  Day- 
ton  Dry  (joods  Company,  said  his  sales 
had  increastd  33 1-3  per  cent  and  that 
profits  were  up  in  the  same  firoportion. 
Asked  as  to  the  amount  of  advertising 
linage  used  in  the  newspapers,  Mr. 
Lightman  replied  that  the  “linage  per¬ 
centage  to  business  remained  the  same." 
Although  Mr.  Lightman  does  not  use  the 
Shopping  News  he  felt  that  it  was_  a 
“good  medium  to  supplant  circularization 
and  direct  mail  publicity  but  not  in  lieu 
of  daily  newspajier  space.” 

R.  C.  Adler  of  Adler  &  Childs,  com¬ 
menting  on  his  statement  that  trade  dur¬ 
ing  the  past  12  months  was  virt^lly 
unchanged,  said  “we  had  a  good  business 
then  and  we  also  have  it  now.  Business 
has  been  good  during  the  past  two  years 
with  profits  and  volume  being  main¬ 
tained.”  Mr.  Adler  also  said  that  there 
had  been  no  change  in  the  amount  of 
linage  used. 

Discussing  business  conditions  for 
Women’s  Wear  Daily,  Fred  Rike  of  the 
Rike-Kumler  Company,  reported  that 
from  Feb.  1,  the  beginning  of  the  store’s 
fiscal  year,  to  Sept.  1,  profits  had  increased 
compared  with  the  same  period  the  pre- 
viaus  year,  a  time  when  the  store  was 
using  daily  newspaper  advertising.  Dur- 
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G  B.  LONGAN  PRESIDEIfT 
OF  KANSAS  CITY  STAR 


Managing  Editor  Elected  to  Succeed 

August  Seested — Roy  Roberts  to  IHr 
Become  M.  E.  After  Politi¬ 
cal  Campaigns 


At  a  special  meeting  of  the  board  o( 
directors  the  Kansas  City  Star  Coinpaiiy 
Oct.  6th,  George  B.  Longan  was  elected 
president  and  general  manager,  to  suc¬ 
ceed  the  late  August  F.  Seested.  Mr. 


to  12  pages  and  in  its  anniversary  issue  period  a  year  ago.  Mr.  Elder  was  publishers  over  the  advent  of  the  Shop- 


carried  the  advertisements  of  21  stores.  of  the  opinion  that  they  had  been  doing  ping  News  in  September  of  1927  follow : 

The  Home  Store  and  the  Dayton  Dry  a  much  better  planning  and  selling  job  Ewing  &  Hinkle,  Starr  Piano  Comi»ny, 
(joods  Company,  two  of  the  larger  Day-  inside  the  store  in  the  past  year  and  he  Cappel  Luggage  Stores,  Dayton  Sanitary 
ton  stores  not  using  the  Shaping  News  attributed  the  increased  profits  and  vol-  Engineering  Company,  Petot’s,  Fidelity 
and  presenting  their  advertising  messages  ume  to  this  fact.  M^ical  Supply  Co.,  Stanley’s,  Blue 


Medical  Supply  Co.,  Stanley’s,  Blue 


exclusively  in  the  city’s  newspapers,  re-  At  both  the  Elder  &  Johnston  store  Bird  Baby  Shoppe,  Field’s,  and  the 
port  increases  in  sales  volume  and  profits  and  the  Rike  Kumler  Company  it  was  Howard  Malka  I)rapery  Shop.  The  two 
of  38  and  33  per  cent,  respective^,  for  stated  that  the  advertising  percentage  had  stores  which  were  in  the  first  issue  but 
ihe  period  from  Oct.  1,  1927,  to  (Jrt.  1,  lowered  slightly  since  the  stores  had  which  were  missing  from  the  anniver- 


ihe  period  from  Oct.  1,  1927,  to  (Jrt.  1,  lowered  slightly  since  the  stores  had  which  were  missing  from  the  anniver- 

1928,  compared  with  the  same  previous  «ot  been  using  the  newspapers.  Rike’s  sary  numbei  were  Kehm’s  Walk-Over 

12  months,  according  to  Womens  Wear  are  using  a  large  number  of  weeklies.  Boot  Shop  and  Neihaus  &  Dohse. 

Daily.  At  Adler  &  Childs,  another  direct  mail  and  the  radio  in  addition  to  The  Shopping  News  has  gradually 


George  B.  Longan 


The  Shopping  News  has  gradually 


longan  who  has  been  managing  editor, 
joined  the  Star  staff  nearly  30  years  ago. 

He  began  newspaper  work  on  the  oM 
Kansas  City  Times  under  ownership  of 
W.  O.  Cox,  going  to  the  Star  two  years 
later.  He  served  as  reporter,  telcgra^ 
editor,  city  editor,  news  editor,  assistant 
managing  edStor,  and  acting  managing 
editor  during  the  two  year  illness  of  R 
E.  Stout,  succeeding  to  the  managing 
editorship  in  1926. 

Henry  J.  Haskell,  who  has  been  in 
charge  of  the  editoriaf  page  for  nearly 
20  years,  becomes  editor. 

Roy  A._  Roberts,  Washington  corres¬ 
pondent  since  1916,  will  return  at  the 
end  of  the  presidential  campaign  to  be¬ 
come  managing  editor. 

Fred  C.  Trigrg,  for  25  years  Kansas 
editor  of  the  Star,  was  elected  to  the 
board. 

The  stockholders  of  the  Star  carried 
$50(),000  business  protection  on  Mr.  See- 
sted’s  life.  This  becomes  immerliately 
available  and  with  certain  other  funds 
provided  by  the  stockholders  for  such 
use,  the  approximate  20  per  cent  holdings 
of  Mr.  Seested  have  been  absorbed  ^ 
the  other  stockholders  having  coinpleU 
ownership  in  the  organization. 

An  e.xecntive  of  the  Star  said  to  Fdito* 
&  Pubmshkr: 

“The  holdings  of  Mr.  Seested  are  ab¬ 
sorbed  by  the  individual  stockholders 
without  recourse  to  bank  borrowings  and 
withojrt  using  the  reserves  of  the  cor¬ 
poration.  It  is  the  policy  of  the  Star 
Company  that  no  Star  stock  may  be 
pledged  as  security  except  with  the  con¬ 
sent  and  knowledge  of  the  board  of  di¬ 
rectors.  The  purpose  of  this  is  to  give 
under  a  staff  ownership  the  same  safe¬ 
guards  to  the  property  that  would  exist 
under  one  individual  ownership.  -As  a 
result  of  this,  it  was  regarded  as  essen¬ 
tial  that  certain  other  means  of  financing 
should  be  set  up  to  meet  emergencie*- 
One  of  these  means  has  been  life  insur¬ 
ance  on  heavy  stockholders.  'This  fore¬ 
sight  was  justified  in  the  cases  of  both 
Irwin  Kirkwood  and  A.  F.  Seested  u|« 
whom  the  Star  organization  carried 
nearly  $1 ,250,0000  insurance.” 

The  officers  and  directors  of  the  com¬ 
pany  are:  George  B.  Longmn,  president; 
Earl  McCollum  and  Henry  J.  Haskell, 
vice-presidents;  John  T.  Barrens,  secre¬ 
tary  ;  Earl  E.  Robertson,  treasurer ;  Rof 
.A.  Roberts  and  Fred  C  Trigg, 
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EDITORS  ANALYSE  UTIUTY  PUBUOTY  METHODS 


Firms  Misled  Into  Damaging  Practices  by  Their  Press  Agents’  Concensus  Gathered  by  Walter  Harrison 
Shows — Tells  Gas  Executives  Editor’s  View  of  “Public  Relations” 


In  these  words  material.  utilities  who  comes  to  you  for  a  hand-  employing  of  lectures  without  identify- 

Walter  M.  Har-  “Base  your  public  relations  policy  on  out  will  rum  you  if  you  feed  him.  No  ing  the  source  of  their  support  and  the 

riion,  managing  the  theory  that  the  public  is  entitled  to  bribery  is  justifiable  and  you  cut  the  circulation  of  any  kind  of  literature  that 

editor  of  the  ail  of  the  facts.  Give  information.  Give  ground  of  honest  fair  dealing  from  under  does  not  tell  on  its  face  and  definitely, 

OUahoma  Cily  it  all.  Give  it  exactly  and  present  it  in  your  feet  when  you  buy  politicians.  that  it  is  sponsored  by  you  for  a  specific 

OUahoman  and  a  way  that  the  lay  mind  can  get  a  pic-  “Don’t  buy  your  way.  Tell  your  way,  purpose. 

Times  and  presi-  ture  of  it.  Be  as  quick  to  get  unfavor-  sell  your  way  into  decent  public  opinion.  “Granting  that  much  of  socialism  and 

dmt  of  the  Amer-  able  things  about  your  utility  to  the  “The  press  of  the  country  has  been  government  ownership  has  crept  into 

ion  Society  of  ,  newspapers  as  you  are  to  rush  to  the  much  interested  in  the  testimony  regard-  school  texts  in  the  past,  you  should  not 

newspaper  E^i-  "'alti*  m  Ha»iisom  papers  with  information  you  think  the  ing  the  work  of  your  public  relations  counter  by  seeking  to  supplant  the  one 
tors,  told  mem-  people  ought  to  have.  men  taken  by  the  Federal  Trade  Com-  argument  with  your  exploitation.  Grant- 

bers  of  the  American  Gas  Association,  an  “There  are  probably  14,000,000  utility  mission.  Although  a  long  time  in  the  ing  that  only  on  or  two  school  pamphlets 
rftor’s  view  of  attempts  made  by  util-  customers,  investors,  and  employes  in  the  process  of  getting  anywhere,  it  is  still  in  all  of  the  mass  from  the  48  states 
ities  to  influence  newspapers  either  by  Unitetl  States.  Activities  of  these  groups,  too  early  to  comment  on  the  findings  of  investigated  were  complained  of.  Even 
idrertising  or  publicity.  ‘he  facts  about  the  business  units  are  that  body.  It  is  still  taking  testimony,  one  is  too  many.  School  texts  should  not 

Invited  to  speak  before  the  annual  legitimate  news  which  editors  are  looking  Eventually  I  presume  your  side  of  the  be  prepared  by  the  proponents  of  any 

•Kting  of  the  Gas  Association  in  Atlan-  for.  My  personal  opinion  is  that  more  case  will  have  its  day  in  court.  theory.  They  should  be  without  bias, 

tk  City  on  Wednesday  of  this  week,  business  news  is  a  splendid  antidote  for  "The  evidence  has  disclos^  that  you  The  public  will  distrust  any  other  theory 

Mr.  Harrison  undertook  to  tell  its  mem-  prizefight  ballyhoo  and  Chamber  of  Com-  have  your  misfits^  in  the  utility  business  or  practice  and  the  seeds  of  your  de- 

krs  how  badly  the  utilities  erred  in  their  merce  ‘baloney.’ _  _  _  just  as  we  have  in  the  newspaper  busi-  struction  are  in  any  effort  to  continue  or 

Mempts  to  force  propaganda  into  news-  “The  public  utilities  of  the  nation  spent  ness.  develop  such  a  propaganda.  Tell  your 

ppers.  as  disclosed  in  the  current  Fed-  $25,000,000  in  advertising  in  1927.  I  “For  example  I  can  scarcely  think  of  side  of  the  story,  but  don’t  be  afraid  to 

nl  Trade  Commission  hearings.  The  hope  every  dollar  of  it  was  purchased  on  how  one  man  could  do  your  utilities  identify  it. 

title  of  Mr.  Harrison’s  talk  was  “The  a  business  basis.  If  you  spent  a  dollar  greater  injury  than  was  done  by  a  smart  “Obviously  I  cannot  speak  for  the 

Public  Relations  Man  and  the  Editor.”  for  advertising  copy  to  sweeten  a  local  press  agent,  the  gentleman  who  shep-  American  Society  of  Newspaper  Editors 
In  addition  to  giving  the  Association  his  editor  in  the  hope  of  getting  him  to  herded  the  press  of  Missouri  when  he  in  this  discussion.  I  must  reflect  personal 

own  views  on  utility  propaganda  Mr.  help  your  local  franchise  on  his  editorial  referred  to  the  country  editors  as  ‘God’s  views  from  my  own  knowledge  and  ex- 

Harrison  also  presented  statements  from  page  yeui  were  a  sap  and  you  offered  fools’  in  a  wisecracking  letter.  That  perience.  I  have  given  added  value  to 

i^inent  members  of  the  Society  of  an  insult  to  the  whole  newspaper  pro-  remark  certainly  drew  blood.  If  I  were  the  address  by  a  discussion  of  the  subject 

Editors,  the  majority  of  whom  agreed  fession.  the  gentleman  in  question,  I  should  have  with  some  of  my  associates  in  the  society, 

that  enthusiastic  press  agents  for  the  “Editors  are  not  bought  with  advertis-  sold  my  typewriter  before  now  and  moved  They  bring  a  varied  view  for  your  con- 

Btilities  have  done  their  employers  far  ing.  This  statement  goes  for  95  per  cent  to  another  line  of  activity.  He  cer-  sideration. 

■ore  harm  than  good.  of  ‘he  metropolitan  press.  Any  sugges-  tainly  will  not  be  proud  of  the  column  “First  let  me  quote  Edward  S  Beck 

Mr.  Harrison’s  speech  and  his  quota-  ‘ion  to  the  contrary  causes  me  to  ques-  inches  he  puts  across  in  Missouri  another  managing  editor  of  the  ChicaRO  Tribune- 

tions  from  various  editors  follow  in  ‘ion.  the  intelligence  of  the  man  who  year.  Every  other  public  relations  man  ..  ‘The  facts  uncovered  in  the  Federal 
part;  makes  it.  If  any  public  relations  man  in  the  state,  ethical  and  square  though  he  jrade  Commission’s  exposure  were  a  sur- 

“No  editor  who  uses  his  newspaper  to  's  employed  on  that  theory,  he  ought  to  may  be,  every  utility  will  suffer  because  -jg  jn  ^  intelligence 

promote  his  own  interests  or  the  interest  be  out  next  week,  because  he  is  damaging  of  this  smart  alec’s  out  of  place  clever-  general  conduct  of  the  utilities  in- 

of  a  public  utility,  private  corporation  or  standin^g  with  the  newspapers  and  ness  ,  ,  .  dustry.  The  publicity  agent,  as  so  often  in 

politician,  from  which  he  receives  bribes  with  the  public.  A  few  of  the  committees  dangled  ^^e  when  he  is  turned  loose  to  do  a 

in  money,  jobs,  or  favors,  is  worthy  the  I  am  sorry  to  say  that  many  small  advertising  bait  before  the  noses  of  small  seems  to  have  overdone  it  with 

name.  town  newspapers  have  donated  news  papers  whose  editors  were  not  eating  camouflage<l  propaganda  and  what  seems 

"No  editor  or  reporter  should  be  in  the  space  and  some  have  even  promised  edi-  regularly.  (Inc  clever  fellow  actually  support  of  professorships  in 

employ  of  any  organization  except  the  torial  supp<irt  in  return  for  a  sop  of  served  as  an  editorial  writer  while  in  the  colleges 

ntwsjwper  with  which  he  is  associated,  advertising,  but  the  country  weeklies  employ  of  a  public  utUity.  One  editor  •< ‘When  the  oress  agents  undertake  to 
This  is  of  particular  importance,  it  seems 
to  me,  because  some  of  your  public  rela¬ 
tions  men  have  recommended  the  part 
time  employment  of  reporters  and  sub¬ 
editors  for  utility  purposes.  Such  con¬ 
nections  cannot  be  held  long  without 
exposure.  Ethical  newspapers  discharge 


TEACHING  ACTRESS  “NIZE  BABY”  TALK 


Milt  Gross,  noted  humorist  and  cartoonist  for  the  New  York  World,  shown 
teaching  Sally  Eilers  how  to  talk  like  the  characters  in  “Nine  Baby.”  Sally  is 
playing  the  leading  feminine  role  in  the  movie  based  on  Gross’  book.  It  will 
have  talking  sequences  in  typical  Gross  dialogue. 
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Editor 


&  Publither  and  The  Fourth  Estate  for  October  13,  1928 


CHAIN  STORES  TRYING  TO  “LINE  UP” 
PUBLISHERS  PRIOR  TO  U.  S.  HEARING 


Afraid  Managing  Editors  Won't  Understand  How  to  Handle 
Trade  Body’s  Investigation — Expect  "Propaganda"  on 
Press  Wires — Devise  "Western  Plan” 


An  amazing  plan  for  obtaining  “un- 
KiaMwt”  <>rlitnriat  tr^tmpnt  of  the 


biased”  editorial  treatment  of  the 
hearings  of  the  Federal  Trade  Commis¬ 
sion  in  its  investigation  of  chain  store 
practices,  scheduled  to  begin  in  New 
York  and  Chicago  the  latter  part  of  this 
month,  was  schooled  to  be  presented  to 
the  National  Chain  Store  Grocers’  As¬ 
sociation  at  their  annual  convention  in 
Memphis,  Tenn.,  Oct.  10  by  Edward 
I>ale,  vice-president  of  the  Safeway 
Stores,  Inc.  The  scheme,  called  the 
“Western  Plan,”  was  formulated  by  Mr. 
Dale  and  adopted  for  the  use  of  the 
Western  States  Chain  Grocers’  .Associa¬ 
tion  by  a  committee  composed  of  himself 
and  H.  H.  Lestico  and  H.  R.  Harnett, 
publishers  of  the  Chain  Store  Manager 
of  I^s  Angeles. 

Believing  that  managing  editors  are 
not  business  men,  and  therefore  incap¬ 
able  of  appreciating  true  business  news, 
Mr.  Dale,  in  his  plan,  suggests  that  chain 
store  operators  call  together  the  pub¬ 
lishers  and  business  managers  of  news¬ 
papers  and  set  before  them  their  desires 
in  the  matter  of  editorial  treatment  of 
the  Federal  Trade  Commission  findings. 
They  are  to  appeal  to  publishers  as  one 
group  of  business  men  to  another  and 
ask  them  to  advise  their  editorial  de¬ 
partments  of  the  facts  concerning  chain 
store  operation  so  that  when  news  of 
the  commission’s  findings  comes  over  the 
wire  editors  may  handle  it  as  it  should 
be  bandied  to  give  the  chain  store  op¬ 
erators  “a  fair  and  square  break.” 

Mr.  Dale,  in  his  address  before  the 
convention,  called  public  opinion  the 
strongest  arm  of  the  nation  in  safe¬ 
guarding  its  rights.  Public  opinion  also 
determines  the  success  or  failure  of  an 
enterprise  he  said.  He  gave  credit  to 
public  opinion  based  on  newsj)aper  ad¬ 
vertising  for  the  three  billion  annual 
volume  of  chain  store  business. 

“It  is  possible  that  we  could  have  been 
of  a  great  deal  more  value  to  the  con¬ 
sumer,”  Mr.  Dale  said,  “but  this  is  a 
very  new  business  and  could  never  have 
reached  its  present-day  proportions  with¬ 
out  the  aid  of  the  great  metropolitan 
dailies,  'as  well  as  the  newspapers  of 
smaller  cities  and  towns,  in  all  of  which 
space  has  been  freely  purchased.” 

Mr.  Dale  then  urged  greater  co-opera¬ 
tion  among  chain  grocers  in  passing 
along  ideas  and  disseminating  informa¬ 
tion  about  the  chain  store  industry. 

Reaching  the  principal  part  of  his  ad¬ 
dress.  Mr.  Dale  introduced  the  “Western 
Plan,”  accompanying  his  explanation  of 
this  ingenious  scheme  with  an  attack  on 
the  procedure  of  some  editors  in  han¬ 
dling  stories  concerning  chain  store  oper¬ 
ations. 

“It  has  been  the  unfortunate  con¬ 
dition  in  chain  store  operation,”  Mr.  Dale 
said,  “that  details  of  how  large  companies 
are  seeking  to  throttle  competition,  cheat 
the  producer  and  mulct  the  consumer, 
has  constituted  news  in  the  eyes  of  some 
editors,  and  has  been  prominently  dis¬ 
played,  whereas  our  good  qualities — 
when  they  have  been  honored  by  being 
described  in  print — have  appeared  in  less 
prominent  parts  of  the  paper  as  a  50- 
word  story.  You  know,  yourself,  if  de¬ 
velopments  from  the  Federal  Trade 
Commission  are  such  on  any  one  chain 
that  correspondents  or  publicity  experts 
employed  by  the  opponents  can  twist 
them,  that  these  developments  will  be 
sent  over  the  wires  to  every  paper  in  the 
United  States,  so  that  the  faults  found 
with  one  chain  may  appear  to  affect  the 
operation  of  every  chain  in  every  city. 
The  developments  in  our  favor  will  not 
be  so  widely  heralded,  and  will  probably 
appear  on  page  12,  where  developments 
that  might  be  applied  to  discredit  will 
reach  the  front  page. 

“It  is  possible  that  if  a  newspaper  pub¬ 
lisher  and  his  editor  understand  the 


situation,  and  understand  tlut  the  chain 
store  interests  have  no  publicity  men  at¬ 
tending  this  hearing  to  send  out  propa¬ 
ganda,  but  that  the  opposition  has,  then 
these  editors  will  know  how  to  handle 
such  material  as  they  receive,  so  that  it 
may  honestly  apply  to  local  chains,  most 
of  whom  will  have  very  little  connec¬ 
tion  with  the  hearing. 

“This  plan  is  submitted  to  the  Execu¬ 
tive  Committee  and  to  every  member, 
with  the  request  that  he  consider  what 
has  been  done  and  its  effects.  I  request 
that  on  your  return  home  you  have  with 
you  this  brief  and  present  it  to  your  fel¬ 
low  chain  operators.  The  plan  we  are 
suggesting  costs  little,  compared  to  what 
it  would  cost  to  try  to  offset  vicious  pro¬ 
paganda,  with  equally  voluminous  stories 
that  would  not  get  into  print.  The  plan 
we  have  outlined  is  merely  a  business 
proposition,  between  you,  as  a  business 
man,  and  other  factors  in  your  com¬ 
munity  who  arc  business  men.  You 
understand  it  on  this  basis,  and  you  can 
explain  it  to  them  on  the  same  principles. 
You  are  not  making  any  effort  to  sup¬ 
press  news.  You  are  not  making  any 
effort  at  coercion.  You  merely  have  a 
businesslike  story  to  tell  and  you  are  en¬ 
deavoring  to  iHit  it  over  in  a  businesslike 
manner  to  i)eople  who  understand  busi¬ 
ness  principles.” 

Copies  of  the  “Western  Plan”  were 
distributed  to  the  convention  delegates. 
The  introductory  page  of  the  plan  ex¬ 
plained  that  it  had  been  presented  to  pub¬ 
lishers  by  a  committee  from  the  Western 
States  Chain  Grocers’  Association.  The 
introduction  then  continued : 

“The  publishers  were  invited  to  be 
present  with  their  business  managers  and 
advertising  managers,  so  that  this  mat¬ 
ter  could  be  reviewed  to  the  group  and 
the  details  of  chain  store  operation  ex¬ 
plained  to  the  heads  of  the  business  de- 
I>artments  of  the  newspapers. 

“At  the  close  of  the  session  the  briefs 
were  presented  to  each  publisher,  so  that 
he  might  have  a  definite  program  to  take 
up  with  his  managing  editor.  It  is  often 
the  case  that  editors  of  newspapers  are 
not  business  men  and  do  not  understand 
the  business  angle,  which  we  tried  to 
present.  They  are  interested  in  news 
value,  and,  of  course,  any  development 
of  the  h'edcral  Trade  Commission  that  is 
in  favor  of  the  chains  is  not  news,  but 
any  development  that  would  brand  the 
big  companies  as  gouging  the  public, 
would  be  considered  news  and  would  be 
prominently  featured. 

“It  is  expected  that  propaganda  will  be 
financed  by  some  interests  in  food  dis¬ 
tribution,  and  will  be  sent  over  press 
wires  from  Washington  and  Chicago  dur¬ 
ing  the  investigation.  The  plan  outlined 
will  enable  newspaper  publishers  to 
understand  the  chain  store  viewpoint,  and 
will  encourage  editors  to  give  the  proper 
treatment  to  such  material  that  reaches 
them.” 

The  body  of  the  plan  explains  the 
principles  of  chain  store  merchandising, 
how  manufacturers  make  allowances  for 
decreased  distribution  cost,  savings  in 
specialty  salesmen  and  savings  in  adver¬ 
tising  brought  about  by  the  chain  store’s 
popularizing  of  a  product  in  its  own  ad¬ 
vertising.  It  explains  that;  “These  ad¬ 
vertising  allowances,  or  special  pay¬ 
ments,  arc  not  secret,  but  are  made  alike 
to  all  merchants  who  have  a  merchandise 
machine  consisting  of  a  string  of  stores 
and  a  suitable  selling  and  advertising 
system,  whereby  the  manufacturer  gets 
a  certain  benefit  *  * 

The  statement  is  made  that  the  or¬ 
ganization  presenting  the  plan  is  not  at¬ 
tempting  to  whitewash  all  chains,  but  as¬ 
sures  the  publisher  of  the  upright  prin¬ 
ciples  on  which  its  own  business  is  con¬ 
ducted. 


“However,”  the  document  continues, 
“the  Federal  Trade  investigation  will  un¬ 
doubtedly  bring  out  certain  facts  of  a 
detrimental  nature  that  exist  in  this  class 
of  business,  and  it  will  be  the  idea  of 
factors  which  oppose  the  chain  system  of 
distribution  to  make  it  appear  that  these 
faults  arc  committed  by  every  chain  of 
grocery  stores  as  a  regular  part  of  their 
system  of  operation.” 

In  paragrajrfi  six  the  “Western  Plan” 
gets  down  to  business  and  tells  the  pub¬ 
lisher  just  what  the  chain  grocers  expect 
of  him.  Here  is  what  they  ask. 

“Our  purpose  in  presenting  this  mat¬ 
ter  to  you  is  so  that  you  may  consider 
what  we  arc  doing,  and  have  your  edi¬ 
torial  department  ^vised  of  the  facts  in 
the  matter,  according  to  your  own  judg¬ 
ment,  so  that  when  the  investigation  is 
in  progress  and  propaganda  comes  over 
the  press  wires  that  your  editors  nay 
handle  it  as  it  should  ^  handled  to  give 
us  a  fair  and  square  break.  We  are 
sure  that  there  will  be  some  developments 
that  can  be  handled  editorially  either  to 
our  benefit  or  to  our  detriment,  even 
though  the  matter  may  have  absolutely 
no  connection  with  us.  Some  chain  may 
be  censured  by  the  Federal  Trade  Com¬ 
mission  for  practices  of  which  it  alone, 
of  all  the  300  chains,  is  guilty.  It  would 
not  be  fair  that  our  companies,  operating 
locally  under  entirely  different  conditions, 
be  connected  with  practices  originating 
elsewhere  and  applying  only  to  certain 
chains  in  that  locality. 

“We  realize  that  editors  sometimes 
find  a  news  item  better  if  it  harpoons 
some  large  corporation  than  if  it  praises 
that  corporation.  The  investigation  itself 
could  be  treated  editorially  so  as  to  be  of 
great  detriment  to  our  companies.  On 
the  other  hand,  it  could  be  treated  edi¬ 
torially  to  be  either  neutral  or  favorable. 
The  same  is  true  of  practically  all  press 
advices  which  will  come  over  your  wires 
when  the  investigation  starts.  We  are 
sure  that  newspapers  have  not  usually 
shown  a  proper  understanding  of  chain 
store  merchandising,  and  we  are  sure 
that  your  editors  are  not  well  posted  on 
the  matter.  For  this  reason,  we  are  .sub¬ 
mitting  our  ideas  in  advance,  with  the 
request  that  you  consider  the  facts  and 
arrange  so  that  the  editorial  treatment  in 
your  paper  will  give  local  chains  a  square 
deal.” 

In  “Exhibit  B”  which  accompanies  the 
plan  the  chain  grocers  endeavor  to  im¬ 
press  publishers  with  an  account  of  their 
great  contributions  to  newspaper  adver¬ 
tising  both  in  the  amount  of  business 
placed  by  themselves  and  the  amount  di¬ 
verted  from  magazines  by  manufacturers 
because  of  the  chainp’  advertising  plans 
Paragraphs  seven  and  eight  of  this  “ex¬ 
hibit”  explain  this  situation  to  the  pub¬ 
lisher  as  follows; 

“As  the  chains  spend  practically  all 
their  advertising  budget  in  daily  news¬ 
papers,  they  influence  national  manufac¬ 
turers  to  consider  the  newspaper  as  an 
important  part  of  the  national  budget, 
compared  to  nationaj  magazines.  This  is 
a  very  important  point  and  chains  should 
get  credit  from  newspapers  for  being  a 
tremendous  influence  on  national  adver¬ 
tisers  to  consider  newspapers. 

“Chains  are  able,  by  the  superiority  of 
their  merchandising  machinery,  to  obtain 
special  advertising  allowances  from  manu¬ 
facturers,  which  allowances  are  deducted 
from  the  national  budget,  depleting  the 
amount  available  for  magazine  advertis¬ 
ing.  Chains  divert  this  money  to  the 
newspapers  as  part  of  their  current  ad¬ 
vertising  campaign.” 

In  response  to  a  wire  from  Editor  & 
PfEMSHER  Mr.  Barnett  said  that  the 
“Western  Plan”  was  presented  to  six 
metropolitan  newspapers  in  Ix)s  Angeles 
and  vicinity  by  the  committee  represent¬ 
ing  the  Western  States  Chain  Grocers’ 
Association.  He  .said  the  plan  “was  re¬ 
ceived  cordially”  but  no  definite  action 
was  promised. 


WILL  STUDY  MEXICAN 
MEDIA  FOR  A.  A.  A.  A 


Carlo*  Cabrera,  Manager  of  Export  la- 
formation  Bureau  to  Visit  Country 
to  Discover  How  Best  to  Resek 
Its  5,000,000  Literate* 


t3arlos  Cabrera,  manager  of  the  u- 
port  information  bureau  of  the  AtnericM 
Association  of  Advertising  .Agencies, 
will  shortly  visit 


L 


Mexico  to  ob- - 

tain  for  the  as¬ 
sociation  first 
hand  impressions 
of  Mexican 
magazines  and 
newspapers,  their 
circulations,  in¬ 
fluence  and  pub¬ 
lishing  c  o  n  d  i- 
tions. 

In  announcing 
M  r .  Cabrera’s  ^ 

trip,  the  A.  A. 

A.  A  reported  CA..r,.* 

that  Mexico  is 
reputed  to  have 

within  its  borders  upwards  of  10,000,000 
illiterates,  adding  that  the  problem  of 

how  best  to  reach  these  masses  as  weO 
as  the  5,000,000  literates  is  one  that 

will  get  special  attention  from  the  in¬ 
vestigator.  While  Mr.  Cabrera  will 
make  an  intensive  study  of  Mexicaa 
publications,  he  will  also  give  attention 
to  outdoor  advertising  and  contrast  tht 
effectiveness  of  the  (Mcture  appeal  with 
the  printed  word. 

He  will  go  into  Mexico  engraving 
plants  and  study  their  mechanical  equip¬ 
ment  in  order  to  recommend  to  the  as¬ 
sociation  how  best  the  agency  production 
output  can  be  fitted  into  the  Mexican 
order  of  things.  The  association  hopes 
a  step  may  be  taken  in  the  direction  of 
standardization. 

Information  obtained  will  be  cmnpiled 
for  u.se  in  the  association’s  export  in¬ 
formation  bureau,  where  there  is  already 
on  file  advertising  and  merchandising 
<Iata  covering  conditions  in  a  large 
number  of  foreign  countries.  It  was  the 
original  kleas  of  A.  A.  A.  A.  to  begin 
the  export  injuiry  in  South  .America,  hot 
an  intensive  survey  recently  concluded 
on  that  continent  by  the  J.  Walter 
Thompsttn  Company,  New  York  adver¬ 
tising  agency,  has  been  made  available  to 
the  association. 


MASSILLON  DAILY  SOLD 


C.  L.  Knight  of  Akron  Buys  Independ¬ 
ent  from  J.  J.  Bernstein  and  Astocialst 


C.  L.  Knight,  publisher  of  the  Akron 
(O.)  Beacon-Journal  announced  his  pur¬ 
chase  of  the  Massillon  (O.)  Daily  Indt- 
pendent,  Oct.  3.  The  price  was  given 
as  between  $600,000  and  $700,000.  The 
paper  was  purchased  from  J.  J.  Bern¬ 
stein,  B.  V.  R.  Skinner  and  C.  E.  Chides- 
ter. 

The  new  officers  of  the  Independent 
are ;  C.  L.  Knight,  president ;  J.  S. 
Knight,  vice-president ;  J.  H.  Barry,  sec¬ 
retary  and  treasurer;  and  E.  A.  Neutzen- 
holzer,  formerly  business  manager  of  the 
Springheld  (O.)  Sun,  business  manager. 
Harwell  &  Rockwell,  newspaper  brokerSi 
represented  Mr.  Knight.  Mr.  Bernstein 
has  expressed  his  intention  of  entering 
the  real  estate  business. 


PRINTS  20-PAGE  STORE  SECTION 

The  Metnphis  Press-Scimitar,  with  its 
edition  of  Friday,  Oct.  5,  carried  a  20- 
page  tabloid  advertising  section  for  The 
New  Brys  department  store. 


SIMONDS  WITH  E.  M.  BURKE 


BENNETT  SEATTLE  P.-I.  EXECUTIVE 

James  J.  Bennett  has  been  api>ointed 
advertising  director  of  the  Seattle  Pod- 
Intelligencer.  Mr.  Bennett  was  atlvertb- 
ing  manager  of  the  San  Francisco  Bul¬ 
letin  for  almost  two  years,  and  Ixjfore  that 
was  with  the  advertising  department  oi 
the  St.  Paul  Dispatch  &  Pioneer  Press 
for  over  ten  years. 


Lincoln  P.  Simonds,  for  the  last  si* 
years  on  the  national  advertising  staff  of 
the  Scripps-Howard  newspapers,  has 
ioined  the  New  York  staff  of  E.  M- 
Burke  and  Associates,  Inc. 
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Editor  &  Publisher 


and  The  Fourth  Estate  for  October  13,  1928 
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NEWSPAPER  SPACE  FINDS  TENANTS  FOR  BUILDERS 

Owners  of  Huge  New  Apartment  and  Office  Buildings  Turn  to  Dailies  for  Promotion — Budgets  Based 
on  5  Per  Cent  of  Rental  Possibilities — Success  of  Chanin  and  Tudor  City  Copy  Told 


4DVKRTISING  columns  of  daily 
newspapers  have  -proven  themselves 
to  the  past  few  years  to  be  high-powered 
loiting;  agents,  bringing  scores  of  tenants 
10  towering  new  apartment  houses  and 
oSce  buildings,  according  to  real  estate 
literti'ing  men  interviewed  in  New 
York  this  week. 

So  successful  has  this  type  of  display 


By  JOHN  F.  ROCHE 


^  Ctl4NIN 

rACIMO  CRAnO  CtNTRAL 

122  tast  42“^  Street 

■  {Corner  Lexington  Avenue}  H 


I 

.  -li  ‘  I 

/  ^  \ 

|r  or  D/wrioMT 

An  example  of  modernistic  art 
treatment  and  hand  lettering  in  a 
three  column,  page  deep  advertise¬ 
ment  of  the  chanin  Building,  New 
York.  Copy  which  ran  beneath  this 
illustration  stressed  location,  the 
ease  of  subdividing  floors,  elevator 
Krvice,  the  sunny  offices  and  the 
wand  proof  features  of  the  building. 

a>py  been  that  this  year  New  York  news¬ 
papers  report  the  largest  number  of 
Jfartment  and  building  advertisers  in 
■*tory.  Full,  half  and  quarter  pages  are 
M  longer  a  novelty  in  a  division  for¬ 
merly  thought  of  exclusively  in  terms  of 
ehssified.  The  trend  is  not  confined  to 
New  York,  but  is  noticeable  in  nearly 
ewy  large  city  where  renting  competi¬ 
tion  among  new  apartment  buildings  and 
efice  structures  is  keen.  Some  out¬ 
standing  buildings  have  been  advertised 
mtiOTally,  and  only  recently  Chester 
P*rish,  New  York  advertising  agent  sent 
out  copy  to  50  newspapers  and  trade 
Popers  advertising  the  new  7S-story 
Odcago  Tower  which  will  not  be  com¬ 
pleted  in  the  midwest  city  until  the  fall 
of  1930. 

Among  the  outstanding  successes  due 
to  newspaper  advertising  are  the  new  56- 
jtory  Chanin  Building  on  42nd  street  and 
l^Jungton  avenue.  New  York,  and  the 
l»ege  group  ef  housekeejung  and  hotel 
•Partments  along  the  East  River  front 
^■own  as  Tudor  City.  By  far  the  great- 
*t  preportion  of  the  advertising  appro¬ 


priations  for  these  two  properties  was 
spent  in  newspapers,  and  accurate  check¬ 
ups  of  results  show  the  campaigns  were 
direct  hits. 

An  executive  of  the  Qianin  Construc¬ 
tion  Company,  owners  of  the  Chanin 
Building,  told  Editor  &  Publisher  that 
the  newspaper  campaign  on  that  struc¬ 
ture  brought  15  direct  inquiries  although 
the  building  is  not  yet  completed,  which 
he  considers  a  record  for  office  space 
advertising.  The  copy  influenced  one  firm 
in  the  rental  of  three  floors  in  the  build¬ 
ing. 

The  Chanin  executive,  although  he 
would  not  permit  use  of  his  name,  said: 

“Generally,  we  feel  that  newspaper  ad¬ 
vertising  has  done  its  job  when  it  has 
impressed  the  name  and  location  of  the 
building  on  prospects.  The  actual  rent¬ 
ing  is  done  by  brokers.  However,  the 
Chanin  advertising  showed  that  news¬ 
papers  can  sell  office  space  direct.” 

Although  the  Chanin  Building  is  not 
yet  completed  or  ready  for  occupancy, 
the  advertising  has  appeared  since  June 
in  varying  space,  some  copy  running  a 
page  deep  on  three  columns.  It  will  con¬ 
tinue  until  the  organization  sees  fit  to 
cut  it  down  or  shut  it  off  all  together, 
the  executive  said  for  this  publication. 
The  Chanin  schedule  is  made  up  every 
month  and  the  advertisements  run  on  a 
once-a-week  plan  in  five  New  York  pa¬ 
pers.  The  appropriation  was  based  on 
five  per  cent  of  the  yearly  rental  possi¬ 
bilities  of  the  building. 

The  Chanin  copy  is  seasoned  with  a 
decidedly  modernistic  flavor.  The  build¬ 
ing  was  endowed  with  a  slogan,  “At 
New  York’s  Front  Door,”  which  is  car¬ 
ried  in  every  advertisement.  Crayon 
drawings  of  the  building  bring  out  its 
sheer  height  and  solid  beauty  and  heavy 
modernist  borders  also  done  in  crayon 
give  the  copy  individuality.  This  type 
of  copy  is  comparatively  new  to  real 
estate  advertising  and  is  rarely  used  in 
newspapers  by  any  but  department  store 
advertisers. 

The  Chanin  Company  also  attributes 
the  success  of  the  Hotel  Lincoln,  built 
and  controlled  by  it,  to  newspaper  ad¬ 
vertising.  Newspapers  in  Chicago, 
Oeveland,  Cincinnati,  Pittsburgh,  Boston 
and  other  cities  were  used  in  addition 
to  New  York  dailies.  An  estimate  of 
the  amount  spent  in  newspapers  to  pro¬ 
mote  the  hotel  was  given  to  Editor  & 
Publisher  as  between  $100,000  and 
$150,000.  The  hotel  is  now  accommodat¬ 
ing  1,000  persons  per  night  and  the 
credit  is  given  by  the  Chanin  Company 
mainly  to  newspaper  advertising. 

The  problem  of  checking  the  results 
from  newspapers  in  various  cities  was 
simple.  The  registration  list  showed  the 
num^r  of  people  coming  from  each  city, 
and  newspapers  were  given  credit  ac¬ 
cordingly. 

The  more  or  less  modern  treatment 
has  been  used  in  the  copy  of  apartment 
house  agents  also,  and  transformed 
apartment  house  advertising  in  the  past 
few  years  from  bare  announcments 
on  the  classified  pages  to  smart,  distinc¬ 
tive  display  space.  According  to  F.  O. 
.\nderson  of  the  Huber  Hoge  Advertis¬ 
ing  Company,  the  newspapers  themselves 
are  greatly  responsible  for  this  change. 

“Until  a  few  years  ago,”  he  said, 
“newspaper  advertising  was  often  merely 
a  messenger  service.  The  paper  would 
send  for  copy,  set  it  up  unattractively 
and  print  it.  That  was  the  extent  of 
its  service. 

“Then  things  began  to  improve.  1  he 
newspapers  began  to  ^ive  typographical 
service,  then  copy  service,  and  now  most 
of  them  have  very  good  art  service.  This 
has  happened  mainly  within  the  last  four 
years,  it  seems  to  me.  Naturally  the 
possibilities  for  attractive  copy  have  been 
greatly  increased.” 


The  Huber  Hoge  Company,  which 
handles  the  accounts  of  15  apartment 
house  agents  in  New  York,  treats  the 
apartment  house  the  same  as  a  national 
product  in  preparing  copy.  The  same 
artists  who  work  on  national  accounts 
do  the  art  work  for  the  apartment  ad¬ 
vertisements.  As  a  result  striking  dis¬ 
plays  and  original  copy  appeals  have  been 
prepared  which  take  the  apartment  house 
out  of  the  “Flat  to  let,  five  rooms  and 
bath”  classification  and  place  it  on  the 
pedestal  of  modern  class  appeal. 

“Competition  has  made  this  type  of 
copy  necessary,”  Mr.  .Vnderson  declared. 
“There  are  so  many  new  apartment 
buildings,  all  modern  and  containing 
every  convenience,  that  a  different  appeal 
must  be  found.  We  are  trying  to  dram¬ 
atize  the  building.  We  assume  that 
the  building  has  a  personality,  that  it  is 
as  individual  as  different  makes  of  auto¬ 
mobiles.  Of  course  there  is  more  simi¬ 
larity  in  buildings  than  in  motor  cars,  but 
we  take  that  as  our  first  premise,  and 
write  our  copy  accordingly.” 

The  majority  of  modern  apartment 
houses  and  all  apartment  hotels  are 
christened  with  individual  names,  or  in 
some  cases  the  address  of  the  building 
is  used  as  a  name,  thus  giving  the  build¬ 
ings  each  a  distinct  identity. 

An  example  of  a  campaign  built  around 
an  individual  name  and  an  individual  ap¬ 


peal  is  that  now  being  placed  for  Tudor 
City  in  New  York  papers  by  Huber 
Hoge.  Covering  several  square  blocks 
at  the  East  River  end  of  42nd  street  in 
“East  Side”  surroundings,  the  Tudor 
group  was  built  with  the  idea  that  hun¬ 
dreds  of  wealthy  professional  and  busi¬ 
ness  men  wished  to  live  within  walking 
distance  of  their  work  in  mid-town  New 
York.  The  present  location  is  within  six 
or  seven  blocks  of  Fifth  avenue,  in  a 
district  heretofore  given  over  to  ware¬ 
houses  and  cheap  apartments,  where  no 
high-class  residence  buildings  had  pene¬ 
trated  before. 

Travel-tired  New  Yorkers  had  to  be 
told  of  the  innovation  and  so  the  Tudor 
City  advertising  campaign  was  centered 
on  the  idea  of  living  in  an  exclusive 
building  within  walking  distance  of  the 
mid-town  office  and  shopping  district. 

Eighty  per  cent  of  the  appropriation 
for  this  campaign  was  plac^  in  news¬ 
papers,  and  60  per  cent  of  the  families 
eventually  renting  apartments  in  Tudor 
City  were  directly  influenced  by  news¬ 
paper  advertising,  according  to  Mr.  An¬ 
derson.  This  was  determined  by  a  per¬ 
sonal  survey  of  every  family  in  the 
Tudor  City  apartments.  The  number  of 
inquiries  received  during  the  height  of 
the  campaign  from  February  to  June 
of  this  year  was  more  than  6,500.  The 
appropriation  was  five  per  cent  of  the 
rent  roll,  but  due  to  the  increase  in 
(Continued  on  page  46) 


qA  2  hour  handicap 

in  the  dollar  chase 


Men  who  work  at  high  pressure, 
on  whose  shoulders  rests  a  daily 
burden  of  responsibility,  hare  learned 
the  value  of  the  extra  hour.  Uninter¬ 
rupted  quiet,  when  the  rest  have  gone, 
to  clear  your  desk  and  pick  up  the 
looseends.  Time  togivecareful  thought 
to  what  must  be  done  tomorrow. 

This  hour,  with  its  benefits  of  in¬ 
creased  efficiency,  Tudor  City  can  give 
you.  Your  time  between  five  and  six  is 
your  own.  No  rush  for  the  S:17,  leav¬ 


ing  your  work  where  you  dropped  it. 
Your  homecoming  can  be  leisurely 
and  independent.  High,  quiet  and  airy 
on  the  East  River  Front,  Tudor  City  is 
within  walking  distance  of  wherever 
you  want  to  go.  Every  provision  is 
made  for  your  convenience  —  shops, 
restaurant,  parks,  garage,  even  a  min¬ 
iature  golf  course.  A  wide  variety  of 
apartments  at  reasonable  rentals.  Rent¬ 
ing  office  at  the  East  end  of  42nd 
Street  (Vanderbilt  8860). 


PKOSrECT  TOWER  mmJ  Tt  DOR  TOWER— kf!  aparimnlt.  I  W  2 
raMvf.  1  rmm.  /pmv  |9S0  —  2  rvewi,  Jr*m  tlS90-  Tkt  MASOR^ 
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Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


By  PHILIP  SCHUYLER 


IVE  light  and  the  people  will  find 
their  own  way,”  is  the  motto  of 
the  Scripps-Howard  Newspapers,  and 
in  playing  his  part  to  make  it  more  than 
mere  words,  George  B.  (“Deac”)  Parker, 
editor-in-chief,  looks  to  the  training  of  re¬ 
porters,  whom  he  calls  the  “power  gener¬ 
ators,”  supplying  the  illumination  tlwt  the 
25  papers  of  the  organization  strive  to 
furnish. 

Mr.  Parker’s  interest  in  reportorial 
education  dates  back  to  his  own  cub  days 
of  20  years  ago,  when,  a  dazed  greenhorn, 
he  began  work  on  the  Oklahoma  City 
News.  Robert  W.  Hobbs,  then  editor  of 
the  paper,  took  the  trouble  to  tell  him 
what  it  was  all  about,  and  Mr.  Parker 
never  forgot  the  kindness. 

“Too  many  editors.  I’ve  noticed,  are  too 
busy  to  help  beginning  newspaper  men,” 
Mr.  Parker  remark^  the  other  day. 
“When  a  story  comes  in  that  a  cub  has 
written  and  it  is  not  good  enough,  they 
simply  pass  it  over  to  the  re-write  desk  or 
let  the  copyreaders  hack  it  up  without 
saying  a  word  to  the  young  man  so  anxi¬ 
ous  to  learn.  The  cub  waits  anxiously 
for  the  first  edition  to  come  up,  looks  for 
his  story,  and  hardly  recognizes  it  because 
the  old-timers  have  changed  it  so  com¬ 
pletely. 

“All  that  a  cub  needs  to  bring  on  his 
first  day  is  a  reasonable  intelligence  and 
lioundless  energy.  From  then  on  it  is  the 
duty  of  his  immediate  superior  to  help  him 
learn.  The  reason  why  many  young 
newspaper  men  fail  to  click  as  rapidly  as 
they  might  is  because  they  have  not  re¬ 
ceived  the  editor’s  help  to  which  every  one 
of  them  is  entitled.” 

Mr.  Parker  was  asked  what  part  of 
newspaper  work  he  liked  the  best,  and  he 
set  his  preferences  down  in  the  following 
order. 

1.  Reporting. 

2.  Interpretive  and  editorial  writing. 

3.  Executive  and  administrative  work. 

“There  is  no  position  on  a  newspaper 

more  important  than  the  reporter,”  he 
said.  “Given  super-reporting  and  news¬ 
papers  would  need  very  little  copy  read¬ 
ing.  It  has  always  seemed  to  me  that 
there  has  been  too  much  of  a  tendency  on 
the  part  of  editors  to  take  talented  re¬ 
porters  and  put  them  on  desk  jobs  as  a 
form  of  promotion.  The  best  reporter  on 
a  paper  is  as  valuable  in  his  way  as  the 
editor-in-chief.  The  reporter  holds  the 
keystone  position  of  all  newspapering,  that 
of  gathering  the  news. 

“Admittedly,  a  truly  great  reporter  is  a 
rarity.  A  truly  great  reporter  possesses 
so  much  general  information  and  such 


group  ot  scripps-Howard  newspapers, 
with  headquarters  in  Houston.  The 
group  consisted  of  the  Oklahoma  News, 
Ft.  IForth  Press,  Memphis  Press,  Hous¬ 
ton  Press,  El  Paso  Post  and  Albuquerque 
(N.  M.)  Trib^.  The  next  advance  was 
as  general  editorial  executive  with  head¬ 
quarters  in  VVashington,  and  later  io 
Cleveland,  assisting  William  B.  Colver 
with  detail  work.  He  took  over  all  the 
duties  of  the  editor  on  the  retirement  of 
Mr.  Colver  and  was  made  editor-in-chief 
in  1927  with  headquarters  in  New  York, 
When  Mr.  Parker  was  editor  of  the 
(Oklahoma  News,  he  had  difficult  competi¬ 
tion  to  face.  Two  free  papers  were  Ixing 
circulated  in  Oklahoma  City,  the  Fret 
Press  and  the  Daily  Pointer.  The  situa. 
tion  sharpened  his  wits  and  proved  a 
splendid  conditioner,  for  his  editorial 
abilities. 

One  of  his  outstanding  achievements  in 
Oklahoma  City  was  the  successful  light  he 
conducted  against  the  blue  sky  oil  pro¬ 
moters,  who  sprang  up  in  the  wake  of  the 
discovery  of  oil  in  Oklahoma  in  1908, 
.\n  indifferent  and  gullible  public  was 
losing  millions  of  dollars  every  year 
through  the  activities  of  the  promoten 
who  were  hard  to  trap  because  of  the 
tricky  manner  in  which  they  operated. 
Companies  would  promise  investors  to 
double  their  money  in  90  days.  Somo 
canny  people  would  call  and  take  the 
double  money  at  the  end  of  the  allotted 
time.  But  they  were  in  the  minority. 
The  promoters  jockeyed  the  stock,  send¬ 
ing  the  ficticious  value  up  to  many  times 
more  than  double  the  purchase  price  ^ 
promising  even  greater  returns.  Tne 
few  that  did  take  their  money  out  dauble<^ 
were  splendid  advertisements  to  lure 
other  suckers,  and  eventually  came  back. 

The  crusade  conducted  against  these 
unscrupulous  promoters  was  based  on  the 
simple  expedient  of  investigating  the  state 
tax  records.  Under  the  laws  of  Okla¬ 
homa  oil  companies  are  required  to  pay  a 
gross  production  tax  of  thr^e  per  cent. 
Parker,  who  as  editor,  was  also  gathering 
facts  to  be  used  in  his  paper’s  crusade 
against  the  promoters  discovered  by  ex¬ 
amination  of  the  tax  lists  that  out  of 
approximately  $800,000,000  capitalization 
of  all  the  blue  sky  companies,  less  than 

few  months  on  the  Oklahoma  City  Okla-  changed  his  mind  and  entered  the  former  worth  of  oil  had  been  proiluced. 

homan,  Mr.  Parker  has  spent  all  his  college  following  a  visit  to  his  sister  in  Exposure  m  the  newspaper  was  not 
newspaper  career  on  Scripps-Howard  1904.  sufficient  to  shake  the  faith  of  some 

---  .  papers.  At  the  University  of  Oklahoma,  people  m  the  suave  promoters.  One  com- 

"Will  Irwti  was  a  great  reporter.  He  When  he  was  a  young  boy,  he  had  no  Parker’s  roommate  was  Walter  Ferguson,  pany  had  even  succeeded  in  selling  the 
h.id  the  ability  to  picture  accurately  and  q£  becoming  a  newspaper  man.  His  son  of  ex-governor  Tom  Ferguson  of  business  to  its  own  salesman  and  the 
interestingly  a  wide  variety  of  subjects.  I  father  was  a  merchant  and  a  farmer  of  Oklahoma.  The  elder  Ferguson  owned  officials  were  preparing  to  skip  town, 
remember  a  series,  for  example,  he  wrote  Jthaca,  Mich.,  and  Mr.  Parker  spent  the  the  Watonga  (Okla.)  Republican,  and  when  the  federal  government,  notified  of 
on  the  high  cost  of  living  which  was  a  fjrst  18  years  of  his  life  on  his  father’s  Walter  had  been  brought  up  in  the  news-  conditions  by  the  Oklahoma  News,  put 
masterly  economic  analysis,  and  at  the  farm  on  the  outskirts  of  this  little  com-  paper  environment.  From  his  college  them  under  arrpt  When  Mr.  Parker 
same  time  first  class  reading  matter,  tnunity  of  2,000,  a  typical  country  town,  friend,  Parker  learned  to  like  newspaper  became  editor  of  the  southwestern 

Another  great  reporter  was  Samuel  Hop-  pjg  ^as  bom  there  Sept.  10,  18^.  He  work  and  after  he  was  graduated  from  group  of  Scripps-Howard  newspapers  he 
kins  Adams.  He  once  wrote  a  senes  on  milked  cows  and  attended  to  other  farm  college  went  into  it  while  his  friend  played  a  part  in  a  second  similar  crusade, 
medicine  and  a  lot  of  doctors  thought  he  chores  while  going  to  the  schools  of  Walter  Ferguson  left  it  to  become  today  which  exposed  conditions  in  the  Texas 
was  a  meml^r  of  their^  profession.  ^  ^  _  Ithaca.  vice-president  of  the  Exchange  National  fields  and  sent  Dr.  Cook,  among  others, 

“Information  is  not  information  if  it  is  jf  ^^s  in  Ithaca  where  Mr.  Parker  was  Bank  of  Tulsa,  Okla.  fo  the  penitentiary.  That  crusade  was 

inaccurate  or  unattractively  present*^,  first  given  the  nickname  of  “Deac,”  which  Parker’s  first  newspaper  job  was  as  re-  conducted  by  the  Ft.  Worth  Press 
No_  matter  how  correct  a  story  is  it  fails  fias  stuck  with  him  ever  since.  His  porter  for  the  Oklahoma  News,  in  June  which  L.  M.  Siler  was  then  editor, 

if  it  is  written  so  stupidly  that  no  one  father  was  deacon  in  the  local  Baptist  1909.  Ai  a  cub  he  visited  the  morgue.  On  the  Oklahoma  News,  Mr.  Parker 
will  read  it.  Only  out  of  what  the  re-  church.  The  son  was  a  chip  of  the  old  checked  up  on  fire  stations,  reported  real  wrote  a  column  under  the  name  of  “The 
porters  bring  in  can  an  editorial  campaign  block,  and  so  he  too  was  called  “deacon”  estate  transfers  and  the  other  exciting  Referee”  and  conducted  many  campaigns 
spring.  The  editorial  is  only  effective  by  school  boy  and  girl  friends.  Mr.  routine  of  the  beginner.  He  was  paid  $10  under  that  title.  He  consistently  fought 
when  it  supplemmts  an  accurate  presents-  Parker  has  recalled  that  he  was  first  a  week  to  start,  considerably  less  than  10  J.  C.  Walton  who  subsequently  was  ini- 
tion  of  the  news.”  ....  called  "Deac”  when  he  was  10  years  old.  cents  an  hour,  considering  the  hours  he  peached  as  governor  of  Oklahoma. 

Mr.  Parker  became  editor-in-chief  of  His  sister.  Ivis  Parker,  married  T.  W.  devoted  to  his  work  every  day.  A  short  He  was  substituting  as  editor  of  the 


DECENTRALIZATION  SEEN  AS  THREAT  TO  LINAGE 


Writer  Foresees  Day  of  Suburban  Buyings  With  Stores  Objecting  to  Large  City- wide  Circulations — 

Believes  Downtown  Firms  Will  Curtail  Advertising 

DUSINESS  conditions  today  are  '  By  E.  H.  BROWN  the  respective  suburban  stors,  and  the 

D  changing.  True,  they  have  constantly  .  .  advertising  rates  being  based  upon  the 

^  in  a  state  of  flux  but,  in  the  past,  distant  competitors  not  because  of  any  retailers,  dollars  which  formerly  flowed  circulation  in  the  respective  suburban 

il0  unstable  condition  coiild  be  relied  l^ck  of  quality  in  their  merchandise,  not  into  the  coffers  of  the  centrally  located  areas. 

acn  not  to  upset  materially  the  accepted  because  of  insufficient  advertising,  not  store,  the  logical  solution  seems  to  be  This  is  not  so  far-fetched  as  it  may 

^  of  merchandising.  The  changes  because  of  high  production  costs,  but  suburban  branches.  seem.  It  has  already  occurred  in  thie 

(cre  of  a  more  or  less  minor  nature  solely  because  the  distant  competitors  \ow,  the  newspaper’s  argument  has  case  of  several  national  trade  magazines, 

ad  seldom  affected  business  in  general  working  in  locally  restricted  markets  always  been  that  it  covers  the  city  like  the  change  having  been  made  to  accom- 

rtich,  ignoring  or  discounting  the  were  not  being  tax^  so  heavily  by  costly  a  blanket.  But  what  will  be  the  reaction  modate  the  magazines  to  the  industrial 

ttanges.  continued  on  the  even  tenor  of  distribution  expenses  and  were  thus  able  among  advertisers  who  no  longer  desire  decentralization.  If  a  similar  change 

j,  ^y.  to  render  quicker  and  cheaper  service  to  tied  circulation  in  the  vfeinity  of  their  occurs  in  newspapers  it  will  materially 

"Today,  however,  no  one  is  safe.  consumer.  branch  stores  which  cover  an  admittedly  complicate  the  publication  of  a  daily 

(jinges  come  over  night  and  immediately  The  result  of  that  condition  has  been  restricted  section  of  the  city?  Will  such  paper,  which  works  under  forced  steam 

o»«rthrow  the  established  order  of  the  trend  toward  decentralization.  To-  this  blanket  coverage  but  prefer  intensi-  even  when  conditions  are  at  their  best, 

thugs.  And  their  effects  are  far  reach-  day  we  find  a  constantly  increasing  num-  advertisers  increase  their  advertising  lin-  and  it  will  certainly  increase  the  publics- 

i)tf.  Businesses  and  professions  thought  ber  of  great  national  concerns  establish-  age  so  that  each  branch  store  will  come  tion  cost. 

to  be  remotely  connected  find  themselves  >ng  sales  branches,  warehouse  branches,  in  for  a  share  of  it  ?  Od  will  they  merely  But  this  trend  toward  retail  decentral- 

saddenly  without  customers  or  faced  with  and  complete  branch  factories  or  assem-  continue  their  present  appropriations  and,  ization  is  not  confined  to  the  existing 

aunpetition  that  is  well  insurmountable,  bling  plants  at  strategic  points  through-  with  the  announcement  that  “These  downtown  stores.  As  a  matter  of  fact. 
When,  as  sometimes  happens,  the  the  nation.  And  in  spite  of  the  cost  prices  are  good  at  all  of  our  branch  it  is  least  evident  there  at  the  present 

occur  more  slowly  and  a  study  of  operating  these  branches  the  savings  stores”  charge  a  part  of  the  cost  to  each  time.  The  retail  situation  is  much  more 
-!o  the  altering  conditions  may  point  affected  in  distribution  costs  have  cnabM  branch?  Or  may  they  not  curtail  their  complicated  than  the  national  situation 
•dvance  to  the  possible  effects  of  the  these  great  institutions  to  hold  their  own  appropriation  in  keeping  with  the  sales  ever  dreamdd  of  being. 

upon  business  in  general  or  upon  the  face  of  the  widespread  local  com-  volume  of  their  downtown  stores  and  let  For  instance,  we  have  the  chain  stpres. 

!  .'fie  lines  of  business,  it  would  seem  petition.  each  suburban  store  handle  its  own  .Some  of  them,  like  the  grocery  chains 

to  investigate  what  will  or  may  What  has  happened  to  industry  in  respective  advertising?  which  have  so  many  suburban  stores  that 

Forewarned  is  forearmed  and,  general  is  being  duplicated  today  on  a  It  cannot  be  denied  that  the  downtown  they  can  afford  to  pay  for  citywide  cir- 
:p  to  certain  limits,  the  future  may  be  smaller  scale  among  retail  stores.  As  retailer  will,  by  the  establishment  of  culation,  are  generous  users  of  advertis- 
iicinl  with  reasonable  accuracy,  pro-  the  local  factories  sprang  into  existence  branches,  divert  an  important  volume  of  ingspace  in  the  daily  newspapers.  Others, 
no  new  factors  enter  the  scene  throughout  the  nation,  so  have  small  business  to  the  branches,  thus  lessening  the  hardware  chains,  for  example,  are 
render  the  forecast  untenable.  retailers  opened  for  business  in  suburban  the  sales  volume  of  the  centrally  located  not,  although  they  do  advertise  spas- 

For  many  years  the  daily  newspaper  districts  in  our  cities.  The  great  down-  store.  Advertising  appropriations  are  modically.  And  there  are  other  chains 
^  been  recognized  as  the  one— I  might  town  retail  stores  whose  argument  has  based  on  volume  of  sales  and,  as  sales  which  ignore  the  daily  newspaper  en- 
‘i  “and  only” — medium  for  the  retail  been:  “Come  downtown  to  our  store  and  volume  decreases,  advertising  expendi-  tirely. 

.'cl'.ant  who  desired  to  obtain  the  great-  see  the  vast  array  of  merchandise  wait-  tures  likewise  decrease.  Now  it  should  be  remembered  that,, 

possible  return  upon  his  advertising  ing  for  your  approval”  find  that  the  Now,  if  the  central  store  continues  to  with  the  exception  noted,  every  dollar 

openditure.  Newspapers  themselves  smaller  suburban  stores  are  advancing  maintain  its  former  percentage  relation-  spent  in  a  suburban  store,  chain  or  other- 
,c  also  long  insisted  that  they  offered  an  entirely  different  sort  of  argument,  ship  between  advertising  expenditures  and  wise,  is  a  menace  to  newspaper  advertis- 
1  equally  valuable  medium  to  the  na-  They  say,  “Shop  in  your  neighborhood  sales  volume,  as  it  is  quite  likely  to  do,  ing  revenue  simply  because  it  subtracts 
advertiser  who  desired  equivalent  store  out  of  the  high  rent  district.  Plenty  the  question  the  newspaper  may  well  ask  a  dollar  from  the  sales  volume  of  the 
^.i!ts  Whether  or  not  this  is  so  is  of  parking  space  and  individual  service.”  is,  “But  won’t  the  suburban  stores  adver-  downtown  advertisers  who  measure  their 
ill  a  moot  point  among  many  national  The  retail  situation  today  is  almost  an  tise,  too?”  Quite  likely  they  will,  but  advertising  appropriations  by  the  yard- 

■iciii'vi  s,  but  there  can  be  no  question  exact  parallel  to  the  situation  in  which  it  is  seriously  to  be  doubted  that  they  .stick  of  sales  volume.  Without  delving 
int  that  tiic  daily  newspaper  offers  the  national  concerns  found  themselves  not  will  advertise  in  a  newspaper  with  city-  into  the  reasons  for  it,  which  are  subject 
Bost  effective  means  of  co-ordinating  so  long  ago.  And,  logically,  the  question  wide  circulation  when  their  local  trade  to  unending  argument,  it  must  be  con- 
.iribuiion,  advertising,  and  population  arises,  “Will  the  downtown  retailer  meet  area  is  confined  to  a  section  of  perhaps  ceded  that,  ordinarily,  the  chain  stores 
laying  power.  However,  in  this  article  the  new  suburban  competition  in  the  twenty  blocks  square.  do  a  larger  business  store  for  store  than 


CURTIS  OmClATES  AT  DREXEL  CEREMONIES 


ever,  there  is  the  local  chain  to  consider. 
For  instance,  in  my  city  is  a  haberdashery 
chain  which,  with  three  stores  (a  fourth 
is  to  be  c^ned  shortly)  is  doing  a  busi¬ 
ness  of  $90,000  a  year.  That  means 
$90,000  diverted  from  the  big  stores  down¬ 
town  and,  figured  on  a  basis  of  3  per  cent 
of  .sales  volume  fur  advertising,  means 
$2,700  diverted  from  the  advertising 
revenues  of  the  local  daily  newspapers, 
for  this  merchant  insists  that  he  cannot 
afford  to  u.se  the  newspapers  because  of 
the  tremendous  waste  circulatk>n  Ifor 
which  he  would  have  to  pay. 

Twenty-seven  hundred  dollars  isn’t  a 
drop  in  the  bucket,  of  course,  compared 
to  the  total  advertising  revenues  of  these 
local  newspapers,  but  it  should  not  be 
assumed  that  this  is  the  entire  story. 
Rather  than  being  an  isolated  example,, 
there  are  two  local  drug  chain^  one 
with  four  stores,  the  other  with  five,  a 
local  hardware  chain,  a  local  grocery 
chain,  and  numerous  other  local  chains, 
not  one  of  which  advertises  in  the  local 
newspapers  exaept  occasionally  in  special 
eflitions. 

And  there  are  dozens  of  two-store 
chains  in  addition  to  the  thousands  of 
individual  stores.  Let  us  assume  for  a 
moment  that  these  independent  retailers 
and  these  local  chains  total  a  thoosaq^ 
stores  (actually,  there  are  many  mor^ 
each  doing,  on  a  conservative  estimate,. 

(Continued  »n  page  44) 


»«  located  downtown,  in  the  heart  of 
!le  dty  where  they  could  draw  customers 
:!wn  all  sections.  The  customers  per¬ 
force  had  to  make  their  purchases  from 
4e  downtown  stores  for,  to  all  intents 
ttd  purposes,  there  were  no  other.  Con- 
wpiently,  the  advertisers  could,  and 
tWly  did,  pay  for  circulation  which 
tilatoed  the  city.  They  especially 
«nted  that  Character  of  circulation  be- 
a«e  there  was  little  or  no  waste. 

With  all  conditions  favorable  the  news- 
ispers  grew  mightily  in  size.  _  Circula- 
steadily  increased  and,  with  them, 
drertising  revenues.  Where,  not  so 


pride  to  hundr^  of  thousands  of  lines, 
•day  they  speak  in  millions  and,  seem- 
®*ly,  there  is  no  end  to  expansion  pos- 
iSfities. 

But  conditions  are  changing.  During 
Ac  past  five  or  six  years  the  country  at 


indosive  name  of  decentralization.  Great 
^>ctories  which  had  for  many  years  b«n 
'shblished  in  a  single  city  from  which 
’■tege  point  they  distributed  merchan- 
^  fliroughout  the  nation  began  to  find 
^  competition  in  distant  cities  was 
!®*erially  hampering  their  sales  activ- 
They  found  their  market  boun- 
^•ries  subject  to  encroachment  from  these 


Photograph  shows  Gyms  H.  K.  Curtis,  publisher  of  the  Philadelphia  Public 
Ledgers  and  the  New  York  Evening  Post,  laying  the  cornerstone  of  the  new 
Drexel  Institnle,  Philadelphia,  October  8. 


Editor  &  P  ub  li » he  r  and  The  Fourth  Estate  for  October  13,  1928 


J.  A.  MOORE  RE-ENTERS  DAILY  FIELD 
BUYING  N.  Y.  MORNING  TELEGRAPH 


NEW  TELEGRAPH  OWNER 


Former  Hearst  Executive  and  Unannounced  Associates  Buy 
Property  from  E.  R.  Thomas  Estate — To  Continue  it  as 
Broadway  Sporting  Paper — Solmson  Retained 


JOSEPH  A.  MOORE,  president  of  the 
Hiitterirlc  Puhlishinsr  Cotnnanv.  and  a 


Butterick  Publishing  Company,  and  a 
former  Hearst  executive,  has  returned  to 
the  daily  field  as 


president  and 
treasurer  of  the 
Nexjg  York  Mom- 
i  H  g  Telegraph. 

Announcement  of 
his  purchase  of 
the  Telegraph 
■with  a  group  of 
unnamed  a  s  s  o  - 
dates  was  made 
in  that  paper  last 
Friday,  Oct.  5. 

Mr.  Moore,  in¬ 
terviewed  this 
week,  declined  to  Meye*  Solmson 
make  public  de¬ 
tails  of  the  traris- 

action,  promising  a  statement  for  publi¬ 


cation  in  the  issue  of  Oct.  20. 

The  purchase  included  the  circulation, 
good  will,  and  equipment  of  the  Morniiig 
Telegraph,  but  not  the  building,  which  is 
lea^.  It  is  understood  that  Mr.  Moore 
intends  to  move  into  a  new  plant  shortly. 
The  October  publisher’s  sUtement  placed 
the  paper’s  circulation  at  42,851.  It 
is  the  only  New  York  daily  selling  for 
10  cents  a  copy.  Reports,  unconfirmed, 
jHit  the  purchase  price  in  the  neighbor- 
hooil  of  $500  100. 

Neither  Mr.  Moore,  nor  Meyer  Solm¬ 
son,  the  managing  editor,  who  repre^ted 
the  Hermis  Press  Corporation,  publishers 
of  the  Telegraph,  in  the  transaction, 
would  discuss  the  consideration  involved. 

'The  only  official  announcement  of  the 
deal,  signed  by  Mr.  Moore  and  dated 
Oct.  5,  follows. 

“As  of  this  date,  ownership  of  the 
Morning  Telegraph,  passes  into  new 
hands. 

“Together  with  a  small  group  of  men 
who  l^lieve  that  there  is  a  real  need  for 
a  newspaper  specializing  in  the_  most 
thorough  and  complete  presentation  of 
news  pertaining  to  sports  of  all  kinds,  I 
have  today  purchased  this  newspaper. 

"As  a  matter  of  fact  my  associates 
will  be  the  real  operators  of  the  enter¬ 
prise.  My  own  contribution  will  be  to 
act  in  an  advisory  and  financial  capacity. 
In  due  time,  full  and  complete  plans  of 
what  we  propose  to  do  with  the  property 
will  be  fully  outfftied.  In  the  meantime 
we  ask  your  indulgence  as  there  is  much 
reorganization  work  to  be  done.” 

Under  the  new  ownership,  the  Morn¬ 
ing  Telegraph,  Inc.,  succeeds  the  Hermis 
Press  Corporation  as  publishers  of  the 
paper.  The  Morning  Telegraph,  Inc.,  has 
been  chartered  under  the  laws  of  the 
State  of  Delaware.  Information  filed 
with  the  secretary  of  state  at  Albany 
states  the  corporation  has  50,000  shares 
of  stock  at  no  par  value,  and  gives  the 
name  of  Sherwood  E.  Silliman  as  pres¬ 
ident. 

The  old  Hermis  Press  Corporation  was 
owned  by  the  Edward  R.  'Thomas 
Estate,  from  which  Mr.  Moore  purchased 
^  Tdegraph  through  Col.  Lytton  Gray 
Ament,  who  is  the  husband  of  the  former 
Mrs.  'Hiomas,  and  was  general  manager 
of  the  Telegraph. 

Mr.  Solmson,  who  has  been  retained  as 
managing  editor,  is  a  native  of  Pine 
Bluff,  A^..  where  for  12  years  he  edited 
die  Pme  Bluff  Graphic.  Later  he  was 
for  six  years  connected  with  the  St. 
Louis  (Mo.)  Republic,  from  1900  to 
1906.  In  1906  he  left  newspajper  work 
to  become  press  man  for  A1  G.  Field’s 
minstrels.  In  1912  he  was  appointed  U. 
S.  revenue  agent  for  the  states  of  Arkan¬ 
sas,  Oklahoma  and  Kansas  by  the  then 
y.  S.  Senator  Joseph  T.  Robinson,  now 
Democratic  vice-presidential  candidate. 
Subsequently  he  came  t«  New  York 
w^iere  he  opened  an  income  tax  office. 

tn  1924  he  returned  to  newspaper 


work.  His  first  connection  was  with  the 
New  York  livening  Graphic.  Later  he 
covered  the  criminal  courts  for  the  New 
York  American.  In  1925  he  joined  the 
Telegraph  staff  and  became  successively 
reporter,  city  editor,  and  managing  editor. 

The  Morning  Telegraph  was  started  by 
the  late  Blakely  Hall.  W.  E.  I.ewis  was 
managing  editor  for  many  years.  Upfui 
his  death  control  of  the  paper  jmssed  to 
William  C.  Whitney.  In  June,  1925, 
Edward  R.  Thomas,  who  had  been  direct¬ 
ing  the  affairs  of  the  paper  since  Mr. 
Ivewis’  death,  purchased  the  stock  owned 
by  the  Lewis  estate  and  assumed  control 
of  the  paper.  He  formed  the  Porter  Pub¬ 
lishing  Company  to  take  the  place  of  the 
Lewis  Publishing  Company.  The  officers 
were:  H.  M.  Work,  president;  A.  Borne- 
feld,  secretary-treasurer;  hkiward  R. 
Thomas,  publisher;  Robert  J.  Dean,  assis¬ 
tant  publisher ;  Hugh  Kent,  managing 
editor. 

On  June  1,  1926,  the  Morning  Tele¬ 
graph  was  merged  with  the  Daily  Run¬ 
ning  Horse,  another  racing  and  sports 
(laper.  The  new  publishing  corporation 
was  known  as  the  Hermis  Press  Cor¬ 
poration,  with  Mr.  Thomas,  president: 
Roi  Tolleson,  vice-president;  S.  D.  Jones, 
treasurer,  and  Miss  Lillian  Krinsky, 
secretary. 

E.  S.  Fentress  and  Charles  E.  Marsh. 
Texas  publishers,  who  had  contracted  in 
February,  1926,  to  manage  tlie  Telegrapli 
without  financial  investment,  retained 
their  contract  under  the  new  corporation. 

In  the  summer  of  192t)  Mr.  Thomas 
died,  and  his  widow  began  to  take  an 
active  interest  in  the  affairs  of  the  paper, 
and  in  September  of  that  year  she  was 


Joseph  A.  Moore 


elected  president  of  the  Hermis  Press 
Corporation,  succeeding  Rufus  1.  Trim¬ 
ble.  \t  this  time  Mr.  Fentress  and  Mr. 
Marsh  withdrew  from  management  of 
the  paper. 

In  July.  1927,  Col.  Lytton  Ament,  who 
had  married  Mrs.  Thomas,  became  busi¬ 
ness  manager  of  the  Telegraph. 

Joseph  A.  Moore  was  connected  with 
the  Hearst  organization  for  11  years  in 
charge  of  Good  Housekeeping  Magasine 
and  as  a  member  of  the  executive  board 
of  all  the  Hearst  properties.  Wishing  to 
retire  from  editorial  work,  he  purchased 
a  con' rolling  interest  in  the  Butterick 
Publications  in  .April,  1926. 


MAYOR  CHRISTENS  “BUGS”  BAER 


Mayor  Walker  of  New  York  last  week  preaided  at  the  chriatening  of  a  bear 
cob  named  after  Arthor  “Baga”  Baer,  hnmoiiat,  who  writes  for  Universal 
Service.  Photo  shows  (left  to  right)  the  cab,  the  Mayor,  “Bags”  Baer,  Mrs. 
Baer  and  Arthora  Mary  Baer,  ZO^nonths-oId  daughter  of  the  hnmorst.  1^  cob 
will  be  presented  to  the  Bronx  Park  boo. 


STURDIVANT  GREE 
IN  NEW  YORK 


I 


J.  C.  Wilberding  of  Gravure 
Tenders  Dinner  to  new  New  York 
Manager  of  Erwin,  Wasey 
&.  Company 


J.  T.  Sturdivant,  who  has  just  .tssuoNl 
the  management  of  the  New  York  ngei^: 
of  Erwin,  Wasey  &  Co.  after  more  tiua 
30  years’  association  with  the  t  hicap 
office,  was  the  guest  of  honor  at  a 
luncheon  at  the  Uptown  Oub  on  Monday, 
Oct.  8,  given  by  the  Gravure  Senrief 
Corporation  under  the  chairmanship  of< 
J.  C.  Wilberding. 

Reminiscences  were  the  order  of  the 
day,  the  speakers  being,  Herman  G.  Hd-i 
st^,  John  Woodward,  William  F.  ci«h 
Walter  Merrill,  Mr.  Sturdivant  and  Mr. 
Wilberding. 

Those  present  were,  Messrs.  Sturdk 
vant,  A.  Engelhart,  and  Mai  Murray 
of  the  New  York  office  of  Erwig 
Wasey  &  Co.;  Herman  G.  Halsted  aid 
Nigel  Cholmclley- Jones  of  Paul  Blod; 
Inc.;  (Tiarles  H.  Weissener  of  ReynoMi 
&  Fitzgerald;  St.  John  Richards  of  the 
St.  Louis  Globe-Democrat ;  Frank  Mills 
of  the  Kelly-Smith  Company;  Dan  A 
Carroll  of  the  Indianapolis  News;  Wfl- 
liam  F.  Cady  and  Charles  Feldman  of 
the  Scripps-Howard  organization:  Wal- 
ter  Merrill  of  the  New  York  World;  J. 

B.  Woodward  of  the  Chicago  Ddh 
News;  E.  F.  Toomy  of  the  S.  C.  Bed- 
with  Special  Agency;  M.  H.  I^ong  of 
the  John  M.  Branham  Company ;  Wilfred 

C.  Bates  of  Fralick,  Bates  &  Alward;  J. 
L.  Sythoff  and  Thomas  Rudden  of  LoiW 
zen  &  Thompson ;  W.  G.  Woodward,  E. 
G.  Kelly,  E.  Jack  Doble,  Mr.  Wimr- 
ding,  Raymond  Gilleaudeau  and  V.  R. 
Olmstead  of  Gravure  Service;  and  Jama 
W.  Brown  of  Editor  &  Publishei. 


LINAGE  CORRECnONS 


Two  Clerical  Errors  in  Publishers’  Re¬ 
ports — Four  Cities  Wrongly  Classifisd 

'Through  a  clerical  error,  the  Ci'nds- 
nati  Enquirer  in  furnishing  Editor  k 
PuBUSHER  its  six-months  linage  report 
for  publication  in  the  issue  of  Sept  2)L 
transposed  the  national  and  classified 
totals.  The  correct  totals  were:  N^' 
tional,  1,121,694  agate  lines;  Classifiei 
1,895,427  agate  lines.  The  figures  far 
Local  Display  and  Total  Linage  were 
correctly  reported. 

Also  through  a  clerical  error,  the 
Bowling  Green  (Ky.)  Park  City  DaHj 
News  supplied  figures  for  a  tweliR* 
month  peri^  ending  June  30,  1928,  rathe 
than  for  the  six-month  period  requestei 
At  the  time  of  going  to  press,  revised 
figures  had  not  been  received. 

Tulsa,  Okla.,  Johnson  City,  Tena, 
Kingsport,  Tenn.,  and  Moline,  III.,  were 
incorrectly  classified  in  the  table  wd 
reference  to  population,  according  k 
statements  by  local  newspapers  or  othen 
interested.  The  Tulsa  Tribune  stslee 
that  Tulsa  with  170,000  population  shodd 
have  been  listed  with  cities  of  150,000  to 
199,999  population,  rather  than  with  thou 
of  100,000  to  149,999.  Johnson  Cih, 
Tenn.,  according  to  Appalachian  Pah 
Ushers,  Inc.,  of  that  city,  should  hsM 
been  listed,  with  its  27,0()0  population  is 
the  group  of  25,000  to  49,999  populatfak 
rather  than  in  the  15,000  to  19,999  poR- 
ulation  group.  Kingsport,  Tenn.,  accorr 
ing  to  the  same  authority,  should  hare 
been  listed  in  the  10,000  to  14,999  pap 
ulation  group.  Moline,  Ill.,  was  listed 
according  to  the  city  population  giv® 
in  the  Publishers’  Statement  of  the  Bit  \ 
patch  to  the  Audit  Bureau  of  Grcdto 
tions,  placing  it  in  the  75,000  to  99,99f 
mpulation  group.  The  A.  B.  C  figi^ 
however,  includes  several  other  localitire 
in  which  the  Dispatch  gives  city  carrlff 
service  although  they  are  not  a  part  of 
the  municipal  limits  of  the  city.  The 
population  of  Moline. 


ADOPTS  UNIVERSAL  DESK 

'Tht  universal  copy  desk  system  fa* 
been  adopted  by  the  Memphis  EveriH 
Appeal. 


I 


TIME  Can  Mean  Either 


Time,  to  a  newspaper,  can  mean 
either  merited  progress  or  decay. 

The  newspaper  which  uses  its  years 
to  build  for  greater  service  to  its 
community,  to  build  reader  confi-  « 

dence,  to  keep  abreast  of  the  times,  ^ 

is  the  newspaper  which  makes  prog¬ 
ress.  The  newspaper  which  basks 
in  the  glory  of  its  years  without  keep¬ 
ing  an  eye  on  the  changing  TODAY 
is  the  newspaper  to  which  time 
means  decay. 

The  Florida  Times-Union  is  proud  of 
its  sixty-three  years  of  existence, 
because  these  years  have  enabled 
it  to  build  sanely  and  wisely.  But 
these  years  have  been  fruitful 

Bise  those  who  guide  the 
'imes-Union  have  recog- 
t  progress  is  the  result  of 
pace  with  the  times.  The 
lion  recognizes  the  past,  but 
not  dwell  therein  to  the  ex- 
of  tomorrow. 

s  readers  demand  today’s 
aper.  The  Florida  Times- 
I  is  the  sort  of  newspaper  which 
I  the  modem  need.  What  bet- 
>roof  could  there  be'  of  this  fact 
1  the  universal  recognition  of  the 
rida  Times-Union  as  Florida’s 
eatest  newspaper — favorite  alike 
Mrith  readers  throughout  its  city 
and  state,  and  with  advertis¬ 
ers,  local  and  national.  j 
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JACKSONVILLE,  FLA. 


I.  A.  A.  APPEALS  FOR  $250,000  FUND 
FOR  ALL  ACTIVITIES  IN  1929 

Budget  Is  $75,000  Increase  Over  Largest  Ever  Before  Sought 
— Chicago  Chosen  as  City  for  American  Convention 
to  Be  Held  Next  April 


A  FINANCIAL  program  requiring  a 
budget  of  $250,000  to  be  raised  by 
subscription  was  voted  by  the  executive 
committee  of  the  International  Advertis¬ 
ing  Association  meeting  in  New  York 
last  week.  A  memorandum,  explaining 
the  program,  was  sent  to  the  member¬ 
ship  this  week  signed  by  Walter  A. 
Strong,  publisher  of  the  Chicago  Daily 
News  and  chairman  of  the  I. A. A.  board 
of  governors  and  by  C.  C.  Younggreen, 
of  Klau.  Van  Pietersom,  Dunlap  Young- 
green,  Inc.,  and  I.A..A.  president. 

The  amount  needed  by  the  associa¬ 
tion  to  conduct  its  activities  during  1929 
is  divided  as  follows: 

Bureau  of  Research  and  Educa- 

cation  . $125,000 

The  Advertising  Oubs  .  50,000 

The  Advertising  Commission  ..  35,000 
Administration  and  Extension..  50,000 
“If  divided  proportionately  among 
those  who  will  be  benefited  or  who 
have  in  the  preliminary  stages  the  oppor¬ 
tunity  of  being  benefited,  it  will  repre- 
.sent  an  insignificant  burden  upon  each 
individual,"  the  report  reads. 

In  describing  how  the  I.A.A.  intends 
to  make  use  of  the  appropriation  set 
aside  for  education  and  research  the  re¬ 
port  points  out  that  there  has  never 
been  “a  coordinated  effort  to  apply  scien¬ 
tific  research  or  standardization  pr(> 
cesses  to  advertising  affecting  all  media 
in  the  same  balance,”  and  continues  : 

“There  has  never  been  a  coordinated 
effort  to  broaden  the  scope  of  research 
into  the  truth  about  advertising.  The 
seller  or  buyer  of  one  kind  of  advertis¬ 
ing  cannot  establish  an  unprejudiced 
basis  upon  which  his  evidence  can  be 
offered.  In  order  to  inaugurate  a  more 
effective  progress  in  this  direction  the 
buyer  of  advertising  must  have  the 
honest  cooperation  of  the  seller  of  ad¬ 
vertising  and  in  addition  the  public  must 
be  convinced  that  its  use  is  helpful  and 
an  economic  factor.  It  seems  evident 
that  it  is  time  for  organized  advertising 
to  take  a  definite  stand  on  this  subject. 
It  is  necessary  to  establish  the  fact  that 
this,  the  twenty-fifth  anniversary  of  the 
founding  of  the  International  Advertis¬ 
ing  Association,  is  the  time  at  which  we 
must  determine  the  fundamental  values 
of  its  work.  Can  advertising  continue 
to  be  applied  successfully  to  the  new 
and  highly  competitive  conditions  of 
trade  or  can  it  applied  more  effec¬ 
tively  and  less  wastefully?  The  answer 
is.  Yes,  it  can.  But  it  will  require  con¬ 
scientious  and  scientific  analysis  of  the 
problems  and  the  establishment  of  an 
educational  program  which  will  make 
the  study  of  advertising  a  known  factor 
talcing  its  rang  among  those  other 
economic  studies  in  all  educational  and 
business  institutions  which  have  demon¬ 
strated  themselves  to  be  valuable.  The 
present  and  especially  the  next  genera¬ 
tion  of  business  men  should  be  educated 
in  the  advertising  subject.  The  prwss 
of  such  a  study,  such  an  educational 
program  will  in  itself  gain  the  confidence 
of  the  public. 

“Such  a  procedure  requires  the  cor- 
ordinating  principle  as  it  can  be  developed 
on  sound  procedure  in  the  International 
Advertising  Association.  The  Associa¬ 
tion  can  coordinate  the  activities  of  the 
buyer  and  seller  of  advertising  and  bring 
into  the  picture  the  third  outside  factor 
necessary  to  establish  the  scientific  cor¬ 
rectness  and  honesty  of  its  purpose  to 
establish  the  truth  about  advertising. 

“The  changes  in  the  status  of  the  or¬ 
ganization  of  the  International  Adver¬ 
tising  Association  made  by  constitutional 
action  at  the  Detroit  convention  were 
based  upon  a  thorough  and  exhaustive 
study  of  the  needs  of  the  Association 
and  its  partial  failure  to  stand  up  to 
the  new  demands  made  upon  it.  The 
Association  as  ii  is  at  present  organized 


has  a  Board  of  Governors  in  addition  to 
its  administrative  officers,  who  are  also 
members  of  the  Board,  which  can  fac¬ 
tion  from  year  to  year  and  continue 
to  develop,  without  the  interruption  of 
changes  in  administratiem,  the  program 
which  is  proposed  for  it. 

“The  Bfjard  of  Governors  held  its  first 
meeting  in  New  York  and  during  three 
days  of  long  sessions  made  a  thorough 
analysis  of  the  present  fundamental 
policies  and  activities  of  the  Association. 

“Facing  toward  the  future,  but  at  the 
same  time  recognizing  the  growth  and 
value  of  the  work  done  by  the  Associa¬ 
tion  in  the  past,  your  Board  intends  to 
administer  the  affairs  of  the  Associa¬ 
tion  in  your  interest  upon  a  thoroughly 
business  basis.  The  growth  of  the  As¬ 
sociation  and  the  increasing  demands 
upon  it  seem  to  require  a  thoroughly 
progressive  judicial  and  efficient  admin¬ 
istration  of  its  affairs  rather  than  an 
extension  of  its  promotional  activities. 

“The  conclusions  arrived  at  in  the 
New  York  meeting  of  the  Board  of  Gov¬ 
ernors  are  in  the  opinion  of  the  Board 
the  beginning  of  an  exact  determina¬ 
tion  of  the  future  development  and  ex¬ 
tension  of  the  Association  so  that  it 
may  become  an  authoritative  and  repre¬ 
sentative  grouping  of  all  of  the  adver¬ 
tising  interests  in  the  United  States. 

“The  Bureau  of  Research  and  Edu¬ 
cation  has  developed  during  the  one  year 
of  experience  a  thorough  program  to  in¬ 
terest  the  Qub,  improve  Qub  personnel 
and  capitalize  resources  for  investiga¬ 
tion  of  advertising  subjects  and  the  dis¬ 
semination  of  advertising  facts,  the  de¬ 
velopment  of  the  program  for  reasearch 
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Many  Editors  Are  Not 
Religious  Sharps. 

But  All  Editors 
Know  News. 

The  News  Element 
— Fresh  Facts  from  Bible 
Lands^ — 

In  The  Ellis  Lesson, 

And  In  The  Ellis  Lesson  Alone, 
Appeals  To  The 
Sound  Sense  of  Editors. 

They  Know 
That  A  Weekly 
Elxclusive  Feature, 

Such  As 

The  Ellis  Sunday  School  Lesson, 
Is  Readable  By  Everybody, 

And  Is  Peculiarly  Prized 
By  The  Church  Folk. 

THE  ELUS  SERVICE 

'  •  *  (SvXLrthmore.,^. 

*Llke  Pr.  WtlUam  T.  EHIr*  neoMtlonal 
the  dUcoTerjr  of  Kadetb-Rarnoa  and  of 
The  Aoguatan  Chrlitmaa  Ceoaus  Inacriptkm  at 
Angora. 
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in  the  interest  of  the  Commission  organi¬ 
zations,  and  the  beginning  of  a  corordi- 
nated  effort  to  establish  the  truth  about 
advertising  which  can  be  demonstrated 
to  the  public  on  a  scientific  and  economic 
basis.  Every  department  of  the  adminis¬ 
trative  organization  has  been  thoroughly 
established  and  a  program  discussed  and 
adopted  which  will  put  the  issue  squarely 
before  the  members  of  the  I.A.A. 

“When  the  basis  for  further  research 
has  been  established  by  the  experience 
of  this  year’s  operation  the  program  for 
further  activities  will  have  a  far-reach¬ 
ing  effect  upon  the  permanent  value  of 
advertising  itself  in  all  of  its  many 
branches.  The  Board  of  Governors  is 
prepared  to  demonstrate  the  truth  of  this 
assertion  feeling  that  it  has  been  charged 
with  the  responsibility  for  a  final  and 
conclusive  test  of  the  functions  of  the 
Association  as  the  medium  through 
which  those  interested  in  advertising  in 
all  its  branches  can,  in  accordance  with 
a  definite  program,  study  and  solve  the 
problems  immediately  facing  the  adver¬ 
tising  business  and  establish  for  the 
future  the  standards  upon  which  the 
sound  values  in  advertising  can  be  de¬ 
termined. 

“The  year  1928-29  is  the  twenty-fifth 
anniversary  of  the  founding  of  the  In¬ 
ternational  Advertising  Association  and 
is  therefore  a  fitting  occasion  for  the 
reorganization  and  establishment  of  the 
Association  work  on  an  effective  basis. 
Your  Board  feels  justified  in  calling 
upon  everyone  interested  in  advertising 
to  participate  in  this  effort.  The  Asso¬ 
ciation  has  on  its  Board  a  continuing 
body  of  men  representative  of  the  dif¬ 
ferent  groups  who  can  from  year  to  year 
develop  and  maintain  a  progressive  and 


accumulative  program  which  will  ti: 
result  in  the  recognition  on  the 
the  public  of  the  thoroughness  with  vY- 
the  work  has  been  undertaken  It  s'- - 
be  regarded  as  a  permanent  or  contiry- 
effort.  The  Board  feels  that  those  ^ 
support  it  should  have  in  the  last  a.-u!- 
the  right  to  determine  the  extent  of  th 
continued  interest.  Pledges  to  the  n 
port  of  the  Association  at  this  ti* 
have  therefore  been  made  i  intln® 
upon  a  cancellation  from  year  to 
At  the  next  convention  of  the 
tion  it  should  be  possible  to  (iettrnj 
the  effectiveness  of  the  ixescnt  or- 
zation  and  the  practicability  of  the  ; 
tivities  of  the  Association  as  r  .mr  % 
by  the  present  executive  and 
trative  btxlies. 

“In  an  industry  involving  the  i 
penditure  of  two  billion  dollars 
annum  it  would  seem  logical  that  ; 
economies  effected  by  a  s  .n  lati’  ' 
tion  and  coordination  of  all  of  the  in;  ] 
mation  and  research  resources  of  the  I 
dustry  should  be  immensely  valuable  ] 
every  one.  The  money  spent  by  Hi? . 
ent  groups  and  organizations  for  the  p  i 
poses  which  are  now  inclwled  in 
program  of  the  Association  is  very  1=  i 
It  cannot  be  expected  that  this  er  • 
will  immediately  affect  the  total  of 
bursement  but  it  is  obvious  that  as  ■. 
work  of  the  .Association  progresses 
urgent  need  for  coordinating  and  dir.  ■ 
ing  influence  in  the  industry  will  (lim- 
ate  duplication  and  intensify  the  valj 
of  the  result  and  is  a  matter  which  c 
cerns  the  financial  interest  of  the  w!, ! 
industry  on  a  substantial  scale." 

Chicago  has  been  chosen  as  the  city 
which  the  American  convention  will 
held  next  .April. 


THEIR  EVERY  NEWS  NEED 

Supplied  by 
These  Eight 

HOME  (BOOTH)  NEWSPAPERS 

Michigan,  outside  of  Detroit,  represents  a 
rich  prosperous  market.  Its  buying  power 
can  be  successfully  and  economically 
reached  by  these  eight  Booth  Newspapers. 

They  carry  news  and  feature  services  that 
guarantee  complete  reading  by  every 
member  of  the  family. 

Graid  Rapids  Press  Flint  Daily  Journal 
Saginaw  Daily  News  Jackson  Gtizra  Patriot  Mnskegon  Ckronicie 
Kalamazoo  Gazette  Bay  CHy  Daily  Times  Ann  Arbor  Daily  News 

L  A.  KLEIN,  Caafsm  R»pr*»untmtip»  J.  E.  LUTZ,  W—Hm  RtprtMnhtIm 

to  Emtt  4Snd  St.,  Naw  York  «  North  Mlchifon  Avo,  Ch«ei«» 


THE  BOOTH  PUBU8H1NG  CO. 

Control  outers  2500  BmU  Bldg.,  D*tr»lt,  or  mny  Nmoapaptr  Uatad. 
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The  New  York  Times  LEADS 
in  Circulation  Gains 

One  Year  Two  Years  ^  Three  Years 


Six  Months 
Average 
Sept.  30 

418^687  Weekdays 
697^337  Sundays 

Gain  in 

Weekday 

Sunday 

One  Year 

25,887 

40,999 

Gain  in 

Two  Years 

60,337 

105,912 

Gain  in 

• 

Three  Years  68,281 

124,522 

No  other  New  York  newspaper  of  standard 
size  has  equalled  these  gains. 


Jlxrrk 


THE  TIMES  ALLOWS  NO  RETURNS 
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SCHULTE-UNITED  CHAIN  STORES  ENTER 
FIELD  WITH  BIG  ADVERTISING  PLANS 


Will  Be  Largest  Chain  Store  Advertiser,  is  Claim — Newspapers 
to  Be  Chief  Medium  for  1,000  Shops  Which  Will  Begin 
Nov.  17 — Street  &  Finney  Handling  Account 


COMETHING  iiew  and  decidedly  dif- 

ferent  in  chain  store  advertising  is 
promised  by  the  U.  A.  Schulte  and 
Charles  A.  Wheian  interests  which  this 
week  announced  advertising  plans  for  the 
recently  organized  Schulte- United  5  cent 
to  $1  department  stores  and  the  affiliated 
Miller's,  Inc.,  a  chain  of  women's  apparel 
shops. 

Street  &  Finney,  New  York  advertising 
agency,  has  been  appointed  to  handle  the 
account,  and  is  now  preparing  C(^y  for 
the  Schulte-United  stores  the  first  of 
which  will  open  Nov.  17.  This  copy, 
which  will  run  from  full  pages  to  as 
many  as  three  pages  on  one  day  will 
strike  what  its  authors  believe  is  a  ikw 
note  in  low-priced  store  advertising. 
While  the  total  appropriation  has  not 
been  made  public,  the  company  claims 
that  it  will  be  the  largest  adverti^r 
among  chain  stores.  Sales  volume  of  in¬ 
dividual  stores  will  fix  the  various  local 
appropriations. 

Advertising  for  the  Miller  stores  al¬ 
ready  established  is  now  being  placed  by 
Street  &  Finney.  Executives  of  this 
agency  said  this  week  that  the  Schulte- 
United  and  Miller  campaigns  will  be  con¬ 
fined  mainly  to  the  newspaper  field.  It 
will  consist  of  large  space  announcements 
uf  store  openings,  institutional  advertis¬ 
ing,  and  the  promotion  of  special  sales 
and  features. 

According  to  present  plans,  the  Schulte- 
United  Stores  will  number  about  1,000 
and  will  be  opened  with  extensive  ad¬ 
vertising  in  every  sizable  city  in  the 
country  as  fast  as  locations  can  be  ac¬ 
quired  and  personnel  trained.  The  Miller 
chain  will  be  extended  in  conjunction 
with  the  Schulte-United  Stores,  but  will 
be  advertised  as  a  distinct  department. 

In  preparation  of  copy  an  effort  has 
been  made  to  “tone  up”  the  five  and  ten 
cent  merchandising  scheme.  Without  be¬ 
coming  too  high-hat,  the  intention  is  to 


refrain  from  stressing  the  price  appeal 
too  heavily.  The  hope  is  to  strike  a 
happy  medium  which  will  appeal  to  the 
working  middle  class.  M.  J.  .Abbott,  of 
Street  &  Finney,  is  account  executive  in 
charge. 

Miller,  Inc.  already  has  2(X)  stores 
under  lease  and  in  the  process  of  recon¬ 
struction.  Some  stores  will  be  added  to 
this  chain,  but  the  biggest  growth 
throughout  the  remainder  of  this  year 
and  during  next  will  be  in  the  Schulte- 
United  5-cent  to  $1  chain.  By  the  end 
of  1929,  according  to  present  expecta¬ 
tions,  at  least  500  of  the  Schulte- United 
stores  will  be  operating  exclusive  of  the 
Miller  chain. 

It  is  expected  about  40  stores  will  be 
in  full  f>peration  by  Jan.  1,  1929.  Per¬ 
sonnel  has  been  employed  in  various 
cities,  and  the  management  is  now  await¬ 
ing  the  arrival  of  merchandise  that  has 
been  ordered. 

“After  Jan.  1,  the  Schulte-United 
stores  will  start  up  like  pop  com  pop¬ 
ping,”  an  agency  executive  told  Editor 
&  Publisher. 

As  constituted  today  advertising  of  the 
Miller  chain  is  being  placed  for  21  stores, 
and  within  a  week  this  number  will  pump 
to  98. 

Opening  dates  and  locations  of  the 
Schulte-United  stores  now  actually  being 
prepared  to  receive  customers  include: 

Opening  Nov.  17 ; — Akron.  O.,  Co¬ 
lumbia,  S.  C,  Birmingham,  Ala.,  Morris¬ 
town,  N.  J.,  Covington,  Ky.,  Peekskill, 
N.  Y.,  Detroit,  Mich.,  Winston-Salem, 
N.  C.,  and  Chelsea,  Mass. 

Opening  Nov.  24 : — Battle  Creek.  Mich. 

Opening  Dec.  3 : — Bridgeport,  Conn., 
New  Britain,  Conn.,  Camden,  N.  J., 
Baltimore,  Md. 

Opening  Dec.  10: — Hazleton,  Pa.,  and 
Corning,  N.  Y. 

Opening  Dec.  15: — Los  Angeles,  Cal., 
Springfield,  Mass.,  and  Passaic,  N.  J. 


plain  that  he  or  she  has  not  had  a  fair 
and  full  report  of  the  news,  said  Louis 
Wiley,  business  manager  of  the  New 
York  Times.  “At  a  time  when  men  and 
women  are  stirred,”  he  said,  “and,  as  is 
unfortunately  the  case  now,  rumors  and 
baseless  slanders  are  abroad,  we  can  and 
do  give  them  reliable  and  non-partisan 
news  and  information.” 

W.  Clement  Moore  of  Wolf  and  Com¬ 
pany,  Philadelphia,  told  the  publishers 
that  newspapers,  weekly  or  daily,  can  no 
longer  be  operated  in  a  haphazard  man¬ 
ner,  as  formerly.  They  have  become 
regular  manufacturing  establishments, 
producing  an  article  for  sale,  and  con¬ 
sequently  must  employ  business  methods 
if  success  is  to  be  assured.  Discussing 
publicity  from  the  standpoint  of  com¬ 
merce  and  industry,  John  L.  O’Toole, 
vice-president  in  charge  of  public  re¬ 
lations  of  the  Public  Service  Corporation 
.said;  “1  make  it  a  policy  never  to  send 
any  story  of  the  corporation  to  the  news¬ 
papers  unless  it  is  one  which  I,  were  I 
city  editor,  would  send  a  reporter  out  to 
get.”  Mr.  O’Toole  is  a  former  city  ed¬ 
itor  of  the  Newark  Evening  News. 
“The  real  test  to  apply  to  publicity  ma¬ 
terial  which  piles  on  ever  editor’s  desk 
is  ‘does  it  contain  anything  which  inter¬ 
ests  the  readers?’”  he  said. 

Users  of  space  are  asking  more  criti¬ 
cally  than  ever  why,  where  and  how 
they  should  spend  their  advertising 
dollars,  said  George  Leonard  of  the 
Campbell-Ewald  Advertising  Agency. 
Newspaj^rs  will  probably  want  to  do 
those  things  which  will  make  it  easier, 
more  logical  and  more  profitable  for  the 
advertiser  and  the  agency  to  use  their 
publications,  he  commented. 

Among  the  speakers  at  the  annual 
dinner  was  Marlen  Pew,  editor  of  Editor 
&  Publisher,  who  discussed  the  rights 
of  the  reader.  He  made  a  plea  for  news 
interpretation,  holding  that  the  mere 
statement  of  bare  fact  did  not  always 
serve  the  rightful  demands  of  the  read¬ 
ing  public. 

A  feature  of  the  dinner  party  was  a 
program  of  college  songs  by  a  quartet. 


CHANGES  IN  AKRON 


MANY  SPEAKERS  AT 
JERSEY  INSTITUTE 


DiscuM  Propaganda,  News  Interpreta¬ 
tion,  Press  Responsibility 
and  Their  Business 
Methods 


{By  Tflegrapit  to  Eorros  &  Publishes) 

New  Brunswick,  N.  J.,  Oct.  10. — The 
force  of  propaganda  behind  the  govern¬ 
ment  at  Washin^on  was  vividly  described 
in  an  address  by  Frederic  William  Wile 
which  featured  the  proceedings  of  the 
seventh  annual  newspaper  institute  of  the 
New  Jersey  Press  Association  at  Rutgers 
University  this  week. 

Mr.  Wile’s  remarks  will  be  found  on 
page  SO  of  this  issue. 

The  institute  was  attended  by  250  New 
Jersey  newspaper  men.  On  Monday  and 
Tuesday  the  members  of  the  association 
discuss^  newspaper  affairs. 

J.  Logan  Qevenger,  rablisher  of  the 
Perth  Amboy  Evening  News  and  pres¬ 
ident  of  the  association,  opoied  the  in¬ 
stitute  with  a  talk  on  "What  We  Aim 
To  Do  At  This  Institute.”  He  said  the 
conference  served  its  participants  by 
offering  a  place  where  they  might  gain 
new  ideas  and  discuss  mutual  difficulties 
to  be  overcome.  C.  Elliz  Moreau,  pub- 
lishel  and  editor  of  the  BloomAeld  Inde¬ 
pendent  Press,  told  of  “The  Publicity 
Press,”  an  edition  of  his  paper  published 
in  January.  Qmtaining  only  “write-ups,” 
free  publicity,  and  hand-outs  from  press 
agents.  A  round-table  discussion  on  the 
free  publicity  problem  followed. 

Rihgers  University,  in  courses  of  jour¬ 
nalism,  is  now  offering  its  students  the 
tnaximum  of  training  it  is  possible  for 
them  to  receive  in  an  undergraduate  in- 


Thousand-word,  once-a- 
week  feature  by  Graham 
McNamee.  Bright,  newsy, 
full  of  drama,  humor  and 
pathos. 

Current  News  Features,  Idc. 

Washington,  D.  C. 


Kerr  of  Beacon-Journal  Named  Assist¬ 
ant  Managing  Editor — Other  Shifts 

Many  important  changes  in  the  editorial 
staff  of  the  Akron  (O.)  Beacon-Joumal 
were  made  recently  by  John  S.  Knight, 
managing  editor. 

Harry  B.  Kerr,  news  editor,  wa'^  pro¬ 
moted  to  assistant  managing  editor.  Paul 
Bishop,  from  make-up  editor  to  news 
editor. 

William  Murty,  managing  editor  of  the 
Springfield  Sun,  which  recently  was  sold 
by  Charles  L.  Knight,  publisher  of  tlx 
Iteacon-Joumal,  has  joined  the  Bcacoo 
Journal  staff  as  make-up  editor. 

Howard  Wolf,  theatre  critic  and  col¬ 
umnist,  to  city  editor. 

James  P.  Rosemond,  city  editor  to  pro¬ 
motion  manager. 

G.  Ivdward  Hancock,  former  city  editor 
of  the  IVkhiia  Beacon,  has  joined  the 
staff  as  assistant  city  editor. 

Oscar  Smith,  assignment  reporter  and 
feature  writer  of  the  Youngstown  Tele¬ 
gram,  was  added  as  court  reporter. 

Kerr  has  had  more  than  25  years  ex¬ 
perience  in  various  editorial  capacitiea 
He  returned  to  Akron  several  years  ago 
after  serving  as  managing  editor  of  dtt 
Springfield  Sun.  He  also  was  managing 
editor  of  the  Marion  (O.)  Star.  Before 
going  to  Springfield  he  had  served  as 
news  editor  of  the  Beacon  Journal  and 
managing  editor  of  the  Akron  Press. 

DEMOCRATIC  ADVERTISING 


Party  Using  Weeklies,  Semi-Monthlies 
and  Monthlies  in  the  Farm  Belt 

Seeking  support  in  the  farm  belt  the 
Democratic  party  is  advertising  in  pub¬ 
lications  of  the  mid-west.  The  copy  is 
being  placed  by  T.  R.  Preston,  director 
of  publicity  of  the  Smith  Independent 
Organizations  Committee,  Chicago. 

At  present  the  business  is  only  going 
to  weeklies,  semi-monthlies,  and  month¬ 
lies,  according  to  New  York  headquarters. 


stitution,  said  Allen  Sinclair  Will,  pro¬ 
fessor  of  journalism. 

Merlin  Hall  Aylesworth,  president  of 
the  National  Broadcasting  Company,  told 
the  publishers  that  the  news  policy  of 
that  organization  “is  to  be  altogether 
non-partisan,  with  no  favoritism  of  any 
kind,  to  treat  all  alike.  We  put  Gov¬ 
ernor  Smith’s  speech  on  the  air;  we  put 
Herbert  Hoover’s  speech  of  acceptance 
on  the  air,  and  when  we  were  asked  by 
the  American  Workers’  Party  to  extend 
the  same  courtesy  to  their  candidate,  we 
did  so,”  he  said. 

In  this  presidential  year  strictly  par¬ 
tisan  newspapers  are  fewer  than  they 
were  in  former  years  and  no  reader  of 
the  political  situation  in  1928  can  com- 


*Buy  Certifieds  and  Be  Satisfied 

Here  i*  a  tfpical  case.  This  publisher* 
used  Certifieds  for  a  year  o  r  so,  but  in  a 
desire  to  economize  changed  to  another 
make  of  dry  mat  for  six  months. 

On  October  3rd,  1928,  he  wrote  us  t 


Our  Policy 

foe  your  protsctlon 

Uniformity 

tklcicixess  and.  size 

One  Qualify 

only  tke  beat  v»e 
can  moke 

One  Price 
15c 

on  standing  ocdec 


enter  oar  order  for  500 
Certified  Dry  Meta  to  be  shipped  at 
once.  You  will  kindly  make  this  a 
standing  order  for  500  monthly  on* 
til  farther  advice.  We  assume  the 
price  will  be  the  same  as  hereto, 
fore. 

**As  you  know,  we  have  been 
using  — ^  mats  and  have  reached 
the  conclusion  that  Certified  mats 
are  the  best  mats  for  the  best 
resalts.** 


This  is  typical  of  the  exper¬ 
iences  of  many  publishers, 
and  has  encouraged  us  to  in¬ 
vite  comparisons. 

We  invite  you,  too,  to  compare,  for  to 
2  compare  is  to  know. 
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CERTIFIED  DRY  MAT  CORPORATION 


*Name  on 
request 


340  kladbon  Avene.  New  York.  N.  T. 
for  wot  mat  printing  with  DRY  MAT  faollity— 
Me  Certiaada— Made  in  U.  8.  A. 
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THE  5TL0UIS  STAR 

[ffecNye  Ocfcber/,  1928 
IS  represTenhed 

ID  the  national 
1  advertifinff  field 


Ceorj^e  A.Mc  Devi'll  Co. 

Hew  York  Qhj  Office  Chicar^c  Office 

250  Park  Ayenoe  122  S.Michii^t)  Dk 


Adyeriisieri  Cain  of 

THE SZLOUiS  STAR 

Jaruariikh  Ccicber  1,1928 

I,I37,6Q3 
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New  ^'ork  Americen  Chicejo  Herald  end  Exeauner  Sea  Preaeieoo  Examiner 

New  York  E\*enin|  Journal  Chicajo  American  San  Fraacweo  Gall 

Afcany  Timea*Uoton  Waibmltoa,  D.  G,  Herald  Oakland  Poet-Enquirer 

Rocbeeler  Journal  Wathtngloo,  D.  C.»  Timee  Loa  Anjelee  Examiner 

Rocheeier  Sunday  American  Boeloo  Evcnin|  American  Lee  Aagdee  Herald 
Syrjcuee  Journal  Boelon  Sunday  Advertiaer  Wiiconein  Newe 

Syracuse  Sunday  Anwrican  Detroit  Times  Seattle  Post-intelligencer 

Arienta  Georgian  Baltimore  News  San  Antonio  Li^ 

Atlanta  Sun^y  American  Balliamre  Sunday  Aaeerican  Pittsburg  Sun-Tdegrafib 
Ootdba  Bee-News 
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0»c  IMPORTANCE  of 

LAUGHTER 


Years  ago  kings  kept  jesters  near 
their  thrones  to  relieve  the  dull 
tedium  of  court  life  and  lessen  the 
heavy  weight  of  ill-htting  crowns.  Commoner 
people  had  their  raree-shows — their  Punch 
and  Judys — and,  with  little  to  wear  and  less 
to  eat,  laughed  at  the  dancing  puppets  until 
they  forgot  cold  and  hunger  and  the  hard 
dreariness  of  their  lives. 

Nowadays  there  are  fewer  kings,  and  men 
have  more  to  wear  and  eat,  but  laughter  is 
no  less  a  necessity.  Care  and  pain  and  sorrow 
still  exist,  and  humor  is  as  needful  as  it  ever 
was  to  relieve  the  monotony  of  life — to 
cheer  the  jaded  mind  and  take  the  thought 
away  from  tired  bodies. 

Nowadays,  instead  of  the  court  jester,  we 
have  the  professional  humorist  and  the  artist. 
Instead  of  Punch  and  Judy,  a  hundred  merry 
characters,  full  of  quaint  conceits  and 
merry  quips,  come  daily  into  the  home 
— the  gloom-dispelling  cohorts  of 
k  "The  Comics.”  Theirs  is  a  fine  and  de¬ 
li  lightful  task — "Wholesale  Distribu- 
■  tors  of  Laughter” 

to  millions  of  cus- 
tomers. 


Originating  in  the 
Hearst  Newspa¬ 


pers,  "The  Comics”  are  welcomed  every¬ 
where  and  their  droll  doings  have  become  a 
part  of  the  daily  life  of  the  nation.  Jiggs  and 
Maggie,  Happy  Hooligan,  Spark  Plug  and 
Barney  Google,  Polly  and  her  Pals,  Tillie  the 
Toiler,  Margy,  Krazy  Kat,  the  Katzen  jammer 
Kids,  Toots  and  Casper,  Abie  Kabibble,  the 
inimitable  creations  of  Tad — they  are  as  real 
as  humans,  and  the  part  they  play  in  keeping 
the  world  running  smoothly  and  happily  is 
beyond  computation. 

Nowhere  is  the  sense  of  humor  keener  than 
in  America,  and,  because  Hearst  Newspapers 
are  American  newspapers  and  are  printed 
for  the  great  American  people,  they  invest 
many  fortunes  each  year  in  humor — in 
"Comics,”  clever  paragraphs,  witty  obser¬ 
vations  on  life,  lively  jingles,  jokes  by  the 
thousand.  All  that  is  brightest  and  best  and 
funniest  is  carried  into  the  homes  of  over  five 
million  families,  to*put  sunshine  into  the 
lives  (rf  more  than  twenty  million  readers 
and  drive  dull  care  away. 

The  salaries  of  the  Hearst  staff  of  "Comic” 
artists  and  other  humor¬ 
ists  are  royal,  but  these  a 

men  have  a  royal  task. 

They  are  jesters  to  Their 
Majesties,  the  American 
People! 

*  Whvki/ 

“Ktyiimm  ^ Atlimniyimiftfm 
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UTILITIES  PAID  COAST  FIRM  $84,400 
YEARLY  FOR  PROPAGANDA  EDITORIALS 

Output  of  E.  Hofer  &  Sons  of  Salem,  Ore.,  Sent  to  13,000 
Weeklies  and  Small  Dailies — 64,526  Solid  Pages  Used 
in  Four  Years,  Testimony  Shows 

By  GEORGE  H.  MANNING 


.(By  telegraph  to  Editoi  &  Puilisrek) 

WASHINGTON,  Oct.  10.— Public 
”  utility  companies  paid  E.  Hofer  & 
Sons  of  Salem,  Ore.,  $84,400  a  year  to 
send  anti-government  ownership  “edi¬ 
torials”  to  all  country  daily  and  weekly 
newspapers  in  the  United  States,  R.  M. 
Hofer,  manager  of  the  company,  testified 
Wednesday  when  the  Federal  Trade  Com¬ 
mission  began  its  investigation  of  public 
utility  propaganda  on  the  west  coast. 

After  operating  a  similar  service  for 
about  ten  years  supported  by  the  utilities 
and  other  industrial  and  business  inter¬ 
ests,  reaching  all  country  papers  in  15 
western  states  Hofer  met  five  men  in 
New  York  City,  representing  the  Gen¬ 
eral  Electric  Company,  the  Electric  Bond 
and  Share  Company,  and  the  United  Gas 
Improvement  Company  of  Philadelphia 
and  arranged  for  the  nationalization  of 
his  service.  This  was  five  and  a  half 
years  ago,  and  now  the  Hofer  service 
goes  to  thirteen  or  fourteen  thousand 
dailies  and  weeklies  outside  metropolitan 
areas  in  48  states. 

Hofer’s  charge  is  based  on  a  rate  of 
$150  a  month  for  service  to  each  state, 
he  said.  The  company  receives  an  ap¬ 
proximately  equal  amount  from  other 
industries,  Hofer  testified. 

Hofer  insisted  that  his  editorial  policy 
has  not  changed  in  15  years,  that  the 
receipt  of  $M,400  a  year  from  the 
utilities  has  not  affected  the  opinions  ex¬ 
pressed  in  his  service,  and  that  the  serv¬ 
ice  entirely  independent  of  those  who  sup¬ 
port  it.  The  newspapers  are  not  asked 
to  pay  for  the  service,  and  the  company 
receives  no  pay  from  newspapers,  except 
that  two  or  three  thousand  papers  send 
them  exchange  copies. 

Hofer  estimated  that  the  newspapers 
reproduced  the  equivalent  of  64,526  solid 
pages  of  120  inches  each  from  his  service 
in  the  first  four  years  after  it  Was  ex¬ 
panded  to  cover  the  whole  country. 

An  exhibit  placed  in  the  Commission’s 
records  states  that  in  1927  518,570 
column-inches  of  material  from  the 
Hofer  service  were  printed  in  the  papers 
cli(H>ed,  and  estimated  that  3,111,420 
column-inches  were  printed  in  the  ap¬ 
proximately  13,000  papers  receiving  the 
service.  This  material  included  material 
on  all  industries,  not  utilities  alone. 

A  foot-note  appearing  in  a  promotion 
pamphlet  distributed  by  the  Hofer  Com¬ 


pany  explained  “Reproduction  of  our 
articles  appear  almost  invariably  as 
ori^nal  editorials  as  we  ask  no  credit.” 
This  promotion  pamphlet  was  sent  to 
people  asked  to  contribute  money  to  the 
support  of  the  service,  not  to  newspapers. 

An  indirect  and  intangible  result  of 
the  service,  Hofer  said  in  one  instance, 
was  that  ^itors  who  read  the  service 
became  more  conservative  and  were  less 
likely  to  print  material  objectionable  to 
utilities  and  other  industrial  interest,  even 
if  they  did  not  reproduce  the  material 
sent  by  his  service. 

Ernest  Greenwood,  writer  and  former 
newspaper  man,  was  paid  a  fee  of  $1,000 
and  ^75  for  expenses  in  making  a  survey 
of  editorial  opinion  throughout  the  United 
States  last  year,  vouchers  placed  in  the 
Federal  Trade  Commission’s  record 
showed.  Mr.  Greenwood  was  getting 
large  checks  from  the  Joint  Committee 
of  National  Utility  Associations  all  dur¬ 
ing  the  last  half  of  1^7.  Some  of  these 
were  advance  royalties  on  his  book, 
“Aladdin,  U.  S.  A.,”  5,000  copies  of 
which  were  bought  by  utility  interests  to 
be  distributed  by  member  companies. 
C.  W.  Davis  of  the  Dallas  (Tex.)  Power 
and  Light  Company  sent  many  copies  of 
this  book  to  newspaper  editors,  editorial 
writers,  and  reporters  on  Texas  news¬ 
papers,  and  to  school  principals  and 
libraries  in  Dallas. 

Two  checks  paid  to  Mr.  Greenwood 
last  November,  for  $416.67  each,  were 
marked  “P'or  Special  Publicity  ^rvices,” 
without  further  explanatioa 

Boiler  plate  copy  sent  out  by  the  North 
and  South  Cardina  Public  Utility  In¬ 
formation  Bureau  usually  carried  a  state¬ 
ment  to  the  effect  that  the  material  was 
sent  out  by  the  bureau,  in  which  respect 
it  differed  from  most  of  the  publicity 
sent  out  by  utility  btu-eaus  in  this  way. 

Labert  St.  Qair,  former  member  of 
the  Washington  staff  of  the  Associated 
Press  and  now  advertising  manager  of 
the  American  Electric  Railway  Associa¬ 
tion,  published  a  booklet  on  “Getting  the 
Public  Eye  and  ^r”  which  might  have 
saved  many  public  utility  publicity  men 
trouble  had  they  read  it  and  followed  its 
advice. 

In  the  chapter  on  “Dealing  with  News¬ 
papers,”  Mr.  St.  Qair  said,  and  heavily 
underscored  his  words; 

“Save  in  rare  cases,  newspaper  support 
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METAL  FEEDER 

Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  too  fast 
or  too  slow.  Requires  little  attention. 


Order  from  the  Keoreit  Aztncy 

Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE.  LIMITED,  TORONTO 
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42  etn)  witlwiit  electric  pot . I4P.06 

F*4>14— Linotype  Metal  Feeder  for  electric  pot.  All  models 
except  42  em . $40.M 

F*4)15 — Linotype  Metal  Feeder,  ioe  all  42  em  modds 
witiwut  electric  pot . • . |)f.M 

P>4314-^iootype  Metal  Feeder  for  electric  pot.  All  42 
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cannot  be  obtained  by  buying  advertisii^ 
space.  Ten  or  twenty  years  ago  this 
might  have  been  done,  but  times  have 
changed.  In  fact,  one  of  the  quickest 
ways  of  getting  newspaper  enmity  these 
days  is  to  try  to  buy  dismay  advertising 
space  with  an  understanding  that  editorial 
support  is  to  be  included. 

“A  good  impression  may  be  created, 
however,  by  letting  the  newspapers  know, 
through  the  making  of  display  advertis¬ 
ing  contracts,  that  your  company  is  will¬ 
ing  to  pay  for  legitimate  advertising. 
Few  persons  are  disliked  more  around 
newspaper  offices  than  the  man  who  seeks 
to  have  advertising  that  obviously  be¬ 
longs  in  display  space  slipped  into  the 
news  columns  free  of  charge.” 

Mr.  St.  Qair  advises  executives  of 
street  railways  to  treat  newspaper  re¬ 
porters  courteously,  and  give  them  the 
news  instead  of  putting  them  off  with  the 
statement,  “The  company  has  nothing  to 
say.” 

He  also  warns  these  executives  to  buy 
their  disj^ay  space  solely  for  its  value  as 
advertising,  not  regarding  it  as  “chari^” 
or  giving  it  only  to  newspapers  which 
have  policies  favorable  to  the  street  rail¬ 
way  company. 

His  bo^let  contains  samples  of  disfday 
advertising  used  by  various  street  car 
companies  in  campaigns  for  the  esta^ 
lishment  of  higher  fares,  as  well  as  in 
campaigns  for  more  business. 


CUBAN  COVERS  SERIES 

Joe  Massaguer,  sports  editor  of  El 
Mundo  of  Havana,  covered  the  World’s 
Series  in  New  York  and  St.  Louis  for 
his  paper. 


Beckwith  Appointed 

The  S.  C.  Beckwith  Speci.d  Aijfr , 
has  been  appointed  to  represent  the  ii'ta 
(Tex.)  American  in  the  national  :,(Ij 
The  .American  started  iwblication  S<t( 
23  as  an  evening  and  Sunday  itv  rii™ 
paper.  H.  W.  Bleam  and  F.  F.  Fil^ 
are  publishers  and  F.  M.  Shaver  is  hj»|. 
ness  manager. 


GOING  TO  12  EM  COLUMN  I 

The  Marietta  (O.)  Daily  Timet  «'j| 
adopt  the  12  em  column  in  the  neal 
future. 


Services  for  the  larg¬ 
est  papers  and  for 
the  smallest ...  No 

V  mat  ter  what  vour 
field,  we  can  supply 
your  needs. 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 


One  Newspaper  in  a  “Market 
of  a  Million”  Does  the  Job. 


By  R.  F.  R.  Huntsman 
President,  R.  F.  R.  Huntsman.  Inc. 


At  the  Club  the  other  day, 
something  like  the  following 
conversation  passed  after  an  im¬ 
portant  executive  and  an  outstand¬ 
ing  advertiser  said ; 

“You  certainly  are  enthusiastic 
about  The  Bronx  Hotne  News, 
Huntsman.  Apparently  you  think 
there  is  no  papier  like  it,  either  in 
Greater  New  York,  or  perhaps 
even  in  the  country.” 

“Well,”  I  replied,  “is  it  worth 
your  while  to  learn  definitely  which 
newspaper  is  the  outstanding 
newspapier  in  the  ‘Bronx  market 
of  a  Million’?” 

“Yes,  that  is  worth  while,  of 
course.” 

And  so  I  took  him  to  the  Bronx. 
There  we  got  into  an  automobile 
and  I  told  him  that  he  was  the 
driver,  tho’  he  did  not  sit  in  the 
driver’s  seat;  that  the  car  would 
be  driven  in  any  direction  he  indi¬ 
cated,  would  stop  when  he  said  the 
word,  and  that  he  might  alight 
anywhere  and  ask  of  anyone :  “Do 
you  read  The  Bronx  Home  News? 
Do  you  read  it  regularly?  Is  it 
delivered  at  your  home?” 

We  drove  about  the  Bronx  for 
an  hour  and  a  half  before  he  said : 

“Enough ;  everybody  reads  it 
apparently.  I’ve  never  seen  a  ter¬ 
ritory  anywhere  covered  so  thor¬ 
oughly.  And  the  most  surpris¬ 


ing  part  of  it  all  is  that  The  Horn 
News  is  delivered  directly  into  the 
homes,  they  tell  me,  before  four 
o’clock  every  afternoon  and  by 
seven  o’clock  Sunday  mornings." 

“I  am  frank  to  confess,”  said 
this  advertiser,  “that  I  know  of  no 
territory  in  the  United  States  cot- 
ered  in  this  manner.” 

“And,”  he  added,  “I  know  of  no 
more  pierfect  way  to  break  into 
Greater  New  York  than  by  enter¬ 
ing  it  through  the  Bronx,  where 
I  can  see  you  cover  the  territory 
of  this  tremendous  Borough  alone 
with  one  newspapier,” 

“I  am  in  Greater  New  York 
newspapiers  now,”  he  added,  “so 
I  need  not  begin  all  over  again  in 
my  New  York  campaign,  but  Tkr 
Home  News  ought  to  have  been  on 
my  original  list.  In  any  event,  k 
is  going  on  now,” 

I  did  not  sell  this  man ;  he  sold 
himself  because  of  what  he  saw 
himself. 

He  saw  a  territory  nearly  half 
as  large  as  Brooklyn,  with  a  home 
delivery  larger  than  the  circulation 
of  Brooklyn’s  leading  newsyaper. 

Where  in  Greater  New  York  is 
there  another  newspapier  like  this? 

luvw.il'nc. 

Woolworth  Tower,  N.  Y. 


T 

JLhe  youngster  who 
awaits  a  genial  moment  before 
touching  his  Dad  for  a  dime  has 
discovered  the  importance  of  laugh¬ 
ter.  As  he  profits  by  whatever  has 
amused  his  father,  so  does  the  ad¬ 
vertiser  in  the  Chicago  Evening 
American*  profit  by  the  famous 
humorous  features  which  daily 
arouse  a  genial  mood  in  over  a  half 
million  people. 


a  good  newspaper 

*One  of  the  28  Hearst  Newspapers 
Read  by  more  than  twenty  million  people 
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NATIONAL  ANALYSIS  OF  NEWSPAPER 
CIRCULATIONS  IS  A.  A.  A.  A.  PLAN 

Dr.  Starch  to  Outline  Program  at  Washington  Convention — 
Other  Topics  at  Open  Sessions  to  Include  Chain  Store 
Situation  and  A.  B.  C.  and  B.  B.  B.  Activities 

OLANS  for  a  country-wide  analysis  oftrol  to  a  central  bureaucracy  at  Wash- 
newspaper  circulations  will  be  dis-  ington,  with  power  to  regulate  private 
cussed  at  the  annual  convention  of  the  business,  or  we  must  build  up  a  great 
American  Association  of  Advertising  advisory  body  in  the  form  of  trade  asso- 
Agencies  to  be  held  at  the  Mayflower  ciations,  each  charged  with  the  welfare 
Hotel,  Washii^on,  D.  C.  Nov.  14-15.  of  its  particular  craft.  That  issue  seems 
Dr.  Daniel  Starch,  head  of  the  asso-  clear-cut.” 
ciation’s  research  division,  who  last  year  Malcolm  Muir,  vice-president  of  the 

McGraw-Hill  Company  will  talk  on  trade 
paper  advertising  and  in  this  connection 
representatives  of  prominent  advertising 
agencies  will  discuss  methods  of  handling 
it,  how  to  charge  for  it,  proper  schedules, 
etc. 

Export  advertising  will  be  pven  an 
important  place  on  the  convention  pro¬ 
gram  because  of  the  wide-spread  interest 
of  domestic  advertisers  in  the  export 
field.  The  A.  A.  A.  A.  has  established 
an  Export  Information  Bureau  at  head¬ 
quarters.  Representative  agency  execu¬ 
tives  will  discuss  how  properly  to  handle 
export  advertising  and  what  channels 
should  be  used. 

joHK  Benson  r>E.  Daniel  Stanch  Radio  advertising  will  be  featured  in 
.  .  1..,:,  3n  address  by  L.  Ames  Brown,  newly 

completed  a  qualitative  methods  ^'^rted  president  of  Lord  &  Thomas  and 

magazine  field,  w'»  .‘e”  !  Logan.  Mr.  Brown  recently  was  named 

that  have  been  dev is^  for  t  p  1^  chairman  of  the  A.  A.  A.  A.  Radio  Com- 
tion  of  a  similar  o  VorU  news-  to  succeed  the  late  Thomas  F. 

papers.  A  survey  .  ew  Logan.  He  will  explain  the  technique  of 

papers  has  already  im  e  radio  advertising,  its  cost,  its  results  and 

understood  that  other  cities  w***  ^  its  relation  to  other  forms  of  advertis- 

studied  until  the  entire  nation  is  covered, 

In  reaching  the  newspapers  Other  topics  to  be  taken  up  and  openly 

is  rounding  out  the  discussed  include  a  report  on  the  activi- 

the  A.  A.  A.  A.  'nstituted  «ndtr  the  ^  g  C. ;  advertising  agency 

presidency  of  St^le>  finance  and  accounting  and  the  cost  of 

°  I'  ^  agency  operation;  the  Better  Business 

Dr.  Starch  will  also  pr  sc  Bureau  and  its  new  policy  of  control;  the 

years  convention  the  ixsu  *  .  ,  progress  ^ing  made  towards  standard- 

paper  survey  hf  been  co  i^cd  mechanical  production  in  magazines 

some  months.  This  analysi  s  ,  and  newspapers;  agency  systems  and 

to  make  clear  what  the  Tf,  t.  forms  and  a  stanelard  invoice  for  pub- 

explain  how  best  he  may  lie  reached.  It 

includes  both  farm  pai«rs  and  i^gazines  An  attendance  larger  than  at  any 
and  goes  thoroughly  into  th  previous  convention  is  expected  in  view 

farm  readers,  their  buying  power,  and  ^  ^  ^  ^ 


r>N.  Daniel  Stanch 


their  publication  preferences  ^ c.eeui.ves  a.w  aceoum 

John  Ken^n^  A.  A.  .  .  _  .  ;  managers  of  affiliated  agencies  to  attend 

announced  this  ^  the  sessions.  Mr.  Benson  announced  that 

the  convention  proceeding  his  year  will  ^  ^  ^  ^  ^  membership 

^  more  open  sessio  and  ”  agencies  emploving  a^ut  6.000 

fore  at  which  leaders  both  '."side  and  handling  75  per  cent  of  all 

outside  of  the  organization  will  national  advertising, 

various  advertising  and  merchandising  _ 


courage  junior  executives  and  account 


problems. 

“For  example,"  Mr.  Benson  explained.  BACKING  BRESNAHAN 

“the  chain  store  situation  is  one  of  vital  _ 

interest  at  the  moment.  The  ^ture  of  Manager  of  N.  Y.  World  Can- 

its  development  and  its  effect  upon  ....  *  a  o  o  o  j 

national  advertising  and  advertised  brands  didate  for  A.  B.  C.  Board 

as  well  as  the  private  brand  situation,  are  Members  of  the  Publishers  .Association 


national  advertising  and  advertised  brands  didate  for  A.  B.  C.  Board 

as  well  as  the  private  brand  situation,  are  Members  of  the  Publishers  .Association 
all  matters  in  which  not  only  the  adver-  of  New  York  City  meeting  Oct.  4,  passed 
tising  agency  but  the  entire  advertising  a  resolution  urging  J.  F.  Bresnahan.  busi- 
profession  is  vitally  interested.  That  sub-  ness  manager  of  the  New  York  World,  to 
ject  will  be  handled  by  an  authority  who  accept  the  nomination  for  re-election  to 
has  given  it  thorough  study.  the  board  of  dir^tors  of  the  Audit  Bur- 

“This  reflects  in  a  general  way,  the  eau  of  Circulations. 

Association  idea  of  a  larger  and  wider  Mr.  Bresnahan  had  previously  declared 
discussion  of  its  proljlems  and  its  desire  his  intention  of  wdthdrawing  from  A.  B. 

to  have  as  much  light  on  these  problems  C.  activities,  but.  since  passage  of  the 

as  possible  from  those  who  know  them  resolution,  has  changed  his  mind  and  has 
best,  whether  or  not  they  are  associated  agreed  to  run.  He  was  appointed  to  the 

with  the  A.  .A.  A.  A.  Officers  of  the  board  to  fill  the  unexpired  term  of  James 

F^eral  Government  have  been  invited  to  C.  Davdon,  formerly  publisher  of  the 
discuss  their  problems  in  relation  to  ad-  New  York  Evening  Journal  and  now  an 
▼ertising  and  we  expect  addresses  also  advertising  counselor, 
from  O.  C.  Harn,  managing  director  of  The  Piiblishers  .Association  also  asked 
the  Audit  Bureau  of  Circulations ;  Ed-  Mr.  Bresnahan  to  continue  as  diairman 
ward  I-  Greene,  of  the  Better  Business  of  the  committee  of  three  which  for  the 
Bureau,  and  representatives  of  the  pub-  past  three  years  has  represented  New 
lishing  business.”  A  ork  publishers  at  the  A.  B.  C.  conven- 

Foliowing  an  address  by  Mr.  Benson  tions.  Last  year,  besides  Mr.  Bresnahan, 
at  the  opening  session  of  the  convention  members  of  the  committee  were  Fred  A. 
on  the  aims  and  policies  of  the  Four  A’s,  Walker,  chairman  of  the  executive  coun- 
there  will  he  a  discussion  of  the  trade  cil  of  the  Nnv  York  Sun.  and  E.  G.  Mar- 
association  movement  and  its  significance  tin,  business  maiuger  of  the  Brooklyn 
by  a  leader  in  it.  Eagle.  Mr.  Martin  will  continue  on  this 

“Business  has  become  so  complicated  year’s  committee,  but  Mr.  Bresnahan  ex- 
and  has  .acquired  such  momentum,”  ex-  pects  shortly  to  name  someone  to  take 
plained  Mr.  Benson,  “that  some  control  Mr.  Walker’s  place.  Mr.  Walker,  who 
IS  needed  other  than  legal.  Literally,  a  is  recovering  from  a  mastoid  operation, 
traffic  cop  is  needed  to  prevent  collision,  w’ill  be  unable  to  be  in  Chicago  for  the 
Either  we  shall  have  to  leave  that  con-  A.  B.  C.  meeting. 


iHontgomorg 

Montgomery,  Ala. 

PROVEN 

Largest  Net  Paid 
Daily  Circulation 

Of  Any  Montgomery  Newspaper 


Note  the  Growth  of  the  Advertiser’s  Daily 
Circulation. 

1st  Quarter  of  1927  ....  19,804 
2nd  Quarter  of  1927  .  .  .  20,958 

3rd  Quarter  of  1927  .  .  22,417 

4th  Quarter  of  1927  .  22,611 


Oct.  5th  1928 
Circulation  .  . 

Last  Sunday’s 
Oct.  7th,  1928 
Circulation  .  . 


22  41 S 

1st  Quarter  of  1928iti^ih^^^|  JLv^ 

Oct.  5th  1928  "7  ^ 

Circulation  .  . 

Last  Sunday’s 

Oct.  7th,  1928  X  /  I 

Circulation  .  .  f  ^  JL 

Daily  Average  6  Months  Ending  Sept.  1,  1928.. 24,161 
Sunday  Average  6  Monthfl  Ending  Sept.  1,  1928.  .27,113 


National  Advertisers  Who  Are  Interested  in 
Buying  Advertising  Space  in  Montgomery  News¬ 
papers  are  requested  to  compare 

ADVERTISING  RATES  AND  THE  LATEST 
A.  B.  C.  AUDITS  OF  CIRCULATION 
JUST  RELEASED. 

Montgomery  /*  a 

Morning  Newspaper  Town 


Frank  P.  Glass 
President 


ESTABUBHEO  IIM 

Montgomery,  Ala. 


R.  F.  Hudson 
Sec.  a  Treas. 


New  York 


National  Representatives — KELLY-SMITH  CO. 

Chicago  Philadelphia  Boston  AtL 
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A  Gain  of 

1^849^175  Lines 
in  Twelve  Months  of  New  Ownership! 

Not  only  has  the  Telegram  made  unprecedented  advertising  gains  in 
Portland  during  its  first  year  of  new  ownership,  which  was  completed  on 
August  31,  1928,  while  all  other  Portland  papers  suffered  losses,  hut  during 
the  past  nine  months  has  led  all  newspapers  in  the  United  States  in  Adver¬ 
tising  Gains.  The  Telegram  is  now  beating  its  own  record.  In  September  it 
gained  95,622  lines  of  advertising  over  September,  1928. 

In  Portland,  the  Telegram,  a  six  day  paper,  leads  all  others — seven  day 
papers  included — in  Department  Store  advertising.  It  leads  in  the  daily  field 
.  in  Local  Display  advertising,  and  in  fact  carried  more  Local  Display  Lineage 
during  the  past  four  months  than  any  other  paper,  six  or  seven  day. 

The  Government  Statements  of  the  various  Portland  papers  for  the  six 
months  ending  September  30,  1928,  compared  with  statements  of  the  preced¬ 
ing  period  show  that  while  all  other  Portland  newspapers  lost  circulation,  the 
Telegram'  gained  9,498. 

In  service  to  the  public,  in  prestige,  in  reader  interest  and  confidence, 
and  in  increased  circulation,  the  Telegram  since  its  new  ownership  has  pro¬ 
gressed  to  the  point  where  the  National  Advertiser  who  desires  to  reach  the 
buying  public  of  Portland  can  not  afford  NOT  to  have  it  on  his  schedules. 

9 

PRESENT  AVERAGE  DAILY  PAID  CIRCULATION 

60,823 

GOVERNMENT  STATEMENT,  SEPTEMBER  30,  1928 

Contracts  accepted  on  this  basis  subject  to 

A.  B.  C.  verification  or  pro  rata  rebate. 


C.  H.  BROCKHAGEN,  Publisher 

The  Telegram  i$  the  Exclusive  Afternoon  Associated  Press  Paper  of  Portland 
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Nationally  Represented  by 

LORENZEN  &  THOMPSON,  INC. 
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NATIONAL  BETTER  BUSINESS  BUREAU 
VOTED  ADEQUATE  FRAUD  PREVENTIVE 

Publishers  Attending  Trade  Practice  Conference  Under  Aus> 
pices  of  Federal  Trade  Conunission  Pass  Resolution  OCFered 
I  by  Femald,  Conde  Nast  Executive,  Supporting  Bureau 


A  RESOLUTION  which  places  the 
mechanics  of  detecting  and  pre¬ 
venting  the  publication  of  fraudulent  ad¬ 
vertising  in  the  hands  of  the  National 
Better  Business  Bureau,  rather  than  the 
Federal  Trade  Commission,  was  adopted 
this  week  at  the  trade  practice  conference 
held  in  New  York  Oct.  9  under  the 
auspices  of  the  commission  and  attended 
by  the  representatives  of  6,000  periodicals. 

The  resolution  was  submitted  by  L.  D. 
Femald,  assistant  general  manager  of  the 
Nast  Publications,  following  an  address 
by  W.  E.  Humphrey,  chairman  of  the 
Federal  Trade  Commissi^  in  which  he 
praised  efforts  of  publishers  to  cen¬ 
sor  their  advertising  columns.  Jama 
O’Shau^nessy,  acting  as  counselor  in 
advertising  for  a  ntunber  of  pC'KKlic^ 
publishers,  supported  the  resolution  in 
subsequent  argument,  declaring  that  the 
National  Better  Business  Bureau  was 
well  equipped  to  continue  as  a  “preven¬ 
tive  and  corrective  agency,  serving  the 
public  as  well  as  the  operatives  of  ^ver- 
tising.’ 

•Mr.  Fernald’s  resolution  read  as  fol¬ 
lows  : 

“Whereas,  at  this  conference  on  trade 
practice  for  periodicals,  held  in  response 
to  the  call  of  Hon.  W.  E.  Humphrey, 
chairman  of  the  Federal  Trade  Commis¬ 
sion,  Chairman  Humphrey  has  said  in 
part : 

“  ‘  .  The  majority  of  periodical  pub¬ 

lishers  not  only  obey  the  law  but  often 
go  far  beyond  what  the  law  requires  in 
selecting  the  advertisements  they  will  pub¬ 
lish  ...  I  do  not  believe  there  is  an  indus- 
to’  in  America  conducted  by  more  honest, 
high-minded  public  spirited  men  and 
women  than  the  publishing  industry.  I 
do  not  believe  that  any  indtlstry  in 
America  has  greater  power  for  good  .  .  . 
1  believe  that  the  future  greatness  and 
security  of  the  nation  rests  to  a  greater 
extent  upon  the  publishing  industry  than 
any  other;’ 

“Be  it  resolved  that  we  express  our 
sincere  appreciation  of  such  commenda¬ 
tion,  from  so  high  an  official  and  personal 
source  of  .  the  principles  and  conduct  of 
the  publishing  industry; 

“And  whereas,  the  record  of  the  pub¬ 
lishing  industry,  for  many  years  past, 
shows  that  the  very  great  majority  of 
such  publishers  have  of  their  own  in¬ 
itiative  taken  measures  to  eliminate  fraud¬ 
ulent  advertising  from  their  columns  and 
have  welcomed  every  practical  suggestion 
to  increase  the  efficiency  of  such  measures. 

“lie  it  resolved  that  we  recognize  the 
fact  that  the  National  Better  Business 
Bureau,  an  organization  composed  of 
and  supported  by  the  business  of  adver¬ 
tising,  is  the  most  competent  agency  of 
assistance  to  the  businesses  of  advertis¬ 
ing  in  preventing  fraud  in  advertising 
and  selling; 

“And  be  it  further  resolved  that  we 
desire  and  will  welcome  every  co-opera¬ 
tion  and  assistance  of  the  National  Better 
Business  Bureau,  and  that  we  request 
said  Bureau  to  advise  periodical  publish¬ 
ers  generally,  whenever  advertising  which 
is  being  published  or  is  likely  to  be 
offered  for  publication,  is  established  by 
said  National  Better  Business  Bureau  to 
be  fraudulent.” 

“If  the  governing  element  in  advertis¬ 
ing  were  not  opposed  to  fraud  and  to 
public  dissatisfaction,  it  would  not  have 
exercised  prevention  to  the  extent  it  has,” 
Mr.  O’Shaufffinessy  declared  in  his  argu¬ 
ment  supjxirting  the  resolution.  “It  would 
not  have  creat^  and  sustained  the  Better 
Business  Bureau. 

“It  is  equally  apparent  that  the  busi¬ 
nesses  of  advertising  believe  that  the 
Better  Business  Bureau  is  a  practical 
method  of  restraining  fraud,  or  it  would 
not  have  voluntarily  assumed  the  care 
and  financial  burden  of  the  Better  Bus*- 
ness  Bureau.” 

Referring  to  the  publishers  he  was 


representing,  Mr.  O’Shaughnessy  declared 
that  they  wished  to  submit  that  “it  ap¬ 
pears  that  the  Better  Business  Bureau 
has  acquired  in  the  experience  of  years 
a  satisfactory  skill;  that  it  is  continu¬ 
ously  improving  its  efficiency;  that  it  is 
ever  gaining  wider  confidence  and  more 
-U03  ipi/ts  SJatJoddns  sti  Xq  ptapjeiiaj  si 
nesses  of  advertising,  that  its  procedure 
tivities  are  so  truly  a  part  of  the  busi- 
sympathetic  encouragement;  that  its  ac- 
fidence  as  a  preventive  and  corrective 
agency  serving  the  public  as  well  as  the 
operatives  of  advertising.” 

Mr.  Humphrey  in  his  address  reiterated 
previous  statements  to  the  effect  that 
the  commission  cannot  and  does  not  de¬ 
sire  to  increase  its  jurisdiction  and  only 
desires  “the  publishers  of  the  country  to 
obey  the  law.  Simply  that — and  nothing 
more.” 


YOUNG  HEADS  EXPEDITION 

Vice-PreaicWnt  of  J.  Walter  Thompson 
Agency  Going  to  Egypt 

James  W.  Young,  vice-president  of 
J.  Walter  Thompson  Comply  and  i<x- 
mer  president  of  the  American  Associa¬ 
tion  of  Advertising  Agencies,  plans  to 
sail  Oct.  10  on  the  S.  S.  Roosevelt,  for 
a  private  archaeological  expedition  in 
Egypt,  Turkey  and  the  Far  &st  He  is 
on  a  year’s  leave  of  absence  from  his 
company. 

Mr.  Young  recently  returned  from  New 
Mexico,  where  he  conducted  research  into 
the  history  of  the  early  Pueblo  Indians. 

While  on  his  trip,  which  will  take  him 
around  the  world,  Mr.  Young  will  visit 
the  nine  foreign  offices  of  the  Thompson 
Company.  He  plans  to  return  to  Chicago 
by  way  of  San  Francisco  next  May.  He 
will  be  accompanied  by  his  wife  and  three 
sons. 


HOPE  JOINS  INTERNA'nONAL 

Chester  R.  Hope,  formerly  managing 
editor  of  Newspaper  Feature  Service  and 
general  manager  of  Universal  Service,  re¬ 
turned  to  New  York  this  week  from 
Omaha,  where  he  was  sent  to  reorganize 
the  Sunday  edition  of  the  News-Bee.  He 
will  become  managing  editor  of  Interna¬ 
tional  Feature  Service  in  .Association 
with  Jack  Lait.  Walter  Vodges,  former 
managing  ediior  of  Newspaper  Feature 
Service  magazine,  sailed  this  week  for 
Europe  on  an  extended  leave  of  absence 
to  complete  a  novel. 


NEW  CONVEYOR  CLEANER 

A  new  device  for  renewing  the  nap 
on  felt  paper  conveyors  in  pulp  mills  is 
shortly  to  be  placed  on  the  market  by 
the  Industrial  Utilities  Corporation,  New 
York,  a  new  company  formed  for  that 
purpose.  It  is  expected  that  this  inven¬ 
tion  will  speed  production  by  reducing 
the  necessity  of  closing  down  mills  to 
permit  cleaning  of  the  woolen  felt  con¬ 
veyors  which  become  clc^ged  with  resi¬ 
due  and  prevent  dehydration  of  the  newly 
manufactured  paper. 


NEW  LAREDO  OFHCERS 

Executives  of  the  iMredo  Daily  Times, 
recently  purchased  by  the  Marsh- 
Fentress  Publications,  are  Charles  B. 
Green,  managing  editor ;  Gordon  L. 
Smedley  is  business  manager;  George  T. 
-Atkins,  advertising  manager ;  Thornton 
B.  Watson,  auditor,  and  Joe  Smith,  com¬ 
posing  room  foreman.  .A  Sunday  edition 
was  started  Sept.  30. 

DAILY  AIDING  JUNIOR  LEAGUE 

As  a  part  of  its  winter  program  to 
raise  funds  for  benevolent  work,  the 
Charlotte  Junior  League  will  be  in 
charge  of  the  publication  of  a  special  edi¬ 
tion  of  the  Charlotte  Observer  to  be  is¬ 
sued  in  September. 


“NEWSBOYS  MUST  SHOUT  TO 
EARN  A  LIVING” 
^^TVEWSBOYS  have  to  shout  to 
earn  a  living,”  said  Mayor 
C.  M.  Chambers  of  San  Antonio, 
deciding  in  favor  of  Frank  Dalias, 
23-Tear-oid  Son  Antonio  Light 
newsie,  who  appealed  a  $5  fine 
imposed  upon  Dalias  by  Corpora¬ 
tion  Judge  John  F.  Onion  on  a 
charge  of  disturbing  the  peace. 

Officer  H.  C.  Cannon  testified 
that  whenever  there  was  anything 
in  the  paper  against  the  police 
the  newsboys  used  it  to  yell. 

“As  long  as  I  am  Mayor  these 
bovs  will  not  be  arrested  or 
fined.”  (Chambers  said. 


POLK  WITH  BRIGGS 


Attorney  and  Former  News  Man  Heads 


New  Chicago  Office 
Ernest  L.  W.  Polk,  attorney,  and 
formerly  on  the  Memphis  Commercial 
.  ippeal  and  £/  Paso  Herald,  is  manager 
of  the  new  Chi¬ 
cago  office  of 
Thomas  W. 
Briggs  Company, 
Thomas  M. 
Briggs,  president 
of  the  agency, 
announced  this 
week.  The  Chi¬ 
cago  office  will 
be  permanent  and 
supplementary  to 
the  New  York 
and  Memphis  of¬ 
fices,  he  says. 

Ebmbst  u  W,  PoLx  “The  ^icago 

office  will  take 
care  of  our  Middle  Western  business,” 
Briggs  sakl.  “The  Memphis  office  which 
is  headed  by  J.  C.  McKinney,  will  look 
after  the  ^uth,  while  the  New  York 
office,  of  which  Dan  Egan  is  head,  will 


take  care  of  the  East.” 

Polk  established  the  Chicago  office  a 
few  days  ago,  going  to  that  city  from 
Memphis,  where  he  had  a  large  practice 
as  attorney.  He  was  head  of  the  Co- 
Operative  Club  in  Memphis,  and  an  of¬ 
ficial  in  the  Memphis  and  Shelby  County 
Bar  Association. 

Before  becoming  a  lawyer,  Polk 
worked  on  newspapers  throughout  the 
South,  being  on  the  Commercial  .Appeal 
whtn  the  late  C.  P.  J.  Mooney  was 
editor  and  publisher  of  that  paper,  and 
working  for  a  time  on  papers  in  El  Paso, 
Nashville.  Birmingham  <  and  New  Or¬ 
leans. 


ISSUES  ANNIVERSARY  BOOK 

The  London  Daily  Mail  recently  issued 
a  handsome  booklet  on  heavy  stock  con¬ 
taining  facsimile  copies  of  letters  from 
leading  British  advertising  agents  ex¬ 
tending  congratulations  on  the  achieve¬ 
ment  of  the  lO.OflOth  edition  of  the  daily. 


NEW  ENGLAND  AD  CLUBS 
MEET  IN  HARTFORD 

Value  of  Research  in  Advertising 
Stressed  by  Speakers  at  First 
District  L  A.  A.  Con- 
ventioB 


(By  Telegraph  to  Editos  &  PusLiiaES) 

Hartford,  Conn.,  Oct.  9. — The  value 
of  research  in  advertising  to  establish 
merchandising  facts,  the  use  of  these 
facts  in  place  of  unsubstantiated  claims 
and  the  impossibility  of  substituting  radio 
advertising  for  the  printed  word,  were  re¬ 
peatedly  stressed  at  the  convention  of  the 
.New  England  Advertising  Gubs  in  this 
city,  Monday. 

“We  will  never  see  the  day  when 
radio  advertising  will  supplant  the  printed 
word,  but  1  believe  the  day  has  come 
when  the  printed  word  and  radio  advertis¬ 
ing  can  walk  hand  in  hand  down  the 
avenue  of  merchandising,”  said  Manager 
James  F'.  Gancy  of  the  Travelers’  Insur¬ 
ance  Company's  broadcasting  station, 
WTIC 

“Honest  advertising  devoid  of  superla¬ 
tives  and  based  on  facts  is  what  the 
public  really  wants  and  accepts,”  declared 
Justin  Weddell  and  Earl  C.  Donegan, 
representatives  of  the  Erickson  Company 
of  New  York. 

Charles  Owen  of  the  New  Departure 
Manufacturing  Company  told  of  the 
work  his  company  had  done  in  advertising 
research  and  urged  the  establishment  of 
facts  as  a  basis  for  the  writing  of  adver¬ 
tising  copy. 

Thomas  H.  Moore  of  the  Advertising 
Bureau  of  the  American  Newspaper  Puth 
lishers’  Association  and  former  advertis¬ 
ing  manager  for  John  Wanamaker,  spoke 
on  “The  Newspaper,  the  National  Ad¬ 
vertising  Medium,”  and  G.  Lynn  Summer 
of  New  York  spoke  on  “New  Tendencies 
in  Advertising.” 

Besides  txing  the  least  expensive  form 
of  advertising  per  capita  of  circulation, 
Mr.  Moore  said  that  newspaper  advertis¬ 
ing  was  received  with  greater  confidence 
by  the  public  than  any  other  form  of 
business  appeal. 

Prof  N.  Dudley  Barnes  of  the  Uni¬ 
versity  of  Chicago  spoke  on  advertising 
research  and  the  remainder  of  Monday 
forenoon  was  devoted  to  consideration  of 
the  results  of  the  “You’ll-Do-Better-in- 
Hartford”  campaign.  The  convention 
joined  with  the  Hartford  Rotary  Gub  at 
lunch.  J.  H.  Walters  entertained  with  a 
humorous  account  of  “What  I  Think 
of  Advertising.”  Joe  Mitchell  Chappie 
was  the  speaker  at  a  banquet  at  which 
Clarence  T.  Hubbard,  assistant  secretary 
of  the  .Automobile  Insurance  Company 
presided  and  Willard  B.  Rogers  of  the 
Fuller  Storage  Battery  Company  was 
toastmaster. 

John  Gyne  of  the  New  Haven  Courier- 
Journal  was  re-elected  chairman  of  the 
New  England  District  and  Chester  F. 
Edwards  of  Worcester,  Mass.,  was 
elected  secretary  and  treasurer.  About  SO 
delegates  attended.  The  1929  convention 
will  be  held  in  November  at  Bridgeport, 
Conn. 


]^0  longer  is  it  necessary  to  shroud  financial  writing  with 
'  an  air  of  mystery,  vagueness  and  jargon, — for  today  the 
art  of  investment  is  being  told  so  that  everyone  ran  under¬ 
stand.  Most  readers  are  not  interested  in  spot  news  which 
tells  only  that  a  stock  went  up  or  down,  or  the  amount  of  a 
company's  earnings.  Today  they  want  to  know  the  exact 
reason.  Interpretative  financial  writing  is  the  most  popular, 
and  the  daily  illustrated  column  THE  MARKET  written  by 
Kenneth  S.  Van  Strum  is  the  most  remarkable  forward 
step  ever  taken.  Write  or  wire  for  information. 

FINANOAL  PRESS  SERVICE,  730  FUth  AvcBiie.  New  York 


Head  Machinist 

Washington,  D.  C.,  Evening  Star 

....  "The  quality  of  material  and  work¬ 
manship  in  the  Linotype  machine  is 
attested  by  the  fact  that  the  first  installa¬ 
tion  of  Linotypes  in  the  Star  office  ran  for 
over  thirty  years.  The  same  quality  is 
kept  up  in  the  multiple  magazine  ma¬ 
chines  today.  I  have  always  found  that 
the  machines  will  give  the  utmost  pro¬ 
duction  at  all  times  and  the  product  is  up 
to  the  high  standard  maintained  by  the 
Linotype  Company  in  the  manufacture  of 
their  machines.” 


THE  THINGS  THAT  might  GO  WRONG 

.  .  .  but  don*t 

Said  an  ancient  philosopher:  "My  life  has 
been  full  of  troubles — hut  most  of  them 
never  happened.**  And  so  it  is  with  the  Lino¬ 
type.  There  are  so  many  things  that  might 
go  wrong  with  it  .  .  .  but  don*t!  So  many  ' 
parts  that  might  wear  out . . .  but  don*t!  All 
because  Linotype  self-protective  design  and 
the  exacting  standards  of  Linotype  manufac¬ 
ture  and  inspection  anticipate  these  trouble¬ 
some  possibilities  and  provide  against  them 
long  before  they  have  a  chance  to  happen. 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 


CHICAGO  SAN  FRANCISCO 
NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED 
TORONTO,  CAN. 


Rcprtttfltativtft  ia  the  Priaciptl  Cici«t  of  chc  VorM 
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YOUNG  TENNESSEE  EDITOR  PUT  HIS  CITY 
ON  HOOVER’S  ITINERARY 


Lovette  of  Elizabethton  Daily  Star  Has  Record  of  Community 
Achievement — Brought  $37,000,000  Mill  to  City — 
Entered  Daily  Field  in  Two  Years 


TJ^HEN  Herbert  Hoover,  Republican 
*  ”  Presidential  candidate,  spoke  in 


Elizabethton,  Tcnn.,  Oct.  6,  he  forged 
a  new  link  in  the  chain  of  progressive 
activities  stimulated  by  Frank  H.  Lov- 
ettc.  youthful  editor  of  the  Elizabethton 
Star,  which  have  given  that  city  an  in¬ 
creasingly  larger  spot  on  ^e  state  tnap 
and  resisted  in  doubling  its  population 
in  the  past  two  years.  Lovette  was  i^r- 
sonally  responsible  for  Hoover’s  visit. 
He  had  haunted  the  Republican  head- 
q^rters  in  New  York,  Washington  and 
^icago  for  three  weeks  attempting  to 
get  Elizabethton  on  the  candidate's  speak¬ 
ing  itinerary,  and  to  the  delight  and 
amazement  of  his  fellow  townsmen  he 


succeeded. 

The  Hoover  pilgrimage,  while  giving 
Elizabethton  nation-wide  publicity,  is  only 
one  of  a  procession  of  public-spirited 
enterprises  Frank  Lovette  and  the  Star 
have  engineered  for  the  communi^’s 
benefit.  A  bridge  across  a  river  running 
through  the  business  section  of  the  town 
and  a  $37,000,000  silk  mill  are  the  result 
of  the  editor’s  work. 

Lovette  began  newspaper  work  helping 
an  uncle  run  a  country  weekly  in  his 
home  town,  Greeneville,  Tenn.,  at  the 
age  of  seven.  l^ter  he  worked  on 
school  and  college  publications  and  for 
an  advertising  agency  in  the  souAwest. 
After  being  gp'aduated  from  Princeton 
University  he  proceeded  to  New  York, 
as  he  describes  it  him.self,  “with  heart 
aflame  and  a  soul  thoroughly  fascinated 
by  the  primrose  path  which  commences 
at  Greenwich  Village  and  continues 
through  Times  Square  by  a  roundabout 
way  to  Potter's  Field. 

In  Gotham,  Lovette  skipped  lightly 
from  newspaper  work  to  the  insurance 
business,  then  to  advertising  and  promo¬ 
tion  work,  from  that  to  the  employment 
agency  business,  and  completing  the  cycle 
returned  again  to  journalism.  He  still 
found  it  hard  to  keep  still,  however,  and 
wandered  from  paper  to  paper,  doing 
publicity  for  an  opera  star  in  his  spare 
time.  He  became  assistant  editor  of 
Racing  Form,  and  fitully  returned  to 
Greeneville  as  manager  of  the  local 
chatnber  of  commerce.  In  that  capacity 
he  helped  the  local  paper  imd  acted  as 
correspondent  for  International  News 
Service. 

While  in  Greeneville,  Lovette  learned 
that  the  Elizabethton  paper  was  for  sale, 
and  so  he  went  up  to  look  it  over  and 
remained  to  be  proprietor.  He  gives  his 
first  impression  of  his  now  property  as 
follows : 

“After  looking  at  the  Carter  Cowtty 
Banner’s  equipment  which  was  an  old 
style  Babcock  press  about  large  enough 
to  print  envelopes  and  the  kind  that 
had  to  be  kicked  each  time  it  was  fed, 
1  heaved  the  same  kind  of  a  sigh  I  had 
seen  Uncle  Oscar  heave  years  before, 
and  I  decided  I  would  return  to  Greene¬ 
ville,  borrow  a  few  thousand  more  and 
get  a  type-setting  machine.” 

The  proud  but  perplexed  newspaper 
proprietor  moved  his  plant  to  larger 
quarters  and  ran  the  paper  as  a  weekly. 
The  third  week  he  issued  a  booster 
edition  of  12  pages  all  hand  set  and 
sent  it  by  the  thousands  to  Florida. 

Business  began  to  pick  up.  Lovette 
had  to  do  nearly  all  the  work  on  the 
paper,  being  all  departments  at  all  times. 
In  a  few  months’  time  he  changed  the 
name  of  the  Carter  County  Banner  and 
published  as  the  Elizabe&ton  Star,  a 
semi-weekly. 

The  semi-weekly  Star,  with  Lovette 
still  the  only  motive  power  succeeded  in 
getting  a  handsome  bridge  built  across 
the  little  river  which  trickled  through 
the  center  of  the  city’s  business  dis¬ 
trict.  Then  it  got  tfie  town  a  ‘gay 
white  way,’  and  arranged  to  have  Presi¬ 
dent  Coolidge  turn  on  the  liriits  by  a 
Western  Union  wire  miming  from  Hcr- 


mf)sa,  S.  D.,  where  he  was  spending  the 
summer. 

Finally  Elizabethton’s  big  moment  ar¬ 
rived.  A  German  concern  that  had 
previously  erected  a  large  artificial  silk 
mill  in  the  town,  wired  to  the  Star’s 
banker  to  bring  a  delegation  to  New 
York.  Lovette,  the  banker  and  a  lo^l 
doctor  went,  and  they  came  back  with 
a  $37,000,000  mill  for  Elizabethton. 

■The  new  mill  brought  a  rush  of  popu¬ 
lation  to  the  community  and  an  ava¬ 
lanche  of  advertising  to  the  Star.  The 
result  of  the  sudden  activity  was  the 
conversion  of  the  Star  into  a  daily,  two 
years  after  it  had  been  made  a  semi¬ 
weekly.  A  $100,000  corporation  was 
formed  to  launch  the  daily,  with  Lovette 
holding  the  controlling  interest. 

The  new  daily  obtained  an  Associated 
Press  membership.  In  the  midst  of  ^e 
hurry  and  bustle  attendant  to  starting 
a  daily,  the  young  editor  acquired  an 
unwelcome  infection  in  the  leg,  under¬ 
went  10  operations,  was  given  up  for 
dead,  but  finally  rallied,  sold  the  remain¬ 
ing  stock  and  put  out  the  first  issue  of 
24  pages. 

The  first  three  years  of  the  daily’s 
existence  were  marked  by  many  special 
editions  and  bitter  political  struggles. 

Last  week  on  the  occasion  of  Hoover’s 
visit  the  Daily  Star  published  an  dO- 
page  special  edition. 

BRITISH  JOURNALISTS 
NOW  TOURING  U.  S. 


Boston  and  Chicago  Hosts  to  Party  of 
14  This  Woek — Will  Visit  Coast, 
Grand  Canyon  and  South — 

Trip  Ends  Doc.  1 


The  group  of  14  British  journalists, 
touring  the  United  States  under  the 
auspices  of  the  Carnegie  Endowment  for 
International  Peace,  started  on  their  tour 
of  the  United  States  Oct.  7,  when  they 
left  New  York  for  Boston.  They  were 
entertained  at  the  home  of  Robert  Lincoln 
O’Brien,  editor  of  the  Boston  Herald.  A 
group  of  Boston  newspaper  men  were 
present  at  Mr.  O’Brien’s  home  in  Dedham 
to  greet  the  British  journalists. 

The  following  day  some  of  the  party 
visited  Harvard  University  while  others 
made  a  sight-seeing  tour  of  Boston.  They 
were  accompanied  by  Henry  S.  Haskell, 
assistant  director  of  the  Carnegie  Endow¬ 
ment,  and  Paul  Cowles  of  San  Francisco, 
western  division  superintendent  of  the 
Associated  Press.  They  left  Boston 
Oct.  8  and  arrived  in  Chicago  Oct.  9. 

The  editors  will  remain  in  Chicago 
until  Oct.  15  when  they  leave  for  St. 
Louis.  They  will  continue  to  Kansas 
City  on  the  19th  and  the  following  day 
will  proceed  to  Denver.  On  Oct.  23  they 
are  scheduled  to  be  in  Colorado  Springs 
where  they  will  make  a  sightseeing  tour 
and  then  go  to  San  Francisco,  where 
they  will  remain  from  the  26th  to  the 
31st. 

Los  Angeles  will  entertain  the  visitors 
from  the  31st  until  Nov.  9.  They  will 
visit  the  Grand  Canyon  of  the  Colorado 
from  Nov.  10  to  11.  From  the  Grand 
Canyon  they  will  go  to  New  Orleans 
and  will  leave  for  Washington  Nov.  16. 
They  will  remain  in  Washington  from 
Nov.  18  to  24  and  then  proceed  to  Phila¬ 
delphia  for  a  two-day  visit.  Following 
this  they  will  return  to  New  York  where 
they  board  the  S.  S.  Minnewaska  for  the 
return  to  England,  Dec.  1. 


EDITOR  ATTEMPTS  SUICIDE 

Fred  White,  editor  of  the  Lisle 
(N.  Y.)  Gleaner,  was  discovered  in  his 
home  with  both  his  wrists  slashed  and 
suffering  from  loss  of  blood,  Oct.  4.  He 
is  expected  to  recover. 


Texas  Leads  the  South  in  Manufacturing 


Fort  Worth,  Texas 

Where  the  West  Begins 

In  1849  Major  Ripley  Arnold  established  a  Camp  on  the  Trinity 
River  and  called  it  Camp  Worth.  To  day  the  city  of  Fort  Worth 
and  its  190,000  people  are  located  on  this  site. 

More  oil  and  pipe  lines  converge  here  than  any  other  place  in 
the  world.  Fort  Worth  has  six  oil  refineries. 

Fort  Worth  is  the  leaefing  grain  center  of  the  South¬ 
west. 

Fort  Worth  is  the  leading  meat  packing  center  of  the 
South. 

Fort  Worth  is  the  leatfing  railroad  center  of  Texas, 
with  21  rail  outlets. 

Fort  Worth  is  the  third  healthiest  city  in  the  United 
States. 

Fort  Worth  is  on  the  Mexico  City-Chicago  Air  Mail 
Line.  It  is  over  night  to  Chicago  and  about  the  same 
time  to  Mexico  City. 

Fort  Worth  is  conveniently  situated  at  the  gateway  to  Prosperity 
Land,  affording  Manufacturers  and  Distributors  over-night  service  to 
almost  any  point  in  West  Texas. 

The  Star-Telegram  and  Record-Telegram  give  a  complete  coverage 
of  the  rich  trading  area,  with  more  circulation  than  any  four  or  five 
papers  combined. 

Approximately  95%  of  the  total  circulation  is  concentrated  in  the 
shaded  area,  known  everywhere  as  PROSPERITY  LAND. 

THE  STAR  TELEGRAM-RECORD  TELEGRAM 
cover  Fort  Worth  and  West  Texas  intensively.  These 
papers  have  a  larger  circulation  in  this  wonderfully  pros¬ 
perous  section  than  any  other  three  or  four  papers  in  it. 
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ID  PRICES  SEEN 
II  BIGGEST  CORN 
;R0P  in  20  YEARS 


NEW  RETAIL  CHAIN 
STORES  OPENED  IN 
SHOPPING  CENTERS 


Iowa* s  Airports  Reflect  Its  Air-Mindedness 


AUkougk  tktrt 
Wfr»  plenlu  of  oif- 
pfanr«  taking  part 
in  tkf  rrUbration, 
thit  ora  of  automo¬ 
bile*  u’O*  even  more 
impre**ire,  Iowa'* 
u*e  of  airplane*  i* 
*tiU  a  few  *tep*  be- 
kind  it*  u*e  of 
automobile*. 


fi  1928  Yield  Estimated  at 
KsilliOOO  Bushels,  110r 
300,000  Ahead  of  1927 


Montgomery  Ward  and  Sears 
Roebuck  Regard  Iowa  as 
Responsive  Market 


•  ugh  the  estimate  for 
.  ion’s  corn  crop  shrank 
f  100,000,000  bushels  be- 
!  the  August  1st  and  the 
ber  let  forecasts  of  the 
i  States  I>ei)artment  of 
iiuro.  Iowa  prospects 
t-d  by  5,307,000  bushels. 
August  report  the  depart- 
of  agriculture  placed  the 
com  crop  for  the  country 
bushels  and 


Since  the  beginning  of  the 
present  year,  chain  department 
stores  of  Soars,  Roebuck  ft 
Company  and  Montgomery 
Ward  ft  Company  have  spread 
over  Iowa  almost  with  the 
rapidity  of  presidential  cam¬ 
paign  rumors.  The  number  of 
locations  already  selected  in 
the  state,  bears  pertinent  testi¬ 
mony  to  their  high  regard  for 
Iowa  as  a  prosperous  and  re¬ 
sponsive  market. 

Expanding  Rapidly 

The  latest  addition  to  the 
Sears,  Roebuck  chain  was  an¬ 
nounced  on  August  16th,  when 
a  big  retail  department  store 
opened  in  Sioux  City.  It  was 
the  fifth  Iowa  member  of  the 
system,  as  stores  already  were 
in  operation  in  Cedar  Rapids, 
Davenport,  Mason  City  and  I>es 
Moines.  The  company  also 
has  leased  a  building  in  Ehi- 
buque,  where  it  expects  to  open 
its  sixth  store  before  the  first 
of  the  year,  while  still  another 
is  scheduled  to  open  in  Port 
Dodge  within  the  next  few 
months. 

Montgomery  Ward  stores  are 
springing  up  even  more  rap¬ 
idly.  Already  located  in  Cedar 
Rapids,  Dubuque,  Keokuk, 
Marshalltown,  Mason  City, 
Muscatine  and  Waterloo,  a  new 
member  of  this  chain  was 
opened  on  October  Ist  in  Oska- 
loosa  and  two  others  are  to  be 
ready  for  business  in  Ames 
and  Fort  Madison  the  first  of 
December.  In  addition,  the 
company  has  leased  quarters 
for  new  stores  in  Iowa  City 
and  Boone,  which  are  expected 
to  be  occupied  by  the  first  of 
the  year,  and  is  reported  to  bo 
negotiating  for  locations  in 
Centerville,  Davenport,  Fort 
I>odge.  Ottumwa  and  Sioux 
City. 

To  Cover  Entire  State 

With  five  Sears.  Roebuck 
stores  and  eight  .Montgomery 
Ward  stores  in  operation  and 
at  least  eleven  others  to  be 
opened  inside  a  few  months, 
the  mail-order  houses  are  pre¬ 
pared  to  cover  every  8e<‘tlon  of 
the  state.  The  fact  that  they 
have  chosen  these  key  cities  of 
Iowa  as  locations  for  thei’’ 
chain  of  stores  is  significant  to 
business  men.  It  shows,  first 
of  all,  that  each  section  of  the 
state  is  worth  cultivatine  for 
business  as  well  as  farming. 
And  it  likewise  proves  the  im¬ 
portance  of  the  score  of  citlei 
around  which  Iowa’s  commer¬ 
cial  activity  is  centered. 


A  part  of  the 
crowd  of  10.000 
people  wko  drove  a 
mile  out  of  Kort 
Dodge,  to  he  on 
hand  for  the  dedi¬ 
cation  of  Ike  new 
Junior  Ckamber  of 
Commerce  Airport. 


<'9,561,000 
Iowa  crop  at  486,304,000 
I  '?.  In  the  September  1st 
r  the  total  crop  forecast  ; 
I  dropped  to  2,930,586,000,  | 
the  Iowa  forecast  ad- 
rd  to  493,611,000  bushels. 

leaking  20-Year  Record 
i  the  basis  of  these  esti- 
K  Iowa  will  produce  16.8 
lent  of  the  nation's  com 
I  this  year,  instead  of  only 
Ijiercrnt  as  was  forecast  in 
fit  And  Iowa  will  lead 
E  j,  its  nearest  competitor 
• «  production  of  com,  by 
'7,000  bushels. 
i<9S.611,000  bushel  crop  for 

6  will  break  all  records  for 
put  twenty  years,  exceed- 
tlw  bumper  1925  crop  by 

7  a  million  bushels,  and 
^!ing  last  year’s  crop  by  a 
'»]  million  bushels.  It  is 
<.000  bushels  above  the 

ar  average. 

Firm  Prices  Expected 
fact  that  the  outlook  for 
I'l  corn  crop  is  improving 
forecasts  for  the  nation’s 
I  diminish,  is  taken  as  an 
Hrm  that  Iowa  farmers 
obtain  an  exceptionally 
'  price  for  their  corn  this 
I  Since  the  total  crop  will 
be  as  great  as  first  indi- 
s  pointed,  prices  will  not 
■  as  low  as  they  would 
ai.se  have  done.  But 
with  even  a  larger  crop 
'  seemed  probable  a  month 
vlil  benefit  both  by  the 
fly  higher  prices  over 
fountry  and  the  relatively 
r  crop  within  the  state. 


Many  Iowa  Cities  Elquip  Landing  Fields  to 

Meet  Present  and  Future  Aviation  Needs 


Airport,  Inc.,  which  was  au¬ 
thorized  to  sell  $10,000  in  stock 
to  residents  of  the  city,  A  tract 
of  land  six  miles  from  town 
has  been  purchased  and  is  be¬ 
ing  equipped  as  a  Class  A  land¬ 
ing  field  under  the  supervision 
of  the  U.  S.  EPepartment  of 
Commerce.  As  soon  as  the 
erection  of  beacons,  day  and 
night  naarkers,  border  lights 
and  other  equipment  has  been 
completed,  the  Ohlcago-Kansas 
City  air  mail  will  change  its 
route  in  order  to  take  advan¬ 
tage  of  the  new  airport. 

A  Two-Day  Celebration 

Council  Bluffs’  new  80-acre 
airport  was  opened  with  a  two- 
day  oelebciation  September 
28th  and  29th.  Approxipiately 
10,000  people  watched  the  ma¬ 
neuvers  of  the’  thirteen  army 
planes  from  Fort  Riley  as  they 
dedicated  the  airport  on  tne 
opening  day.  Many  more  were 
on  hand  the  following  day  for 
the  airplane  races  In  which 
more  than  twenty  manufac¬ 
turers  entered  their  latest 
models. 

On  August  29th  Mason  City 
held  the  first  anniversary  cele¬ 
bration  of  the  opening  of  its 
airport.  In  honor  of  his  pres¬ 
ence  at  the  event  a  year  ago. 
it  was  called  "l.,indbergh  Day" 
and  is  to  be  observed  annually 
hereafter.  This  year  more 
than  thirty  planes  were  on 
hand  for  the  occasion. 

A  number  of  other  Iowa 
cities  also  maintain  airports, 
some  of  which  have  been  in 
operation  for  several  years. 
Cedar  Rapids  and  Iowa  City 
are  equipped  to  accommodate 
visiting  flyers.  Dubuque’s  air¬ 
port  is  located  wtthln  the  city 
limits,  and  five  or  six  commer¬ 
cial  planes  are  operated  there 
daily.  A  new  160-acre  airport 
was  dedicated  at  Centerville 
last  June  18th  in  the  presence 
of  a  crowd  of  12,000  people. 


Pronounced  evidence 
lowans  are  “air  minded,’’  as, it, 
the  airplane  people  define  an 
absorbing  Interest  in  things 
aeronautical,  is.  predated  in 
the  recent  aviation  activities  of 
five  of  its  leading  cities.  Not 
only  is  Iowa  providing  ade¬ 
quate  landing  field  accommo¬ 
dations  to  meet  its  4>resent  fly¬ 
ing  needs,  but  it  is  building 
airports  which  anticipate  the 
probable  increase  in  flying  by 
many  years. 


thatpurebase  of  the  land,  grading 
building  hangars  and  in- 
ling  lighting  equipment, 
the  total  cost  would  be  in  tbe 
neighborhood  of  $125,000. 

Not  long  ago  a  crowd  of 
10,000  people  attended  the 
opening  of  the  new  Junior 
Chamber  of  Commerce  Airport, 
a  mile  east  of  Fort  Dodge.  The 
Port  Dodge  airport,  like  that 
of  Sioux  City,  is  sponsored  en¬ 
tirely  by  local  Interests,  as 
Iowa  state  laws  do  not  permit 
the  assessment  of  taxes  for  the 
purchase  of  municipal  airports. 
It  is  believed,  liowever,  that 
within  the  next  year  amend¬ 
ments  will  be  passed  enabling 
cities  to  pay  for  their  landing 
fields  just  as  they  pay  for  other 
civic  Improvements. 

In  Muscatine,  local  interest 
in  aviation  resulted  in  the  or¬ 
ganization-  of  the  Muscatine 


DVERTISERS  who  understand  the  Iowa 
market  know  from  experience  that  it  cannot  be 
covered  by  any  single  newspaper.  The  use  of 
newspapers  in  these  twenty-one  commercial 
centers  is  neces.sary  in  getting  your  full  share 
of  the  Iowa  business. 


10  OSKALOOSA  FAIR 
PROFITABLE 

— According  to  C. 
‘  ilinayr  tnd  E.  C.  Valare. 
‘  owners  of  the  Royal 
'  sn  Shows,  the  Southern 
Mr  and  Exposition,  held 
was  one  of  their 
’  profitable  fairs  in  the 
'■]'  West  last  summer.  The 

11  American  Shows,  play- 
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LETTERS  TO  EDITOR 
BRING  LIBEL  SUIT 


Communim,  RacKcalism  mad  Patriot- 

Um  All  InTolTwl  in  $5,000  Action 
Brouirlit  by  D.  A.  R.  Member 
Acninat  Minister 

1 

An  exchange  of  letters  in  the  columns 
of  the  Boonton  (N.  J.)  Times,  a  weekly, 
has  resulted  in  an  interesting  libel  action 
involving  persons  prominent  in  public 
life,  inclixling  Oswald  Garrison  Villard, 
editor  of  The  Nation,  Rabbi  Stephen  S. 
Wise,  Rev.  John  Haynes  Holmes  and 
Jane  Addams. 

The  action,  which  is  being  tried  this 
week  in  Morristown,  N.  J.,  was  brought 
by  Mrs.  Helen  Brumley  Baldwin  of  the 
Eioonton  chapter,  Daughters  of  the  Amer¬ 
ican  Revolution,  who  claims  she  was 
libeled  by  the  Rev.  William  H.  Bridge, 
in  a  letter  printed  in  the  Boonton  Times, 
referring  to  her  “lying  imputations”  in 
saying  that  many  prominent  radicals 
whom  she  named  were  “playing  the  com¬ 
munist  game.”  This  statement  ot  Mrs. 
Baldwin's  appeared  in  a  letter  she  wrote 
to  the  Times  last  January.  Mrs.  Baldwin 
is  asking  $5,000  damages. 

The  “radicals”  Mrs.  Baldwin  named 
were  Oswald  Garrison  Villard,  Lucia 
Ames  Mead,  the  Rev.  John  Haynes 
Holmes,  Jane  Addams,  Rabbi  Stephen 
S.  Wise,  Prof.  Robert  Morss  Lovett 
and  Thomas  Q.  Harrison.  During  two 
days  of  the  trial  all  denied  that  they 
had  any  connection  with  communism. 

Judge  Ruliff  Lawrence  found  difficulty 
in  keeping  the  trial  from  assuming  the 
aspects  of  what  he  called  a  “public  meet¬ 
ing  with  a  political  trend."  The  Sacco- 
Vanzetti  case,  the  Passaic  textile  strike, 
the  World  War,  the  peace  conterence 
and  the  activities  of  the  late  Eugene  V. 
Debs  came  up  frequently  in  the  testi¬ 
mony. 

Arthur  Garfield  Hays  was  counsel  for 
the  defendant. 


SERIES  ANNOUNCING  STOPPED 


Police  Prevent  Altoona  Tribune  from 
Giving  Play-by-Play  Report 

The  Altoona,  Pa.,  police  dusted  off  the 
blue  laws  on  Sunday,  Oct  7,  and  stopped 
the  Altoona  Trilrune  from  announcing  to 
a  crowd  outside  its  office  the  play-by- 
play  report  of  the  world  series  game  be¬ 
tween  the  Yankees  and  Cardinals  at  St. 
Louis.  The  announcer  was  threatened 
with  arrest  if  he  did  not  desist 

Six  policemen  patrolled  the  street  in 
front  of  the  Tribune  office  to  see  that 
the  service  was  not  resumed. 

Radio  station  WFBG,  of  which  the 
newspajicr  is  a  joint  owner,  also  had  its 
world  series  broadcasting  program  cut 
short  at  4  o’clock  when  ministers  of  the 
city  insisted  on  taking  the  air  at  that 
time  as  has  been  their  Sunday  custom 
since  the  station  was  started. 


FLORIDA  DAILY  SUSPENDS 

The  Sanford  (Fla.)  Signal-Times, 
morning  newspaper,  failed  to  issue  its 
regular  edition  Oct.  5.  Frank  Bradley, 
business  manager,  announced  no  further 
editions  would  be  published.  The  paper’s 
suspension  followed  by  24  hours  a  signed 
article  by  T.  R.  Higgins,  publisher,  in 
which  he  armounces  he  had  relinquished 
his  interest  to  Bradley  and  another  em¬ 
ploye.  The  Signal-Times  suspension 
marked  the  third  daily  paper  failure  in 
Sanford  in  two  years. 


INDIANA  A.  P.  ELECTS 

Thomas  Keene  of  the  Elkhart  (Ind.) 
Truth  was  elected  president  of  the  In¬ 
diana  Associated  Press  at  the  semi-annual 
meeting  in  Indianapolis  last  week.  Miller 
Ellingham  of  the  Fort  IVayne  Journal- 
Gazette  was  elected  first  vice-president; 
(ieorge  D.  Crittenberger,  Anderson  Bul¬ 
letin,  second  vice-president,  and  Samuel 
P.  Ochiltree,  Indiana  correspondent  of 
the  P.  secretary. 


WHAT  OUR  READERS  SAY 


CHET  JOHNSON— SATIRIST 

To  Editob  &  PuBUSBEs;  Who  is 
Chet  Johnson?  My  newspaper  acquaint¬ 
ance  ranges  wide,  and  I  am  ashamed  to 
say  I  don’t  know  him.  His  skit  in  your 
issue  of  Oct.  8,  “Sports  Editor  of  Mt. 
Olympus  Daily  Times  Telephones  in  a 
Story”  is  no  laughing  matter.  That  is  to 
say,  it  is  much  more  than  a  laughing 
matter.  It  is  reflective  satire  of  a  high 
order.  I  suggest  that  a  special  decoration 
be  pinned  on  the  coat  of  Chet  Johnson, 
Satirist. 

Sincerely, 

Silas  Bent. 


REPORTED  COX’S  TOUR 

To  Editor  &  Pubusher:  Somewhat 
belatedly,  my  eye  has  just  been  caught 
by  an  article  in  your  issue  of  Aug.  25, 
to  the  effect  that  the  action  of  the  As¬ 
sociated  Press  in  assigning  women  re¬ 
porters  to  cover  the  Presidential  cam¬ 
paigns  is  “claimed  to  be  the  first  time 
that  such  regular  assignments  have  been 
made  by  any  press  service  or  daily.” 

In  1920,  while  I  was  head  of  the  Mid- 
Western  office  of  the  Newspaper  Enter¬ 
prise  Association,  at  Kansas  City,  Mr. 
(Tharles  Newell,  then  editor  of  N.  E.  A., 
took  me  from  that  position  temporarily 
to  become  its  regular  correspondent  on 
the  campaign  train  of  (Governor  Cox  for 
the  last  few  weeks  of  its  trip.  My  stuff 
went  to  N.  E.  A.  headquarters  at  Qeve- 
land  daily  by  wire  and  was  sent  out  in 
the  usual  way. 

I  think  Mr.  Newell  and  N.  E.  A.  should 
be  given  credit  for  having  been  well  ahead 
of  the  procession. 

Mabel  Abbott 


EXPLAINS  KEMMLER  CASE 

To  Editor  &  Publisher:  In  all  the 
prominent  libraries  in  our  large  cities, 
including  Miami,  I  think  files  of  the  old 
New  York  Herald  are  available  for 
reference  and  research  work.  If  Mr.  Bob 
Holland  of  the  Miami  Herald  will  look 
at  the  issue  of  the  date  given  in  Mr.  John 
C.  Klein’s  able  article  on  “beats”  that  are 
now  historical,  he  will  find  that  about  two 
pages  were  given  to  the  story  of  the  au¬ 
topsy  held  on  the  body  of  one  Snider,  one 
of  four  men  who  were  electrocuted  atone 
sitting  in  Sing  Sing  prison.  Kemmler 
was  the  first  man  to  occupy  our  state’s 
newly  adopted  “death  chair.”  The  quar¬ 
tette  followed  a  few  months  later.  There 
were  no  newspapermen  present  at  the 
Kemmler  affair  as  a  new  law  stipulated 
that  the  witnesses  should  be  few  and 
confined  to  a  few  prison  officials.  The 
newspaper  men  “covering”  the  story 
were  gathered  outside  of  the  prison  and 
watched  for  electric  light  signals.  The 
same  was  true  when  Jigiro,  Wood, 
Snider  and  Slocum  were  electrocuted. 
The  law  also  required  that  autopsies  be 
performed  within  the  prison  by  the  prison 
surgeon.  The  reason  for  my  obtaining 
one  of  the  bodies  of  the  four  electrocuted 
men,  was  not  to  try  to  revive  the  man 
(pronounced  dead  eight  hours  before,) 
but  to  study  scientifically  the  effect  of 
the  alternating  electric  current  on  the 
brain  tissues  and  the  effect  on  the  flesh 
where  the  electrodes  had  been  attached. 
It  must  be  remembered  that  all  such  de¬ 
tails  at  that  time  were  kept  a  profotmd 
secret.  Death  by  electrocution  was  of 
recent  adoption,  and  the  public  may  have 
wondered  while  the  authorities  were  pre- 
vente«l  by  law  from  enlightening  it.  The 
New  York  Herald  wanted  to  tell  the 
public  all  about  elertricity  as  a  death 
dealer  and  it  did  on  its  front  page  under 
a  "banner”  heading.  No  autopsy  had 
been  held  on  Snider’s  body  in  the  prison 
much  to  the  surprise  of  the  surgeons  I 
had  with  me.  In  recent  years  I  have 
been  playing  golf  but  the  game  was  un¬ 
known  to  me — save  as  something  for  the 
monied  unemployed  to  pester  with — but 
since  Editor  &  Publisher  published  Mr. 
Klein’s  article  of  bygone  newspaper 
“beats”  I  date  my  first  interest  in  a  “four¬ 
some”  back  to  the  electrocution  of  the 
four  murderers.  They  had  all  “holed  out” 


before  I  caught  up  to  them  on  their 
home  hole.  Unlike  Mr.  Holland  I  never 
trx)k  any  but  a  curious  interest  in  hang¬ 
ings  or  electrocutions.  I  never  witnessed 
one  of  either  method  although  I  had 
several  opportunities.  I  “coveJed”  these 
New  York  City  murder  cases  each  re¬ 
quiring  several  weeks,  and  all jf celebrated 
cases,  Carlisle  Harris  for  the  Tnurder  of 
Helen  Potts,  the  latter  attendihg  a  fash¬ 
ionable  New  York  boarding  school;  Dr. 
Buchanan  for  the  murder  of  his  wife; 
Patrick-Rice  case,  the  Etolly  Reynolds 
murder  for  which  Dr.  Kenney  was  ar¬ 
rested  and  tried  and  the  Roland  Moli- 
neaux-Mrs.  Adams  case,  the  last  men¬ 
tioned  consuming  about  nine  weeks  of 
my  time,  although  asked  by  the  District 
Attorney  to  testify  as  to  exclusive  facts 
and  information  1  had  “dug  up”  I  re¬ 
fused  to  take  the  witness  chair  in  any 
of  these  or  other  cases.  It  was  sufficient 
for  me  to  “work  up”  my  cases  without 
being  present  to  see  the  victims  “shot 
off.” 

R(»ext  E.  Livingston. 

For  twenty-one  years  with  the  old 
Ne7v  York  Herald. 


CAT  CAME  BACK 

To  Editor  &  Publisher:  Because  of 
the  latitude  of  newspaper  work,  par¬ 
ticularly  in  the  editorial  field,  a  hustling, 
wideawake  fellow  can  frequently  pick 
up  money  on  the  side.  This  is  liberally 
practiced  and  no  one  complains;  in  fact 
the  profession  assists  such  ambition 
wherever  it  manifests  itself.  If  an  out- 
of-town  story  is  to  be  ordered,  the  as¬ 
signment  will  go  to  a  fellow  worker 
every  time,  probably  for  the  reason  that 
none  of  us  is  bles^  with  an  excessive 
salary  and  that  to  throw  a  ifew  dollars 
in  another’s  way  is  simply  helping  out  a 
fellow  sufferer  as  we  hope  some  day  to 
be  helped  out  ourselves. 

What  I  am  getting  at  is  that  this  will¬ 
ingness  is  sometimes  abused  and  in  ways 
that  reflected  distinct  discredit  on  the 
game.  To  come  to  the  point,  a  young 
pitcher  recently  went  to  the  New  York 
Giants  from  this  city  and  his  progress 
with  that  club  has  been  noted  with  much 
interest  by  the  country  at  large,  and 
with  avidity  by  the  fans  whom  he  recent¬ 
ly  left.  His  name  is  C^rl  Hubbell. 
Naturally,  everything  our  paper  can  say 
about  him  now  is  eagerly  consumed  by 
local  readers. 

On  Saturday  Sept  22,  Hubbell  help^ 
his  mates  to  victory  over  the  Cardinal  in 
a  game  which  kept  the  (Siants  in  the 
running.  Because  of  its  importance  the 
game  was  covered  by  Alan  J.  Gould, 
sports  editor  of  the  Associate  Press, 
and  duly  sent  out  over  A.  P.  wires  to 
all  members.  Gould  had  lots  of  nice 
things  to  say  about  Hubbell  and  natural¬ 
ly  our  paper  gave  it  as  big  a  play  as 
possible.  Our  Sunday  edition  carried 
the  same  account  carried  elsewhere 
throughout  the  country. 

Sunday  night  we  received  a  query 
from  the  Tri-State  News  of  Manchester, 
N.  Y.,  which  read :  “Greatest  of  all 
tributes  paid  Karl  Hubbell,  long,  lanky 
southpaw  bought  from  Beaumont  club 
two  months  ago,  gets  greatest  tribute 
ever  paid  a  recruit  in  organized  baseball. 
Special  Beaumont  feature  500.” 

It  sounded  as  though  it  were  right  up 
Beaumont’s  alley  so  we  ordered  It  as 
speedily  as  possible.  In  a  couple  of 
hours  it  came  along  overhead  and  what 
did  it  turn  out  to  be — this  special  Beau¬ 
mont  feature— but  Alan  J.  Gould’s  Asso¬ 
ciated  Press  story,  lifted  verbatim  for 
the  most  part  (including  the  lead)  but 
in  a  few  paragraphs  rewritten.  Gould’s 
storv  mentioned  Beaumont  and  it  is 
obvious  that  the  energetic  fellow  at  Man¬ 
chester  had  been  no  nearer  the  Polo 
Grounds  than  Gould’s  account  the  next 
morning.  In  other  words,  here  was  this 
“Special  Beaumont  Feature”  coming  to 
us  at  a  telegraphic  cost  of  $15  to  CO— 
the  same  “feature”  which  wc  had  printed 
that  morning. 


We  do  not  know  whether  the  aatla 
of  this  “scoop”  is  directly  associati 
with  newspaper  work,  but  if  he  is,  |r  ; 
ruining  the  extra-money  dodge  for  a  l( 
of  us. 

ViN  Bum, 

Sports  Editor,  Beaumont  (Tex.)  £, 
terprise. 


AIR-MAIL  FROM  MEXICO 

To  Editor  &  Pubusher:  This  letii 
goes  to  you  by  the  first  international  u 
mail  between  Mexico  and  the  Unite 
States  and  carries  to  you  and  to  the  sta 
of  Editor  &  Publisher  the  best  of  goo 
wishes  on  that  auspicious  occasion  fro 
myself  and  the  staff  of  the  Tra 
Agency. 

The  benefits  of  this  service  lie  in  tl 
future  but  that  they  will  rebound  in 
better  understanding  between  the 
nations,  through  the  great  medium  of  ti 
press  in  particular,  is  beyond  (guestio 

Most  cordial  greetings  from  Gentr 
Plutarco  Elias  Galles,  the  Presidm  ( 
Mexico,  to  President  Calvin  Coolidge  a 
the  United  States  leave  by  this  same  nu 
and  will  pass  a  similar  letter  from  tii 
-American  President  at  the  border,  r 
route  to  Mexico. 

You  are  aware  of  some  of  the  difi 
culties  which  were  encountered  by  ne» 
distributing  agencies  in  Mexico  and  «i! 
doubtless  be  glad  to  learn  that,  in  ad 
dition  to  the  newly  added  facility  io 
communication,  the  press  will  have  i 
Provisional  President  Emilio  Portes  G 
a  decided  and  active  friend. 

It  was  during  his  administration  a 
Governor  of  Tamaulipas  that  a  most  pro 
gressive  law  was  enacted.  The  law  wa 
drafted  by  three  of  the  leading  edito; 
and  publishers  in  the  state  and  provide 
for  the  trial  of  violators  of  the  law  be 
fore  a  tribunal  of  their  peers,  that  is :  o 
newspaper  men. 

We  may  all  look  forward  to  days  o 
closer  association,  of  better  mutual  un 
derstanding  and  of  all  the  benefits  whtc 
they  must  bring  to  us. 

Very  sincerely, 

Julio  Treks. 


CHANGES  FOLLOW  MERGER 


Staff  Shift*  Announced  by  Kenaat  Citi 
Journal-Post 

Several  staff  changes  have  foll  'Wf' 
the  merger  last  week  of  the  Kansas  tV; 
Journal,  morning  paper,  with  the  Post  i: 
the  evening  field. 

Under  the  new  arrangement,  W.  Laur 
ence  Dickey,  son  of  the  owner,  Wahel 
S.  Dickey,  remains  as  publisher.  Maricl 
B.  Sharp  continues  as  business  manager; 
Ralph  Ellis  is  editor  and  Dick  b'ini;'', 
managing  editor. 

W.  P.  Harvey,  former  managing  e; 
tor  of  the  Journal,  is  telegraph  editor  I 
the  newspaper.  Dan  Kelliher,  city 
tor  of  the  Journal,  has  gone  to  <  >mah, 
Ed  Meisburger,  city  editor  of  the  P  I 
remaining  in  that  capacity. 

Marion  Collins,  head  of  copy  desk  ari 
Merton  Arkers,  telegraph  editor  of 
Post,  have  gone  to  Chicago. 

Ware,  Jr.,  former  assignment  editor  :l 
the  Journal,  becomes  head  of  the  c  ' 
desk.  Porter  Wright,  assistant  iruna. 
ing  editor  of  the  Post,  becomes  news  e' 
tor  and  assistant  managing  editor  of 
Journal-Post.  Jack  Moorehead,  te 
graph  editor  of  the  Journal,  remains  *i 
assistant  telegraph  editor. 


SPECIALTY  GROUP  ELECTS 

William  Cochrane  of  the  Thos.  3 
Murphy  Company,  Red  Oak,  la., 
installed  as  president  of  the  Ad  '  rtis-l 
Specialty  Association  at  the  Stevrt 
hotel,  Chicago,  last  week.  The  convt: 
tion  will  again  be  held  in  Chicago 
year. 


SOCIALIST  PAPER  LAUNCHED 

A  Socialist  newspaper,  the 
Apt>eal,  with  David  Lidman,  of  the  nt* 
staff  of  the  Petersburg  (Va.)  Itules-A^ 
peal,  as  editor  and  David  G. 
Richmond,  as  business  manager,  has  m" 
its  initial  appearance  in  Richmond. 
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Truth  in  Advertising? 


A  Pittsburgh  Newspaper  Says — 

**Pittsburgh  is  a  one-newspaper  town** 

The  FACT  is  — 

Pittsburgh,  as  designated  by  the  A.B.G.  now  has  a 
population  of  more  than  1,000,000.  No  Pittsburgh 
daily  newspaper  sells  more  than  150,000  copies  in 
this  area.  Hardly  a  sufficient  coverage  to  warrant 
the  above  claim.  (  ' 

I 

The  Same  Pittsburgh  Newspaper 
says — 

“Our  jyaper  goes  into  nine  out  of  ten  of  the 
English  reading  homes  in  Pittsburgh.” 

The  FACT  is  — 

There  are  about  250,000  families  in  Pittsburgh. 
98%  of  them  are  English-speaking.  That  paper 
has  at  no  time  reached  more  than  6  out  of  10  such 
homes — and  in  considering  the  fact  that  many 
copies  sold  in  the  city  are  carried  out  to  the  country 
— and  that  since  raising  its  price  from  2c  to  3c  a 
copy,  this  paper's  circulation  has  dropped  off  many 
thousands — it  is  obvious  that  it  reaches  at  the  most 
no  more  than  5  out  of  10  families. 


And  That  Same  Pittsburgh  News¬ 
paper  Says — 

“We  are  first  in  everything  in  Pittsburgh.** 

The  FACT  is  — 

The  Post  Office  statements  just  released  by  the 
Pittsburgh  newspapers  prove  conclusively  that  the 
above  newspaper  instead  of  being  “first  in  every¬ 
thing”  is  “first  neither  daily  nor  Sunday.” 

The  figures  for  the  six  months  ending  October  1, 
1928,  are  as  follows: 

WEEKDAY  CIRCULATION 

Post-Gazette  .  .  230,743  net  paid 

*Press  .  200,776  net  paid 

SUNDAY  CIRCULATION 

Sun-Telegraph  .  326,463  net  paid 

Press  .  274,570  net  paid 

*This  figure  for  the  daily  .Press  includes  about 
two  months  when  the  paper  sold  at  2c  a  copy  and 
when  its  circulation  averaged  about  222,000.  Since 
raising  its  price  to  3c  a  copy  the  circulation  has 
dropped  considerably  so  that  during  the  past  four 
months  we  estimate  that  the  average  daily  Press 
circulation  is  approximately  189,000.  Further¬ 
more  the  figure  for  the  daily  Press  does  not  include 
Saturdays  or  holidays  when  its  circulation  is  always 
considerably  smaller. 

It  is  evident^  therefore,  that  the  Post-Gazette 
leads  in  daily  circulation  by  more  than  40,000 
and  the  Sun-Telegraph  leads  in  Sunday  circu¬ 
lation  by  over  50,000, 


Boston 

San  Francisco 


New  York 
Chicago 


Detroit 

Philadelphia 


/  .  / 


Publisher  and  The  Fourth  Estate  for  October  13,  1928 


E  D  I 


RIAL 


BUSINESS  IMPROVING 

rIE  upturn  in  newspaper  advertising  predicted  by 
some  for  early  in  1929,  after  the  dispersal  of 
whatever  uncertainty  shrouds  the  election  re¬ 
sults,  appears  to  have  arrived  a  little  early.  In  Aug¬ 
ust,  linage  reports  published  for  more  than  150  news¬ 
papers  in  38  cities  showed  a  substantial  gain  over 
August,  1927.  Early  figures  for  September  show  an 
even  larger  gain,  some  portion  of  which  no  doubt  is 
due  to  the  fact  that  September,  1928,  had  five  Sun¬ 
days  against  four  in  1927. 

Sunday  newspapers,  according  to  the  figures  of  the 
Newsprint  Service  Bureau  covering  all  cities  in  the 
United  States  of  more  than  100,000  population,  showed 
an  increase  in  number  of  pages  printed  for  the  first 
month  in  almost  two  years.  The  tendency  for  the 
past  twenty-two  months  in  the  size  of  the  Sunday 
newspaper  has  been  downward,  not  sharply  so,  but 
in  marked  contrast  with  the  previous  rate  of  growth. 

The  September  statistics  of  general  business  were 
taken  as  grounds  for  optimism  by  Secretary  of  Com¬ 
merce  Whiting,  wIk)  found  this  week  that  in  spite  of 
high  interest  rates,  the  approaching  election,  and  the 
recent  toll  of  wind  and  flo«i  in  the  South  and  West, 
business  showed  signs  of  improvement.  Dollar  volume 
trade,  as  reflected  by  data  covering  check  payments, 
was  9  per  cent  larger  than  a  year  ago.  Steel  and  iron 
manufacturers  were  in  more  comfortable  position, 
building  contracts  in  a  number  of  large  cities  ex¬ 
ceeded  those  of  last  September  by  more  than  12  per 
cent.  Retail  trade  was  more  active,  car  loadings 
reached  their  1928  record,  and  the  wholesale  price  in¬ 
dex  was  4  per  cent  higher  than  a  year  ago. 

The  Secretary  cites  also  the  great  stock  market  ac¬ 
tivity,  but  in  our  opinion,  the  stock  market  has  for  the 
present  lost  barometric  value.  The  picture  is  good 
enough  without  Wall  Street. 

Men  are  usually  not  led  by  the  nose  to 
earned  wealth  or  deserved  fame. 

A  WEIRD  PLAN 

WHEN  the  managing  editor  is  driven  into  a  cor¬ 
ner,  there  to  sulk  in  silence  until  spoken  to 
by  his  publisher  or  the  advertising  manager 
of  his  newspaper,  the  unhappy  fact  will  hereafter  be 
called  the  “Western  Plan.”  It  is  the  scheme  of  the 
Western  Qiain  Grocers'  Association  to  centred  news 
columns.  We  have  witnessed  all  sorts  of  press  agent 
novelties  in  recent  years,  but  confess  that  the  opti¬ 
mism  of  the  authors  of  the  “Western  Plan”  scale  dizzy 
heights  hitherto  unapproached. 

In  other  columns  of  this  issue  you  will  read  all 
about  the  “Western  Plan,”  which  proposes  commit¬ 
ments  by  publishers  and  advertising  managers  that 
their  news  columns  shall  give  “unbiased”  reports  of 
the  forthcoming  investigation  by  the  Federal  Trade 
Commission  into  chain  store  practices.  After  one  has 
read  the  “Western  Plan,”  and  the  speech  of  Edward 
Dale  on  the  subject,  just  what  the  chain  store  folk 
would  consider  an  unbiased  account  becomes  appar¬ 
ent.  It  is,  of  course,  touching  to  learn  that  just  now 
the  chain  store  people  are  awakening  to  the  advan¬ 
tages  of  newspaper  advertising,  but  we  must  say  that 
the  references  to  it,  all  in  relation  to  what  the  chain 
store  people  now  think  they  want  in  the  news  columns, 
gives  us  a  feeling  that  the  chain  store  proprietors  are 
not  actually  sold  upon  advertising. 

This  idea  of  handing  out  a  document  prejudging  a 
federal  investigation  as  a  guide  to  managing  editors, 
with  publishers  and  advertising  executives  asked  to 
accept  its  fact  and  theory,  is  strangely  and  wondrously 
new  in  the  field  of  so-called  public  relations.  It  is 
plainly  predicated  upon  the  theory  that  the  publisher 
and  the  advertising  manager  could  or  would  force 
Chis  cooked-up  document  onto  the  editorial  depart¬ 
ment.  It  assumes  that  managing  editors  are  docile 
fellows. 

It  is  not  possible  for  us  to  take  the  “Western  Plan” 
seriously.  It  so  far  out-reaches  itself  in  brash  im¬ 
pudence  that  the  flare-back  must  be  automatic.  When 
publishers  and  advertising  managers  of  newspapers 
take  to  committing  their  editorial  departments  in  ad¬ 
vance  in  reference  to  news,  in  truth  trading  favor 
for  advertising  patronage,  the  institntion  that  the 
Federal  Trade  C^mission  will  be  investigating  will 
be  the  newspaper  business. 


Deceit  is  in  the  heart  of  them  that  imagine 
evil:  but  to  the  counsellors  of  peace  is  joy. — 
Proverbs;  XII,  20. 


OUR  STRAW  VOTE 

Not  without  some  timidity.  Editor  &  Publishm 
this  week  presents  to  its  readers  an  exhibit  in 
the  exciting  field  of  national  politics.  Our 
“straw  vote”  among  the  editors  of  daily  newspapers 
of  the  country  is  a  novelty  in  the  journalism  which 
Editor  &  Pubi.isher  represents.  It  is  essentially  a 
guessing  contest,  but  among  a  class  of  individuals  who 
are  in  an  excellent  position  to  forecast.  The  vote 
may  actually  mirror  public  sentiment  in  the  states, 
or  it  may  be  wholly  misrepresentative  of  public  opin¬ 
ion.  What  its  actual  value  is  can  only  be  determined 
after  the  November  election.  We  are  putting  po¬ 
litical  prophecy  to  a  severe  test. 

In  entering  upon  this  editors’  straw  vote  Editor  & 
PuBLisiiKR  was  animated  solely  by  natural  craft  curi¬ 
osity.  Needless  to  say  to  our  regular  readers,  this 
journal  has  no  political  interest  to  serve.  We  might 
add  that  we  can  imagine  nothing  more  perilous  or 
harmful  in  the  field  of  journalism  than  a  trade  paper 
which,  by  direct  or  indirect  means,  would  attempt  to 
influence  editorial  opinion  in  the  political  field.  This 
vote  is  calculated  merely  to  answer  the  question : 
What  do  the  editors  think  will  happen  when  Vox 
Populi  marks  the  quadrennial  ballot  on  Nov.  6? 

How  much  i>artisanship  has  influenced  the  straw 
vote  and  the  estimated  pluralities  we  frankly  do  not 
know.  On  the  ballot  which  we  submitted  to  the 
editors  we  specilically  asked  that  each  vote  his  true 
belief,  “based  on  newspaper  experience  and  devoid  of 
(lartisan  feeling.”  We  believe  the  rank  and  file  of 
editors  have  sought  to  return  votes  true  to  their  opin¬ 
ions.  This  is  clearly  demontrated  by  the  fact  that 
many  editors  of  papers  that  are  party  organs  in  their 
communities  have  voted  for  opposition  candidates, 
either  in  states  or  in  the  national  contest.  It  is  possible, 
of  course,  that  subconscious  partisanship  or  environ¬ 
ment  may  have  dictated  opinion  in  instances.  How¬ 
ever,  it  is  our  conviction  that  this  vote  is  as  nearly 
devoid  of  partisanship  as  a  straw  vote  could  be.  ' 
While  ballots  were  sent  to  the  editors  of  every  one 
of  the  nearly  2,000  daily  papers,  the  total  vote  is 
among  approximately  one-half  of  that  number.  Hun¬ 
dreds  frankly  did  not  care  to  make  a  guess  of  any 
sort.  The  ballot  required  the  signature  of  the  editor 
himself,  and  many  were  out  of  reach.  We  regret  that 
all  did  not  vote,  but  honor  the  jn-inciple  of  sincerity 
of  those  who  declined  to  do  so.  Therefore,  while  the 
vote  is  a  cross-section  of  the  United  States,  it  is  not 
complete.  Were  it  complete  the  result  might  or  might 
not  be  different.  The  vote  has  value,  however,  as  a 
survey  of  typical  editorial  opinion  according  to  com¬ 
munities.  Every  ballot  bore  the  signature  of  the 
voter  to  attest  its  authenticity. 

We  have  not  before  seen  any  straw  vote  which  gave 
the  interesting  state  plurality  and  national  popular 
vote  estimates  to  be  found  in  this  editors’  contest. 
Here  are  figures  for  the  statistical  wags  of  politics  to 
conjure  with.  The  editors  believe  that  28,908,696  men 
and  women  will  exercise  the  franchise  of  freedom  at 
the  polls.  The  combined  vote  for  Gx>lidge,  Davis  and 
LaFollette  four  years  ago  was  28,937,000.  That,  at 
the  time,  was  estimated  as  51  per  cent  of  the  qualified 
voters  of  the  United  States.  Whether  Gov.  Smith  or 
Mr.  Hoover  win  the  race,  or  however  wrongly  or 
correctly  our  editors  have  guessed  on  all  other  ques¬ 
tions,  we  sincerely  hope  they  have  underestimated  the 
total  popular  vote  in  prospect.  Democracy  which  op¬ 
erates  with  only  one-half  of  the  qualified  voters  ex¬ 
ercising  the  franchise  presents  a  weakness  which  is 
undeniable.  Whatever  the  partisanship  or  independ¬ 
ence  of  any  editor,  he  can  and  will  vigorously  cam¬ 
paign  during  the  coming  weeks  to  get  out  better  than 
50  per  cent  of  the  qualified  vote. 


DRAGGING  ITS  LENGTH 

WHAT  grim  “bitter-enders”  those  Dayton  pro¬ 
moters  of  a  Shof>ping  News  are  proving  them¬ 
selves  to  be.  For  a  year  they  have  continued 
to  keep  up  their  warfare  on  their  local  newspapers, 
seeming  to  delight  in  the  attempt  to  wreck  local  in¬ 
stitutions.  One  day  this  week  Oman’s  IV ear  Daily 
presented  some  figures  on  that  strangely  deadlocked 
situation.  This  account  shows  how  the  combination  of 
local  retailers  have  poured  money  into  a  gfive-away 
advertising  sheet  which  is  now  published  twice-a-week 
and  is  12  pages  in  size.  There  are  no  figures  to  in¬ 
dicate  whether  more  money  is  being  spent  on  this 
Shopping  News  than  was  formerly  invested  in  news¬ 
paper  space,  or  any  sure  indication  of  the  profits  of 
the  21  stores  which  have  set  up  this  instrument  to 
weaken  local  newspaper  institutions.  The  merchants 
are  merely  quoted  as  saying  they  a^-e  satisfied.  But 
there  are  figures  for  a  store  that  uses  the  dailies  ex¬ 
clusively  claiming  an  increase  of  38  per  cent  in  sales. 

The  three  Dayton  newspapers  suffered  a  loss  of 
more  than  two  million  lines  of  advertising  in  the  first 
six  months  of  1928,  thanks  to  the  boycott.  This  is 
serious,  but  despite  it  the  three  papers  have  foufd>t 
valiantly  to  keep  their  service  up  to  well-established 
standards.  The  publishers  have  taken  the  punish¬ 
ment  in  silence  and  gone  about  their  business.  So  far 
as  we  know  they  continue  to  believe  that  the  introduc¬ 
tion  of  a  Shopping  News  in  the  community  was  an 
undeserved  slap  and  a  local  wrecker  which  they  were 
well  justified  in  combining  against  for  the  ultimate 
good  of  their  properties  and  the  welfare  of  their 
city.  For  our  part  we  have  never  been  able  to  justify 
the  quarrel  on  any  sensible  ground.  It  is  ^yond 
belief  that  a  crowd  of  hard-headed  local  retailers  can 
find  “satisfaction”  in  attempting  to  injure  three  news¬ 
papers  that  meet  the  best  standards  of  American 
journalism  and  substitute  an  advertising  paper  which 
means  nothing  to  the  welfare  of  a  great  city. 

A  year  of  such  mistaken  procedure  should  awake 
the  parties  to  this  controversy  to  its  perils  and  if  they 
cannot  meet  and  compromise  the  issue  there  are  hun¬ 
dreds  of  open-minded  men  in  advertising  and  selling 
who  could  and  would  gladly  step  in  and  arbitrate  the 
questions.  It  is  something  the  world  of  journalism 
and  retailing  wants  to  see  disposed  of. 

The  "ghost  Toriter"  evil  will  disappear  when 
the  product  gets  the  spoofing  it  deserves. 

W.  R.— REPORTER 

The  reporter  who  brought  in  the  biggest  beat  of 
recent  times  in  the  realm  of  international  affairs 
is  none  other  than  that  tall  young  fellow  from 
San  Francisco,  New  York  and  a  dozen  intermediate 
points  on  the  map,  William  Randolph  Hearst.  Hap¬ 
pening  to  be  on  a  tour  of  Europe  this  able  newspaper 
man  picked  up,  we  know  not  how,  a  world  scoop  on 
the  actual  “secret”  treaty  between  France  and  Eng¬ 
land.  We  get  the  same  swt  of  a  thrill  out  of  this 
event  that  excites  the  fan  in  the  bleachers  when  Mr. 
Ruth  connects  and  sends  his  scoop  bouncing  along 
the  roofs  of  the  old  stadium. 

For,  after  all,  the  old-fashioned  business  of  scooping 
and  beating  is  the  crowning  experience  of  newspaper 
work.  No  other  achievement  can  rank  it  and  he  who 
lays  down  the  big  exclusive  story  is  our  hero,  whether 
he  be  office  boy  or  publisher.  In  these  days  of  pack 
reporting  and  easy  hand-out  chasing  a  real  beat  is 
something  to  celebrate.  Mr.  Hearst  has  done  more 
than  add  another  stroke  of  enterprise  to  his  amazingly 
long  list  of  journalistic  adventures.  He  has  revived 
the  enterprise  spirit  of  the  newspaper  world.  Of  him 
it  is  truly  said  that  there  is  no  business  or  editorial 
work  in  any  department  of  his  newspapers  that  he 
cannot,  with  his  own  hands,  do  as  well  or  better  than 
any  subordinate.  This  is  the  testimony  of  all  who 
know  him.  Best  of  all,  he  is  a  reporter  from  tiptoe 
to  the  brim  of  the  well-known  broad  felt.  We  hope 
Col.  Knox,  Mr.  Brisbane  or  Mr.  Town  will  see  to  it 
that  the  reporter  is  compensated  in  a  manner  befitting 
the  occasion.  Perhaps  an  extra  yellow-back  tucked 
in  the  envelope,  if  Mr.  Hearst  receives  an  envelope, 
but  by  all  means  conspicuous  posting  of  his  name  on 
the  office  bulletin  board  with  the  usual  admonition  to 
other  members  of  the  staff  to  go  and  do  likewise. 


/  / 


Charles  L.  Fuller,  treasurer  of  the  i 
Brockton  (Mass.)  Daily  Et’enin^  Enter-  I 
trise,  and  ^Irs.  Fuller  observed  their  25th  l_ 
wedding  anniversary  Sept.  29. 

Joseph  J.  Doyle  of  the  Boston  (Mass.)  J, 
Herald  has  been  selected  to  give  a  course 
of  eight  lectures  on  “Advertising”  under 
the  direction  of  the  university  extension, 
Department  of  Education,  State  of  Mas¬ 
sachusetts. 


FOLKS  WORTH  KNOWING 


PURELY  PERSONAL 


„\K1  S  P.  TAh'T,  owner  and  pub- 
jjjber  of  the  Cincinnati  Times-Star, 


MARVIN  HUNTER  is  known 
locally  as  the  publislier  of  the 
Bandera  (Tex.)  New  Era,  a  modem 
country  weekly. 

He  is  known  na- 
the 

tor  of  the  Eron- 
tier  Times,  which 
he  issues  monthly 
from  his  New  y 
PZra  print  shop. 

For  years  Mr. 

Hunter  has  been 

in  the  newspaper  z  ^  ' 

business  as  pub- 
lisher  or  editor. 

In  1910  with  his 
father,  John 
Warren  Hunter, 
le  founded 

Hunter’s  Afagasine  at  Carlsbad,  Tex. 
acting  city  That  magazine  failed  after  two  years, 
iss.)  Herald  In  1916  J.  Marvin  Hunter  revived  the 
■ing  a  two  magazine  as  Hunter's  Frontier  Magazine 
at  Melvin,  Tex.  A  year  later  it  was 
matic  editor  to  San  Antonio,  and  again  the 

St  has  had  '"‘‘"ture  failed. 

iccepted  for  Undaunted  by  these  failures.  Hunter, 

:  J  ^  who  comes  of  pioneer  Texas  st(Kk. 

marked  time  until  Oct.,  1923,  when  he 
isistant  city  established  the  Frontier  Times  at  Han- 
rtbune,  has  dera 

the  Omaha  While  the  New  Era  provides  him  with 
his  living,  the  Erontier  Times  is  Hunter’s 
of  the  Des  hobby,  but  it  too,  this  time,  has  proven 
ne,  is  church  profitable,  and  now  has  a  wide  circu- 
(la.)  Trib-  lation. 

Olson  who  Both  the  son  and  daughters  of  Mr. 
lercial.  M.F.  Hunter  are  active  in  newspaper  work, 
night  police  Rachel,  his  18  year  old  daughter,  is 
F.  Nelson,  chief  linotype  operator,  while  Jennette, 
has  been  the  eldest  daughter,  acts  as  reporter, 

fohn  Barton.  Warren  Hunter,  his  son,  publishes  the 

litor  of  the  (Tex.)  Herald. 

•s,  is  receiv- 

Willard  De  Lue  of  the  editorial  staff, 
Boston  (Mass.)  Globe,  recently  addressed 
the  Boston  branch  of  the  Railway  Mail 
Assocation  on  “The  Making  of  a  News¬ 
paper.” 

G.  O.  Schwartzmyer.  photographer  of 
the  Buffalo  E7vnmg  News,  has  resigned 
to  enter  the  motion  picture  camera  field. 

the  reporter’s  for  the  Philippines.  He  William  Fleming  has  resign^  from  the 
was  presented  a  handsome  travelling  bag.  5***®  autfwnobile  department  Des  Moines, 
He  will  join  his  parents  in  Manila,  iom  \.\\t  Esther^nllc  (la.)  Vxn- 

where  his  father  is  representative  of  the  diro/or  and  Republican. 

American  Book  Company.  Frank  Dooley,  formerly  of  the  Buffalo 

Patrick  J.  Hurley  is  now  on  the  Von-  editorial  staff,  is  now  with  the 

kers  (N.  Y.)  Statesman.  Hurley  was  Courier  and  Expres.s.» 

formerly  sporting  and  suburban  editor  Lyle  Tonerlin,  Jackson,  Tenn.,  corre- 

on  the  old  fall  Rncr  Netvs.  spondent  of  the  .Memphis  Press-Scimitar, 

William  S.  Packer  of  the  Boston  reporter. 

(Mass.)  Globe  editorial  staff  has  been  At  the  convening  of  the  extraordinary 
selected  as  one  of  the  speakers  for  the  session  of  the  Mississippi  legislature  at 
annual  meeting  of  the  Middlesex  County  Jackson,  the  following  newspaper  men 
Teachers’  Association  in  Boston,  Oct.  26.  (Continued  on  next  page) 


■  ill  ing  from  a  recent  illness.  He 
,;d  last  week  from  Canada  where 
rts  recuperating. . 

,,Ur’  Bayard  Swope,  executive  edi- 
jf  the  New  York  World,  was  this 
.named 


_  trophy  to  be 

jfd  the  heavy weigfit  qualifying  to 
<d  the  retired  champion.  Mr, 
s  represents  the  press.  Mr.  Swope 
slightly  ill  this  week  and  did  not 
)  his  office.  He  has  given  up  ciga- 
because  of  a  throat  ailment. 

J  Robert  Ewing,  publisher  of  the 
Orleims  States  and  the  Shreveport 
paid  a  flying  visit  to  New  York 
(ttnd  a  meeting  of  the  directors  of 
.Associated  Press,  of  which  he  is 
-i  vice-president.  Colonel  Ewing,  as 


The  Polo  Cup  is  safe; 
the  World  Series  is 
over;  Gene  is  married 
— and — 


J.  Marvin  Hvntxs 


Now 

—Today— It’s 
FOOTBALL! 


1  he  lire  ot  the  game 
leaps  out  at  your  read¬ 
ers  in  the  cartoons  of 


;d  from  newspaper  work  several  return  to  duty  after  ten  days’  illness 
'c  in  a  Buffalo  hospital, 

cank  Aiken,  publisher  of  the  Irish  Frederick  A.  Marquardt,  city  hall  re- 
t,  Dublin,  arrived  in  New  York  last  porter,  C/tica  (N.  Y.)  Daily  Press,  was 
on  a  business  and  pleasure  trip  guest  of  honor  at  a  party  given  by  staff 
liii5  country.  members  at  the  home  of  Paul  B.  Wil- 


Drawings  that  pull  readers  to 
the  sporting  page;  keen  com¬ 
ments  and  daily  wise-cracks; 
around  the  calendar  of  sports 
throughout  the  year. — ^Three 
column  and  two-column  mats 
live  days  a  week;  four- 
column  mats  Saturdays  or 
Sundays. — Extra  releases  for 
big  events. 


JIM  JEFFRIES 

HIS  OWN  STORY 


fnl  F.  Ohl,  accountant  for  the 
't  publications,  has  been  appointed 
zry  and  treasurer  of  the  T.  V. 
"  ( oiv,|,aiiv  of  Los  Angeles,  Cal. 

Buckles,  formerly  of  the  adver- 
J  staff,  Sapulpa  (Okla.)  Star,  is  now 
the  sales  organization  of  the  Cow- 
Hughes  Company. 

i  F.  Corbin,  for  the  last  six  years 
ir  of  circulation  for  the  Meredith 
■  111'  Company,  Des  Moines,  la., 
ken  appointed  to  the  newly  created 
'  of  director  of  promotion  and  sales, 
■'  Bohen,  general  manager,  has  an- 
■ -  i  Hadar  Ortman  has  been  named 
pf  operations  and  finance,  another 
division  of  the  Meredith  (Company. 
•  C  Brown,  21.  former  circulation 
'nicnt  bookkeeper,  has  been  pro- 
by  Memphis  Press-Scimitar  from 
al  advertising  desk  to  advertising 
Henry  Hoehn  takes  his  place 
■  national  desk. 

.,^1  F.  Stayman  has  joined  the  staff 


(Told  by  Jeffries;  Written  by  Hugh  Fullerton) 

This  snappy  sport  feature  is  just  the  thing  with  which  to 
keep  sport  page  readers  busy  after  the  World  Series  excite¬ 
ment  has  died  down. 

Thirty-three  chapters — 16  pictures — plenty  of  pep.  Well 
written. 

Jeffries  tells  his  own  story — and  there  is  no  more  exciting 
story  in  ring  history. 

Order  now  ! 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  times  building  CRailes  V,  McAdam 

President  NEIV  YORK,  N.  Y,  Vice* President 


Always  on  Top 
of  the  News 


Metropolitan  Newspaper 
Service 

MazimilUn  Elter.  Jr.  E«rl  J.  Hadley 
Caneral  Manager  Associate 


150  Nassau  St. 


kt  CiHi  innati  Post  as  sales  promotion 
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(Continued  from  page  31) 
were  on  duty:  Frederick  Sullens,  Jack- 
son  Daily  News;  John  B.  Hudson, 
Memphis  Commercial  Appeal  and  Eve¬ 
ning  Appeal;  William  H.  Ewing,  Jr., 
.'iew  Orleans  Times-Picayune ;  J.  K. 
Toler,  Jr.,  Associated  Press;  Ralph 
Hayes,  Meridian  Star;  Grady  Co^,  Jack- 
son  Clarion  ledger;  and  Francis  Har¬ 
mon,  Hattiesburg  American. 

Noel  Houston,  of  the  editorial  staff, 
Oklahoma  City  (Okla.)  News,  is  to  take 
the  title  role  in  the  Oklahoma  City  Civic 
theatres  first  offering  of  the  year, 
■‘Kempy." 

Boyden  Underwood  is  writing  high 
school  football  for  Memphis  Press- 
Scimitar. 

Louis  W.  Kirby  is  now  on  the  copy 
desk.  Salt  Lake  Tribune. 

Merrill  C.  Meade,  telegraph  editor. 
Canton  (O.)  Daily  News,  has  been 
named  news  editor.  He  joined  the  News 
six  months  ago,  coming  from  the  Miami 
(Fla.)  Daily  News. 

Edward  Akers,  makeup  editor  of  the 
Chicago  Daily  News,  has  returned  from 
a  short  vacation  in  Indiana. 

Don  Russell  of  the  Chicago  Daily  News 
copy  desk  is  vacationing  in  Indiana. 

Kate  Webber,  club  editor  of  the  Chi¬ 
cago  Tribune,  has  just  returned  from  a 
two  months’  trip  abroad.  Most  of  the 
time  was  spent  in  Paris. 

Fred  C.  Vollmer,  head  of  the  art  de¬ 
partment  of  the  San  Diego  (Cal.)  Union, 
has  resigned  after  a  connection  of  15 
years  with  that  paper. 

Marshall  M.  Jacobson,  for  eight  years 
a  member  of  the  staff  of  the  .\’ew  York 
Journal  of  Commerce,  this  week  joined 
the  Daily  News  Record. 

VV'alter  L.  Martelle,  who  has  been  con¬ 
nected  with  the  Portland  (Me.)  Asso¬ 
ciated  Press  bureau  for  several  years, 
has  joined  the  editorial  staff  of  the  Port¬ 
land  Press  Herald. 

(iene  O’Connell  of  the  sports  copy  desk 
of  the  New  York  IVorld  is  undergoing 
treatment  at  Bellevue  Hospital  for  perni¬ 
cious  anemia. 

Frank  Sullivan,  New  York  IVorld  hu¬ 
morist,  is  back  on  the  staff  after  a  va¬ 
cation  spent  at  Saratoga  .Springs. 

Don  Chiletote  of  the  art  department, 
Chicago  Evening  American,  is  spending  a 
three- week  vacation  in  Cedar  Rapids,  la. 

Russell  Cole,  for  eight  years  a  cartoon¬ 
ist  with  the  Des  Moines  (la.)  Register, 
has  joined  the  art  staff  of  the  Chicago 
Evening  American. 

Tom  Aikcrs,  late  of  the  Kansas  City 
Journal  Post,  is  now  with  the  Chicago 
Evening  American. 

Percy  E.  Wheeler  of  the  Chicago 
Evening  American’s  copy  desk  has  been 
promoted  to  assistant  magazine  editor. 

WEDDING  BELLS 

^HLLIA.\I  H.  HERSHEY,  classified 
advertising  manager  Cincinnati  En¬ 
quirer,  to  Miss  Martha  Butler  Shew- 
maker  of  Danville,  Ky.,  in  Newport,  Ky., 
Sept.  26. 

Charles  Frederick  Moore,  Jr.,  of 
Washington,  D.  C.,  formerly  of  the 
editorial  staff  of  the  Boston  (.Mass.) 
Trai’eler,  to  Miss  Adaline  R.  Nichols  of 
Cambridge,  Mass.,  Oct.  3.  Moore  is  now 
with  Nation’s  Business. 

Miss  Margaret  M.  Maas  of  the 
Summer  (la.)  Gazette  to  Loyal  M. 
Smith  of  Sumner,  at  the  Little  Brown 
Church  in  the  Vale,  Sept.  22. 

Miss  Elizabeth  Augusta  Bratesman  of 
Conimicut,  R.  I.,  for  five  years  corre¬ 
spondent  for  the  Providence  (R.  1.) 
Journal  in  Warwick,  R.  I.,  to  former 
State  Senator  Walter  G.  Hartford  of 
Warwick,  R.  I.,  Sept.  20,  in  Fall  River, 
Mass. 

Edwin  Daniels  Fowle,  associate  editor. 
Textile  IVorld,  to  Miss  Margaret 
Grant  Seaver  of  Malden.  Mass.,  Sept.  29. 

Francis  Edward  McCarthy,  of  the 
Boston  (Mass.)  Globe  advertising  staff, 
to  Miss  Gertrude  Ann  Bohen  of  the 
Globe  art  department.  Oct.  1. 


John  O.  Boyd,  Eastern  manager  of 
Scheerer,  Inc.,  to  Miss  Aimetta  Theodora 
Brown  in  Summit,  N.  J.,  Oct.  6.  Mr.  and 
Mrs.  Boyd  are  spending  their  honeymoon 
at  Asheville,  N.  C.,  later  going  to  Gndn- 
nati  and  (Tiicago  before  returning  to 
New  York. 


CHANGES  OF  OWNERSHIP 

l?OOK  BROS,  of  Humboldt.  Tenn., 
owners  of  the  Courier  Chronicle,  a 
weekly,  have  purchased  the  Alamo 
(Tenn.)  Pilot  from  its  founder,  J.  W. 
Nunn,  and  will  operate  it  as  one  of  their 
chain  of  county  papers. 

Guy  Edge  and  his  wife,  both  well 
known  members  of  the  Cincinnati  En¬ 
quirer  chapel,  have  purchased  the  Daily 
Register  of  Siloam  Springs,  Ark.  Guy 
Edge  was  one  of  the  makeup  men  of 
the  Enquirer  composing  room  and  his 
wife  was  a  linotype  operator. 

Versailles  (Ill.)  Sentinel  has  been  sold 
by  Fred  Smith,  owner  and  editor,  to 
Davis  &  Davis,  Mt.  Sterling,  publishers 
of  the  Mt.  Sterling  (Ill.)  Democrat- 
Message,  which  is  expect^  to  merge 
the  paper  with  the  Mt.  Sterling  edition, 
which  will  be  the  only  county  paper. 

A.  B.  Kennedy,  editor  of  the  Ogden 
(Utah)  Record,  weekly,  has  sold  his  in¬ 
terests  to  M.  Johnson  and  Henry  Wess- 
man. 

Stillwater  (Okla.)  Democrat,  weekly, 
has  changed  its  name  to  the  Payne 
County  News  and  will  be  issued  semi¬ 
weekly.  Changes  have  been  announced 
by  Arthur  S.  McEwen  and  W.  E.  Carl¬ 
son,  owners.  Carlson  is  a  new  member 
of  the  firm,  having  recently  purchased 
interest  and  now  acting  as  advertising 
manager. 

Talequah  (Okla.)  Publishing  Company, 
owned  by  C.  L.  Rogers  and  B.  L.  K^nan, 
has  been  sold  to  the  Sequoyah  Publishing 
Company  of  Sallisaw,  controlled  by  Ray 
O.  Weems,  Ck)uld  Moore  and  Carles 
O.  Frye.  The  former  company  pub¬ 
lishes  the  Arrou'-Democrat  and  the  Re¬ 
publican-Star. 

E.  K.  Bullock  and  R.  G.  Kimmerer  of 
Canajoharie  have  sold  the  Canajoharie 
Radii  to  C.  L.  Ryder  of  Cobleskill,  pub¬ 
lisher  of  a  group  of  seven  weekly  news¬ 
papers.  Publication  offices  will  be  main¬ 
tained  in  Canajoharie  with  Harold  W. 
Cole,  formerly  of  Schenectady,  as  man¬ 
aging  editor. 


PRESS  ASSOCIATION  NOTES 
r’ORINNE  RICH  of  the  New  York 
*  bureau  of  Universal  Service  has  been 
transferred  to  the  Washington  bureau. 
George  W.  Hinman,  Jr.  has  been  shifted 
from  the  Rome  bureau  to  Paris. 

Damon  Runyon,  sports  writer  for 
Universal  Service,  returned  last  week 
from  Canada,  and  covered  the  World’s 
Series  for  Universal. 

Charles  Stephenson  Smith,  chief  of  the 
foreign  service  of  the  Associated  Press, 
addressed  the  I.ancaster  (Pa.)  Chamber 
of  Commerce  recently. 

SPECIAL  ,  EDmONS 

liOSTON  (.MASS.)  HERALD,  six- 
teen  page  rotogravure  section  as  its 
annual  fall  fashion  number,  Oct.  7. 

Rloomsburg  (Pa.)  Morning  Press,  128- 
page  16th  County  Fair  Edition,  Sept.  29. 

Gettysburg  (Pa.)  Times,  32-pages 
Annual  Education  Edition,  Sept.  28. 

I.ouinille  (Ky.)  Courier- Journal  pub- 
lislied  a  28-page  special  edition  for  the 
Louisville  radio  show.  A.  R.  Magee, 
manager  of  national  advertising,  was  in 
charge  of  the  edition. 

Boston  (Mass.)  Sunday  Globe,  radio 
and  aero  show  section,  10  pages.  Sept.  30. 

Providence  (R.  I.)  Sunday  Journal, 
Industrial  Trust  Company  Building  open¬ 
ing,  special  artgravure  section,  eight- 
pages,  Sept.  30. 

Boston  (Mass.)  Sunday  Herald  Eighth 
.\nnual  Radio  Show  section,  20  pages. 
Sept.  30. 

Boston  (Mass.)  Evening  Transcript, 
radio  show  section,  eight  pages.  Sept.  29. 

Lubbock  (Tex.)  Sunday  Avalanche- 
Journal  110-page  Prosperity  and  Fair 
edition.  Sept.  23. 


AD  TIPS 


M.  W.  AjtT  *  Son,  808  Cheirnot  tt.,! 
Pblladelpbla.  Pn.  Are  Inonlnz  10  id^  ^ 
tnrboo  eocb  to  a  larfc  tint  of  ncnopo^CTi 
ibe  Ford  Motor  Car  ComimaF.  Dotrult, 

Thoa.  E.  Baabam  Oompaaz,  Our  Bom  Li 
BaUdlog,  LouIstUIc,  Ef.  Will  makr  np  •  - 
of  Dcwapapora  within  tbo  next  tbirtj  dan“ 
U.  Fendriob  Companj,  BranaTllle,  lodlaaa. : 

Brandt  Advartiaiac  Oompaay,  tu 
Mlrblgan  arenur,  Chicago,  ilai  the  arco«t 
AlleD4}ualle7  Compan/,  Bt.  Paul, 

Z.  H.  Brown  Advartiaing  Agancr,  140 
Dearborn  atreet,  Chicago.  la  handling  tha  0 
cago  campaign  for  tba  Wallg  Noodle  Or...  i 
and  for  the  Matcbleoa  Metal  Pollab  Cou.'i; 
featuring  "Mezollne”  metal  pdiah.  Tbo 
companz  baa  alao  been  appointed 
counael  for  the  Engeln  Blectrlo  CumpaaF,  0 
cago. 

Burnham  Advartialag  Agaaoz,  Inc.,  no  g 
42nd  atreet.  New  York.  Placing  accoaat  I 
Wilcox,  Crittenden  A  Compan/, 
Connecticut,  manufacturen  of  marine  b£r:.L: 
and  beaTF  hardware. 

Bumet-Xnhn  CompanF,  006  North 
avenue,  Chicago.  la  laaulng  acbedulea  to  an 
papen  on  Tbe  Chicago  Tribune. 

CampboU-Ewald  Oompang,  General  g-i 
Building,  Detroit,  Michigan.  Now  handllag  i 
count  for  the  C.  H.  McAleer 
CompanF,  Detroit.  ; 

Paul  A.  Ylorian  Advartialng  AgeacF.  I 
Weat  Adami  atreet,  Chicago.  Now 
account  for  tbe  Bbakeproof  Lock  Waaber  Ci 
pang,  Chicago. 

EuUar  A  Bmith,  Bulkleg  Building,  CU-Ca 
Ohio.  Placing  account  fur  the  Willard  suxi 
Intterg  Compang,  Cleveland. 

M.  P.  Gould  Compang,  464  4th  avenM,  ^ 
York.  Now  placing  account  for  tbe  Kwlu 
Bhielda  Compang,  Inc.,  Bcbenectadg,  N.  T. 


J.  B.  Hamilton  Compang,  180  North  Ml  b!j 
avenue,  Chicago.  Will  handle  tbe  accoaat 
the  Val  Blatx  Brewing  Compang, 
Wlacoualn. 


Hummert-Hatflald  Compang,  4415  Olive 
8t.  LuuIk,  Mo.  Hai  laaiued  acbedulev  to  a  i 
of  newapapera  on  tbe  Common-8enee  M:  4 
taring  Compang,  St.  Loula,  Mlaaourl. 

Lambert  A  Foaaleg,  Inc.,  17  Bait  4l)th  ‘trt 
New  York  Citg,  la  placing  tbe  following  a 
accounta:  Manhattan  Shirt  Compang,  S 

York  CItg,  maoufacturera,  Manhattan  »h9 
Fetlowa  Medical  Manufacturing  Compang,  .« 
York  Citg,  manufacturem,  Fellowa  Sgmp. 

H.  K.  HeCann  Compang,  80  East  J- 
boulevard,  Chicago.  la  laaulng  730  lint  c: 
to  a  Hat  of  email  newapapera  on  the  t 
Corporation,  Batavia,  Illlnola. 

Proctor  A  Collier  Compang,  Proctor  A  u;; 
Building,  Cincinnati,  Ohio.  Ilaa  aecured  a  ~ 
of  the  Excel  Kle<-trlc  Compang,  Monde,  In' j 
manufacturem  of  houaehold  electrical  a 
tiea.  ^ 


Roche  Advertiaing  Compang,  310  .South  k:: 
gan  avenue,  Chicago.  la  now  handllai  ! 
Pierce-Arrow  Motor  Car  Company,  P  'i 
•N.  Y. 

L.  B.  Waldron  Advertiaing  Agencg,  It 
4ith  atreet.  New  York,  llat  aecured 
of  the  Consolidated  Inatrument  ('ompaag 
America,  Inc.,  New  York,  manufactnreii 
airplane  Instriimenta. 

C.  C.  Winnln.ham  Compang,  General  M- 
Bulldlug,  Detroit,  aalch.  Will  aend  aowa  i 
vertiaing  to  about  half  a  doxen  medium 
cltiea  in  the  middleweat  on  Cbattertun  A  i-. 
latnxing.  Michigan,  wbo  will  advertiie  - 
oeaua.  Mag  uae  some  roto  nectlons  on  Kr 
A  tiarlliis.  Detroit,  Mich.,  makera  of  ti 
Health,  an  exerclae  machine. 


NEW  PLANTS  AND  EQUIPMENT 

'’pHE  Salt  Lake  Tribune  is  in-uin... 

new  (joss  press  and  has  been  U5= 
part  of  it  since  Oct.  1.  The  daily 
building  a  new  mechanical  building,  ttL 
is  nearly  finished. 


FLASHES 


Gil,  the  new  president  of  Mexico,  i 
already  been  elected  to  the  hcu.- 
writers’  hall  of  fame. — J.  R.  Wolf 
Milwaukee  Journal. 


The  football  season  is  almost  herti 
note  by  the  number  of  ambulance  dr  ■ 
who  are  gleefully  getting  their  ' 
changed. — Windsor  (Ont.)  Border 
Star. 


Cities  have  a  new  way  to  achieve  i 
tinction.  The  St.  Louis  Post-P'^r 
rejoices  that  it  is  published  in  at; 
where  an  endurance  race  is  a  total  d 

J.  R.  Wolf  in  Milwaukee  Journal. 

You  can’t  always  tell  the  .vge  of 
calf  by  the  color  of  the  hosiery. 
Lake  T rihune. 


An  astronomer  says  that  if  the  j 
should  explode  we  would  have  onlyj 
hours  to  live.  But  the  newspi;>en  ci 
get  out  a  lot  of  hot  extras  in  that  B 
—Florence  (Ala.)  Herald.  T 
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H.  P.  WILU AMS,  CHICAGO 
AGENCY  MAN,  DIES 

ChainnaB  of  Board,  Williams  Sc  Cun> 
Byngham,  Was  Called  Deao  of  I>ocal 
Ageocy  Field— 1b  Ill  Health 
For  a  Year 

Henry  P.  Williams,  clean  of  the  ad¬ 
vertising  agency  fraternity  of  Chicago, 
died  Friday,  Oct.  5,  at  the  Homestead 
Hotel,  in  Evans¬ 
ton,  Ill.,  following 
a  year’s  illness. 

Mr.  Williams  was 
chairman  of  the 
board  of  Williams 
&  Curmyngham,  6 
North  Michigan 
avenue,  which  he 
founded  in  1902 
with  the  late  Vic¬ 
tor  L.  Cunnyng- 
ham. 

Six  months  ago 
Mr.  Williams  re¬ 
turned  from  an  „  „ 

extended  trip  H.  P. 

through  the  west, 

whither  he  had  gone  in  the  hope  of  re¬ 
covering  his  health.  The  change  was  not 
beneficial  and  in  mid-summer  his  condi¬ 
tion  began  to  decline  rapidly.  Members 
of  his  family  were  at  his  bedside  when 
the  end  came,  including  his  daughter, 
Laura,  who  had  hastened  home  from 
Tunis,  Africa,  several  weeks  ago  in  re¬ 
sponse  to  a  message  telling  her  of  her 
father’s  critical  condition. 

Mr.  Williams  was  born  at  Rockford, 
Ill.,  Sept.  1,  1859,  and  completed  his  edu¬ 
cation  at  Beloit  College,  where  he  was 
later  honored  with  memlx;rship  on  the 
board  of  trustees.  For  a  time  (luring  his 
youth  he  was  with  the  Chicago  Herald 
and  35  years  ago  he  was  city  editor  of 
the  Chicago  Daily  News. 

In  the  late  ’90’s,  Mr.  Williams  gravi¬ 
tated  into  ad  writing,  free  lancing  under 
the  firm  name  of  Marsh  &  Williams.  In 
this  capacity  he  served  many  of  Chicago’s 
prominent  mercantile  establishments,  and 
from  one  of  them— Hart,  Schaffner  & 
Marx — came  the  suggestion  that  he  enter 
the  agency  field.  With  the  clothing  ac¬ 
count  as  a  nucleus,  Mr.  W’illiams  began 
a  career  which  brought  him  prominence, 
particularly  as  one  of  America’s  most 
gifted  and  effective  copy  writers.  He 
was  credited  with  many  contributions  to 
the  causes  which  brought  about  the  de¬ 
velopment  and  general  acceptance  of  ad¬ 
vertising  as  a  l)asic  business  necessity. 

For  many  years  Mr.  Williams  and  his 
family  lived  at  730  Bluff  street  in  Glen¬ 
coe,  but  during  the  period  of  his  illness 
the  home  was  closed  and  he  and  his  wife 
resided  at  the  Homestead  Hcrtel.  He  was 
a  lover  of  music  and  served  as  organist 
at  the  Glencoe  Congregational  Church. 
He  was  also  a  member  of  the  Glencoe 
school  board.  He  devoted  much  time 
and  activity  to  the  Chicago  Association 
of  Commerce  and  held  memberships  in 
the  University,  Giff  Dwellers,  City  and 
Skokie  Golf  clubs. 

Besides  his  widow  and  daughter,  Mr. 
Williams  leaves  three  sons — Lewis  M. 
and  Richard  K.,  members  of  the  Williams 
&  Cunnyngham  organization,  and  Robert, 
a  recent  graduate  of  Dartmouth  College, 
who  is  at  present  a  mcmt)er  of  the  cast 
of  ’’Burlesque,”  now  playing  at  the  Har¬ 
ris  Theatre.  Chicago. 

Private  funeral  services  were  held 
Monday,  Oct.  8.  and  memorial  services 
Tuesday  afternoon,  Oct.  9. 

COL.  H.  M.  DOAK 

Former  Naahville  end  Memphis  Editor 
Dies — Was  Confederate  Veteran 

Col.  H.  M.  Doak,  former  publisher  of 
the  Nashville  Banner  and  the  Memphis 
Avalc^he  and  clerk  of  the  United  States 
District  Court  in  Nashville  for  42  years, 
died  at  his  home  in  that  city  Sept.  29. 

Col.  Doak  began  journalistic  work  as 
publisher  of  a  tobacco  trade  weekly. 
Later  he  published  the  Nashville  Banner 
and  Memphis  Avalanche.  He  was  also 
at  one  time  on  the  editorial  staff  of  the 


Cincinnati  News-Journal.  He  was  ap¬ 
pointed  court  clerk  in  1886  and  held  the 
position  until  his  death. 

Duri^  the  Civil  War  Col.  Doak  en¬ 
listed  in  a  Tennessee  regiment  of  the 
Confederacy  and  was  later  transferred 
to  the  naval  force  and  participated  m 
many  engagements  along  the  Atlantic 
Coast.  He  was  later  returned  to  the 
land  forces,  was  partially  blinded  under 
fire  and  was  captured  by  the  Federal 
troops. 

FORMER  CLEVELAND 
EDITOR  DIES 

Charles  Grant  Miller  Once  Directed 

Cleveland  Press  and  Later  Wrote 
Syndicated  Editorials — Attacked 
Press  Agents  for  E.  &  P. 

Charles  Grant  Miller,  formerly  editor- 
in-chief  of  the  Cleveland  Press  and  more 
recently  a  writer  of  syndicated  editorials, 
died  at  his  home  in  Forest  Hills,  N.  Y., 
Oct.  7.  He  was  62  years  of  age. 

Mr.  Miller  began  newspaper  work  on 
the  New  York  tVprld  40  years  ago. 
l.ater  he  became  chief  editorial  writer 
for  the  Scripps-McRae  papers.  He  held 
this  position  for  seven  years,  when  he 
began  to  syndicate  his  editorials  inde¬ 
pendently. 

From  1915  to  1919  Mr.  Miller  was  edi¬ 
tor  of  the  Christian  Herald  and  in  1919 
he  started  to  write  a  series  on  free  pub¬ 
licity  for  Editor  &  Publisher.  This 
series  ran  until  1920  under  the  title  of 
“Living  Journalism  and  Poison  That 
Kills.” 

In  late  years  he  had  been  occupied 
principally  with  the  task  of  attacking 
what  he  deemed  unpatriotic  histories  of 
the  United  States.  He  was  one  of  the 
chief  witnesses  at  the  trial  of  School 
Superintendent  William  McAndrews  of 
Chicago.  He  was  also  the  national  or¬ 
ganizer  of  the  “Save  Old  Ironsides 
Fund.”  He  is  survived  by  his  wife,  who 
was  Olive  Howard  of  Warren,  O.,  and 
a  daughter. 

HAROLD  GOFF 

Managing  Eclitor  of  Salt  Lake  City 
Deseret  News  Dies 

Harold  Goff,  44,  managing  editor  of  the 
Salt  Lake  City  Deseret  News,  died  after 
a  lingering  illness  in  the  l.atter-Day 
Saints  Hospital  at  Salt  Lake  City,  Oct.  3. 
While  on  a  tour  of  Europe  with  a  group 
of  editors,  sponsored  by  the  Carnegie  En¬ 
dowment  Fund  for  International  Peace 
last  year,  he  received  word  that  his  wife 
had  died,  and  hurried  home.  His  health 
failed  through  worry  and  anxiety  and 
he  was  sent  to  the  hospital.  In  Cali¬ 
fornia,  where  he  had  gone  for  his  health 
a  few  months  ago  he  was  taken  danger¬ 
ously  ill  and  rushed  back  to  Salt  Lake 
City. 

Mr.  Goff  was  born  June  13,  1884.  He 
started  his  newspaper  career  as  a  cor¬ 
respondent  for  a  small  town  weekly  while 
still  in  school.  He  was  graduated  from 
University  of  Utah  and  for  some  years 
was  a  member  of  the  faculty  of  that 
university,  which  later  honored  him  by 
making  him  one  of  its  regents,  a  posi¬ 
tion  he  held  till  his  death. 

After  holding  various  |)ositions  on  the 
Deseret  News  from  reporter  up.  Mr.  Goff 
was  appointed  managing  editor  a  few 
years  ago.  He  was  known  as  an  able 
public  speaker. 

BARRON  WILL  RLED 

Estate  Estimated  at  “More  than  Mil¬ 
lion”  to  Be  Divided 

The  will  of  Oarence  W.  Barron,  pub¬ 
lisher  of  the  Wall  Street  Jourftal,  who 
died  last  week,  was  filed  in  the  Norfolk 
County  Probate  Court  at  Dedham,  Mass., 
Oct.  9,  leaving  $98,000  to  former  em¬ 
ployes,  friends  and  relatives.  Trust  funds 
amounting  to  ^25,000  were  provided  for 
three  grandchildren.  Mrs.  William  C. 
Cox,  Hugh  Bancroft,  Jr.,  and  Jane  Ban¬ 
croft. 

Mr.  Barron  left  his  Boston  home  to 
another  grandchild,  Martha  Endicott.  His 


daughter  Mrs.  Hugh  Bancroft  is  resi¬ 
duary  legatee.  The  estate  was  estimated 
at  “more  than  $1,000,000.” 

FRANK  P.  O’RAW 

Frank  P.  O’Raw,  who  for  45  years  had 
been  a  member  of  the  circulation  depart¬ 
ment  of  the  New  York  Herald  Tribune, 
and  who  retired  last  year  from  active 
service,  died  of  pneumonia  Oct.  7,  at  his 
home,  143  Newell  street,  Brooklyn.  Mrs. 
Mary  O’Raw,  his  wife,  and  Catherine, 
his  daughter,  survive.  When  Mr.  O’Raw 
retired  from  the  Herald  Tribune,  he  con¬ 
tinued  to  act  in  an  advisory  capacity. 

mbituari) 

C.  BERRY,  36,  publisher  and  part 
^  •  owner  of  the  weekly  Johnson 
County  (Tenn.)  News,  was  burned  to 
death  when  the  bed  in  which  he  was 
sleeping  caught  fire,  presumably  from  a 
cigarette.  He  was  a  son  of  E.  W.  Berry, 
editor  of  the  News. 

Roy  Helms,  28,  linotype  operator  on 
the  Richmond  (Va.)  Times-Dispatch, 
died  suddenly  Oct.  7. 

James  R.  Mulroy,  father  of  James 
Mulroy  of  the  news  staff,  Chicago  Doily 
News,  died  of  pneumonia  on  Oct.  8  at 
his  home. 

W.  R.  HoiiisTER,  50,  editor  of  the 
Jefferson  City  (Mo.)  Capital  News, 
ended  his  life  in  his  home  in  Jefferson 
City,  Oct.  3.  He  had  been  dead  several 
hours  before  his  body  was  found  in  the 
bathroom.  He  had  been  prominent  in 
Democratic  politics  in  the  state  and 
nation  and  was  secretary  to  the  late 
Senator  William  J.  Stone  almost  20 
years.  For  eight  years  he  was  execu¬ 
tive  secretary  of  the  national  Democratic 
committee. 

John  F.  Dalton,  58,  former  publisher 
of  the  Memson  (la.)  Democrat,  who 
since  the  sale  of  his  paper  in  1921  has 
been  editorial  writer  for  many  Iowa 
papers  and  operated  an  art  calendar  and 
advertising  novelty  firm,  died  Sept.  30. 
He  became  half  owner  of  the  Democrat 
in  1892  and  later  sole  owner.  His  wife, 
three  scms  and  six  daughters  survive. 

Joseph  E.  Burke,  73,  last  of  the  orig¬ 
inal  force  of  the  Bloomington  (Ill.) 
Daily  Bulletin,  died  Oct.  2  in  his  home 
after  a  three  months’  illness.  He  learned 
his  trade  in  the  Cairo  (Ill.)  Daily  Bulle¬ 
tin,  which  was  brought  to  Bloomington 
in  1880  and  worked  with  the  paper  until 
38  years  ago  when  he  organized  his  own 
printing  plant  in  association  with  .A.  A. 
Wiltz.  Twenty  years  ago  the  firm 
moved  into  the  ^op  in  the  Daily  Panta- 
graph  building  which  they  had  occupied 
since. 

Eugene  Foster,  69,  for  the  past  50 
years  editor  of  the  Gladwin  (Mich.) 
Record,  died  this  week  in  his  office  fol¬ 
lowing  a  heart  attack.  He  had  served 
two  terms  as  state  senator,  and  was  a 
member  of  the  constitutional  convention 
which  drew  up  a  new  constitution  for  the 
state  of  Michigan  in  1907  and  1908. 

William  James  Frisbie,  of  the  copy 
production  staff  of  Rudolph  Guenther- 


Russell  Law,  Inc.,  New  York  fina^ 
advertising  agency,  died  Oct.  2,  fo’j^ 
ing  a  several  months’  illness.  ] 
Frisbie  was  born  in  Brooklyn,  July 
1893,  and  had  been  with  S.  W.  Stn 
&  Co.,  The  Prudence  Company  j 
other  investment  corporations  prior 
his  association  with  Rudolph  Guents 
Russell  Law  about  a  year  ago. 

Thomas  Harry  Pool,  West  Spri 
field.  Mass.,  for  many  years  a  lir.ot 
operator  on  the  Springfield  (Xh 
Union,  died  Oct.  3  after  being  strudtb 
truck  while  on  his  way  to  work. 

Col.  Henry  Clay  Demming,  86,  c 
time  city  editor  of  the  Harrisburg  (p 
Independent  and  one  of  the  lounden 
the  Farmer's  Friend,  died  Sept.  28 
York,  Pa. 

GAS  OFnClAL  PRAlSi 
NEWSPAPER  SPACE 

"Why  Seek  Novelties  When  Rid 
Are  to  Be  Dug  Up  from  Nrwipty 
Columns?”  Philedelphia  Exsen. 
tive  Asks  Conference 

Gas  companies  of  the  country  havt 
per  cent  solution  of  their  adveni- 
problem  through  advertising  in  ds 
newspapers,  according  to  William 
O’Donnell  of  Philadelphia,  advirti. 
manager  of  the  United  Gas  Iinpriau  j 
Company. 

O’Donnell  spoke  before  a  coniircuu 
advertising  and  sales  executives  of  r. 
large  gas  company  in  the  country  h 
preliminary  to  the  opening  session  of 
tenth  annual  convention  of  the  Ameri^ 
Gas  Assexiiation. 

“In  using  the  printed  word  to  supp 
ment  the  activities  of  salesmen,  we  i 
the  perfect  medium  in  the  daily  im 
jyaper,”  he  said.  “It  leaves  nothing  to 
desired.  It  goes  into  the  homes  of ; 
customers  and  is  received  there  as  a  j 
friend  of  the  family.  It  is  searched  ir 
page  to  page  for  information  to  make  i 
family  life  more  pleasant  and  onvtnK 

“All  you  have  to  do  is  to  make  y; 
sales  message  attractive  and  uiideriai 
able.  Your  audience  is  there,  recc  r 
and  friendly.  What  could  be  more  I 
pie? 

“Why  go  to  the  mountains  ol  the  ir.i 
or  other  strange  places  in  search  of  i 
vertising  novelty  when  we  have  acres 
diamonds  waiting  to  be  dug  up  in  1 
columns  of  our  own  daily  new<iia;e: 
No  substitute  can  be  found  for  the  no 
paper  as  an  agency  to  carry  a  mc": 
quickly,  forcefully  and  convincingly  ' 
large  number  of  persons.” 


COLLEGE  HONORS  SANDBUR 

Carl  Sandburg,  poet  and  member 
the  Chicago  Daily  News  staff,  was  gi 
the  degree  of  doctor  of  letters  by  K: 
College,  Galesburg,  Ill.,  recently  as 
climax  of  the  college’s  Lincoln- Lou 
debate  celebration.  The  degree  was  c 
ferred  in  recognition  of  Sandbur 
biographpy,  “Abraham  Lincoln:  1 
Prairie  Years.” 


Neh'spaper  Publishers 

CONTEMPLATING  THE  BUILDING 
OF  NEW  PRODUCTION  PLANTS 

Howell  &  Thomas 

No.  3868  Carnegie  Avenue,  Cleveland,  Ohio 
offer 

an  architectural  and  engineering 
service,  combining  newspaper 
production  engineering  with  ex¬ 
perienced  architectural  training 

Cleveland  Press — Pittsburgh  Press — Rochester  Times-Union — Houston  P-est 


/ 
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A  Curious  Error-corrected 

A  Pittsburgh  newspaper,  not  the  Pittsburgh  Press,  incorrectly  reported  to  Editor  & 

Publisher  its  six  months’  linage  figures  for  publication  in  the  issue  of  September  29. 

On  page  6  of  the  issue  of  October  6,  Editor  &  Publisher  printed  a  correction  which 
clearly  showed  that  Press  figures  were  reported  correctly  and  that  the  other  news¬ 
paper’s  figures  were  grossly  inaccurate. 

For  those  who  wish  to  have  the  authentic  figures  in  complete  form,  the  following  tabu¬ 
lation  (as  measured  by  The  Advertising  Record  Company  of  Chicago  and  as  pub¬ 
lished  by  Media  Records,  Inc.)  will  be  useful: 

Pittsburgh  Linage  Figures  for  First  Six  Months 

of  1928 


Local  Display  .  . 

Press 

(daily) 

.  5,772,319 

Press 

(Sunday) 

1,386,318 

Sun 

Telegraph 

(daily) 

4,252,310 

Sun 

Telegraph 

(Sunday) 

1,111,652 

National . 

.  1,500,700 

414,203 

792,092 

553,082 

**Automotive  .  .  . 

.  324,519 

440,185 

264,601 

410,423 

^^Financial . 

.  218,109 

17,311 

155,634 

17,008 

Total  Display-. 

.  7,815,647 

2,258,017 

5,464,637 

2,092,165 

^Includes  410,301  lines  of  Ameriran  Weekly. 

**’Media  Rerorih  divides  automotive  and  finanrial  as  separate  from  local  and  national. 

However,  if  all  automotive  and  all  financial  were  counted  as  local  by  the  Sun-Telegraph 
and  not  counted  at  all  bv  the  Press,  Press  would  still  have  leadership. 

Press  leadership  in  Pittsburgh  is  overwhelming — a  leader 
ship  which  grows  and  grows  through  the  years 


The  Pittsburgh  Press 

A  Seri pps-Ho ward  Newspaper 

National  Advertising  De/Hirtment 
William  S.  Cady,  Director 
250  Park  Avenue,  New  York 
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KING  PROMOTES  FINLEY 

Promotion  Manager  Now  ExocutiTa 
Aamtant — Succeedad  bj  A.  G.  Jackson 

George  Finley,  promotion  manager  for 
King  Features  Syndicate,  was  advanced 
this  week  to  the  position  of  executive 
assistant.  He  is 

_ succeeded  in  the 

promotion  depart¬ 
ment  by  Alfred 
Graham  Jackstm. 

Mr.  Finley  tes 
been  with  King 
Features  five 
years,  coming  to 
the  syndicate 
from  New  Haven, 
where  he  worked 
on  all  the  local 
daily  newspapers. 
He  was  also  at 
one  time  manag- 
Grotoe  Fibley  ing  editor  of  the 
Bridgeport 
(Conn.)  Herald.  He  was  appointed  pro¬ 
motion  manager  of  King  Features  two 
years  aga 

Mr.  Jadcson  started  newspaper  work 
on  the  IVaterbury  (Conn.)  Kepuldican 
and  has  worked  on  various  newspapers 
in  all  sections  of  the  East.  He  came  to 
New  York  six  years  ago  to  do  promotion 
work  for  the  Century  Play  Company. 
He  left  that  organization  to  write  scenarios 
for  the  Famous  Players-Lasky  Corpora¬ 
tion.  He  joined  King  Features  last  year 
as  a  member  of  the  promotion  staff.  In 
addition  to  scenario  a^  promotion  work 
Mr.  Jackson  has  written  plays,  among 
them  “The  Girl  From  Childs.” 


BETTY  BRAINERD  BACK 

Returns  to  New  York  With  Enlarged 
Secretarial  Staff 

Betty  Brainerd,  author  of  the  “We 
Women"  daily  column  has  returned  to 
New  York  following  a  several  months’ 
trip  to  the  Pacific  C^st  Only  recently, 
newspapers  using  “We  Women”  began 
inviting  readers  to  communicate  with 
Miss  Brainerd  for  personal  advice  and 
now  she  is  receiving  hundreds  of  letters 
every  day.  Her  column  is  distributed  by 
Associate  Newspapers. 

“It  wasn’t  long  ago  that  I  scoffed 
at  tlie  advice-to-the-lovelorn  type  of  fea¬ 
ture,”  Miss  Brainerd  remarked  this  week. 
“But  since  I  have  been  receiving  letters 
I  have  been  surpri.sed  at  the  really  in¬ 
telligent  requests  for  information  from 
apparently  high-grade  people  which  are 
coming  in  to  me.” 

On  her  western  trip  Miss  Brainerd  flew 
from  Sacramento  to  San  Francisco.  The 
plane  in  which  she  was  a  passenger  had 
a  forced  landing  due  to  engine  trouble. 

Two  New  Feature*  for  King 

Contracts  for  two  new  features  were 
signed  by  King  Features  Syndicate  this 
week.  'The  first  was  with  Helen  Row¬ 
land  for  a  Sunday  feature  to  be  based 
on  a  series  of  “Interviews  With  Immor¬ 
tals.”  The  other  is  a  three-column  block 
cartoon  called  “Cholly,  the  Qassified 
Kid,”  to  be  used  on  classified  pages.  It  is 
the  work  of  Milton  D.  Youngren  of  Chi¬ 
cago. 

Carol  Brown  Writing  Serial 

Carol  Brown,  creator  of  the  “Dumb- 
leys.”  a  weekly  comedy  skit  published  by 
the  Thompson  Feature  Service,  is  now  at 
work  on  a  serial  for  the  syndicate.  Miss 
Brown,  who  in  private  life  is  Mrs.  Joseph 
Orlowsky,  is  the  religious  editor  of  the 
Cincinnati  Enquirer. 

Writing  for  International 

Mary  Daugherty,  formerly  with  the 
Chicago  /Itnerican  and  now  a  writer  for 
the  S'ew  York  Evening  Journal,  is  writ¬ 
ing  a  human  interest  series  for  Interna¬ 
tional  Feature  Service.  It  will  be  called 
“I’m  In  Love  With  Jimmy.” 

Corey  Touring  England 

Herbert  Corey  is  now  touring  England 
in  a  used  car.  reporting  his  experiences 
for  Associated  Newspapers. 


Lait  Writing  Novel 

Jack  Lait,  editor  of  International  Fea- 
time  Service,  is  writing  a  novel  of  Chi¬ 
cago  g^ng  life,  scheduled  to  appear  soon 
as  a  daily  feature  under  the  title  “The 
Law  of  ^e  Lawless.” 


NEW  MARGARINE  CAMPA1(»4 

Jelke  Firm  Using  Full  Page  “Chal¬ 
lenge  ’The  Flavor”  Copy 

Collins-Kirk,  Inc.,  752  North  Michigan 
avenue,  is  placing  a  campaign  for  the 
merchandising  of  Jelke  Go^  Luck  Mar¬ 
garine  in  newspapers  throughout  the 
country.  The  copy  theme  is  a  “challenge 
the  flavor  test.” 

The  first  of  the  series  was  a  full-page 
advertisement  showing  the  Cubs  ^  ball 
team  at  Wriglcy  Field  tasting  sandwiches 
prepared  with  both  butter  and  the  Jelke, 
and  unable  to  tell  the  difference.  Hoot 
Gibson,  movie  star;  the  cast  of  “Manhat¬ 
tan  Mary,”  musical  comedy,  and  a  group 
of  Chicago  girl  scouts  were  others  fea¬ 
tured  in  the  series. 

Parker  Reports  Big  Sales 

The  Parker  Pen  Company  of  Janes¬ 
ville,  Wis.,  reports  a  gain  in  sales  for 
September  of  20  per  cent  over  the  corre- 
s|M>nding  month  last  year  and  the  biggest 
September  business  in  the  company’s  his¬ 
tory,  according  to  Crowell,  Crane,  Wil¬ 
liams  &  Co.,  612  North  Michigan  avenue, 
Chicago,  which  handles  the  firm’s  adver 
tising. 

Household  Product*  to  Expand 

Directors  of  Household  Products,  Inc., 
manufacturers  of  Charles  H.  Fletcher’s 
Castoria  and  W.  D.  Caldwell’s  Syrup  of 
Pepsin,  last  week  voted  to  acquire  the 
English  firm.  Scott’s  Emulsion. 

Ward  Appointed 

Robert  E.  Ward.  Inc.,  national  news¬ 
paper  representative,  was  appointed  this 
week  to  represent  the  Hollywood  (Cal.) 
Citizen  in  the  territory  east  of  the  Rocky 
Mountains.  Fred  L.  Hall  will  handle 
representation  on  the  Pacific  Coast. 

Wallace  with  Cooking  School 

Frank  Wallace,  formerly  on  the  staff 
of  I.  A.  Klein,  New  York,  newspaper 
representative,  is  now  on  the  sales  staff 
of  the  DeBoth  Cooking  School  with 
headquarters  in  the  Graybar  Building, 
New  York. 

I  - 

Star  Appoints  McDevitt 

George  A.  McDevitt  Company,  news¬ 
paper  advertising  representatives,  have 
been  appointed  to  represent  the  St.  Louis 
Star  in  the  national  field.  The  appoint¬ 
ment  was  effective  Oct.  1. 

Daily  Appoints  Mogensen 

M.  C.  Mogcn.sen  &  Co.,  Inc.,  news¬ 
paper  representatives  with  headquarters 
in  San  Francisco,  have  been  appointed 
national  representatives  of  the  Pocatello 
I  Idaho)  State  Journal. 

I  - 

Daily  Appoints  S.  C.  Thei* 

The  S.  C.  Theis  Company,  Inc.  has 
been  appointed  national  advertising  repre¬ 
sentative  by  the  Sarasota  (Fla.)  Herald. 

Her  Poems  Set  to  Music 

Two  waltz  poems  by  George  Elliston 
have  been  set  to  music  by  Marquise  Rose 
Milanese.  Miss  EJliston  writes  a  daily 
poem  for  Associated  Newspapers. 

HANSON  SUCCEEDS  TROWER 

J.  E.  Trower,  for  a  number  of  years 
vice-president  and  business  manager  of 
the  Pittsburgh  Post  and  later  with  the 
Post-Gazette  in  an  executive  capacity, 
on  Oct.  1  retired  from  the  service  of 
that  publication.  R.  Kent  Hanson  is  the 
new  business  manager  of  the  Post- 
Gazette. 


“It’s 

a  Great  Idea 


But  is  it? 

—Really  great  ones  frequently 
don’t  look  that  ’way 

Every  advertisement  has  two  audiences  to  meet lay¬ 
man  critics,  quick  to  judge,  and  a  public,  slow  to  spend. 

It's  hard  to  please  them  both.  Thus  many  good  ads  pass 
on  in  infancy. 

Back  in  the  early  days  of  the  motion  picture  industry, 
producers  called  on  the  layman  public  for  ideas.  Now  they 
don't.  The  audience  public  wouldn't  “buy"  them.  It's  the 
same  in  advertising. 

Critics  come  to  criticize,  not  to  buy.  As  a  general  propo¬ 
sition  they  like  things  that  the  public  doesn't. 

“Great  Ideas"  are  common.  “Great  Selling  Ideas"  are  as 
rare  as  the  Phoenix. 

Ideas  that  look  “great"  to  the  layman  seldom  have  that 
quality.  Ideas  that  are  great  in  galvanizing  public  response 
seldom  show  it  to  other  than  the  expert  eye  .  .  .  and 
to  profit  sheets. 

That’s  simple  to  understand.  Really  great  selling  ideas  are 
so  sound,  so  reasonable,  so  common  sense  in  their  logic  that 
it  is  hard  to  believe  they  are  great. 

The  average  layman  thinks  Bamum's  ideas  still  apply. 
So,  think  they,  ads  must  tell,  in  tricks  of  word  and  pic' 
ture,  “Here's  The  Greatest  Show  On  Earth." 

The  public  stops,  looks  and  admires — then  passes  along; 
its  spending  habits  undisturbed. 

It  takes  Idgic  — soft-spoken,  convincing  and  reasonable — 
to  attract  the  public's  dollars ;  advertising  “clever"  enough 
not  to  looi(  that  way  at  all  .  .  .  clever  enough  to  go 
silently  about  its  business  of  selling  merchandise  at  a  profit. 

Experienced  advertisers  and  agents  know  how  true  that 
is.  Inexperienced  ones  pay  to  find  out. 

Advertising  is  a  serious  business.  Writing  the  kind  of 
copy  that  sells  goods  is  a  difficult  art.  Yet  a  simple  one  when 
once  understood ;  its  only  basis  of  measurement  is  a  sales 
report;  its  only  secret,  simple  common  sense.  And  common 
sense,  so  we  have  found,  is  the  only  proved  road  to  profit 
results  from  advertising. 

Test  your  “copy"  on  that  theory.  Let  the  public,  whose 
support  you  seek,  be  its  only  trusted  critic. 

LORD  6?  THOMAS  and  LOGAN 


CHICAGO 

400  N.  Michigan  Avenue 

LOS  ANGELES 
USl  South  Broadway 


ADVERTISING 

NEW  YORK 
247  Ptrk  Avenue 

WASHINOTON 
400  Hibb*  Building 


LONDON 

Victoria  Embankment 

SAN  FRANCISCO 
22$  Bush  Street 


Each  Lord  &  Thomas  and  Logan  establakment  is  a  complete 
advenisint  agency,  self  conlatncd;  coUahonumg  with  other 
Lord  &  Thomas  and  Logan  units  to  the  client's  interest 
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AND  NOW  A 


PRICES 

MERCHANTS  EXPRESS  ^  ^ 

— llO'whccIbuc  •  005 

COMMERCIAL  TRUCK 

— 120'whcelbaM  7/S 
1  l/^TON—  1 30  'whcclbaM  99S 
1 WTON —  1 40  'wheelbase  106S 
1  ^TON — 150  'whcelbaae  134S 

1  VTON-165  'wheelbase  141S 
2Vi-TON— ISO'wheelbasc  1S9S 

2  H-TON— 165  'wheelbase  IMS 
3>TON — 135  'wheelbase  174S 
3>TON — 165  'wheelbase  1775 
3>TON— 185  'wheelbase  1845 


CtessM  f.o.S.  Detroit 


Three  fast,  powerful,  rugged  3- 
Ton  Trucks  are  now  part  of  the 
famous  line  of  Graham  Brothers 
Trucks,  built  by  Dodge  Brothers. 

Three  wheelbases  — 135  inch  at 
$1745  for  dump  or  trailer  work;  165 
inch  at  $1775  and  185  inch  at  $1845. 

Note  the  list  of  capacities  in  the 
complete  line  ....  The 
right  truck  for  any  job. 


Read  the  prices  ....  low  on 
any  basis  of  comparison  .  .  .  . 

lowest,  if  you  consider  the  work  they 
will  do  and  the  money  they  will 
make  for  you. 

All  sixes  ....  All  with  4-wheel 
brakes — Lockheed  hydraulic  on 
the  heavier  types  ....  4  speed 
transmissions  in  all  lj<4,  1^,  2]/2 
and  3-Ton  Trucks, 


GRAHAM  BROTHERS 


BUILT  BY 

TRUCK  DIVISION  OF 
DODGE  BROTHERS 


TRUCKS 


SOLD  AND  SERVICED 
BY  DODGE  BROTHERS 
DEALERS  EVERYWHERE 
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FLEW  PAPERS  TO  NEW  YORK 

Dalla*  Journal  Care  700  Football  Pil- 
frims,  the  Home  Town  Newt 

The  more  than  700  citizens  of  Dallas, 
Tex.,  who  journeyed  to  New  York  last 
week  to  witness  the  football  game  be¬ 
tween  Southern  Methodist  University  of 
their  home  town  and  the  West  Point 
Cadets,  Oct.  6,  received  copies  of  the 
Dallas  Journal  at  their  hotel  rooms 
every  day  during  their  visit. 

Jack  Estes,  circulation  manager  of  the 
Journal,  arranged  with  the  U.  S.  Post 
Ofiice  Department  for  special  mail  plane 
service  from  his  city  to  New  York  daily 
to  deliver  current  copies  of  the  paper. 
The  service  started  Oct.  5,  the  day  be¬ 
fore  the  game.  The  daily  postage  on 
the  700  papers  sent  was  $131. 


Sponsors  Lincoln  Sketches 

Elmer  P.  Fries,  editor  of  the  Cincirs- 
nati  Fast,  won  the  commendation  of  the 
Cincinnati  School  Board  recently  by  a 
promotion  stunt  put  on  in  every  public 
and  parochial  school  in  the  city  and 
suburbs  through  the  cooperation  of 
Judge  Charles  E.  Bull  of  Texas,  known 
to  the  movie  world  as  the  “living  Lin¬ 
coln."  Judge  Bull  and  a  woman  oppo¬ 
site  gave  an  educational  historical  playlet 
under  the  auspices  of  the  Post  called 
“The  Heart  of  Lincoln.”  The  Judge 
impersonated  the  Great  Emancipator 
while  the  woman  impersonated  Mary 
Todd  Lincoln.  Foster  P.  Egner,  promo¬ 
tion  manager  of  the  Post  was  in  charge 
of  the  presentation. 


Running  $15,000  Aviation  Contest 

To  acquaint  the  public  more  fully  with 
the  pioneers  of  aviation,  the  Chicago  Tri- 
butte  is  offering  $15,000  in  cash  awards 
for  the  best  answers  submitted  in  an 
“Aces  of  the  Air”  contest,  ^ch  Sun¬ 
day  for  14  Sundays  the  Tribune  will 
print  a  set  of  three  composite  pictures  of 
“Aces  of  the  Air.”  Each  set  of  pictures, 
when  cut  apart  and  assembled  properly, 
will  make  complete  portraits  of  flyers. 
A  letter  must  be  sent  with  each  entry 
telling  in  50  words  or  less  which  flyer 
has  accomplished  the  most  for  the  benefit 
of  the  world,  and  why. 


$10,000  Election  Contest 

The  Chicago  Daily  News  is  offering 
$10,000  in  cash  prizes  in  an  election  con¬ 
test.  Every  week-day  outline  maps  of 
states  will  be  published  until  all  forty- 
eight  states  have  appeared.  Contestants 
are  required  to  fill  in  the  names  of  these 
states  and  write  a  letter  of  not  more  than 
100  words  stating  clearly  why  they  favor 
either  Smith  or  Hoover  for  President. 
Two  first  prizes  of  $1,000  each  will  be 
awarded. 


Sponsoring  Dance  Contest 

The  Memphis  Press-Scimitar  is  spon¬ 
soring  a  Bendola  ballroom  dance  con¬ 
test.  Those  interested  are  taught  the 
dance.  A  coupon  printed  daily  admits 
one  to  the  nightly  lesson.  After  the 
dance  has  been  learned,  a  contest  will  be 
held  and  the  best  couple  will  complete 
in  a  national  Bendola  contest. 


Hixson  Joint  Salem  Statesman 

Gus  Hixson,  who  for  several  years 
has  been  circulation  manager  for  the 
Portland  (Ore.)  Telegram  at  the  state 
capital,  has  been  named  circulation  man¬ 
ager  of  the  Salem  Morning  Statesman, 
and  William  Delzell,  Jr.,  has  taken  his 
place  as  Salem  manager  for  the  Tele¬ 
gram. 


Injured  Speeding  Series  Extras 

Elarl  Conroy,  piloting  a  motorcycle 
carrying  World’s  Series  extras  from  the 
IVorcester  (Mass.)  Evening  Post  to 
county  towns,  was  seriously  injured 
when  his  machine  overturned  in  Ux¬ 
bridge. 


Completes  Prise  Contest 

The  Atlantic  City  News,  tabloid,  has 
just  closed  a  circulation  drive  in  which 
three  automobiles  were  the  chief  prizes. 


Heads  Newsboys'  Band 

Frank  P.  Billotti  has  been  named 
liandmaster  of  the  Baltimore  Evening 
Sun  Newsboys’  Band  succeeding  Frank 
.Morse.  He  studied  music  in  Italy  and 
until  recently  was  director  of  one  of  the 
.Maryland  National  Guard  regimental 
hands. 


To  Present  Trophy 

The  Utica  Observer-Dispatch  has  an¬ 
nounced  it  will  present  a  trophy  to  the  I 
city’s  “most  useful  citizen”  during  1929.  i 


JOINS  TRACY-PARRY  i 

Minna  Hall  Carotbers  Resigns  from 
Stanley  Gunnison,  Inc. 

Minna  Hall  Carothers  has  joined  the  ' 
staff  of  the  New  York  office  of 
the  Tracy-Parry  Company,  advertising  i 
agency.  She  was  formerly  with  Stanley  ' 
E.  Gunnison,  Inc.,  as  account  execu-  | 
tive. 

Mrs.  Carcthers  was  at  one  time  ad-  ; 
vertising  manager  of  John  Campbell  &  : 
Co.,  and  conducted  the  Minna  Hall  ’ 
Simmons  Advertising  Service.  She  was 
also  of  the  advertising  staff  of  the  New 
York  Globe,  handling  women’s  accounts. 


Joins  Fall  River  Paper  I 

Miss  Margaret  C.  Shay,  formerly  j 
special  writer  with  the  Fall  River  | 
(Mass.)  Globe,  has  joined  the  editorial  ! 
staff  of  the  Fall  River  Herald  News,  j 
She  renresented  Boston  newspapers  while 
at  Wellesley. 

State  Representative  Elmer  E.  Spear 
of  Everett,  Mass.,  a  newspaper  reporter 
in  that  city  for  many  years,  was  elected 
governor  of  the  New  England  district, 
Kiwanis  Qubs,  at  the  annual  convention 
at  the  New  Ocean  House,  Swampscott, 
Mass.,  last  week. 


“Scissors  Grinder”  Joins  Daily 

Irene  Davidson,  known  as  the  ‘scissors 
grinder’  journalist,  has  been  engaged  by 
the  Memphis  Evening  Appeal  to  write 
a  series  of  articles  on  the  buine  life  of 
Memphis.  Miss  Davidson  gathers  her 
human  interest  material,  she  says,  from 
the  housewives  who  come  out  and  talk 
to  her  while  she  works.  She  is  hitch¬ 
hiking  throughout  the  country  plying  her 
dual  trade  of  scissors  grinder  and  jour¬ 
nalist. 


Dare  Adopts  a  Daughter  | 

■Dare  Frances,  whose  drawings  and  j 
fashion  articles  appear  in  many  American 
newspapers,  returned  to  New  York  from  ! 
Paris  the  other  day.  While  in  France  | 
this  time,  she  found  c^portunity,  among  : 
other  adventures,  to  adopt  a  baby  girl  j 
she  has  named  Dare  Frances,  Jr.  The 
baby,  three  months  old,  is  being  cared  for 
now  in  a  French  nursing  home. 


Opens  Writers’  Retreat 

Dorothy  Worthington,  of  the  New 
York  H'orld,  has  taken  over  Henry 
Ward  Beecher’s  old  house  at  176  Colum¬ 
bia  Heights,  Brooklyn,  and,  while  cem- 
tinuing  at  the  newspaper,  is  running  the 
house  as  a  retreat  for  writers  and  artists. 


Named  Society  Editor 

Miss  Bess  Staples  has  been  appointed 
society  editor  of  the  South  Bend 
Tribune.  For  the  last  seven  and  a  half 
years  Miss  Staples  served  in  a  similar 
position  with  the  South  Bend  Nexvs- 
Times. 


Miss  Coughlin  Promoted 

Miss  Molly  Coughlin,  who  has  been 
with  the  Nav  Orleans  Item-Tribune  for 
25  years,  has  been  promoted  to  the  classi¬ 
fied  dejiartment,  where  she  will  manage 
the  “inside  orders”  and  phone  solicita¬ 
tions. 


Returns  from  Abroad 

Marjorie  Schuler,  of  the  Christian  Sci¬ 
ence  Monitor,  has  just  returned  from 
Switzerland,  where  she  went  to  cover 
the  World’s  Women’s  Christian  Temper¬ 
ance  Union  convention.  Miss  Schuler  is 
also  a  member  of  the  membership  com¬ 
mittee  of  the  Newspaper  Women’s  Qub. 
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Why  do  compositors  see 
less  clearly  in  daylight? 


The  supposition  that  compositors  and  other  printing 
plant  employees  see  better  by  daylight  than  in  any 
form  of  artificial  light,  does  not  stand  either  the  acid  test 
of  scientific  analysis,  or  that  of  practical  service. 

There  are  two  primary  reasons  for  this.  Daylight  often 
is  glaring  and  constantly  changes  in  intensity.  In  the 
second  place,  though  seemingly  white,  in  reality  daylight 
is  composed  of  all  the  colors  of  the  rainbow  and  each  of 
these  colors  focuses  at  a  slightly  different  point  on  the 
retina  of  the  eye,  giving  a  somewhat  blurred  image,  while 
some  detail  remains  unseen. 

Under  Cooper  Hewitt  light  (which  does  not  vary  in 
intensity)  you  will  observe  a  marked  difference,  say  on  a 
page  of  type.  Outlines  are  clear  and  sharp.  Every  letter, 
every  detail,  stands  out  as  if  magnified.  Why? — Because 
Cooper  Hewitt  light  in  effect  is  all  one  color, — 90%  yeh 
lowish'green. 

Yellow  and  green  are  the  best  seeing  rays  for  the  human 
eye.  And  coming,  as  they  do,  from  a  large  source  (the  5ck 
inch  Cooper  Hewitt  tube)  which  is  non^glaring,  they  pro' 
duce  no  glare  either  direct  or  reflected. 

This  is  why  modern  plants,  such  as  that  of  the  New 
York  Times,  for  example,  use  Cooper  Hewitts.  Why 
not  try  them  in  your  plant,  too?  Cooper  Hewitt  Electric 
Company,  863  Adams  St.,  Hoboken,  N.  J. 


COOPER  HEWITT 


A  C  e  a  c  r  a  I 


Organization 
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Famous  Speed -Truck  Line 
Greatly  Improved 


The  Stovel  Company,  Ltd.,  Canadian 
publisher  of  nationally-known  farm  papers 
and  other  periodicals,  is  an  enthusiastic 
user  of  international  trucks.  The  Stovel 
Company  knows  that  advertisers  want 
prompt  returns.  Zoned  mail  is  hurried  on 
its  way  as  shown  in  the  view  below  to 
insure  quick  reader  response. 

International  Harvester  owns  and  oper¬ 
ates  164  Company  Branches  in  the  United 
States  and  Canada.  Prompt,  economical, 
and  dependable  service  is  at  hand  wher¬ 
ever  the  truck  must  go. 


INTERNATIONAL  HARVESTER  Announces  Important 
Improvements  in  all  1,  1^4,  1*4,  and  2-ton  Models. 


INTERNATIONAL 
Speed  Truck  Features 

4-Wheel  Brakes 
New  Cabs 
Stronger  Frames 
Longer  Bodies 
Fuel  and  Air  Cleaners 
Greater  Economy 
Greater  Driving  Ease 

Time-Tested  Spring 
Construction 


The  International  line  of  Speed  Trucks,  popular  with  newspaper 
circulation  managers  and  delivery  superintendents  for  years  because 
of  their  outstanding  performance  and  economy,  have  been  improved 
throughout  in  design  and  construction.  Four-wheel  brakes  for 
greater  safety  in  present  day  traffic  heads  the  long  list  of  features 
added  to  these  new  models.  International  branches  and  dealers 
everywhere  are  now  displa)ring  the  new  line. 

A  recently-made,  partial  count  shows  that  more  than  50  of  the 
best-known  metropolitan  newspapers  now  use  International  Trucks. 
Executives  in  charge  of  newspaper  deliveries  are  cordially  invited  to 
investigate  this  marked  preference  and  to  view  the  trucks  at  the 
nearest  display  room.  Special  information  sent  on  request.  Address 


INTERNATIONAL  HARVESTER  CO 


of  America 
(Incorporated) 


Chicago,  Illinois 


606  South  Michigan  Avenue 
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COMBINING  beauty  with  utility,  the 
Rein  Company,  Houston  advertising 
agency  and  printing  company,  has  opened 
its  new  $50,000  home  in  Houston  on  Buf¬ 
falo  Drive,  west  of  Waugh  Drive. 

The  new  building  is  constructed  along 
Spanish  lines  of  graceful  simplicity. 

Getting  away  from  the  ordinary  type 
of  formal  opening,  in  which  flowers  are 
dispensnl  and  visitors  shown  machinery, 
then  ushered  out,  the  Rein  Company  in¬ 
augurated  a  new  plan  of  entertaining 
visitors  at  the  opening  ceremonies. 

Advertising  and  the  functions  of  an 
advertising  agency  were  dramatized  for 
the  visitors  in  exhibits. 


“We  wanted  to  get  away  from  the 
usual  opening  program,"  Donald  Rein, 
vice-president,  explained,  “and  we  told 
the  story  of  advertising  and  printing 
and  the  many  processes  which  go  into 
every  branch  of  our  business,  simply  and 
graphically,  so  there  was  no  trouble  in 
understanding  it.”  The  exposition  met  a 
hearty  appreciative  response. 

Among  the  exhibits,  which  were  on 
display  from  4  p.  m.  until  9  p.  m.,  for 
three  days,  were :  “The  Birth  of  a  News¬ 
paper  Advertisement,”  “The  Creation  of 
a  Four-Color  Illustration,”  “Determining 
a  Market,”  and  “A  Gold  Mine  of  Infor¬ 
mation.” 


TO  EXPLAIN  ADVERTISING 


Prominent  Ckicagoant  to  Lecture  at 
,  Northwestern  University 

Chicago  men  prominent  in  various 
branches  of  the  advertising  field  will  ad¬ 
dress  students  in  a  new  course  in  adver¬ 
tising  at  Northwestern  University, 
Evan.ston,  Ill.,  during  the  winter  months. 
Among  those  who  will  speak  are  Claude 
C.  Hopkins,  advertising  counsellor; 
John  Benson,  of  Benson,  Gamble,  John¬ 
son  &  Read  Company,  and  president  of 
the  A.  A.  A.  A.;  Walter  Buchen,  presi¬ 
dent  of  the  Buchen  Company ;  J.  R. 
Ozanne,  advertising  manager  of  Carson, 
Pirie,  Scott  &  Co. ;  Edward  Hall  Gard¬ 
ner,  of  J.  Walter  Thompson  Company; 
Homer  J.  Buckley,  chairman  of  the  Ad¬ 
vertising  Council  of  Chicago,  and  O.  C. 
Ham,  managing  director  of  the  Audit 
Bureau  of  Circulations. 

Each  lecture  will  in  a  way  be  a  round¬ 
table  discussion  on  “Modern  Tendencies 
in  Advertising.”  Some  different  phase 
of  the  subject  will  be  taken  up  each 
week,  and  a  general  discussion  by  the  stu¬ 
dents  will  follow  the  lectures. 


Carter  Get*  Winton  Account 

The  advertising  of  the  Winton  Watch 
Division  of  the  Hipp,  Didisheim  Com¬ 
pany,  Inc.  will  be  placed  by  the  Carter 
Advertising  Agency  of  New  York  effec¬ 
tive  Jan.  1,  19^,  it  was  announced  ^s 
week.  A.  M.  Cairey  of  the  Carter  Com¬ 
pany  will  be  in  charge  of  the  account, 
and  J.  P.  Duffy,  advertising  manager  of 
the  Hipp  Didisheim  Comply,  will  con¬ 
tinue  to  handle  the  advertising  for  that 
organization.  Until  Jan.  1,  the  Winton 
advertising  will  continue  to  be  placed  by 
the  Percival  K.  Frowert  Company,  Inc. 


Buy*  Chicago  Property 

Ernest  I.  Mitchell  of  the  Mitchell- 
Faust  Advertising  Company,  Chicago, 
has  purchased  the  southeast  comer  of 
Rush  and  Cedar  streets,  Chicago,  front¬ 
ing  127  feet  on  Cedar  and  25  feet  on 
Rush.  Mr.  Mitchell  may  erect  a  store 
and  studio  apartment  of  four  stories,  or 
possibly  more,  on  the  property. 


Epkin  Resigns 

Donald  Ephin,  assistant  copy  chief  of 
R.  E.  Sandmeyer  &  Co.,  has  resigned  to 
become  assistant  advertising  manager  of 
Grigsby-Gninow  Company,  manufacturers 
of  the  Majestic  radio  receiving  sets. 


Joins  G.  Allen  Reecler 

Harold  N.  Elterich,  export  manager  of 
the  Kraft-Phenix  Cheese  Company,  will 
join  the  staff  of  G.  Allen  Reeder,  Inc., 
international  advertising  agents,  Oct.  15. 
In  1920  Mr.  Elterich  was  manager  of  the 
Shanghai  office  of  the  Far  Eastern 
Products  Company,  and  from  1921  to 
1925  he  was  in  the  export  department  of 
the  H.  J.  Heinz  Company  of  Pittsburgh. 
Pa.  In  1925  he  joined  the  Kraft-Phenix 
Company,  where  he  has  been  until  the 
present  time. 


Take  Air  Trip 

Four  Chicago  advertising  men  visited 
Des  Moines,  Sept.  28,  via  the  Des  Moines 
Register  and  Tribune-Capital  plane 
“Good  News.”  They  were  Miner  F. 
Williamson,  secretary  of  the  Roche  Ad¬ 
vertising  Company ;  F.  H.  Hakewill  of 
the  Roche  Company ;  H.  R.  Van  Gunten, 
secretary  and  general  manager  of  the 
John  H.  Dunham  Company;  and  Guy 
Osborn,  Jr.,  of  Guy  S.  Osborn,  Inc., 
western  advertising  representatives  of 
the  Register  and  Tribune-Capital. 


Wins  Advertising  Prise 

The  W.  E.  Long  Company,  specializ¬ 
ing  in  advertising  for  bakers,  won  the 
first  and  third  prizes  at  the  annual  adver¬ 
tising  exhibit  of  the  American  Bakers’ 
Association,  recently  held  at  the  Stevens 
Hotel,  Chicago.  The  prize  winning  ad¬ 
vertisement  was  prepared  for  the  Mat- 
thael  Baking  Company  of  Tacoma, 
Wash.,  and  was  a  full  page  ad  prepared 
for  newspapers.  Second  prize  in  the 
exhibit  was  won  by  Barton,  Durstine  and 
Osborn,  Inc.,  of  New  York. 


Thompson  Advertising  in  Sweden 

The  J.  Walter  Thompson  company  is 
conducting  a  campai^  throughout  Swe¬ 
den  to  educate  advertisers  in  that  country 
in  American  advertising  methods.  Adrian 
Head,  manager  of  the  company’s  office  at 
Stockhdm,  has  prepared  a  book  showing 
the  entire  development  of  a  single  cam¬ 
paign,  including  die  copy,  layout  and  art 
work. 


Buys  Interest  in  Agency 

Ralph  Thom,  for  many  years  news 
editor  of  the  Buffalo  Eitning  News,  has 
purchased  a  substantial  interest  in  C  B. 
McCuaig,  Inc.,  Buffalo  agency,  and  will 
hereafter  be  active  in  its  management. 
The  name  of  the  agency  has  been  changed 
to  “McCuaig-Thom,  Incorporated.” 


Weissinger  Promoted 

F.  H.  Weissinger,  for  the  last  three 
years  Denver  representative  for  the 
Campbell  Ewald  Advertising  Agency  of 
Detroit,  has  been  transferred  to  its  De¬ 
troit  office.  He  was  relieved  in  Denver 
by  Joseph  T.  Ott  who  was  representa¬ 
tive  for  the  company  in  Texas,  Okla¬ 
homa  and  Central  Kansas. 


KEEPING  AGENCY  RAlJ 
FILES  UP  TO  DATE 


Many  Notification*  of  Incre*s*$ 
Recorded — One  Space*Buyer  Ktes.1 
Them  in  Small  File  for  Quick  I 
Reference  I 


Placing  Cooking  School  Copy 

The  William  H.  Rankin  Company,  Chi¬ 
cago,  is  featuring  the  slogan  “Hear  them 
cook  by  radio,”  in  a  campaim  prepared 
for  the  Roper  Gas  Range  Company  of 
Rockford,  Ill.  The  series  of  advertise¬ 
ments  ties  up  with  a  radio  cooking  school, 
from  which  cooking  lessons  are  broadcast 
three  times  a  week. 


Appoint*  Reimer*  St  O*born 

The  Royal  Worcester  Corset  Company, 
Worcester,  Mass.,  has  appointed  Reimers 
&  Osborn,  Inc.,  New  York  advertising 
agency,  as  advertising  and  merchandising 
counsel.  It  is  expect^  that  consumer  ad¬ 
vertising  will  be  resumed  as  soon  as  de¬ 
tailed  plans  can  be  worked  out. 


Hn*  Garage  Account 

Arthur  R.  Mogge,  Inc.,  307  North 
Michigan  avenue,  Chicago,  has  been 
appointed  to  handle  the  advertising  cam¬ 
paign,  starting  at  once,  of  the  Weaver 
Manufacturing  Company,  Springfield, 
Ill.,  manufacturers  of  garage  and  shop 
equipment. 


New  Gunnison  Account* 

Stanley  E.  Gunnison,  Inc.,  New  York 
agency,  has  bene  named  to  handle  the 
following  accounts:  Reid’s  Ice  Cream; 
Union  Bag  &  Paper  Corporation;  Nau¬ 
heim  Pharmacy,  Incorporated.  C  F. 
Wilding,  account  executive,  will  super¬ 
vise  each  of  these  accounts. 


Potter  Named  Vice-President 
Stuart  B.  Potter,  formerly  with  the 
SchimpfT-Miller  Company,  Inc.,  of  Peoria. 
111.,  has  been  elected  a  vice-president  of 
the  Van  Allen  Company,  Chicago  and 
Detroit  advertising  agency.  He  will  be 
connected  with  the  Chicago  office. 


B.  V.  D.  Name*  Carter 

The  B.  V.  D.  Company,  Inc.,  New 
York,  B.  V.  D.  underwear,  has  appointed 
the  Carter  Advertising  Agency  to  direct 
its  advertising  account. 


Agency  to  Move 

Collins-Kirk,  Inc.,  750  North  Michi¬ 
gan  avenue,  Chicago,  will  move  about 
Dec.  1  to  new  and  larger  offices  in  the 
Michigan-Chestnut  building.  Business 
has  made  the  move  necessary. 

Hn*  School  Account 

Kirtland-Engle  Company,  646  North 
Michigan  avenue,  Chicago,  is  again 
handling  the  account  of  the  Co}me  Elec¬ 
trical  school,  Chicago,  effective  at  once. 


By  A.  J.  Slomanso.v 

Most  space  buyers  have  experici..( 
the  receipt  of  letters  from  various  nc* 
papers  explaining  that  the  rates  listed  t 
contracts  received  by  the  pnhlica'' - 
were  incorrect,  inasmuch  as  higher 
had  been  put  in  effect.  The  ineviuj 
correspondence  between  the  space  bu;.;; 
and  publishers  follow  with  the  result  th 
the  publishers  are  reluctant  to  allow  u 
space  buyer  the  old  rate,  while  aiieiia 
space  buyer  who  by  some  good  iurtia 
was  able  properly  to  record  the  rate  ii 
crease,  paid  the  new  and  higher  rate.  C 
course,  ill-feeling  is  harbored  by  tl 
space  buyer  who  claims  ignorance  of  ti 
rate  increase  since  he  feels  that  he  w 
not  notified  of  the  increase  in  time,  ag 
rather  than  undergo  the  embarrassma 
of  telling  his  client  that  a  wrong  rs 
was  list^  on  the  approved  estimate ! 
insists  that  the  old  rate  be  allowed. 

Many  publishers  who  realize  the  gre 
annoyance  such  discrepancies  in  rat 
cause  have  sought  some  cure,  since  d 
most  efficient  method  of  notilication  ( 
rate  increases  seems  to  have  proven  u 
satisfactory.  For  example,  letters  wi 
rate  cards  enclosed  are  mailed  special  d 
livery  or  registered  mail  to  advcrti^ii 
agencies  only  to  be  signed  for  by  tel 
phone  operators,  mail  clerks,  or  suo 
members  of  the  staff  other  than  the  spai 
buyers,  and  then  routed  to  the  file  cierl 
to  be  filed  without  the  space  buyer 
knowledge.  With  confidence  in  curre: 
rate  reference  services  the  space  buu 
obtains  his  rates  from  these  sources  wid 
out  referring  to  the  rate  card  file,  a 
after  mailing  the  contract  to  the  pub'io 
tion  or  special  representative,  the  u-i 
correspondence  ensues. 

Fr^ucntly,  the  space  buyer  is  asked  • 
compile  an  estimate,  hurriedly,  or  pri 
ably  he  may  be  interrupted  while  in!  ! 
viewing  salesmen  when  he  is  prepar;: 
the  estimate  which  causes  him  to  overluu 
a  rate  increase  notice. 

It  seems  that  regardless  of  the  mtti.j 
of  announcing  rate  increases,  space  bui 
ers  seldom  have  a  record  of  such  net 
fications,  seems  to  record  a  new  n 
only  when  the  rate  card  is  received 
the  time  when  he  is  actually  complii! 
an  estimate.  If  the  notification  of  n 
increase  is  received  before  or  after  tl 
estimate  is  compiled,  the  new  rate  is  r, 
listed. 

Perhaps  some  readers  of  Editoi 
Publisher  know  of  some  more  pract;; 
method  of  avoiding  rate  misundtr>!  ! 
ings.  Since  there  h^  been  a  standard::! 
tion  of  rate  cards,  could  not  another  st! 
be  taken  by  publishers  in  furnishing  spa: 
buyers  with  a  standardized  system  i 
keeping  a  record  of  notifications  of  t? 
increases  ? 


Readers  and  advertisers 
i  profit  by  this  food  article 

Every  Thursday  the 
Times  publishes  a  help¬ 
ful  culinary  article  together 
with  tested  recipes  and 
weekly  menu  by  the  Director 
of  Home  Economics,  Chester 
Public  Schools.  Appreciated 
by  readers,  this  exclusively 
local  article  has  resulted  in 
many  food  advertisers  using 
the  Thursday  issue.  Speci¬ 
mens  of  these  articles  with 
complete  data  upon  request. 

National  repreaentativ*  s, 
InKTaham-Power*  Inc..  .tiiO 
Madison  Ave..  New  York, 
180  N.  Michigan  Ave.,  Chi¬ 
cago. 
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JOBBERS  AND  DEALERS 

IN  THE 

PENNSYLVANIA 

MARKET 


In  Pennsylvania  the  jobber  still  plays  a  very  important  role 
in  the  distribution  of  products  and  commodities.  Because  the  state  is  large,  it 
is  divided  into  3  or  4  jobbing  districts — with  jobbing  headquarters  in  the  large 
cities.  Each  jobbing  organization  travels  scores  of  salesmen  into  every  nook  and 
corner  of  its  territory. 

These  jobbers  are  in  constant  contact  with  the  dealers  and 

they  wield  great  influence  over  his  buying.  Most  of  these  jobbers  extend  good 
credit  terms,  and  in  many  cases  carry  the  dealer  along  over  the  slack  periods. 

If  your  product  is  one  for  the  jobber,  then  you  can  easily 

gain  his  cooperation  and  develop  volume  sales  in  the  country’s  second  largest 
market.  A  campaign  in  Pennsylvania’s  daily  newspapers  will  immediately 
enlist  the  services  of  every  jobber  who  carries  similar  lines.  You  can  influence 
them  to  use  their  salesmen  to  detail  your  product  among  his  dealer  customers.  At 
the  same  time  you  create  a  demand  for  your  product  among  the  consumers,  who 
are  the  readers  of  Pennsylvania’s  leading  daily  newspapers. 

If  you  want  information  on  Pennsylvania’s  jobbers,  write  to 
these  newspapers  listed  below.  They  are  ready  to  help  you  place  your  product 
with  every  jobber  in  their  territory. 


CironlatioB 

lines 

iiM 

•Allentown  Call  . 

..(M) 

35,560 

.11 

.11 

•Allentown  Call  . 

...(S) 

25,487 

.11 

.11 

tBeaver  Falls  News  Tribune. (E) 

8,202 

.04 

.04 

ttfBethlehem  Globe  Times, 

..(E) 

15,389 

.06 

.06 

•Chester  Times  . 

..(E) 

20,175 

.06 

.07 

ttfCoatesville  Record  . 

..(E) 

6369 

.04 

.04 

tttConnellsville  Courier  . . 

..(E) 

6347 

.03 

.03 

•Easton  Express  . 

..(E) 

34,757 

.10 

.10 

•Elrie  Times  . 

..(E) 

32367 

.08 

.08 

tCreensbum  Tribune  Review(EM) 

14327 

.05 

.05 

•Haielton  Plain-Speaker  . . . 

(E) } 

21340 

.08 

.07 

’Haielton  Sundaril-Sentinel(M)  ( 

fLebanon  News  Times  ... 

...(E) 

10,768 

.05 

.05 

••Mount  Carmel  Item  . 

...(E) 

4384 

.035 

.035 

CIrenUtion  II 

••Oil  City  Derrick  . (M)  7,541  .( 

••Scranton  Timro  . (E)  44,882 

••Sharon  Herald  . (E)  7,752  .( 

••Snnbury  Item  . (E)  6,433  .( 

fWashington  Observer  and 

Reporter  . (M&E)  17^07  .( 

tWest  Chester  Local  News...(E)  11,892  .1 

••Wilkes-Barre  Times  Leader. (E)  30,236  .( 

tWilliamsporl  Sun  and 

(Gazette  &  Bulletin  . (M&El  29,741  .1 

tttYork  Dispatch  . (E)  20,489  .( 

•A.  B.  C.  Publishers’  Statement,  October  1,  1928. 
••A.  B.  C.  Publishers*  Statement,  March  31,  1928. 
tCovemment  Statement.  October  1,  1928. 
tttGovemment  Statement,  March  31,  1928. 


^he 

Indianapolis 

NEWS.i#^' 

Iniiianapolis  Radius 


E.  T.  CUTTER  RESIGNS 


SCRANTON  REPUBUCAN  IN  NEW  HOME 


'T'HE  Scranton  (Pa.)  Republican  last  Paul  Hl<K:k,  president  of  the  Paul  Block 
week  lielfl  a  formal  opening  ami  Company;  Herman  Halstead,  Neil  Regan 
housewarming  in  its  new  three-story  plant  and  Kent  Hanson  of  the  Paul  Block 
oppf)site  the  site  Company ;  A.  W.  Fell,  manager  of  the 
former  Pennsylvania  I’ublishers’  Association ;  J. 
home,  which  was  W.  Kelch,  president  of  the  J.  W.  II,!.'.. 
destroyed  by  fire  C«)inpany  of  Detroit ;  John  Irving  Romer, 

. ilisher  of  Printer's  Ink;  and  Marlen 

Pew,  editor  of  Editor  &  Pi’bmsher. 


at  Salem,  Mass,  next  week.  stine  &  Osborn,  Inc.,  will  be  the  s[Ka 

Members  of  the  Advertising  Council  Columbus  (O.)  Disp.stcii  Cm 
Kelch  OF  Chicago  have  chartered  a  special  train  Club  has  elected  the  following  ofti, 
on  the  Pennsylvania  railroad  for  their  President,  Emmett  Voeller;  first 
trip  to  the  Philadelphia  convention  on  president,  William  C.  Crum ;  second 
October  17,  18  and  19  of  the  International  president,  Charles  Houck;  Seen 
Direct  Mail  .Advertising  .Association.  Ralph  H.  Henney;  treasurer,  Ihr 
The  Model  Home  of  the  Worcf.ster  Vance;  member  of  board  of  tru^ 
(Mass.)  Advertising  Club  was  opened  Henry  Blackburn, 
to  the  public  last  week  with  appropriate  Seventh  annual  convention  of  the 
exercises.  diana  High  School  Press  Assoch 

New  England  Woman’s  Press  As-  will  he  held  in  Franklin,  Ind.,  Oc 
sociATioN  held  its  first  meeting  of  the  and  20. 
season  at  the  Hotel  Victoria,  Boston.  | 

Mass.,  Oct.  3.  Mrs.  Helen  Shaw  directed 
the  production  “The  Falcon  the 
I^dy’’  by  the  Studio  Club.  Miss  Helena 


■  this  year.  The 

Republican’s  new 
^  B  building  is  re- 

markable  in  that 
was  con- 
structed 

newspaper  plant.  ^  . 

but  was  intended  Virginia  Federation  of  I.ab<jr,  has  been 
for  an  ordinary  elected  president  of  the  Tidewater  Labor 
office  building  Conference  of  Virginia. 

'  r-  T  »  stores  on  the  Members  of  the  Niagara  Falls  local. 

Col.  l.  a.  atrfs  ground  floor.  No.  40,  of  the  International  Pressmen’s 
Following  the  fire.  Union,  gave  a  dinner  for  James  Ben- 
the  present  building,  which  at  that  time  gough  in  recognition  of  the  latter’s  re- 
had  just  been  completed,  was  purchased  tirement  from  his  trade  after  45  years  of 
by  the  jiaper  and  remodeled  into  a  modern  service,  presenting  XI  r.  Bengough  with  a 
newspajier  office.  watch. 

The  ground  floor  of  the  remodeled 

.building,  with  the  floor  space  of  a  met-  John  H.  Dyer,  for  more  than  12  years 
rojiolitan  department  store,  houses  the  an  employe  of  the  iVew*  Bedford  (Mass.) 
advertising,  business,  circulation  and  Standard  composing  room,  is  assistant 
auditing  departments.  It  also  provides  foreman  of  the  composing  room  of  the 
for  private  offices  for  Col.  L.  .A.  Watres,  Quincy  (Mass.)  Evening  Nezfs,  a  new 
publisher ;  L.  B.  Tyler,  general  manager  ;  paper. 

and  Ilugene  H.  Fellows  and  J.  E.  Kern.  Typograpliical  Union  No.  13  of  Bos- 
ediforial  writers.  Metal  jiartitions  were  ton.  Mass.,  recently  appointed  a  corn- 
erected  throughout.  The  private  ex-  mittee  of  five  members  to  investigate 
change  switchlxiard  is  situated  near  the  ,he  teaching  of  printing  in  the  Boston 
front  entrance,  ami  every  desk  in  the  public  schools.  This  action  follows  the 
business  departments  is  equipped  with  a  presentation  of  a  resolution  at  the  In- 
telephonc.  ternational  convention  at  Charlestown,  S. 

The  engraving  department  and  the  c..  adopted  bv  the  Boston  union,  con- 
reference  department  are  also  contained  demning  printing  instruction  in  the  Bos¬ 
on  the  first  floor.  ton  schools  as  “farcical  and  unfair  to 

The  basement,  formerly  occupied  as  a  the  pupils.” 
garage,  was  transformed  into  a  press 

room,  and  a  new  Duplex  press  was  in-  MACCALLUM  RESIGNS 

stalled.  Space  for  paper  storage  and  ink 

tanks  is  also  located  in  the  basement,  and  J-  D.  MacCallum,  for  the  past  12  years 
the  mailing  room  is  situated  at  one  end  manager  of  the  F.astern  Canada  adver- 
of  the  press  room.  tising  office  of  the  Montreal  Daily  Star 

The  news  room  occupies  the  front  sec-  atvl  haniily  Herald  and  H’eckly  Star,  has 
tion  of  the  second  floor.  resigned  to  become  manager  for  New 

.At  the  rear  of  the  news  nxim  is  the  Vork  and  Eastern  States  of  the  Thomas 
modern  composing  room  with  its  battery  Skinner  Company,  publishers  of  Ixindon, 
of  14  linotypes,  stereotype  equipment,  hngland.  Before  coming  to  Montreal, 
make-up  tables  and  proof  room.  ^^r.  MacCallum  was  advertising  manager 

During  the  period  between  the  burning  of  the  Ottatva  bree  Press. 
of  the  old  plant  and  the  completion  of 

the  remodeled  building,  the  news  and  me-  CAPPER  PROMOTES  BLAKE 
chanical  departments  of  the  Renublican  Senator  Arthur  Capper  this  week  an- 
worked  at  the  plant  of  the  Scranton  nounced  the  apiK)intment  of  Henry  S. 
Times.  The  other  departments  moved  Hlake  as  business  manaccr  of  the  Capper 
into  the  new  building  across  the  street  Publications.  Topeka.  Mr.  Blake  has  for 
the  morning  after  the  fire.  Jhis  building  the  past  eight  vears  been  director  of 


86%  coverage  of  all 
families  in  Indianapolis 
— powerful  coverage 
throughout  The  Indi¬ 
anapolis  Radius. 


VALUES 


— the  fast© 
growing  syi 
tern  of  displa 
composition 

Ludlow  Typograph  C 

2032  Clybourn  Ave.,CWicafii 


A  Special  Edition  is  valu¬ 
able  in  proportion  to  ihi- 
extent  of  its  coverage  of  the 
commerce  and  industry  of 
its  citv. 


Special  Editions  of  great¬ 
est  value  are  produced  Is 
experts  only.  Consult 


USING  MID-WEEK  COMICS 

The  Next'  Orleans  Morning  Tribune 
recently  started  a  mid-week  four-page 
comic  section,  two  of  which  are  in  color. 


Boston  — New  York  — Atlanta 


LUDLOW  QUALITY  BLUO  COMP 
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PLAIN 


COLLODION 

FOR  NEGATIVE  MAKING 

Photo-lithographers  using 
wet  plates  and  photo¬ 
engravers  would  do  well 
to  try  this  Collodion  and 
note  the  better  results 
Ml  obtainable  with  its  use. 


i 


LAl-WAYt  KEEP  BOTTLE 

ST4;j 

I-  III5.70>J  ,  I 

COLLODION 

rOR  NEOAflvr.  MAK1S< 

4  '■  Iw*****'^’*''' 

Itftr  '  U  :t  t«*»^***^ 
bMllr  flM  MM- .  •>  I' V'H.  r 

L  CHEMCO.  Inr 

tUtWEfIt  K  r 

NEWrbllKIITY 

UMATTMII^  f;i»l4l«YL  . 

loiH*  lEuum  *  m  w  vt*«  ^ 


We  are  prepared  to  make  shipments  to 
all  parts  of  the  United  States  by  express. 

CHEMCO  INC 

205  West  39th  St.  New  York  City 


jCaboratories : 

Glen  Cove,  Long  Island 
s,  New  York 
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EDITORS  ANALYZE  UTILITY 
PUBLICITY  METHODS 


{Continued  from  page  7) 


at  the  same  time  I  suspect  with  equal 
intensity  the  motives  and  the  action  of 
their  critics.’ 

“In  Iowa,  Harvey  Ingham,  editor  of 
the  Des  Moines  Register  and  Tribune- 
Capital,  speaks  with  the  tongue  of  a 
prophet.  Mr.  Ingham  says; 

“  ‘Of  course  I  recognize  the  inevitabil¬ 
ity  of  the  big  organization  and  the  claim 
it  is  going  to  make  through  advertising  of 
one  sort  or  another  on  public  support.  But 
the  direct  interference  of  public  utilities  in 
the  selection  of  school  b<X)ks  and  in  the 
control  of  public  schools  is  a  threat  at 
tlK  whede  foundation  of  our  American 
system. 

“  ‘I  am  desperately  opposed  to  all  these 
moves  on  the  public  school  both  by  the 
(^urch  and  by  these  organized  interests. 
The  public  school  should  be  as  free  from 
interests  of  one  sort  ond  another  as  the 
Supreme  Qnirt  of  the  United  States. 
If  we  ever  yield  our  democratic  experi¬ 
ment  is  over.’ 

“Paul  Bellamy,  editor  of  the  Cleveland 
Plain  Dealer,  speaks  plainly  in  the  fol¬ 
lowing  : 

“  ‘It  ought  to  be  forbidden  by  law  for 
any  board  of  education  or  school  super¬ 
intendent  to  adopt  for  use  as  text  book, 
any  material  prepared  directly  or  in¬ 
directly  by  any  employe  of  a  power  or 
utility  corporation. 

“  ‘On  the  other  questions  which 
naturally  connect  themselves  with  this 
subject  I  am  not  so  sure,  h'or  example, 
as  I  read  the  sickening  revelations  made 
by  testimony  before  the  Federal  Trade 
Commission  of  newspapers  which  pub¬ 
lished  column  after  column  of  propa¬ 
ganda  sent  out  by  press  agents  of  power 
oomi>anies,  I  felt  that  the  persons  mostly 
to  blame  for  this  lamentable  con<lition 
were  the  <teak-knecd  editors. 

“  ‘It  is  perfectly  apparent  that  any 
individual  corporation  or  group  of  per- 
5<Mis  has  a  right  to  use  all  legitimate 
methods  to  get  its  side  of  any  debatable 
matter  before  the  public.  Many  a  time 
I  have  intentionally  used  statements  from 
utility  officers  bemuse  these  statements 
were  part  of  a  news  story  running  at 
the  time,  and  I  did  not  consider  that 
propaganda  any  more  than  the  President’s 
message  is  propaganda.  But  it  is  utterly 
incomprehensible  to  me  that  editors 
should  publi.sh  in  their  newspapers  the 
typical  output  of  the  average  publicity 
iMireau,  by  which  I  mean  the  alleged 
news  story  without  any  news  in  it,  and 
with  a  lot  of  honeyed  words  intended 
to  leave  a  favorable  impression  of  the 
company  involved.’ 

“From  Marvin  Creager,  managing  edi¬ 
tor  of  the  Milwaukee  Journal,  comes 
some  splendid  suggestions: 

“  ‘The  public  utilities  have  a  right  to 
present  their  case.  The  criticism  is  not 
against  that  right  but  against  the  methods 
used.  The  question  is  what  should  be 
done  in  the  various  phases  of  their  pub¬ 
lic  relations. 

“‘1.  As  to  newspapers — Present  to 
editors  when  the  utilities  think  they  have 
news,  the  stories  they  have,  but  in  each 
case  have  the  copy  marked  to  show  the 
editor  its  origin. 

“  ‘2.  Do  not  employ  regular  news¬ 
paper  correspondents  or  men  working 
for  press  associations  as  utility  press 
agents.  This,  at  least,  for  the  sake  of 
their  own  good  name. 

“  ‘3.  They  should  sever  in  their  own 
mind  absolutely  any  thought  of  a  con¬ 
nection  between  advertising  patronage 
and  news  space.  Utilities  should  buy 
advertising  space  on  its  merits  and  offer 
news  stories  on  their  merits  as  news.’ 

“When  editors  are  over-campaigned 
by  an  interested  party,  the  result  gen¬ 
erally  is  that  the  editor  will  bend  over 
backward  on  the  other  side  of  the  ques¬ 
tion.  Willis  J.  Abbot,  contributing  editor 
of  the  Christian  Science  Monitor,  Bostem, 
makes  this  point  very  clear: 

“‘Before  the  revelations  made  by  the 
Federal  Trade  Commission  I  knew  that  in 
their  relations  to  the  Christian  Science 


Monitor,  the  propagandists  of  the  big 
utilities  were  offensive,  and  that  their  en¬ 
deavors  to  direct  our  policy  had  a 
tendency  to  drive  us  to  the  other  extreme. 

I  am  not  one  of  those  who  wholly  con¬ 
demns  active  and  alert  publicity  bureaus 
or  great  business  enterprises.  I  think 
when  properly  conducted  such  bureaus 
are  helpful  both  to  the  institution  they 
serve  and  to  the  press  to  which  they  fur¬ 
nish  news. 

“  ‘F'ifteen  years  ago  or  so  people  used 
to  sneer  at  or  condemn  the  work  done  by 
Ivy  Lee,  for  example.  I  believe  that  to¬ 
day  newspapers  recognize  Mr.  Lee’s  work 
as  perfectly  legitimate  and  usually  help¬ 
ful.  That  form  of  propaganda  which 
takes  the  shape  of  reasonable  arguments 
or  of  securing  publicity  for  demonstrated 
facts  is  only  helpful.  When  it  attempts 
to  distort  facts  or  to  substitute  threats 
or  cajolery  for  arguments,  it  becomes 
contemptible  and  should  be  ignored  by 
the  journalist  to  whom  it  is  directed.  No 
doubt  the  puUic  utilities  managers  of  this 
country  bitterly  deplore  the  revelations 
made  by  the  trade  commission,  but  I 
wonder  if  they  have  sense  enough  to  de¬ 
plore  equally,  and  to  abandon  in  future, 
the  methods  which  were  thereby  exposed. 

“‘If  the  public  utilities  were  conducted 
honestly  with  a  view  of  serving  the  public 
and  their  own  stockholders  with  equal 
justice,  they  ought  to  be  willing  for  the 
truth  regarding  their  method  always  to 
be  available  to  anyone.  If  they  are  not 
willing  that  this  should  happen,  and  if 
they  substitute  for  trust  distorted,  ex 
parte  statements,  forced  upon  the  press 
by  laid  propagandists,  the  conclusion  is 
inevitable  that  their  methods  are  dis¬ 
honest  and  will  not  stand  the  light.’ 

“Why  the  public  utilities  have  never 
taken  the  trouble  to  check  up  with  the 
editors  to  find  out  whether  their  public 
relations  men  are  considered  square  and 
honest  has  been  a  mystery  to  me.  Kent 
Gx)per,  general  manager  of  the  .\sso- 
ciat^  Press,  makes  the  suggestion  in  the 
following  comment : 

“  ‘The  best  advice  I  could  give  the 
puMic  utility  people  would  be  that  since 
it  seems  necessary  that  public  utility  cor- 
liorations  have  press  agents,  they  should 
lie  honest  press  agents  who  come  in  the 
front  door  and  deal  over  the  counter,  pre¬ 
senting  for  publication  nothing  but  the 
truth. 

“  ‘I  might  write  pages,  but  thoiLsands  of 
words  of  advice  wouldn’t  do  a  dishonest 
press  agent  any  good.  An  amazing  thing 
to  me  is  that  the  heads  of  corporations 
have  employed  press  agents,  never  under¬ 
taking  to  find  out  from  responsible  news 
executives  who  have  to  deal  with  press 
agents,  as  to  whether  the  press  agent  is 
considered  by  the  news  executives  to  be 
on  the  square.’ 

“George  Miller,  editor  of  the  Detroit 
News,  thinks  you  gentlemen  arc  hasten¬ 
ing  municipal  ownership  and  advises  you 
to  bring  your  rate  structure  down  as  fast 
as  you  can  and  to  be  sure  that  your  rates 
compare  favorably  with  rates  for  similar 
service  elsewhere.  Mr.  Miller  Says: 

“  ‘The  revelations  through  the  Federal 
Trade  Commission  of  activities  of  public 
utilities  have  caused  more  talk  in  this 
part  of  the  country  about  public  owner¬ 
ship  and  operation  than  anything  else  that 
happened  in  a  long  time,  but,  I  think  the 
average  citizen  will  be  perfectly  satisfied 
to  continue  patronizing  privately  owned 
utilities  if  he  can  feel  sure  that  such 
utilities  are  not  taking  from  him  an  in¬ 
ordinate  profit.  The  reasonableness  of 
this  demand  for  a  rate  that  is  not  at  all 
excessive  appeals  to  practically  every  con¬ 
sumer.  This  is  so  because  the  very 
nature  of  the  public  utilities  makes  each 
a  monopoly  in  its  own  field  and  being 
assurred  of  all  business  in  a  community 
we  customers  naturally  feel  the  utilities 
should  be  satisfied  with  a  modest  and 
steady  rate.’ 

“The  public  relations  man  found  the 
editor  so  willing  to  be  fair  that  he  over¬ 
played  his  hand  in  justifying  his  expenses 
to  his  employer.  That  is  the  view  of 
George  B.  Parker,  editor-in-chief  of  the 
Scripps-Howard  league  of  26  newspapers. 
Parker  discusses  the  situation  as  follows : 

“  ‘The  utilities  were  caught  sucking 
eggs.  And  I  believe  most  of  them  will 
admit  it,  privately  if  not  publicly.  There 


certainly  is  no  defense  for  their  textbook 
endeavor. 

“  ‘So  the  utilities,  as  I  see  it,  have  no 
defense. 

“  ‘My  only  recommendation  to  the 
utilities,  as  a  newspaper  man,  would  be 
that  they  stick  to  their  original  idea — 
see  that  their  side  is  presented  frankly  ad¬ 
mitting  the  while  that  their  side  is  not  the 
only  one.’ 

“Tom  Wallace,  chief  of  the  editorial 
staff  of  the  Louisville  Times,  in  addition 
to  sounding  a  note  of  warning,  points  a 
parallel  in  the  whiskey  publicity  and  pro¬ 
hibition  : 

“  ‘The  whiskey  interests  were  advised 
by  that  ardent  anti-prohibitionist,  Henry 
Watterson,  that  its  enormously  expensive 
publicity  efforts  plus  its  efforts  to  buy 
protection  in  law  making  bodies  would 
result  finally  in  its  defeat.  The  world 
knows  how  accurate  was  this  forecast.  I 
think  it  applies  equally  to  the  elaborate 
system  of  bribery  upon  which  the  utilities 
now  seem  to  rely.  The  argument  Mr. 
Watterson  made  was  that  whenever  the 
public  became  fully  aware  that  an  in¬ 
terest  believes  it  can  purchase  immunity 
that  interest  will  be  smashed.’ 

“Abraham  Lincoln  said  it  all  in  this 
language:  ‘Public  sentiment  is  every¬ 
thing.  With  public  sentiment  nothing 
can  fail.  Without  it,  nothing  can  suc¬ 
ceed.  Consequently  he  who  moulds  public 
sentiment  goes  deeper  than  he  who  enacts 
statutes  or  pronounces  decisions.  He 
makes  statutes  and  decisions  possible  or 
impossible  to  execute.’  ’’ 

>  - — 

MARKS  80tk  BIRTHDAY 


“T«jr  Pay”  O’Connor,  British  States¬ 
man  and  Journalist,  Celebrates 

“Tay  Pay’’  Thomas  Power  O’Connor, 
renowned  British  journalist  and  “Father 
of  the  House  of  Commons,”  celebrated 
his  80th  birthday  Oct.  5.  He  received 
his  first  journalistic  assignment  61  years 
ago  and  proceeded  to  London  to  look  for 
a  job  in  1870,  10  years  before  he  was 
elected  a  Member  of  Parliament. 

“Tay  Pay”  was  the  founder  and  first 
editor  of  the  London  Star,  London  Sun, 
the  Weekly  Sun  and  7.  P’s  Weekly. 
One  of  his  best  known  journalistic  feats 
occurred  on  the  death  in  1914  of  “Joe” 
Chamberlain,  British  statesman  and 
father  of  Sir  Austin  Chamberlain, 
foreign  secretary  of  Great  Britain.  The 
London  Daily  Telegraph  asked  Mr. 
O’Conner  at  5  P.  M.  for  a  biography. 
The  House  of  Commons  rose  at  6  and 
at  6:30  he  was  at  his  typewriter.  At 
9:30  “Tay  Pay”  had  turned  out  a 
brilliant  6,000  word  story  and  at  10  he 
was  at  a  dinner  in  the  Greek  Embassy 
where  he  delivered  the  principal  address 
of  the  evening. 


AIDING  CHARITY  DRIVE 

Newspaper  and  advertising  men  organ¬ 
ized  this  week  tor  participation  in  the  1928 
campaign  of  the  Federation  for  the  Sup¬ 
port  of  Jewish  Philanthropic  Societies  of 
New  York  City  at  meeting  in  the  Adver¬ 
tising  Club  of  New  York.  Edwin  S. 
Friendly,  business  manager  of  the  New 
York  Sun,  was  appointed  to  head  the 
newspaper  men’s  group  and  George  R. 
Katz  of  the  E.  Katz  Special  Advertis¬ 
ing  .Agency  will  lead  the  advertising  men. 
The  newspaper  men  accepted  a  quota  of 
$45,000  and  the  advertising  men  agreed 
to  raise  $15,000  toward  the  campaign  goal 
of  $5,300,000  which  is  needed  to  help  the 
Federation  in  its  work. 


PRINTS  RADIO  SECHON 

The  Chatham  (Ont.)  Daily  News 
puMi.shed  an  eight  page  section  devoted 
entirely  to  DeForest-Crosley  Radio  re¬ 
ceiving  sets.  Sept.  29.  Dealers  in  De¬ 
Forest-Crosley  sets  co-operated  with 
paid  advertising  in  spaces  of  one-quarter 
to  full  pages. 

SNAPS  FORBIDDEN  PICTURE 

Undeterred  by  a  judicial  order  that  no 
pictures  could  be  taken  during  a  recent 
murder  case  Pat  Barwald,  reporter  for 
the  Jacksonville  Journal  carried  a  camera 
into  the  courtroom  and  took  a  picture 
from  the  floor. 


DECENTRALIZATION  SEEN  AS 
THREAT  TO  LINAGE 


(Continued  from  page  11) 


a  sales  volume  of  $10,000  annually.  Here 
we  have  $10,000,000  sales  volume  diverted 
from  the  advertising  downtown  stores 
or,  again  on  a  3  per  cent  basis,  $300,000 
diverted  from  the  newspaper  advertising 
revenues. 

These  are  local  stores  only  and  do  not 
take  into  consideration  the  non-advertis¬ 
ing  national  chains  referred  to  previously, 
the  local  sales  volume  of  which  can  only 
be  conjectured.  It  is  safe  to  assume, 
however,  that  at  least  $600,000  potential 
advertising  revenue  is  being  diverted 
from  these  local  newspapers  solely  be¬ 
cause  of  the  retail  decentralization  that 
is  going  <m.  This  is  in  but  one  city,  a 
small  one  at  that.  Multiply  it  by  the 
forty-odd  larger  cities  and  the  loss  be¬ 
comes  truly  staggering. 

And,  it  should  be  noted,  not  only  is 
the  trend  toward  retail  decentralization 
increasing  but,  regardless  of  whether  the 
independents  and  the  chains  operate  at  a 
profit  or  at  a  loss,  the  effect  on  the  news¬ 
papers’  revenue  is  in  no  way  altered.  If 
one  store  fails  another  is  certain  to  take 
its  place  and  the  drain  on  the  downtown 
advertisers’  sales  volume  goes  on. 

The  splitting  up  of  newspaper  circula¬ 
tion,  as  suggested  above,  may  offer  a 
solution  to  the  problem.  Another  angle 
is  the  suburban  newspaper.  Always  in 
the  past  maintaining  a  precarious  posi¬ 
tion  the  new  trend  in  retailing  may  offer 
it  a  new  lease  on  life. 

But  certain  it  is  that  some  answer  must 
be  found  if  the  movement  toward  retail 
decentralization  increases. 

.\nd  that  it  will  increase  is  assured. 
Congested  traffic  conditions  alone  will 
guarantee  it.  Prices,  too,  will  have  some 
effect.  An  entire  article  could  be  written 
on  this  one  phase  of  the  situation  alone. 
Regardless  of  the  lower  sales  volume  of 
the  individual  suburban  stores,  other 
economies  are  sufficiently  great  to  enable 
a  reduction  in  prices. 

I  personally  know  a  suburban  store 
that  carries  nothing  but  nationally  known 
and  advertised  brands  on  which  the 
wholesale  and  jobbing  prices  are  fairly 
stable,  and  yet  this  store  consistently 
sells  its  merchandise  at  prices  ranging 
from  25  per  cent  to  30  per  cent  less  than 
the  prices  for  the  identical  merchandise 
downtown.  This  store,  which  last  year 
did  a  volume  of  $35,000,  has  never  spent 
a  cent  for  newspaper  advertising  and.  as 
the  proprietor  frankly  told  me,  never 
will. 

Yes,  the  retail  decentralization  will 
continue.  Specialty  stores  offering  price, 
style,  and  service  inducements  for  patron¬ 
age  will  spring  up  in  constantly  increas¬ 
ing  numbers.  One  can  only  surmise  as 
to  the  length  of  time  the  downtr^ 
stores  will  be  able  to  hold  out  against 
this  mounting  competition.  One  local 
department  store  is  employing  house  t> 
house  canvassers  in  an  erideavor  to  win 
increased  business. 

Apparently  the  time  is  not  far  distant 
when  the  centrally  located  stores  will  add 
the  final  touch  to  the  retail  decentraliza¬ 
tion  movement  by  following  the  footsteps 
of  the  national  advertisers  and  establish¬ 
ing  suburban  branches.  A  few  have 
already  started  in  some  communities. 

And  it  seems  certain  that  the  daily 
newspapers  throughout  the  coimtry  will 
come  face  to  face  with  a  diminishing 
advertising  revenue  as  a  consequence. 
The  question  is,  how  will  they  solve  the 
problem  ? 


PHOTOGRAPHS  ENTIRE  CITY 

Getting  a  whole  city  on  a  single  plate 
was  the  picture  assignment  handed  to 
Paul  W.  Savage,  staff  photographer  for 
the  Worcester  (Mass.)  Tdegratn-Ga- 
cette,  last  week.  Savage,  in  a  pla« 
climbed  to  an  altitude  of  about  15.000 
feet  and  fired  away  at  the  city  belo* 
him  with  plates  seven  by  nine  inches.  He 
got  several  good  ones — and  they  in¬ 
cluded  nearly  the  entire  city  of  S' veril 
square  miles. 


Editor  &  Publisher  and  The  Fourth  Estate  for  October  13,  1928 


45 


Advertising  Agencies  and  General  Advertisers 

regularly  using 

EDITOR  &  PUBLISHER’S 

MARKET  GUIDE 

spent  more  than  one  hundred  seventeen 
million  dollars  in  daily  newspapers  during  1927 


During  1929  these  same  agencies  and  advertisers,  and  all  the  new  ones 
who  are  constantly  coming  into  Editor  &  Publisher’s  family,  will 
spend  greatly  in  excess  of  even  this  stupendous  sum. 

In  what  newspaper  markets  and  in  what  newspapers  they  will  spend  it 
they  will  be  guided  largely  by  the  data  presented  in  the  Market  Guide 
for  1929,  the  steady  stand-by  of  all  the  leading  national  advertisers. 

How  Much  of  This  Money  Will 
Be  Spent  In  Your  Paper? 

Just  as  much  as  you  think  it  worth  your  while  to  spread  the  story  of  your 
paper  and  its  coverage  in  the  book  that  will  be  in  their  hands  just  before 
they  decide  upon  the  markets  to  be  covered  and  the  media  to  be  used. 

FORMS  CLOSE  IN  FOUR  WEEKS 

This  coupon  below  will  save  you  writing  a  letter.  Reserve  space  NOW 


aty  Date 

EDITOR  &  PUBLISHER,  1700  Timet  Building,  New  York,  N.  Y. 


Gentlemen:  The  undersigned  hereby  authorizes  EDITOR  &  PUBLISHER  to  reserve . pages  of  advertising 

space  in  the  1929  Edition  of  the  Market  Guide  Number  for  which  we  agree  to  pay  the  sum  of  $ . 

It  u  understood  that  this  space  it  separate  from  and  extra  to  any  contract  we  may  have  at  present  or  contemplate 
during  the  next  twelve  months,  and  the  rate  it  understood  to  be  the  minimum  rate  for  such  space  in  this  Service  Edition. 

No  agreement  other  than  herein  specified  shall  be  binding  upon  the  Editor  A  Publisher  Company  or  the  advertiser. 


Instructiont 


Accepted  by  (Signed)  _ _ _ _ 

Name  of  Newspaper 

_  By  _ _ _ _ _ 

SlgMitara  and  Official  Poaltion 

An  sSrOTtUiat  ia  tb*  Markst  GoiS*  U  aold  at  tba  foUowiaa  rataat  $2S0  par  pacai  $140  par  kalf  papa;  $75  par  qoarsar  papa;  $50  par  aigluk  paga; 

aad  $30  par  aixtaanth  pata. 
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units  this  year  the  appropriation  will 
only  be  three  per  cent  This  will  not  de¬ 
crease  the  total  amount  to  be  spent,  how¬ 
ever. 

One  of  the  reasons  Mr.  Anderson  gives 
for  the  success  of  this  advertising  is  the 
fact  that  Tudor  City  apartments  are  in 
the  moderate  price  class.  He  does  not 
think  newspaper  advertising  is  quite  as 
proiitable  in  the  really  high  priced  list¬ 
ings. 

"There  aren’t  many  people,”  he  ex¬ 
plained,  “who  can  afford  to  rent  a 
$100,000  per  year  apartment,  and  there¬ 
fore  it  would  be  a  waste  of  circulation 
if  we  were  to  advertise  such  an  apart¬ 
ment  in  newspapers,  when  there  are  but 
very  few  prospective  tenants.  In  cases 
like  that  we  use  direct  mail.” 

Mr.  Andeai^n  lias  found,  however,  that 
people  will  answer  newspaper  advertise¬ 
ments  offering  apartments  at  a  rent  as 
high  as  $30,000  per  year. 

In  choosing  the  newspaper  which  would 
be  best  suited  for  advertising  the  apart¬ 
ments  handled  by  the  Huber  Hoge 
clients,  the  agency  obtained  the  co-op¬ 
eration  of  a  New  York  daily  in  making 
a  survey  of  the  newspaper  field  in  New 
York.  The  apartments  to  be  adver¬ 
tised  were  mostly  on  the  East  Side  of 
Manhattan,  and  the  papers  were  chosen 
accordingly.  .\  list  was  made  up  on  the 
basis  of  the  survey. 

The  hardest  proposition  in  the  apart¬ 
ment  house  field  is  the  selling  of  co¬ 
operative  aiiartments  due  to  the  expense 
involved,  the  difficulty  of  resale  and  the 
tremendous  cost  of  upkeep. 

“A  co-operative  apartment  is  about  the 
highest  exjiensc  an  individual  can  incur 
except  the  purchase  and  upkeep  of  a 
yacht,”  Mr.  Anderson  said,  “but  news¬ 
papers  have  brought  good  results  on 
them.” 

Special  treatment  is  given  special 
problems  at  times.  ,\n  instance  was  the 
difficulty  of  selling  a  few  apartments  in 
“1060  Fifth  avenue,”  a  new  co-operative 
house.  These  apartments  were  so  con¬ 
structed  that  two  bedrooms  in  each  one 
are  separated  from  the  rest  of  the  apart¬ 
ment  by  a  long  hall. 

A  particular  appeal  was  developed  to 
sell  tliese  apartments.  Copy  was  pre¬ 
pared  which  attempted  to  rationalize  on 
the  peculiar  advantages  of  such  an  apart¬ 
ment.  The  desirability  of  isolated  cham¬ 
bers  for  rest  and  seclusion  was  stressed. 
The  fact  that  the  chambers  were  both 
sunny  and  open  to  the  fresh  air  was 
brought  forth,  and  the  possibilities  of 
using  them  as  a  nursery  for  the  children 
and  as  quarters  for  the  governess  were 
pointed  out. 

A  major  argument  used  in  co-operative 
copy  is  that  of  scarcity.  When  only  a 
few  desirable  corner  apartments  are  left 
on  Park  avenue  or  Fifth  avenue  that 
situation  is  featured  in  the  advertising 
of  a  building  with  the  conclusion  that 
the  buyer  either  must  take  one  of  the 
apartments  or  do  without  a  desirable 
Park  or  Fifth  avenue  location. 

Apartment  hotel  advertising  draws  by 
far  the  most  results  due  to  the  lower 
cost  of  living  in  these  establishments, 
Mr.  Anderson  stated.  Suburban  apart¬ 
ments  also  find  profit  in  newspaper  ad¬ 
vertising,  he  declared.  New  York  news¬ 
papers  are  used  exclusively  for  this  copy, 
because  of  the  large  number  of  com¬ 
muters  from  suburt»n  communities  who 
read  New  York  papers  on  their  way  to 
and  from  the  office. 

Position  has  much  to  do  with  the  suc¬ 
cess  of  apartment  copy,  the  choice  of 
certain  pages  depending  wholly  on  the 
season  of  the  year,  Mr.  Anderson  de¬ 
clared.  “In  the  Farly  fall  the  real  estate 
pages  are  the  natural  choice,”  he  ex¬ 
plained,  "because  people  are  interested 
in  moving  to  new  locations,  and  turn  to 
those  pages  for  information.  Out  of 
season  we  always  use  run  of  paper  and 
the  society  pages.  In  the  summer,  how¬ 
ever,  it  is  all  run  of  paper,  as  the  so¬ 
ciety  pages  aren’t  much  value  at  that 
time.” 


1 


A  distinctly  radical  choice  of  position 
was  conceived  by  the  Huber  Hoge  Com¬ 
pany  in  a  campaign  on  “1060  Fifth  ave¬ 
nue.”  In  direct  opposition  to  all  the 
rules  of  real  estate  advertising  a  se¬ 
ries  of  advertisements  for  this  building 
marched  along  on  the  book  pages  of 
New  York  dailies  arm  in  arm  with  the 
announcements  of  publishers  and  book 
shops.  The  copy  was  all  based  on  the 
names  of  books  which  could  easily  be 
hooked  up  to  apartment  house  selling 
talk.  The  layout  of  each  ad  was  in 
the  form  of  the  back  binding  of  a  book 
with  the  title  as  the  headline  and  the 
name  of  the  apartment  displayed  in  the 
position  usually  occupied  by  the  publish¬ 
er’s  name.  The  Ix^ks  on  which  the 
copy  was  based  were  “They  Could  Not 
Sleep,”  “The  Fortunate  Wayfarer,” 
“Quiet  Cities,”  “The  Closed  Garden,” 
"The  Sun  .\lso  Rises”  and  “The  Green 
Bay  Tree.” 

S.  R.  Firestone,  assistant  manager  of 
the  residential  department  of  Pease  & 
Elliman,  Inc.,  apartment  owners’  repre¬ 
sentatives  spending  $200,000  per  year  in 
advertising  apartment  houses,  told  of  his 
company’s  method  of  choosing  news¬ 
papers  for  apartment  house  copy.  The 
Pease  &  Elliman  Company  work  in  co¬ 
operation  with  C.  P.  McDonald  Company, 
Inc.,  New  York  advertising  agents. 

“Contrary  to  the  general  belief,  indi¬ 
vidual  mass  circulations  are  not  the  basis 
on  which  our  linage  is  placed,”  Mr.  Fire¬ 
stone  explained.  “Rather,  the  location  of 
certain  buildings  and  their  rental  or  pur¬ 
chasing  price  schedules  are  determining 
factors.  These  things  being  definitely 
known,  the  question  of  the  relative  sizes 
of  space  is  next  fixed.  Some  newspapers, 
their  circulations  being  analyzed,  are  bet¬ 
ter  pullers  than  others  in  larger  units  of 
space,  while  other  papers,  because  of 
their  known  circulations  in  given  dis¬ 
tricts — naturally  smaller  by  comparison 
with  the  circulations  of  their  larger 
brothers — cannot  be  ignored  and  are 
worthy  of  at  least  part  of  each  indi¬ 
vidual  advertising  appropriation,  the  loca¬ 
tion  and  type  of  building  warranting 
limited  expenditure.  In  other  words, 
while  mass  circulation  is  considered,  the 
quaiity  of  that  circulation  in  the  locali¬ 
ties  it  is  desired  to  reach  determines  its 
relative  value. 

“We  play  no  favorites.  We  are  given 
appropriations  by  our  clients  with  the 
understanding  that  we  know  how  to  dis¬ 
tribute  them  advantageously.  This  we 
do,  for  advertising  in  the  real  estate 
business  today  is  a  vitally  important  con¬ 
sideration  which  must  be  prepared  and 
placed  by  men  trained  in  relative  values 
of  local  circulations  and  conditions,  both 
in  our  own  organization  and  in  the  offices 
of  our  agency.  The  time  _  long  since 
passed  when  all  that  advertising  apart¬ 
ments  in  New  York  consisted  of  was 
the  owner’s  decision  to  ‘Put  an  ad  in  the 
Boogie- Boogie  tomorrow  and  send  me  the 
bill.” 


DIES  OF  WOUND 


J.  R.  Beach,  Printer  Who  Shot  Em¬ 
ployer  Succumbs  in  Hospital 

J.  R.  Beach,  a  printer  in  the  plant  of 
the  LcnvrencevUle  (Va.)  Times-Gasetle, 
died  Oct.  5  from  a  bullet  he  fired  into 
his  head  after  killing  George  Kilpatrick, 
jHiblisher  of  the  paper,  Oct.  4.  The 
shooting  was  instigated,  according  to  B. 
A.  I.ewis,  attorney  investigating  the  case, 
by  an  attempt  on  Kilpatrick’s  part  to 
prevent  Beach  from  starting  another 
paper  in  I^wrenceville. 

Kilpatrick  purchased  the  Times-Ga- 
zette  from  Beach  some  years  ago,  and 
an  agreement  at  that  time  stipulated 
that  Beach  was  not  to  start  any  other 
paper  in  the  town  and  was  to  be  em¬ 
ployed  on  the  Times-Gazette.  He  recent¬ 
ly  resigned  from  the  paper,  and  it  was 
rumored  that  he  contemplated  starting  a 
paper.  Kilpatrick  had  threatened  injunc¬ 
tion  proceedings. 


W.  J.  ROBERTSON  PROMOTED 

William  J.  Robertson  has  been  ap¬ 
pointed  executive  editor  of  the  IVilming- 
lon  (Del.)  Every  Evening.  He  assumed 
his  new  duties  on  Sept.  19. 


Do  you  want  to  meet 

INDIANA’S 

purchasing  agents? 

Advertise  in  these  newspapers  listed  below,  and 
they  will  place  you  in  direct  touch  with 
over  700,000  families.  The  housewife  is 
the  purchasing  agent  for  each  family,  and 
she  is  one  of  the  important  readers  of 
Indiana’s  daily  newspapers. 

Advertising  in  Indiana’s  dailies  always  brings  a 
ready  response  from  the  Indiana  housewife, 
because  she  is  a  highly  intelligent  individ¬ 
ual.  Illiteracy  is  almost  negligible. 
Nearly  every  family  receives  its  news¬ 
paper  in  its  home  every  day. 

You  will  do  well  to  study  the  wealth  of  the  Indiana 
consumer.  You  will  find  it  profitable  to 
go  after  this  market  and  use  the  newspapers 
that  cover  it  intensively.  They  are  all 
listed  below. 
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our  Promotion  In  EDITOR  8C  PUBLISHER 


Food  Manufacturers  Expended 


$24,370,000  in  Daily  Newspapers 


This  chart  shows  the  amount  of  money  invested  in  newspaper  advertising 
by  Food  manufacturers  in  1927.  This  classification  includes  money  expended  for 
advertising  Candy  and  Gum,  Food  Products,  Soaps  and  Cleaners,  Soft  Drinks  and 
miscellaneous  Grocery  Products. 
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(*)  Compiled  from  A.  N.  P.  A.  Bureau  of  Adeertising  data. 

(**)  Calculated  by  subtracting  appropriations  of  those  few  advertisers  not  served  by  Editor  ft  Publisher. 

lassification  supplies  the  second  coverage  controlled  by  EDflOR  &  PUB- 

mount  of  national  linage,  or  18.9%  of  the  I.ISHER  readers. 

vvn  newspaper  appropriation.  The  known  Last  year  381  national  newspaper 

ition  for  1927  for  this  classification  was  advertisers  accounted  for  a  grand  total  of 

00  and  was  divided  am(mg  the  largest  $128.4.'i9.000.  .\  careful  check  of  our  subscriber 

records  shows  that  310  of  these  advertisers, 
spending  $117,469,000  of  the  $128,459,000,  use 
the  service  of  EDITOR  &  PUBLISHER. 

Here  is  the  ideal  medium  for  your  news¬ 
paper  announcements.  Your  copy  here  will  not 
compete  with  magazines.  lithographers,  direct- 
by-mail,  outdoor  advertising,  or  street  car-cards. 

Your  advertising  in  EDITOR  &  PUB¬ 
LISHER  reaches  those  national  advertisers  who 
The  charU'’*'  shows  the  relative  appropria-  in  1927  invested  91.4%  of  all  money  spent  in 

tions  of  this  classification  and  the  percentage  of  national  newspaper  advertising. 
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>UR  OVN  VORl^ 
or  LmT£R5 


what  the)'  want  to  do  except  to  keep  in  contact 
■omehow  with  the  creative  arts — all  of  these 
drift  lazily  into  the  “game”  of  publicity.  They 
promise  the  sun,  the  moon,  and  the  stars  to 
their  employers — front-page  stories,  photographs 
in  the  rotogravure,  syndicated  articles  all  over 
the  nation.  I  have  often  heard  press  agents 
referred  to  as  |iarasitcs,  serving  no  purpose  and 
living  on  the,  efforts  of  others.  Oddly  enough, 
this  IS  onl^  too  often  true.  Money  spent  on 
iiirffic.fnt,  ineffectual  publicity  is  money  wasted. 


Br  JAMES  MELVIN  LEE 


A  BOOK  I  should  like  to  sec  receive 
a  little  publicity  on  the  literary  page 
of  the  newspaper  is  “Bob  Uavis  Again” 
(D.  Appleton  &  Co.).  It  has  been  com¬ 
piled  just  like  the  author’s  former  books. 
“Bob  Davis  Recalls”  and  “Over  My  Left 
Shoulder,”  by  clipping  from  the  editorial 
page  of  the  New  York  Sun  68  of  the  69 
stories  in  the  volume. 

“Who  is  this  Robert  H.  Davis,  whose 
personality  runs  in  a  bright  thread 
through  the  fabric  of  the  last  quarter 
century  of  literary  America?”  asks  Fanny 
Horst  in  the  preface  which  she  contrib¬ 
utes.  This  question  she  answers  herself 
in  the  following  paragraph: 


At  fifty -eight,  he  is  a  notorious  fisherman;  a 
l>oet  who  likes  red  meat;  a  chronic  enthusiast ; 
a  world  traveler  who  explores  the  Bronx  with 
the  same  zest  that  he  treks  a  jungle;  a  kinnin 
editor;  an  incorrigible  amateur  photographer; 
one  of  the  few  post-profailMtion  after  dinner 
speakers  worth  his  filet-of-soul ;  a  champion  of 
champions;  man  of  parts;  hobnobber  with  pc^s 
and  cauliflower  ears;  an  inspired  and  inspiring 
friend. 


National  Republican  Committee  had  its 
headquarters  during  the  tirst  Bryan  cam¬ 
paign.  How  l.>avis  was  dispossessed  on 
election  night  by  J.  P.  Morgan  is  given 
in  Chapter  LIl. 

In  spite  of  its  somewhat  prosaic  title, 
“One  Cold  and  Stormy  Night  in  San 
Francisco,”  that  tale  is  possibly  the  best 
of  all  the  newspaper  yarns  in  the  volume. 
It  records  how  a  well  meaning  Sun¬ 
day  editor  suggested  that  Davis  don  the 
garb  of  a  panhandler  and  go  out  among 
the  people  to  solicit  the  price  of  a  square 
meal  and  the  tariff  for  a  bed.  To  give 
more  details  would  be  to  spoil  a  rattling 
good  tale.  This  story  does  explain,  how¬ 
ever,  how  Davis  happens  to  have  a  watch 
charm  “fashioned  of  two  Canadian  dimes 
united  and  inseparable.” 

“Bob  Davis  Again”  may  not  have  as 
many  stories  worthy  of  permanent  preser¬ 
vation  as  “Bob  Davis  Recalls,”  but  it 
does  contain  more  and  better  run-of- 
paper. 

*  *  * 


Her  test  of  recognizing  the  quack  is 
whether  he  guarantees  space  in  the 
papers.  She  then  adds  that  the  only 
space  a  P.  A.  can  guarantee  is  adver¬ 
tising  space. 


A  BOOK  that  I  am  enjoying  but  have 
not  yet  finished  is  “Fifty  Years  in 
the  Newspaper  Game’’  (Chappie  Pub¬ 
lishing  Company)  by  James  B.  Borland, 
managing  editor  of  the  Franklin  (Pa.) 
Xcws-Herald. 


She  has  many  other  nice  things  to  say 
about  Bob  Davis — and  well  she  may._  If 
there  is  one  person  who  has  any  right 
to  claim  the  honor  of  making  Fanny 
Hurst  famous  it  is  the  author  of  “Bob 
Davis  Again.”  Possibly  more  than  any 
other  magazine  editor  he  has  the  rare 
gift  of  picking  the  winners  among  the 
beginners  in  the  fiction  game. 

The  volume  is  dedicated  “to  my  patient 
wife,  who  has  waited  endless  years  for 
the  advent  of  a  noiseless  typewriter.” 
But  it  opens  with  a  story  that  pays  a  fine 
tribute  to  his  mother,  “My  Mother 
Prophesies  a  Shaft  F'rom  Heaven.”  The 
story  is  well  told,  but  I  am  sure  that 
Mr,  Davis  will  pardon  me  if  I  say  that 
he  told  it  even  better  when  he  addressed 
the  Society  of  the  Sons  of  Methodist 
Ministers  at  a  luncheon  at  the  Hotel  Bel¬ 
mont  in  New  York  City  when,  as  the  son 
of  an  Episcopalian  rector,  he  was  the 
guest  speaker.  But  that's  another  story. 

From  a  literary  point  of  view  the 
stories  in  the  volume  that  might  possibly 
have  the  highest  rating  are  “How  the 
Other  Half  Lives"  and  another  in  some¬ 
what  the  same  vein,  “The  Love  Song 
That  Came  to  Lost  Man’s  River.”  Fanny 
Hurst,  however,  selects  “Sing  Sing, 
January  Twelfth,  Shortly  Before  Mid¬ 
night”  as  a  remarkable  bit  of  wliat  she 
calls  inferential  writing.  In  this  story  he 
says  nothing  about  the  dual  execution 
going  on  inside  the  prison  walls,  but  de- 
scril^s  by  flashes  the  morbid  gathering 
outside  in  terms  of  what  seemed  to  be 
off-hand  unessentials. 

That  he  knows  how  to  play  upon  the 
heart  strings  is  shown  in  “The  White 
Poodle  and  the  Silver  Bells.”  A  glimpse 
of  his  philosophy  of  life  appears  in  “Con¬ 
cerning  the  Richest  Man  in  the  World.” 
A  story  that  should  not  be  skipped  is 
“The  Hard-Boiled  Egg  and  the  Bread 
Ticket.” 

Of  the  stories  that  have  the  odor  of 
printer’s  ink  special  mention  may  be  made 
of  “A  Tale  of  Tar  and  Feathers  and 
Tolling  Bells” — a  tale  that  Colonel  Bill 
F-llis  recalls  about  the  days  when  he  ran 
the  Daily  Record  at  Carson  City,  Ne¬ 
vada.  In  those  days  the  Colonel  was  a 
fighting  editor  of  the  wild  west  type  that 
ran  true  to  form.  “How  I  Lost  Twenty 
Points  in  Six  Weeks”  tells  its  own  story. 
From  Sam  Blythe,  to  whom  Davis  sent  a 
telegram  that  he  was  prepared  to  enter 
the  ring  in  the  pink,  came  the  following: 
“Stay  out  of  the  prize  ring.  What  the 
nation  needs  is  smaller  and  better  ed- 


'T'HE  three  most  familiar  words  to 
every  city  editor  are  “For  Immedi¬ 
ate  Release.”  These  words,  with  the  ad¬ 
dition  of  “Please!”  make  up  the  title  of 
the  article  which  Selma  Robinson  prints 
in  the  Book  Shelf  of  the  Atlantic  Monthly 
for  October.  Miss  Robinson,  it  may  be 
said  in  passing,  has  charge  of  the  pub¬ 
licity  for  the  Literary  Guild. 

She  begins  by  saying  that  in  the 
theatre  when  a  show  fails  the  manager, 
the  cast  and  the  playwright — in  fact, 
everybody  except  the  press  agent — blame 
the  failure  on  the  publicity  department. 
The  play  was  not  pu.shed  hard  enough. 
The  actors  were  not  featured  as  they 
should  have  been.  How  can  you  expect 
a  play  to  succeed  when  no  one  even  knew 
It  was  on  the  boards? 

Then  she  takes  up  the  situation  that 
(ibtains  when  the  show  is  “a  hit.”  Never 
do  these  people  say  to  the  press  agent, 
“This  is  all  due  to  you.”  The  star 
swears  that  she  drew  the  mobs.  The 
playwright  insists  that  his  play  would 
have  been  successful  anyway.  Not  a 
single  one  of  them  thinks  for  a  moment 
that  the  P.  A.  had  any  remote  connec¬ 
tion  with  the  hit. 

After  this  theatrical  introduction,  she 
takes  up  publicity  for  books  and  with 
the  utmost  frankness  tells  what  things 
publicity  can  do  and  what  it  cannot  do. 
She  does  insist  that  it  is  a  fatal  mistake 
to  over  publicize  an  undeserving  book. 

She  is  quite  certain  that  the  author 
is,  so  far  as  the  American  public  is  con¬ 
cerned,  a  creature  of  far  greater  glamour 
than  the  actor,  the  singer,  or  the  movie 
star,  for  the  latter  are  interpreters  while 
the  former  is  a  creator.  She  does  not 
hesitate  to  say  that  newspapers  are  eager 
to  print  stories  about  an  author  while 
they  would  turn  down  stories  about 
movie  actors  for  the  simple  reason  that 
the  profession  of  writing  is  one  of 
dignity. 

To  illustrate  what  readers  want  to 
know  about  writers  she  gives  the  fol¬ 
lowing  : 


Fannjr  Hurst  once  returned  indignant  from  a 
lecture  tour  of  the  Middle  West.  Miu  Hurst 
had  just  completed  a  scholarly  talk  on  some¬ 
thing  or  other,  and,  as  lecturers  do,  she  called 
for  questions.  A  hand  was  raised.  “Yes?” 
said  Miss  Hurst  hopefully.  “Please,"  was  the 
question  one  woman  put,  “would  you  mind  re¬ 
moving  your  hat?  We  want  to  see  how  you 
comb  your  hair.” 


How  Davis  found  another  parody  of 
his  classic,  “I  Am  the  Printing  Press,” 
is  given  in  “Effect  of  My  Poetry  on  a 
Neapolitan  Shoemaker,”  When  Davis 
was  working  for  the  New  York  Journal 
that  newspaper  had  rented  a  room  on  the 
seventh  floor  of  the  Metropolitan  Life 
building  on  the  same  floor  where  the 


This  may  be  a  good  illustration  but 
it  is  also  excellent  publicity  for  Fanny 
Hurst  in  the  columns  of  the  Book  Shelf 
of  the  Atlantic  Monthly. 

Her  comment  about  those  who  go  into 
publicity  work  is  well  worth  quoting: 


Publicity  being  a  comraratively  recent  pro¬ 
fession,  and  one  for  which  no  college  degree  ia 
required,  is  naturally  filled  with  quacks.  Ne’er- 
do-wells  who  have  failed  at  many  and  varied 
pursuits,  long-haired  literati  who  have  refused  to 
soil  their  hands  hy  writing  best  sellers,  boys 
and  girls  just  out  of  eollege  whs  dra’t  know 


A  MONO  the  books  just  delivered  by 
the  postman  is  “Just  Among  Friends” 
(William  Morrow  Company)  by  George 
Matthew  Adams.  The  jacket  says  that 
the  volume  consists  of  brief  intimate 
talks  on  life  and  things  by  the  man  who 
has  been  called  a  sort  of  “football  coach 
to  the  soul.”  My  own  comment  is  re¬ 
served  for  a  later  issue  of  Editor  &  PuB- 


'T’HE  advertising  shelf  has  become 
■*-  crowded  through  recent  additions. 
Practically  all  of  these  texts,  however, 
have  approached  the  problem  of  advertis¬ 
ing  from  the  individualistic  and  pecuniary 
point  of  view  and  paid  little,  if  any,  at¬ 
tention  to  the  increasing  proportion  of 
the  consumers’  dollar  which  goes  to 
marketing  expense. 

A  volume  that  approaches  the  subject 
from  a  totally  different  point  of  view  is 
“Marketing  and  Advertising”  (Princeton 
University  Press)  by  Floyd  L.  Vaughan, 
professor  of  economics  at  the  University 
of  Oklahoma.  While  this  text  is  some¬ 
what  academic  in  its  mode  of  treatment 
and  often  pedantic  in  its  subject  matter, 
it  does  deserve  thoughtful  consideration 
because  it  aims  to  appraise  advertising 
from  the  social  or  public  standpoint. 

While  Professor  Vaughan  franklv  ad¬ 
mits  that  packages  make  possible  a  better 
satisfaction  of  human  wants  and  makes 
articles  suffer  less  from  dust,  decay, 
shrinkage,  and  the  like,  he  does  overlook 
the  fact  that  goods  in  a  container  do  not 
permit  the  consumer  to  detect  changes 
in  quality  and  quantity.  He  also  insists 
that  the  increase  in  the  prices  of  goods 
marketed  in  containers  is  disproportionate 
to  the  cost  of  material  and  labor  involved. 
Because  the  consumer  no  longer  buys  in 
bulk,  but  lives  “from  hand  to  mouth,” 
those  who  provide  storage  for  goods  must 
be  compensated  b/  higher  prices  for 
products  sold. 

A  point  that  is  stressed  throughout  the 
volume  is  that  the  pressure  of  advertis¬ 
ing  on  the  limited  purchase  power  of  the 
people  has  become  so  great  as  to  neces¬ 
sitate  more  credit.  Cr^it  on  easy  terms, 
it  is  pointed  out,  presents  danger  not  only 
to  the  business  man  but  also  to  the  con¬ 
sumer  and  even  to  the  public  generally. 
The  assertion  is  made  that  any  economic 
disaster  arising  from  installment  buying 
would  be  more  severe  than  the  depres¬ 
sions  of  the  past. 

That  the  author  approaches  his  subject 
from  the  academic  rather  than  from  the 
practical  point  of  view  is  no  where  more 
apparent  than  where  he  comments  alx)ut 
advertising  agencies  who  receive  commis¬ 
sions  for  the  work  from  newspapers,  etc. 
— fifteen  per  cent  of  the  card  rate.  For 
example,  he  says: 

The  axent,  howerer,  cannot  always  be  as 
honest  as_  he  thinks  he  is.  There  is  a  stronx 
psycholoxical  influence  at  srork  which  tends  to 
convince  him  that  the  welfare  of  his  client 
demands  more  space,  whereas  a  totally  nn- 
predjudiced  ohserrer  might  conclude  that  this 
particular  client  was  doing  all  or  even  more 
advertising  than  he  should. 

Whatever  may  have  been  true  in  the 
past — and  there  are  many  instances  which 
reflect  little  credit  on  certain  advertising 
agents — it  would  be  difficult  today  to  find 
an  established  advertising  agency  that  did 
not  put  first  the  interests  of  its  clients. 
Those  who  solicit  advertising  for  news¬ 
papers  know  this  fact  better  than  any 
one  else. 

A  note  of  warning  is  sounded  when 


the  remark  is  made  that  the  ^eater  acoej. 
sibility  of  people  to  advertising  than  to 
salesmen  explains  why  the  former  is  moit 
likely  to  be  carried  to  excess  than  tht 
latter.  In  an  advertisement,  the  consca 
of  the  consumer  to  an  audience  is  tux 
necessary  as  is  the  case  when  a  salesma 
calls. 

In  remarking  tliat  a  newspaper  adver. 
tisement  does  not  cause  any  direct  po. 
sonal  inconvenience  to  the  reader.  Pro. 
fessor  Vaughan  does  not  overhxik  tht 
fact  that  an  ad  on  a  billboard  may  be  i 
public  nuisance  if  it  appears  on  such  spots 
as  to  spoil  an  otherwise  good  view — jpg 
the  place  where  the  billboard  is  usu^; 
set  up. 

In  some  cases  the  soundness  of  tht 
economic  views  expressed  may  be  ques¬ 
tioned.  Greater  sales  through  advertisiig 
are  admitted  to  produce  lower  costs  b 
the  case  of  one  manufacturer.  This  may 
mean,  it  is  pointed  out,  fewer  sales  aad 
higher  costs  to  another  manufacturer  and 
consequently  no  advantage  to  society 
The  best  economic  texts  seem  to  aijret 
that  competition  which  eliminates  the  un¬ 
fit  is  a  direct  benefit  to  society.  Thu 
point  seems  to  be  overlooked  by  Pro¬ 
fessor  Vaughan. 

In  the  chapter,  “Social  Cost  of  -Adm- 
tising,”  the  use  of  advertisements  to  prr 
vent  irregularity  of  sales  is  discu^ 
Fashion  is  criticized  for  increasing  ir- 
regularity  of  sales  and  advertising  “sen- 
ing  as  the  handmaid  of  fashion”  u 
charged  with  a  part  of  the  responsibility 
for  this  situation.  Says  Professor 
Vaughan : 


I 


Tbe  only  way  to  have  regularity  of  lala 
for  all  concerns,  though  temporarily,  with  i» 
come  vacillating  as  it  does,  would  be  to  yo- 
suade  people  to  dissipate  their  savings  sad 
even  to  borrow — an  evil  far  greater  than  tbe 
irregularity  of  sales. 


His  conclusion  to  this  chapter  is  that 
today  many  manufacturers  think  less  of 
making  products  economically  and  more 
of  selling  them  effectively 

The  chapter  on  “The  Utility  of  .VI- 
vertising”  considers  its  subject  matter 
more  from  the  customary  point  of  view 
Here  advertising  is  said  to  be  at  its  bat 
when  it  serves  to  introduce  new  articles 
for  the  satisfaction  of  human  wants.  Tht 
impetus  to  the  improvement  of  goods  be¬ 
cause  of  advertising  is  stressed.  Credit 
is  given  to  advertising  for  a  higher 
starii^rd  of  living.  The  discussion  of  the 
crudity  of  advertisements  refers  more  to 
billboard  advertising  than  to  any  other 
\\’hat  is  said  about  the  use  of  advertis¬ 
ing  appeals  “to  powerful  and  deep  human 
desires”  is  entitltd  to  a  thoughtful 
perusal.  What  is  printed  about  the  in¬ 
fluence  of  advertising  upon  the  news  and 
editorial  policies  of  newspapers  is  evi¬ 
dently  taken  from  magazine  articles  on 
the  subject  and  not  from  any  personal 
observations  made  by  the  author.  The 
cynical  observation  that  the  largest  news¬ 
papers,  for  example,  are  almost  invariably 
those  of  the  least  educational  value  wi 
not  stand  close  scrutiny  and  it  is  surpris¬ 
ing  to  find  it  in  a  work  of  this  sort. 

The  advertiser  is  not  without  social 
obligations  to  society.  The  newspaj» 
cannot  escape  its  responsibilities  in  thn 
reapect.  Consequently  “Marketing  and 
Advertising,”  which  is  an  economic  ap¬ 
praisal,  should  not  be  denied  its  place  ou 
the  advertising  shelf  merely  because  it 
does  not  aid  the  reader  to  write  better 
copy  or  to  use  stronger  appeals.  Oc¬ 
casionally  some  force  that  is  useful  tn 
society  accelerates  its  speed  too  much  aoi 
needs  an  application  of  brakes.  Tht 
volume  by  Professor  Vaughan  tells  how 
and  when  to  apply  the  brakes. 


AMONG  the  “pepper  and  salt”  item 
found  in  the  latest  issue  of  F-  ff' 
Howe’s  Monthly  is  the  following; 


S«y  what  you  please  about  the  newspzpW*' 
every  little  while  they  are  interesting.  Ost 
of  them  reported  tbe  other  day  that  a  wonw 
met  a  irirl.  and  ftaid:  '*So  you  and  Ben  ^ 
to  be  married?  I  thought  you  were  only 
together."  •  •  •  And  the  (prl  replW- 

“That’s  what  Ben  thought  too." 


A  FORfjOTTEN  chapter  in  the  hisW 
of  typographical  unionism  may  h 
found  in  the  brochure,  “The  Pad* 
Typographical  Society  and  the  Cal  iforifc 
Gold  Rush  of  ISdW'’  (Ludlow  TyvoffS^ 
Company)  by  Douglas  C.  McMnrti* 


/ 
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author  in  the  course  of  some  recent 
jglifs  in  the  early  history  of  printing 
g  California  ran  across  a  piece  of  evi- 
j((ce  regarding  typogra^ical  labor 
g^zations  that  dates  back  to  the 
ggHe  days  of  journalism  in  San  Fran¬ 
ca).  This  evidence  is  now  republished 
j  tbe  hopes  of  throwing  light  on  what 
^  undoubtedly  the  first  typographical 
jfin  on  the  Pacific  Coast.  It  presents 
ike  side  of  the  employer  only  and  is  taker? 
-om  the  issue  of  the  Alla  California  for 
Oct  28,  1851. 

In  a  brief  introduction  to  the  brochure 
jjf.  Mi  Murtrie  not  only  tells  about  the 
livery  of  the  item  in  the  Alta  Cali- 
igenia  but  also  describes  conditions  in 
(jlifornia  immediately  after  the  discovery 
,i  |old  when  there  was  not  a  newspaper 
uinted  there  for  the  siniple  reason  that 
B)  workers  could  be  obtained.  They  had 
poe  off  in  search  of  gold. 

From  a  circular  issued  by  Thr  Calt- 
May  29,  1848— Mr.  McMurtrie 
laotes  the  following  significant  notice  in 
•hich  the  publisher  takes  leave  of  his 
.aders : 
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Xke  majority  of  our  subicribert  and  many 
1  our  advertising  patrons  have  closed  their 
lon  and  places  of  business,  and  left  to^, 
we  have  received  one  order  after  another 
«  the  "pleasant”  request  that  “the 
.  atrr  will  please  stop  my  paper”  or  "my 
Lnrtisfment,  as  I  am  about  leaving  for  the 
j  jcrsmriito.'’  We  have  also  received  infor- 
iWiion  that  very  many  of  our  subscribers  in 
Inrious  parts  of  the  country  have  left  their 
liiul  places  of  abode  and  gone  to  tbe  gold 
Jw»n.  showing  that  this  fever  (to  which  the 
|(9olfra  is  a  mere  bungler  in  the  way  of  de- 
towns)  is  not  confined  ot  San  Fran- 

E-jco  alone.  We  really  do  not  believe  that  for 
*  last  ten  days  anything  in  the  shape  of  a 
rtspai '  r  has  received  five  minutes’  attention 
'  7.^  any  one  of  our  citizens.  This,  it  must 
r  sllowed,  is  decidedly  encouraging.  The 
ix.lf  country,  from  San  Francisco  to  Los 
3;r;i  •  and  from  the  sea  shore  to  the  baw 
I  r  Sierra  Nevadas,  resounds  with  the  sordid 
r  af  “gold,  ftold.  GOLDl"  while  the  field 
,  left  half  planted,  the  house  half  built,  and 
rrv'i'hic  neglected  but  the  manufacture  of 
scer]..  and  pickaxes,  and  the  means  of  trans- 
..laiK.i  to  the  spot  where  tme  man  obtained 
.’8  worth  of  tbe  real  stuff  in  one  day’s  wash- 
ai,  anil  the  average  for  all  concerned  is  $20 
T  diem;  for  such,  in  fact,  are  the  reports 
"h  have  reached  us,  and  from  apparently 
iaWr  sources. 

The  main  text  concerns  itself  with  the 
-tliit  between  the  Alta  California  and 
iai  CDiiiiiOsitors.  In  its  account  the  Alta 
Criifornia  reminds  its  readers  that  it  gave 
-"'pl.iMiuni  to  the  first  printers  ever 
[annoyed  in  San  Francisco  at  prices  that 
were  in  accord  with  the  rates  of  other 
iahor.  It  then  traces  the  prices  paid  when 
lit  paper  became  a  daily,  when  it  had  to 
ICC  the  competition  of  new  papers,  and 
vhen  it  faced  the  labor  scarcity  on  ac- 
iOnint  of  the  gold  rush.  Seemingly,  from 
pt  account,  the  Pacific  Typographical 
Society  did  not  co-operate  when  new  con- 
had  to  be  faced.  T roubles  with 
Printer'  are  described  in  detail  until  the 
Tial  “showdown”  came  when  the  paper 
'inployi  d  a  new  set  of  workers. 

At  the  time  the  item  was  printed,  the 
\lta  California  held  a  position  of  su- 
[ primacy  in  California  ji^rnalism.  Within 
|»  few  years,  however,  it  ceased  to  be  so 
powerful  and,  in  1855,  was  sold  in  bank- 
jrVey.  Part  of  the  explanation  of  this 
Incline  may  be  found  in  the  item  which 
Mr.  McMurtrie  unearthed  and  has  re¬ 
nt'd  in  his  brochure.  At  any  rate,  he 
"is  made  a  distinct  contribution  to  the 
literature  relating  to  the  journalism  of 
die  Pacific  Coast. 

«  *  * 

Tammany  has  furnished  much  ma¬ 
terial  not  only  to  the  newspapers, 
Ste  also  to  periodicals.  One  of  the  best 
fbenssions  of  that  historic  institution 
Vns  The  Catholic  World  for  October 
wfer  the  title,  “The  Tammany  Monster.” 
TV  author  is  Charles  Willis  Thompson, 
•V  has  been  at  various  times  Wash- 
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yon  correspondent  of  the  New  York 
TWr  and  the  New  York  World.  He 
1*5  been  an  editorial  writer  on  both  the 
Times  and  the  Philadelphia  Public 
^ger.  An  editorial  note  in  the  de- 
Ptetment.  “Our  Contributors.”  says  that 
'fr.Th  ompson  is  a  Republican  in  politics 
“d  wrote  his  article  out  of  no  particular 
lo»t  for  Tammany,  but  merely  out  of  a 
of  fair  play. 

*  «  * 

BOOKLET  designed  primarily  to 
appeal  not  to  the  makers,  but  to 
V  readers  of  a  daily  newspaper,  has  just 


come  to  my  desk  from  the  New  York 
Times.  Written,  edited,  and  revised  for 
the  Times,  it  contains  practical  sugges¬ 
tions  for  readers  of  any  reliable  news¬ 
paper. 

In  addition  to  getting  news,  it  sug¬ 
gests  that  the  newspaper  reader  ought  to 
get  a  knowledge  of  current  history,  a 
clear  picture  of  the  coui[sc  of  gjeat 
events,  a  multitude  of  suggestions  for 
building  up  information,  a  stimulus  to 
thought  and,  above  all  else,  a  basis  for 
intelligent  discussion.  In  other  words,  the 
newspaper  ought  to  contribute  vitally  to 
tht  education  of  its  readers. 

Several  important  news  events  of 


more  than  passing  interest  are  taken  up 
and  suggestions  given  as  to  the  best 
methods  of  study.  The  advice  is  offered 
to  read  the  morning  newspaper  as  a  part 
of  a  contimwus  story— a  story  that  may 
not  end  in  the  lifetime  of  the  reader. 
•Another  thing  emphasized  in  the  pam¬ 
phlet  is  the  need  for  the  reader  to  in¬ 
form  himself  about  the  background  of 
the  news.  Still  another  object  to  be 
sought  is  the  ability  to  read  between  the 
lines  and  beyond  the  lines.  Even  the 
news  in  advertising  is  not  overl(x>ked. 

This  pamphlet  might  well  be  brought 
to  the  attention  of  those  who  conduct 
discussions  in  current  events.  Members 


of  the  working  press  who  peruse  it  will 
put  it  down  with  a  better  appreciation 
of  the  service  a  newspaper  may  perform 
for  the  public. 


FAKE  REPORTER  ARRESTED 

Jack  Garland,  who  falsely  represented 
himself  as  a  reporter  for  the  New  York 
DaUy  News  in  order  to  gain  access  to 
social  and  political  clubs  in  Flushing, 
N.  Y.,  was  arrested  Sept.  28  and  placed 
on  six  months’  probation  on  a  suspended 
disorderly  conduct  sentence.  The  court’s 
leniency  was  due  to  the  fact  that  Gar¬ 
land  is  a  paralytic. 


EXPRESSIVE 

IMPRESSION 

ARROWHEAD  BLACK  will  answer  the  demand  of  your 
advertisers  for  a  clean,  dense  black  print.  This  fine  ink  sets  a  new 
standard  for  newspaper  printing,  giving  improved  appearance 
and  smooth  production  resulting  in  entire  satisfaction  to  the 
especially  particular  advertiser,  business  office,  pressroom  and 
reader. 


The  Most  for  Your  Dollar 

In  addition  to  improved  appearance  and  smooth  production 
ARROWHEAD  BLACK  givea  added  coverage  —  more  papers 
per  pound  of  ink.  Yet — it  costs  no  more  than  ordinary  news  ink. 

Why  not  try  a  small  quantity  for  comparison?  The  results  will 
convince  you. 

“A  Correct  Consistency  for  Every  STpeed  Newspaper  Press*' 


Packed  in  Tank  Cars — Steel  Drums — Metal  Kits.  Shipments  Anvwhere. 

ARROWHEAD 
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Mentioti  type  and  operating  speed  of  press 
when  ivriting  for  quotation 

Hcmard  Flint  Ink.  Company 

'TTlanufacturers  of 

Printlim|r  ou  LitHo^V'ApHlc  Inks 
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Editor 
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3r  MARLEN  PEW 


r\0  you  realize  tvhat  the  dizzy  bally- 
hnn  umA  hiinA-nut  miitem  is  deT’elotf- 


hoo  and  hand-out  system  is  develop¬ 
ing  at  iVashingtoH  in  this  appalling  day  of 
egoistic  arrizismf  What  the  Washington 
correspondent  goes  up  against  was  de¬ 
scribed  as  I  have  never  heard  it  told 
before,  by  Frederic  W.  Wile,  correspond¬ 
ent  and  radio  broadcaster,  in  an  address 
before  the  institute  of  the  New  Jersey 
Press  ^Association  at  Rutgers  University 
on  Monday  evening.  He  kindly  consented 
to  my  passing  his  remarks,  cut  some  for 
brevity,  along  to  this  circle.  Mr.  Wile 
speaking: 


in  various  keys,  maior  or  minor,  as  this 
or  that  particular  project  requires.  Some¬ 
times  the  efforts  of  these  “happy  warriors” 
are  constructive;  often  they  arc  destruc¬ 
tive  or  obstructive. 


TN  former  times  publicity  originating 
^  in  and  distributed  from  Washington 
was  almost  exclusively  political  in 
character.  It  concerned  the  deeds  or 
misdeeds  of  Congress,  the  activities  of 
the  President,  and  the  functioning  of  the 
Federal  government  as  a  whole.  Today 
publicity  about  government  affairs  is  only 
a  fragment  of  the  Niagara  of  information 
and  misinformation  that  incessantly  falls 
over  Washington  and  streams  thence 
across  the  country.  I  venture  to  say  that 
there  is  hardly  a  single  form  of  organized 
American  activity  that  nowadays  does  not 
drench  the  national  capital,  and,  through 
the  capital,  the  Nation,  with  a  flood  of 
outgivings.  Hand-outs  pile  upon  us  in 
avalanches  with  every  mail  and  through 
an  endless  chain  of  messenger  boys. 
During  the  current  presidential  campaign 
“hand-outs”  have  attained  a  wholly  un¬ 
precedented  volume.  The  rival  national 
committee  headquarters  may  not  be 
arousing  a  lethargic  electorate  with  their 
mimeographed  and  multigraphed  melange, 
but  they  are  assuredly  playing  havoc  with 
the  country's  available  supply  of  paper. 
The  net  result  has  been  a  considerable 
boom  in  the  wa.stebasket  industry. 


'T'HERE  is  positively  no  limit  to  the 
range  of  activities  pursued  by  these 
professional  missionaries  in  the  field  of 
"Public  Relations.”  They  concern  them¬ 
selves  with  our  bodies  and  our  souls. 
1  hey  deal  with  our  rights,  our  races  and 
our  religions.  They  are  interested  in 
\\  hat  we  drink  and  in  what  we  think. 
They  propagandize  in  realms  as  widely 
separated  as  bibles  and  bricks.  They  ad¬ 
vocate  peace  and  they  preach  prepared¬ 
ness.  Their  diversified  scopes  are  so 
voluminous  that  a  mere  tabulation  of 
their  names  fills  three  solid  pages  of 
closely-printed  addresses  in  the  latest 
VN’ashington  telephone  directory.  .\  pro¬ 
ject  is  afoot  to  erect  a  skyscraper  to  be 
occupied  exclusively  by  this  Grand  Army 
of  Publicity.  There  are  in  addition  many 
private  organizations  entrenched  at 
Washington  for  the  openly  avowed  pur- 
IK>se  of  influencing  public  opinion  pro 
this  or  con  that,  and  through  the  influ¬ 
encing  of  public  opinion,  high-pressuring 
tlie  Federal  government.  Sometimes  it 
is  the  President  of  the  United  States  at 
wlH)m  this  subtle  campaign  is  directed. 
SfHnetimes  it  is  a  foreign  government, 
again.st  which  it  is  desired  to  organize 
.American  sentiment.  The  mails  are 
lavishly  used.  Postal  receipts  in  Wash¬ 
ington,  a  non-commercial  community,  are 
iw)w  the  seventeenth  heaviest  in  the 
country,  a  figure  that  does  not  include 
congressionally  franked  mail. 


major  branches:  (First)  the  branch  de¬ 
voted  to  special  lines  of  business,  or  to 
business  as  a  whole,  as  in  the  case  of  the 
Chamber  of  Commerce.  In  this  category 
belong  great  organizations  like  the  Ameri¬ 
can  Federation  of  Labor,  the  Railroad 
Brotherhoods  and  other  associations  of 
workers,  and  the  powerful  farm  groups. 

( Second )  the  organizations  which  pursue 
so-called  ethfcal  and  moral  objectives,  de¬ 
void  of  commercialism,  but  are  restlessly 
active  in  the  domain  of  legislation  and  of 
p<ditics.  And  (Third)  the  organizations 
which  devote  themselves  _  to  patriotic 
causes,  according  to  their  respective 
lights,  which  often  flash  to  cross-pur¬ 
poses.  In  the  first-named  group^busi- 
ness  organizations — the  wide  activities  of 
the  United  States  Chamber  of  Commerce 
suffice  to  indicate  those  carried  on  by  in¬ 
dividual  organizations  promoting  specific 
trade  interests.  For  example :  The 
National  Mattress  Manufacturers  Asso¬ 
ciation  has  recently  been  considering,  I 
am  informed,  the  establishment  of  a  head¬ 
quarters  in  Washington  for  publicity  pur¬ 
poses.  It  appears  that  this  worthy 
fraternity  of  slumber  promoters  is  anx¬ 
ious  for  the  enactment  of  a  Federal  law 
making  it  a  felony  to  sell  a  second-hand 
mattress.  Hence,  the  prospect  that  be¬ 
fore  long  the  desks  of  correspondents 
will  be  deluged  with  “hand-outs”  portray¬ 
ing  in  terrifying  terms  the  deadly  germs 
that  lurk  in  used  mattresses.  What’s 
going  to  be  done  about  hotel  beds  and 
sleeping  car  berths  I  do  not  entirely  com¬ 
prehend. 

*  *  * 


to  mobilize  a  vote  sufficient  to  prevetl 
ratification  of  the  Geneva  protocol.  I 

♦  ♦  ♦  I  tl*  ' 


BROADLY  speaking,  the  publicity  field 
at  Washington  is  divided  into  three 


IVOT  long  ago  Congress  had  before  it 
the  Administration’s  plan  to  abolish 
the  use  of  poison  gas  in  warfare.  It  to<Jc 
the  form  of  a  request  for  ratification  of 
a  protocol  adopted  by  the  League  of 
Nations.  In  the  negotiations  at  Geneva 
ti  e  United  States  was  officially  repre- 
sente<l  by  Representative  Burton,  and  it 
looked  as  if  so  humanitarian  a  proposi¬ 
tion  would  easily  secure  approval  in  the 
t  enate.  Thereupon  the  associated  chem¬ 
ical-gas  manufacturers  got  busy.  They 
formed  an  emergency  organization.  They 
put  out  publicity  by  the  ream.  They  sent 
speakers  to  address  Rotary  and  Kiwanis 
Clubs  and  other  opinion-forming  groups 
■)f  “folks  back  home.”  The  argument  was 
that,  treaties  or  no  treaties,  nations  at 
war  would  use  poison  gas.  Eventually, 
enough  Senators  heard  frf)m  “back  home” 


"V^ASHINGTON  is  becoming  one  of 
”  the  big  cities  of  the  country.  On 
July  1,  19^,  it  was  estimated  that  the 
Capital’s  population  was  5S2,(X)0,  a 
growth  of  115,000  in  the  past  eight  years. 
It  is  now  our  13th  city.  The  city  is 
filling  up  with  noise,  traffic,  great  office 
buildings,  hotels,  apartment  houses,  at^ 
real  estate  “develonments  ”  W’'o  is 
peopling  these  new  office  buildings,  hotels, 
apartment  and  dwelling  houses  ?  Whence 
do  they  hail?  The  membership  of  Con¬ 
gress  is  not  increasing.  The  government 
is  systematically  cutting  down,  not 
increasing  its  personnel.  It  is  true  that 
the  Federal  City  is  becking  more  and 
more  of  a  popular  domicile  for  Amerita’s 
idle  rich,  who  are  building  or  leasing 
palatial  homes  and  spending  the  glamor¬ 
ous  winter  social  season  in  Washington 
because  of  the  unique  lure  of  its  official 
and  international  life.  But  that  incon¬ 
siderable  influx  of  new  residents  would 
not  of  itself  explain  the  amazing  expan¬ 
sion  in  population  and  physical  extent 
which  the  Capital  is  steadily  undergoing. 
There  is  another  reason.  The  reason  is 
the  constantly  expanding  publicity  cam¬ 
paign  of  organized  American  interests  of 
every  conceivable  description.  Wash¬ 
ington  today  is  chock-a-block  with  men 
and  women  sent  there  from  all  over  the 
country  to  agitate  and  advocate  special 
causes.  It  is  they  who  are  renting  floor 
space  in  office  buildings,  employing  large 
staffs  of  helpers,  and  necessitating  as  a 
matter  of  course  constantly  greater  hous¬ 
ing  facilities  in  the  District  of  (Columbia 
and  the  adjacent  Virginia  and  Maryland 
countrysides.  It  is  a  vast  host  of  bally¬ 
hoo  crusaders  who  have  invaded  Wash¬ 
ington  and  are  dedicating  themselves  _  to 
a  shrewd,  sleepless  and  remunerative 
campaign  to  educate  Vox  Populi  to  sing 


HOOVER  RECEIVES  FOREIGN  LANGUAGE 
EDITORS 


Thirty  editors  of  foreign  language  newspapers  railed  on  Herbert  Hoover  at 
his  headquarters  in  Washington  last  week.  Photo  shows  editors  of  Polish 
newspapers  who  were  in  the  party.  They  are,  left  to  right,  front  row:  Max 
Hencel,  Chicago  Glo$  Polski;  Frank  Ruszkiewirs,  Buffalo  Everybody’s  Daily; 
Prof.  Stanislaw  Zwierzrhowski,  publisher  Milwaukee  Kurrer  Polski;  Herbert 
Hoover;  A.  A.  Paruski,  Toledo  Ameryka  Echo;  L.  F.  Wojcik,  Detroit  Polish 
Daily  News.  Other  Polish  editors  in  the  group  are  H.  H.  Chmielinski,  Kuryer 
Codxienny  of  South  Boston;  T.  J.  Paryski,  Toledo  .Ameryka  Echo;  Chester 
Dciadnlewicz,  Milwaukee  Kuryer  Polski;  Paul  Kurdziel,  Cleveland  Polish 
Daily  News;  C.  W.  Syphiewski.  censor  of  the  Polish  National  Alliance  of 

Pittsburgh. 


T  AST  winter  witnessed  in  Washimtou 
a  publicity  campaign  second  only  ■ 
magnitude  to  the  crusade  of  the  Ami. 
Saloon  League  in  propagandizing  tht  ,(int( 
.American  people  into  prohibition.  'Th  ^  c 
Coolidge  Administration,  on  the  adviq 
of  the  General  Board  of  the  Navy,  sob. 
mitted  to  Congress  a  construction  pro-  \f0 
gram  calling  for  71  new  ships  of  variooi  lA 
classes,  chiefly  light  cruisers,  in  whid 
the  United  States  fleet  is  seriously  (fe. 
ficient.  The  program  involved  an  appes- 
priation  of  roundly  seven  hundred  tnillioi 
dollars,  spread  over  a  long  term  of  ye»n  j. 
and  making  no  excessive  drain  on  tht 
budget.  The  pr^ram,  moreover,  wji 
within  the  dimensions  of  the  scheme  ios  u  (< 
previously  submitted  by  the  Amenem 
delegation  to  the  (jeneva  Limitation  Con¬ 
ference,  which  met  in  June,  1927  at  the 
invitation  of  President  Coolidge.  Hk 
conference  failed  to  arrive  at  an  agrtr- 
ment,  because  of  Great  Britain’s  refoal 
to  restrict  cruiser  tonnage  on  a  basis 
vital  to  the  maintenance  of  our  proper 
latio  of  sea  power.  The  71 -ship  pro- 
gram  was  Uncle  Sam’s  answer  to  tb 
Geneva  fiasco.  No  sooner  had  the  nan! 
program  become  public  than  there  vat 
launched  against  it  the  most  skiOfni. 
aggressive,  extensive  and  ruthless  pi^ 
licity  campaign  of  recent  years.  The 
campaign  was  promoted  mainly  by  tb 
official  pacifist  organization  known  as  the 
National  Council  For  Prevention  of  War 
The  Council  consists  of  a  large  numbe 
of  affiliated  national  associations  oi 
churches,  women  and  various  other  groops  r. 
specializing  in  civic  or  ethical  activitki 
Well  versed  in  the  practice  now  in  vogm.  71^5 
the  pacifist  organization  tilted  straigh  m  j 
at  the  “folks  back  home.”  It  flooded  the  jg 
mails  with  literature  depicting  the  Ututed  Hjs 
States  as  embarking  upon  a  campaign  of 
“militarism”  at  sea  comparable  to  the  sys-  g  5^ 
tern  which  led  Prussianized  Germany  to  jjem 
plunge  the  world  in  blood  and  tears.  It  ^ 
accu.sed  the  Coolidge  Administration  of 
re-kindling  the  fires  of  competitive  arm-  . . 
ament.  Uphill  and  down  dale  the  pan-  V 
fists  exhorted  their  cohorts  throughout  ' 
the  Republic  to  bombard  their  spokesma 
in  Congress  and  the  White  House  itsdf 
with  protests  against  the  alleged  plot  to 
fill  the  seas  with  an  aggressive  and  in-  ^ 
vincible  American  navy.  Presently  the 


incoming  Washington  mails  were  choked  I 


with  the  inspired  roars  of  Vox  Populi  *“1’ 
Working  hand  in  hand  with  the  pacific  •J’ 
organization  was  a  great  alliance  of 
churches,  which  appealed  to  their  vast  *  ^ 
individual  memberships  to  address  them- 
selves,  by  telegram  or  by  letter,  to  repre¬ 
sentatives  and  senators  at  Washin^on 
and  to  the  President  himself.  Form  tele¬ 
grams  and  form  letters  must  have  bOT 
supplied  from  some  central  direct^ 
agency,  for  the  shoals  of  them  which 
descended  upon  House  and  Senate  Offw 
Buildings  and  the  White  House  disclosed 
a  similarity  of  expression,  and  a  consist¬ 
ency  of  argument  which  could  have  re¬ 
sulted  only  from  some  concerted  leader¬ 
ship.  The  late  Representative  “Tom’ 
Butler,  veteran  chairman  of  the  House 
naval  affairs  committee,  told  me  that  be 
had  never,  in  30  years  of  congressiooii 
experience,  known  so  voluminous,  so  pw- 
sistent  and  so  widespread  a  publintr 
campaign  either  for  or  against  a  bill  is 
Congress  as  was  drummed  up  against  the 
naval  program.  The  bill  was  virtualh 
killed.  The  publicity  drive  had  been  ss 
triumphantly  pushed  home  that  a  House 
of  Representatives  which  contained  > 
safe  majority  in  favor  of  the  larger  proj¬ 
ect  would  now  listen  to  nothing  but  the 
radically  curtailed  scheme. 


i 


s 
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T  COULD  proceed  indefinitely  wiA 
illustrations  of  how  the  publid^ 
racket  is  worked.  Now  aivj  then  it  h 
not  unfittingly  described  as  the  “invisible 
government”  of  the  United  States,  or  ’the 
third  House  of  Congress.”  It  *>* 
Schiller,  the  (Jerman  poet  jAilosopher,  I 
think,  who  wrote  an  epigram  famous  • 
his  country — “Du  glaubst  zu  schiebft 
doch  wirdst  geschoben.”  “You  think  yw 
are  pushing,  but  in  fact  you  are  bei< 
shoved”  is  a  free  translation. 
aphorism  has  a  particular  application  ■ 
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f^tshiiigton.  The  Congress  of  the 
Uaited  States,  and  even  the  President  of 
^  United  States,  often  think  they  are 
-Mfhiiig,”  when,  in  reality,  they  are  being 
ingtot  ■4oved.”  They  are  shoved  by  the  forces 
organized  and  coordinated  propaganda 
ivctioning  by  word  of  mouth  and  by  the 
B  tht  ^ted  word  on  a  scale  of  which  I  fancy 
fix  t)K  country  at  large  has  but  the  faintest 
adviti  Mgception. 

r,  sub-  •  •  • 

t  pro-  1^0  discussion  of  the  ways  and  means 
'ari(»  ii  invoked  at  Washington  for  the  propa- 
|ition  of  pet  projects  would  be  complete 
without  a  passing  reference  to  our  fa- 
aoos  “social  lobby.”  The  social  lobby’s 
kndniaid  is  printer’s  ink.  In  particular 
it  is  the  “society  column.”  The  purpose 
ol  the  “social  lobby”  at  Washington  is  the 
•ftach"  men  in  public  life,  who  could  not 
bt  touched  by  or  approached  with  any- 
tling  so  ignoble  and  old-fashioned  as 
{■ncial  temptation.  Instead  of  a  chance 
to  get  rich,  the  “social  lobby”  dangles  be- 
fare  its  intended  victims,  social  recogni¬ 
tion  and  espKially  the  flattering  publicity 
that  goes  with  it.  Senator  Borah,  the 
Demosthenes  of  Congress,  asserts  that 
the  “social  lobby”  is  without  doubt  the 
■ost  sinister,  but  one  of  the  most  deadly 
^cies  for  influencing  opinion  known 
It  Washington.  He  declares  that  “a 
foblic  man  must  have  a  backbone  of  iron” 
to  resist  the  seductive  overtures  it  puts 
forth  in  different  and  devious  guises. 
H^n  Truman  H.  Newberry,  of  Michi- 
pn,  was  fighting  to  retain  his  seat  in 
the  United  States  Senate  six  years  ago, 
it  was  openly  suggested  that  the  “social 
lobby"  had  contrived  to  influence  votes 
aough  to  prevent  his  expulsion.  Joseph 
P.  Tumulty  once  observed  that  if  he 
wanted  to  be  sure  how  Representative 
This  or  Senator  That  was  going  to  vote 
oo  a  certain  bill,  he  would  just  watch 
the  society  column  and  see  where  Mrs. 
This  or  Mrs.  That  had  tea  yesterday! 
Nowadays  the  society  column  is  watched 
to  see  who  went  cruising  with  the  Pres- 
tany  to  jdtnt  on  the  Mayflower.  Often  that 
ars.  It  volumes,  too. 
tion  of  t  *  * 

e  Sv  although  the  press  gallery  at 
vughoBt  Washington  is  more  than  600  strong 
kesim  ^  ts  a  hard-working,  conscientious 
le  itsdf  trained  newspapermen  and 

tg  women,  an  immense  proportion  of  the 
and  in-  which  they  deal  comes  from 

itly  the  tf^ftments  of  Government  without 
choktd  feg-work  or  head-work,  in  the 
Popnli  handouts.  It  is  unquestionably 

pafifr  *  labor-saving  device  for  which  every 
nee  of  in  Washington  has  endless  reason 

,j^  ^  to  be  grateful.  Yet  some  time  it  occurs 
5  there-  system  of  news-releases 

>  repre  ■■ycrsally  in  vogue  at  Washington  is 
hington  spirit  of  enterprise,  which  I, 

•in  tde-  “  *  reporter  was  taught  to  believe 
/e  been  ™  journalism’s  crowning  glory.  Those 
irectinji  — many  years  before  my 

whidi  when  Washin^on  correspondents 
e  Offitt  socialized  on  exclusive  news  which  from 
iscl<^  fo  tool'  place  in  the  history 
consist-  ^  nation.  Nowadays  a  “scoop”  is  so 
lave  rt-  “teptional  in  Washington  that  I  would 
leader-  difficulty,  were  you  to  ask  me  to- 
“Too"  to  tel  you  when  it  happened  or 
Home  it  was.  The  explanation  of  this 
that  hr  ’’^te  of  affairs  is  not  that  journalistic 
essiooil  “terprise  in  Washington  no  longer 
so  ptf.  aists,  but  that  important  Government 
niblicifr  ***■  a  hang-over  from  the  war,  is 
bill  i  ’****>'  so  hedged  in,  so  hermetically  sealed, 
linst  tk  stored  in  air-tight  compartments,  that 
n’rtualh  there  is  any  news  to  be  had,  it  is 
been  »  "itneographed  and  multigraphed  for 
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everybody  at  the  same  time,  relenting  a 
“scoop”  to  the  realm  of  virtual  impossi¬ 
bility.  The  day  was  when  an  individual 
Washington  correspondent  could  see  the 
President  of  the  United  States,  or  the 
Secretary  of  State,  or  some  other  eminent 
official  personage,  and  extort  from  him 
for  publication  a  story  worthy  of  the 
front  page  and  streamer  headlines.  To¬ 
day  the  President  of  the  United  States 
and  the  Secretary  of  State  prefer  to 
utilize  for  their  purposes  the  modern 
methods  of  publicity.  Instead  of  receiv¬ 
ing  a  single  correspondent  or  reporter, 
the  President  and  his  premier  welcome 
the  press  in  mass  formations.  What 
either  of  them  has  to  say,  he  says  to  them 
all.  I  venture  the  assertion  that  the  semi¬ 
weekly  press  conference  at  the  White 
House  has  placed  Calvin  Coolidge  during 
the  past  five  years  in  possession  of  the 
mightiest  publicity  engine  ever  at  the 
disposal  of  any  one  man  in  the  peace¬ 
time  history  of  the  country.  We  do  not 
know  the  institution  of  censorship  in  this 
country  as  such.  Yet  the  White  House 
press  conference  works  like  a  censorship 
whenever  it  pleases,  for  the  reason  that 
questions  may  only  be  asked  of  tlK  Pres¬ 
ident  in  the  form  of  written  queries  sub¬ 
mitted  to  him  in  advance,  whereupon, 
when  he  sees  us,  he  answers  the  ques¬ 
tions  he  wants  to  answer  and  ignores 
those  he  desires  to  ignore.  Under  the 
rules,  we  are  not  supposed  even  to  in¬ 
dicate  that  the  President  was  asked  a 
question  on  a  given  subject  and  declined 
to  discuss  it.  That  is  censorship.  When 
the  President  talks,  he  is  talking  to  every 
newspaper  in  the  Union.  If  what  he  has 
to  say  is  important,  he  is  likely  to  make 
the  front  page  in  each  and  all  of  them. 
He  is  assured  publicity  for  his  views  on 
a  truly  nation-wide  scale.  Through  his 
insistence  upon  not  being  quoted  and 
through  his  unwillingness  to  discuss  this 
or  that,  the  President  is  guaranteed  on 
all  occasions  precisely  the  publicity  he 
wishes — or  the  lack  of  it  when  he  so  de¬ 
crees.  The  system  permits  “official 
denials”  when  deemed  useful,  even  when 
there  is  nothing  to  deny.  Government 
departments  adhere  generally  to  the 
White  House  publicity  practice.  Depart¬ 
ment,  heads  hold  periodical  so-called  con¬ 
ferences  with  the  press.  There  is  a 
little  more  latitude  of  discussion  with 
them  than  there  is  with  the  President, 
but  the  non-quotation  rule  prevails,  and 
the  news-release  system  is  the  customary 
method  of  distributing  and  controlling 
departmental  news  and  views. 

*  *  * 

Y^OU  will  ask  me  whether  the  publicity 
*  game  as  played  at  Washington — as  a 
factor  in  politics  and  government — is  a 
blessing  or  a  curse.  I  believe  the  men 
on  the  editorial  and  news-desk  firing 
lines  are  better  judges  of  that  than  the 
Washington  correspondent.  I  think  my 
colleagues  at  the  Capital  have  come  to  be 
pretty  good  judges  of  what  is  wheat  and 
what  is  chaff  in  the  harvest  of  publicity 
which  each  day  yields.  A  vast  amount 
of  it  is  legitimate  news — news  we  could 


or  would  get  in  no  other  way.  If  hon¬ 
estly  labeled,  publicity,  even  of  trans¬ 
parently  selfish  purpose,  can  do  little 
harm.  Danger  creeps  in  when  a  cor¬ 
respondent  of  a  paper  swallows,  hook, 
line  and  sinker,  the  bait  which  the  pub¬ 
licity  fisherman  offers  to  the  unsuspect¬ 
ing  scribe,  and  publishes  as  news  what 
are  only  views.  I  like  to  believe  that 
you  and  I  are  engaged  in  the  finest  of 
all  crafts — despite  its  heartbreaks,  its 
precariousness,  its  disillusionments.  I  be¬ 
lieve  that  many  modern  publicity  methods 
threaten  peril  to  journalism  and  its  ideals. 
But  I  as  unreservedly  believe  that  if  we 
stop,  look  and  listen,  we  can  avert  it. 


-"by  the  Company 
We  Keep. 


JatOKrUuiiniHisl’O':- 

from  FRED  SCHILPLIN 

Si.  Cloud  (Minn.)  Times; 

••For  the  benefit  of  my 

paper  publieher*  I  ehould 

Ta^to  you  that  your  FsrlloiM  Plan 

campaign  solved  for  mo  • 

tion  problem  In  twelve  weeks  which 

It  would  otherwise  have  taken  three 

or  four  years.  And  may  I  state. 

also,  that  1  consider  the  newspaper 

fraternity  fortunate  to 

service  as  yours  available  for  Its 

building.” _ _ 

s''  ^ 

C!)arle«  I^artlotoe  Companp 

1  •'Oom  Circiitaios 


DANCE  EXPOSE  BRINGS  SUIT 

“Marathon”  Promoter  Asks  $10,000  of 
Lansing  State  Journal 

Stationing  a  reporter  outside  a  dance 
pavilion  where  a  “marathon”  contest  was 
in  progress  day  and  night,  having  him 
keep  a  midnight  to  dawn  vigil  and  pub¬ 
lishing  his  account  of  how  the  dancers 
slept  when  they  were  supposed  to  be 
(lancing,  has  brought  about  a  $10,000  suit 
against  the  iMnsing  (Mich.)  State  Jour- 
nal. 

No  indication  of  specific  charges  by 
the  promoters  and  contestants  of  the 
“marathon”  has  been  given,  the  suit  being 
brought  by  praecipe. 

Illinois  promoters  began  the  “mara¬ 
thon”  at  an  isolated  pavilion  at  Grand 
Ledge,  Michigan,  a  few  miles  from 
l.ansing.  The  contestants  were  allowed 
15  minutes  rest  periods  every  hour  and 
two  hours  sleep  between  two  and  four 
a.  m.  each  day. 

The  Journal  left  a  reporter  hidden  on 
the  island  where  the  pavilion  is  located. 
He  dodged  the  night  watchman  and  the 
morning  of  Oct.  3  his  story  was  pub¬ 
lished.  The  dancers,  he  stated  were 
sleeping  through  from  1:45  until  7:15 
a.  m.  at  which  time  he  left  his  post. 


Columbus  2)i0patcbi 

:-y.:"OMo'»  Cfuarur  Horn*  DmUy’^.p: 


OediMiBaUiw 


TO  SCAN  GROCERY  PRACTICES 

Unfair  commercial  practices  prevalent 
in  the  grocery  industry  of  the  United 
States  will  come  up  for  investigation  by 
the  Ktderal  Trade  Commission  at  a  trade 
practice  conference  to  be  held  in  Chicago 
Oct.  J4.  Misleading  advertising  as  well 
as  secret  rebates,  lottery  schemes,  dis¬ 
criminatory  prices,  unfairness  of  so- 
calkd  free  deals  and  phases  of  resale 
price  maintenance  are  among  the  sub¬ 
jects  to  be  scrutinized. 

PURCHASE  SEMI-WEEKLY 

M.  E.  Brewster,  manager  and  editor 
of  the  Hastings  (Ma.)  Herald,  and  ,(3arl 
Warfield,  Hastings  business  man,'  this 
week  purchased  the  Lake  Region  Print¬ 
ing  Company,  publishers  of  the  Eustis 
(Fla.)  Lake  Region,  a  semi-weekly.  Mr. 
Brewster  will  be  editor  and  Mr.  War- 
field  business  manager  of  the  paper.  The 
purchase  included  the  printing  plant  and 
a  two-story  brick  building. 


On*  nawspapm^-th*  Pittsburfk 
PRESS  —  blaakats  tb«  graat 
Pittsburgh  markat,  tba  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  bas  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly 
sells  both  dealers  and  consumers. 

THE 

PITTSBURGH 

PRESS 

A  Scripps-Howard  Newspaper 

National  Advertising 
Department 

2.50  Park  Avenue,  New  York  City 
Kew  Tork  CUesro  Dstroit  Atlsats 
Ban  FrspcUoo  Los  Asgsle*  Bssttle 
Portlsnd  FhUsdelpUs 


I  GREAT  ^ 
CENTRAL' 
OHIO 


Paid  Circulation  ' 

six  nst.  mSIii  SM.  30,  1928  ^  ^  . 

116,9X7; 

,  ,  .  more  thon  93%  *+.4^ 

concentrated  in  the  Great  < 
Central  Ohio  Market. 


Detroit  is  one  of  the 
brightest  spots  on  the 
map  of  business.  The 
Free  Press  offers  the 
largest  circulation  in 
its  ninety  seven  year 
history. 


(Elfe  BptrDit 

"Starts  The  Day 
in  Detroit" 


Buffalo 


The  Wonder  City  of  America 

is  easy  for  any  sales¬ 
man  to  cover,  if  he 
works  from  tho  district 
routes  end  maps  given 
him  by  the 

Buffalo  evening  news 

Read  in  4  out  of  5  Buffalo  Homes 

EDWARD  H.  BUTLER 
Editor  and  Publlslior 
KELLY-SMITH  COMPANY 
Repreton  tatives 
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WILLIAM  R.  HEARST  INSPECTS  ST.  DONAT’S  CASTLE,  HIS  ESTATE  IN  WALES 


Editor  8c.  Publisher  and  The  Fourth  Estate  for  October  13,  1 


Hiolo  fthows  a  view  of  Si.  Donat'a  Castle  in  Glamorgan,  Wales,  owned  by  Willia  m  Randolph  Hearst,  which  he  visited  for  the  first  time  recently.  At  the  right  tW 

publisher  is  shown  in  the  baronial  hall  of  his  Wales  home. 


DIRECT  MAIL  PROMOTION  SEEN  AS  AID 
TO  CLASSinED  DEVELOPMENT  PROGRAM 

Mana8:ers  Warned  Against  Verbose  Solicitations  in  Trying  for 
Copy  Appearing  in  Other  Papers — Red  and  Green 
Post  Card  Method  Called  Practical 

By  ROBERT  L.  BELLEM 


(First  of  a  sorits  of  three  articles  on  classiUtd 
promotum  by  mail) 

V^HAT  constitutes  a  sound  program 
”  of  direct-by-mail  promotion  for  the 
growing  classified  advertising  depart¬ 
ment?  There  are  as  many  and  as  varied 
answers  as  there  are  classified  advertis¬ 
ing  managers ;  the  difficulty  lies  in  se¬ 
lecting  a  sane  and  safe  middle  course, 
veering  neither  too  much  to  the  one  side 
nor  to  the  other.  To  neglect  direct-by¬ 
mail  promotion  is  to  neglect  a  large  po¬ 
tential  factor  in  your  department’s 
growth :  to  stress  direct-by-mail  too 
heavily  means  loss  of  effectiveness  as 
well  as  cost  increases  out  of  proportion 
to  the  results  obtained. 

In  the  first  place,  the  most  important 
direct-by-mail  promotion  you  can  use  is 
the  mail  solicitation  of  advertisements 
appearing  in  competitive  publications. 
If  your  budget  is  sufficiently  elastic  to 
pay  for  the  additional  postage,  it  will 
pay  you  to  solicit  not  only  from  the  other 
media  in  your  own  community,  but  from 
those  of  surrounding  cities  as  well.  If 
your  city  is  one  surrounded  by  smaller 
towns  within  the  trading  radius,  it  is  a 
good  idea  to  obtain  the  small  newspapers 
serving  these  outlying  communities ;  often 
they  are  filled  with  advertisements  which 
can  be  had  for  your  classified  columns. 
The  larger  metropolitan  dailies,  too,  of¬ 
fer  good  opportunities  for  solicitation  if 
you  cull  the  prospects  from  the  real  es¬ 
tate  and  similar  columns— avoiding,  of 
course,  those  advertisements  of  a  purely 
local  character  which  you  have  no  chance 
of  getting  for  your  own  paper. 

One  of  the  mistakes  many  classified 
managers  make  is  that  of  being  too  ver¬ 
bose  and  redundant  in  their  solicitation 
forms.  You  will  find  that  the  less  your 
solicitation  card  says  the  better  chance 
it  has  to  be  read. 

You  needn’t  waste  time  quoting  cir¬ 
culation  figures  or  arguing  about  the 
respective  merits  of  your  publication 
and  that  in  which  the  clipped  ad 
originally  api^red.  'The  prospect  won’t 
take  the  time  to  digest  all  that, 
anyhow.  He  will  stop  to  read  only  if 
there’s  not  too  much  meeting  his  eye: 
and  a  post-card-size  card  printed  in  red 
with  the  text  “FOR  REAL  RESULTS 
— just  drop  this  pretty  little  red  card 

(which  has  your  ad  attached)  and  $ - 

In  the  enclo^  envelope  and  mail  it  to 
the  Daily  Blank.  It  will  appear  in  the 


Blank’s  classified  columns  for  -  days 

and  you’ll  get  REAL  RESULTS.”  It 
will  attract  more  attention  than  a  message 
bearing  four  times  as  elaborate  an  argu¬ 
ment.  In  the  event  that  there  are  certain 
classifications  which  do  not  require  cash 
with  order,  you  might  vary  the  text  by 
printing  it  in  green  aud  liaving  it  say 
“TELL  ALL  BLANKTOWN— catch 
the  eyes  of  umpty  thousand  readers  of 
the  Blanktown  Blank.  The  ad  attached 

will  cost  only  $ -  for  -  insertions 

in  the  Blanktown  Blank  and  it’s  prac¬ 
tically  SURE  to  bring  good  results. 
Just  sign  your  name  and  address  to  the 
bottom  of  this  card  and  well  insert  the 
ad.  A  bill  will  be  mailed  to  you  later.” 

By  keeping  red  cards  for  cash-with- 
order  solicitations  and  green  cards  for 
charge  solicitations  the  clerk  who  mails 
this  material  will  not  be  so  apt  to  make 
mistakes. 

Always  enclose  an  addressed  return 
envelope  with  the  card,  and  mail  the 
whole  in  a  sealed  envelope,  first  class 
mail.  Some  newspapers  even  go  so  far 
as  to  stamp  the  enclosed  return  envelope. 
True,  they  lose  a  lot  of  stamps;  but  on 
the  other  hand,  they  argue,  the  loss  is 
more  than  repaid  by  the  additional  num¬ 
ber  of  orders  received — orders  from  peo¬ 
ple  who  wouldn’t  ordinarily  go  to  the 
trouble  to  mail  the  advertisement  back  to 
the  newspaper  if  they  had  to  affix  a 
stamp.  The  average  man  or  woman 
never  has  a  postage  stamp  convenient 
when  he  or  she  wants  one,  anyhow. 

Some  will  ask:  “How  about  the  post¬ 
card  with  the  folded  return  card  at¬ 
tached?  Why  can’t  that  be  used  for 
such  solicitations?” 

The  answer  is — it  can ;  but  it  carries 
an  air  of  cheapness  which  destroys  some 
of  its  effect.  A  sealed  envelope  bearing 
a  two-cent  stamp  is  excellent  assurance 
of  your  message  going  into  the  home 
and  being  looked  at,  to  say  the  least, 
before  it  is  tossed  into  the  waste  basket. 

In  my  next  article  I  will  discuss  the 
use  of  sales  letters — which  are  a  good 
deal  different  in  psychology  and  mode  of 
use  from  the  s<dicitation  cards  hitherto 
under  discussion. 

ANALYZING  STORE  HGURES 

As  a  service  to  Chicago  merchants.  The 
Co-Operator,  the  monthly  publication  of 
the  Business  Survey  of  the  Chicago  Trib¬ 
une,  analyzes  figures  for  stores  sending 


them  in,  as  compared  with  those  compiled 
by  the  Harvard  Bureau  of  Business  Re¬ 
search,  and  will  print  several  analyses 
each  month.  The  purpose  of  the  analyses 
will  be  to  determine  whether  merchants 
are  making  an  adequate  profit,  whether 
they  are  charging  off  too  much  to  owner’s 
salary,  whether  their  volume  of  business 
is  what  it  should  )>e  and  whether  they  are 
paying  too  much  for  merchandise. 

FEW  READ  POLITICAL 
SPEECHES  ENTIRE 

Syracuse  Survey  of  Readers  Reveals 
Ministers  and  Politicians  Most  In¬ 
terested  in  Complete  Text  of 
Campaign  Addresses 

By  Raymond  J.  Dulye 
Does  the  publication  of  political 
speeches  and  platforms  in  the  news- 
paiiers  influence  the  American  voting 
public  in  the  formulation  of  its  political 
opinions,  or  does  the  great  mass  of  voters 
mold  its  own  opinions,  without  regard  to 
what  the  newspapers  print? 

At  the  request  of  the  Syracuse  Post- 
Standard,  students  in  the  reporting 
course  of  the  department  of  journalism, 
Syracuse  University,  attempted  to_  find 
an  answer  to  this  question  by  making  a 
survey  of  the  various  classes  o_f  news¬ 
paper  readers  in  Syracuse.  Ten  typically 
representative  members  of  each  class 
were  interviewed,  and  their  opinions 
were  tabulated.  The  question  asked  was, 
“Are  you  interested  in,  and  do  you  read 
political  speeches  and  party  platforms  as 
they  appear  in  the  newspapers?” 

The  result  of  the  survey  showed  that 
out  of  130  men  and  women  approached, 
38  said  they  were  interested,  and  did 
read  the  speeches  and  platforms  in  the 
papers,  35  ignored  them  entirely,  and  57 
were  partly  interested,  and  occasionally 
read  the  polrtical  matter.  This  last 
group  advocated  that  the  newspapers  cut 
down  on  the  long  speeches  and  sum¬ 
marize  them  briefly.  'The  table  follows: 

Those 

Gasses  of  who  do  Read  Read 

Readers  not  read  in  part  all 

Teachers  .  5  3  2 

Housewives  .  1  8  1 

Politicians  .  1  0  9 

Policemen  .  5  5  0 

Students  (male)  .2  6  2 

Ministers  .  0  0  10 

Ijiborers  .  8  2  0 

Gerks  .  5  2  3 

l>)ctors  .  3  5  2 

Students  (female)  18  1 

Professors  .  2  6  2 

lawyers  .  0  5  S 

Business  Men  ....  2  7  1 
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JOINS  OMAHA  BEE-NEWS 

H.  E.  Riggert,  advertising  manager  of 
the  Hastings  (Neb.)  Tribuste,  rcceniij 
joined  the  staff  of  the  Omaha  Bee-Newt. 
He  is  succeeded  on  the  Hastingi 
Tribune  by  R.  F.  Kennedy. 

HEADS  FARM  WEEKLY 

The  Sun  Publishing  Company  Limited, 
of  Vancouver,  B.  C.,  has  appointed  John 
B.  Munro,  until  recently  assistant  agron¬ 
omist  for  the  Canadian  Ciovernment,  edi¬ 
tor  of  its  agricultural  weekly.  Farm  (r 
Home. 


FRANCE  ORDERS  U.  S.  COR¬ 
RESPONDENT  EXPELLED 

(Continued  from  page  5) 

er  was  challenged  in  the  Rue  De  I.a  Pau 
and  given  provisional  liberty  after  ha 
papers  had  been  examined.” 

Some  of  the  papers  poked  fun  at  the 
manner  in  which  Horan  was  detained 
by  such  front  page  head  lines  as  "A  Far 
West  Kidnapping  Scene  on  the  Rue  De 
I^  Paix,”  “The  Return  of  the  Inquisi¬ 
tion,”  and  “Seven  Hours  Incommuni¬ 
cado.” 

The  Secret  Service,  the  Police  Prefec 
ture  and  even  the  traffic  policemen  oo 
duty  where  the  detention  of  Horan  oc¬ 
curred  professed  ignorance  of  the  exist¬ 
ence  of  Horan,  although  a  tremendooi 
crowd  viewed  the  arrest  on  one  of  the 
busiest  corners  of  Paris. 

A  delegation  of  foreign  correspond¬ 
ents,  protesting  the  summary  action  at 
the  Foreign  Office,  were  told  nothing  of 
the  sort  had  happened.  Norman  .\rmoar. 
Charge  d’Affaires  at  the  American  em¬ 
bassy,  made  an  effort  to  assist  Horan. 

A  native  of  the  sidewalks  of  New  YoA 
born  on  the  east  side,  Horan  worked  hit 
way  by  job  and  scholarship  throtul 
Columbia  University,  from  which  he  w» 
graduated  in  1921.  While  in  t  olutnb 
he  was  on  the  staff  of  Henry  E.  KrehbiA 
at  that  time  the  dean  of  music  critia  • 
New  York.  In  the  fall  of  1921  on  t 
scholarship  given  by  the  French  govetm 
ment  he  went  to  the  University  of  Park 
where  he  attended  courses  in  Sorboima 
the  Institute  Catholique  and  the  Ecole  de 
55ciences  et  Politiques. 

During  1924-25,  he  returned  to  New 
York  and  took  several  courses  in  Coli*- 
bia  I.aw  School.  That  same  year  he  be 
gan  tutoring  the  sons  of  William  Ran¬ 
dolph  Hearst,  W.  R.  Hearst.  Tr.,  am 
John  Hearst.  In  the  fall  of  1*^4  wbm 
William.  Jr.,  entered  the  Univi  rsity  ■ 
California,  Mr.  Horan  returned  to  Pat* 
on  the  staff  of  International  News  Se- 
vice,  where  he  covered  Geneva  and  d* 
League  of  Nations. 
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LABOR  AND  THE  DAILY  NEWSPAPER 

Article  XXVI  of  a  Series — ^The  Natural  Wage  Limit 


Br  MAJOR  J.-LOWENSTEIN 
Secretary  St.  Louia  Newapaper  Publiakera  Aaaociation 
(Copyright  1928  by  EoiToa  &  Publishii) 


IK  so  far  as  wages  reflect  the  conditions 
of  an  industry  and  have  a  definite 
||hti' to  it.  they  must  necessarily 
tare  a  definite  limit. 

lushed  beyond  that  point  the  industry 
ii  injured  in  some  way — its  progress  is 
dKckrd  to  the  extent  that  the  wages  ex¬ 
ited  the  sum  that  industry  can  econom- 
ipdly  (thfkt  is  to  say,  profitably)  pay, 
ad  such  excess  acts  as  a  handicap,  and 
Wustry  lags. 

In  such  event  there  must  be  retrench- 
amt  or  a  slowing  down,  something  after 
dK  manner  that  barnacles  will  retard  the 
farward  motion  of  a  ship. 

If  the  peak  in  business  is  succeeded 
bjr  a  decline  and  if  the  wage  peak  con¬ 
tinues  to  go  higher,  some  corrective  or 
reitiedial  device  becomes  necessary.  Re¬ 
trenchment  means  lessened  expenditures 
and  eventually  a  decrease  in  demand  for 
bbor. 

Just  as  fear  of  the  future  or  lack  of 
confidence  produces  what,  in  lieu  of  a 
better  name,  has  been  termed  a  "buyers’ 
strike,”  so  any  excess’  in  wage  demands 
inevitably  brings  about  an  employers’ 
resistance,  which  will  evidence  itself  in 
lessened  activity  and  a  restricted  employ¬ 
ment  of  help.  We  have  seen  in  the  past 
tew  years  how  the  excessive  wage  scales 
m  the  building  trades  have  brought  about 
a  very  decided  decrease  of  construction, 
in  the  face  of  a  demand  for  needed 
buildings.  The  same  rule  applies  to  all 
industries.  Any  inordinate  demand  of 
the  material  manufacturers  always  works 
towards  restriction  in  a  like  manner,  and 
a  combination  of  unduly  high  wages  and 
unduly  high  material  costs  will  at  any 
tinif  paralyze  an  industry.  We  have  in¬ 
stances  of  this  in  the  textile  trades  where 
thr  labor  costs  and  the  materials  are  high 
and  the  finished  product  is  low,  and  the 
unfortunate  manufacturer  sees  no  avenue 
of  escape  except  bankruptcy.  The  high 
wage  scales  in  the  shoe  industry  in  the 
Fjst.  combined  with  high  cost  of  leather 
and  low  competitive  price  of  shoes,  have 
shut  down  numerous  factories  in  the 
Boston  district. 

In  the  newspaper  business  as  the 
wholesale  selling  prices  of  newspapers 
^re  fixed  by  trade  conditions,  if  wages 
and  other  operating  expenses  continue 
to  go  up  numerous  mergers  of  properties 
‘nd  in  some  instances  complete  discon¬ 
tinuance  must  follow.  Editor  &  Pi'b- 
iiSHKR,  Jan.  21,  1928,  states  that  the 
rear  1927  was  unprecedented  for  con- 
I'lidations,  causing  the  elimination  of  14 
ttiorning  papers,  38  evening  papers  and 
1*)  Sunday  papers. 

So  that  after  all  there  is  a  limit  to  the 
wages  that  an  industry  can  pay  and  that 


limit  cannot  be  exceeded  with  impunity. 
As  soon  as  wages  begin  to  threaten 
dividends,  capital  becomes  uneasy  and 
fearful,  just  as  labor  does  when  wages 
are  imperiled  to  protect  dividends. 

(Next  week  m  article  XXV 1 1  of  this 
series  Mr.  Lowenstein  u-ill  discuss  "The 
H'age  Sl'irai.”) 


DENY  ASSAULT  CHARGES 


Defendant*  in  Suit*  Brought  by  Mem- 
phi*  Reporter*  Di*claim  Guilt 

Defendants  in  suits  brought  by  Mem- 
f'his  Commercial  Af'/'eal  and  Evening 
Aj’peal  reporters  following  alleged  at¬ 
tacks  made  on  them  by  politicians  and 
election  officials  last  Democratic  primary 
election  day,  Aug.  2,  entered  a  general 
denial  of  charges  in  circuit  court  this 
week. 

Suits  were  filed,  each  for  $10,000,  by 
Billy  Sisson,  reporter  for  Memphis  Eve¬ 
ning  .appeal,  against  William  Gerber, 
assistant  attorney  general ;  by  Null 
.\dams,  reporter.  Evening  Appeal,  against 
.Sergt.  W.  D.  Stallings  and  Patrolmen 
Jack  Elmore  and  W.  K.  McDaniel;  by 
Key  Hart,  reporter  for  the  Commercial 
.\ppeal,  against  Patrolmen  R.  B.  Wil- 
shire.  William  King  and  H.  C.  Clayton. 

Filing  of  the  suits  followed  dismissal 
of  assault  and  battery  charges  against 
the  defendants  by  the  Shelby  county 
grand  jury. 

I  - 

STATE  EDITORS  TO  MEET 

The  Milwaukee  Journal  sent  an  invita¬ 
tion  this  week  to  20  state  editors  of 
middle  western  newspapers  to  attend  a 
meeting  at  the  Journal  office,  Nov.  12, 
for  an  informal  discussion  of  methods 
of  gathering  state  news.  The  meeting 
will  be  under  the  direction  of  John  G. 
Baker,  state  editor,  Milwaukee  Journal. 


Considered 

froDCi  any 

ANCie 

The  Best  Buy 
in  Baltimore 


CLASSIFIED  CASE  UP  TO 
U.  S.  SUPREME  COURT 


Tboma*  D.  Taylor,  Owner  of  “Secret 
Plan”  A*lu  Review  of  Atlverae 
Decision  of  U.  S.  District 
Court  of  Connecticut 


(Special  to  Editob  &  PuausHC*) 

Washington,  D.  C.,  Oct.  10. — 
riiomas  D.  Taylor,  owner  of  a  secret 
"plan  for  the  securing  of  classified  adver¬ 
tising,’’  has  asked  the  United  States  Su¬ 
preme  Court  to  review  the  decision  of 
the  United  States  District  Court  of  Con¬ 
necticut  denying  him  an  accounting  from 
the  Burr  Printing  Company,  former  pub¬ 
lishers  of  the  Hartford  (Conn.)  Times. 

Taylor  sued  the  publishing  company 
for  an  accounting  under  a  contract  by 
which  he  was  to  get  10  per  cent  of  all 
increase  in  revenue  from  the  use  of  his 
secret  plan.  The  publishing  company 
claimed  that  the  contract  was  obtained 
by  misrepresentation,  and  the  lower  couii 
decided  against  Taylor  on  this  ground. 

Officials  of  the  Hartford  Times  testi¬ 
fied  that  Taylor  at  the  time  of  the  con¬ 
tract  in  1920  had  represented  himself  as 
publisher  of  the  Philadelphia  Evening 
Telegraph,  when  in  fact  he  was  not  at 
the  time.  Taylor  says  he  sent  in  two 
cards,  one  bearing  only  his  name,  and 
one  bearing,  besides  his  name,  the  words, 
“Publisher,  The  Evening  Telegraph, 
Philadelphia,”  through  which  ,he  alleges, 
he  had  drawn  an  oblique  line. 

The  Burr  Publishing  Company  has  not 
yet  filed  its  brief  in  answer  to  Taylor’s 
petition  for  rehearing  of  the  case  on  writ 
of  certiorari  and  his  brief. 

Taylor’s  petition  and  brief  charge  the 
officials  of  the  Hartford  Times  with 
introducing  at  the  trial  anothe  r  card, 
which  he  alleges  was  stolen  from  his 
desk,  and  on  which  the  identification  of 
himself  as  a  newspaper  publisher  was  not 
cancelled.  He  also  charges  that  officials 


SPECIAL  NEWS 
ASSIGNMENTS 
in  NEW  YORK 


By  wiru  or  mail — Yonr 
local  anglo  on  spot 
BOWS  in  Mow  York 
City.  Prompt,  aecorato 
sorvioo  by  an  oxpori- 
oBcod  roportorial  stafiF. 
No  contract*  to  tigB. 
Just  wiro  tko 

PARK  ROW 

NEWS  SERVICE 

349  Broadway,  Now  York  City 


NEW  YORK  STATE 

Westchester  County’s 

Fnstaet  Growing  Citiot 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Town* 
dre  Covered  Comjdeteiy  by 

THE  DAILY  ARGUS 

of 

■  Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Both  Utmhers  of  A.  B.  C. 

Westebetter  Nowapapers,  Inc. 
rrankllB  A.  KwrUm,  Pro*. 
Hovat  Taraan — Haw  BadMlla 


is  the 

mews 

luly 

CitcaUtion 

‘The 

BALTIMORE 


Pittsburgh 

Newspaper  map  ba*  changed 

The  Sun -Telegraph 

(Combining  the  Chronicle  Tele¬ 
graph  and  Sun  in  the  evening 
field,  and  The  Sunday  Post  and 
Sunday  Gazette  Timea  in  the 
Sunday  morning  field). 

is 

AMERICA’S  FASTEST 
GROWING  NEWSPAPER 
Largoot  Sunday  Circulation 
in  Woatorn  PannaylvaBia 

Matienal  *dv*rtl*ina  r*pr***BUtlT**!  P*nl 
Block,  laa.,  M7  Park  Avaaus,  Maw  Tark; 
CentuTT  MUe.,  Chloaco;  Osaaral  Mstar* 
Bid*.,  Uni^ldr.  Bastaa;  Ooat- 

monwsaltk  Triut  Bldf.,  rkiladslpkia. 


of  the  Times  revealed  his  “secret  plan” 
in  violation  of  the  contract,  that  they 
libeled  him  in  their  newspaper  during  tlw 
trial,  that  they  published  false  reports  of 
the  testimony  in  the  Hartford  Times  dur 
ing  the  trial,  and  that  the  ‘‘testimony  ol 
the  defendant’s  witnesses  is  honeycombed 
with  perjury  and  self-contradiction.”  C. 
P.  Chamberlin  and  J.  M.  Linton  are  re¬ 
ferred  to  in  Taylor’s  brief  as  vice-presi 
dents  of  the  Burr  Publishing  Company 
who  made  the  contract  with  him. 

The  Hartford  Times  in  January  of  this 
year  was  sold  to  Frank  E.  Gannett. 


BAJUS  SUCCEEDS  DAVIS< 

P.  L.  Bajus  has  been  appointed  busi¬ 
ness  manager  and  treasurer  of  the  Eve¬ 
ning  Wisconsin  Company,  publishers  of 
the  Milwaukee  IVisconsin  News,  as  suc¬ 
cessor  to  G.  M.  Davis. 


glK  48^  tanlt 

These  two  newspapers  of¬ 
fer  the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contract.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater  New 
York. 

okt  satnui 

Pulitzer  Building,  New  York 
Tribune  Tower,  Chicago 


Cline-Westinghouse 
Double  Motor-Drire 
with  full  automatic 
push  button  control 

is  uaed  by 

Iron  wood 
Daily  Globe 

IroBwood,  Mich. 

Aak  them  about  it 

CLINE  ELEC.  MFQ.  CO. 
Cbicagos  III  Wo*t  Waebiag- 
ton  Street 
New  York:  47  West  34tli  St. 
San  FraacUco!  First  Natioaal 
Baak  Bulldlag 
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NATIONAL  CONFERENCE  OCT.  24 


PromiMBt  Publishers  to  Represent 
Press  et  Columbia  U.  Meeting 

The  newspaper  industry  will  be  well 
represented  at  the  national  confereixx  of 
major  industries  to  be  held  at  Columbia 
University,  Oct.  24.  Several  publishers 
accepted  aiHX>intir.ent  on  the  {winting  and 
publishing  co-operating  c(jmmittec,  which 
helped  make  arrangements  for  the  confer¬ 
ence.  The  committee  consists  of  Roy 
Howard,  chairman  of  the  board,  Scripps- 
Howard  Newspapers,  New  York; 
Adolph  S.  Ochs,  publisher,  New  York 
Times;  Ralph  Pulitzer,  editor.  New 
York  World;  Ogden  M.  Reid,  publisher. 
New  York  Herald  Tribune;  A.  C.  Pear¬ 
son,  president.  United  Publishers  Corpo¬ 
ration,  New  York,  and  Merle  Thorpe, 
editor.  The  Nation’s  Business,  Washing¬ 
ton,  D.  C. 

Frank  B.  Noyes,  president  of  the  As- 


Publisher  and 


sociated  Press  and  publisher  o£  the 
Washington  Star,  will  be  Oiie  of  the 
speakers,  according  to  an  annooncement 
from  President  Nicholas  Murray  Butler 
of  the  university. 

The  conference  will  be  the  fifth  in  an 
annual  series.  The  other  four  have  been 
held  at  the  University  of  Chicago. 


CLAIMS  PHOTO  RECORD 


Cincinnati  Enquirer  Photographer  Pro¬ 
duces  Print  in  6  Minutes 

What  is  claimed  by  William  B.  Oete-,. 
staff  photographer  of  the  Cincinnati  En¬ 
quirer,  to  be  a  record  in  the  speed!  o£ 
developing  a  newspaper  photograph,  wa» 
made  week  before  last  in  the  comirffetioi* 
of  a  print  for  publication  in  exaedy  six. 
minutes. 

This  was  six  minutes  by  the  watch 
from  the  time  that  the  photograph  was 
snapped  in  the  studio  of  the  Enquiret. 


Mr.  Oelze  claims  he  has  developed  a 
process  of  handling  the  “fixing  bath”  of 
the  negatives  sf>  that  he  is  able  to  “cut 
the  unfixed  silver”  out  of  the  film  in 
about  30  seconds.  This  is  a  process  in 
the  development  of  photographic  prints 
which  he  says  has  required  heretofore 
anywhere  from  8  to  30  minutes  accord¬ 
ing  to  the  skill  of  the  operator  and  the 
strength  of  the  solution  used.  He  says 
the  average  time,  as  stated  in  the  man¬ 
uals,  is  about  20  minutes  although  in 
rush  work  to  make  editions  it  has  been 
done  in  8  minutes. 


GRISWOLD  JOINING  MAGAZINE 

Walter  J.  Griswold,  fr»rmerly  western 
manager  of  Atnericait  Weekly  and  now 
witli  the  New  York  Times,  has  been 
named  vice-president  of  The  Field  and 
mil  become  advertising  director  Nov.  1. 
The  publication  was  recently  purchased 
by  Melville  A.  Bergfeld  and  associates 
from  the  estate  of  John  A.  McKay. 


13,  1928  - 

START  MONTHLY  ORGAN 

The  National  Conference  of  Bunitiest 
Paper  Editors  has  started  publication  of 
a  regular  monthly  organ.  Editorial  U 
Policies,  Plans  and  Methods,  under  the 
direction  of  the  Editorial  -Advisory  Com-  1 
mittee,  composed  of  chairman  Douglas 
G.  Woolf,  Textile  World;  .\rthur  D 
Anderson,  Boot  and  Shoe  Recorder; 

Virgil  B.  Guthrie,  National  Petroleutn 
News;  Elmer  T.  Howson,  Raiiuvy 
Engineering  and  Maintenance ;  W.  \V. 
Macon,  Iron  Age;  H.  C.  Parmelee, 
Chemical  and  Metallurgical  Engineering, 
Norman  G.  Shidle,  Automotive  Indtu- 
tries;  Thomas  H.  Ormsbee,  secretary  of 
the  committee. 


BETTERS  OWN  RECORD 

The  Davenport  (la.)  Daily  Times:  in 
Oct.  5  published  the  largest  regular  edi¬ 
tion  in  its  history,  totaling  54  pages  ant 
carrying  307  coltunns  of  paid  advenisi^t. 
E.  P.  Adler  is  publisher. 


Supplies  and  Equipment 


USED  NEWSPAPER  PRESSES 

Scott  16,  24  and  32-page  Presses 

COSS  24  and  28-pats  presses  food  for 
black  or  color  work,  also  Goss  Sextuple. 

HOE  Ponjr  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double 
Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  S2  pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Mala  (Woe  *  Faotory . PlalaAsld,  *,  2. 

■ew  Terk  (Woe..Bt«kaw  Bldg.,  1487  Broadway 
Cklaags  Ofioe . Monadnook  Block 


Modern 

Composing  Room 
Furniture 

as  made  by  ns  will  speed 
up  production  and  re- 
dnee  costs — a  real  saving 
in  yonr  Pay  Roll.  Are 
yon  interested?  If  to, 
consult  your  regular 
dealer  in  printers’  sup¬ 
plies  or  write  ns  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Its  record  as  a  result- 
producer  recom¬ 
mends  the  Classified 
Service  of 

EDITOR  & 


Stereotype  Room 
Efficiency 

Means  quiefi  prodnrtioii  of  good 
plates  and  ibe  elimination  of  re- 
rasts  as  far  as  possible. 

MooMnig  Blankets 

Hard  and  Soft  Cork  Blankets 
Hsav;^  Wool  Moulders 
Ligki  Wool  Moulders 
Thin  Wool  Moulders 

(All  Siaes) 

Space  Packing  Felt 
4  Thickness4>s — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  Eaglaod  Newspaper  Sepply 
Conpaif 

Wor(»8ter,  Maes.,  U.  S.  A. 
Cable  Address  NENSCO 
'Worcester,  Mass. 


jiTTR 


Bargains 
irt  all  types 

tell  usyourneeds 
and  send  jbr  list 


IN.  \  U'N 


gave 


IT  CASTS,,!!  FINISHES.. IT  COOLS 

Enables  one  man  to  Snisb 
“a  plats  a  minuts”— 5  limt$ 

0$  ft$t!  Tims  ssyingt  losn 
psy  for  it.  For  full  psrtk. 
ulan  address : 

OSS  PRINTING  PRESS  CO. 

New  York  Chicago  San  FrandMVi 
Sailing  Agenu 


1  *iiiiiiiiu 

it  ^  1 

1 

'''  ■  ■' 

DUPLEX -REBUILT  is  RIGHT- REBUILT 

"You  sold  us  a  pross  aocond  band  but  wo 
might  have  thought  it  built  new,  so  nicely 
did  it  run."  (From  a  recent  buyer’s  letter.)  ' 


USED  PRESSES 

of  various  types  and  capacity:  what  are  your  needs? 
DufJex  Printing  Press  Omipany,  Battle  Cre^  Mich. 


Times  Bldg. 
New  York 


77  Washington  St. 
Chicago 


Do  Young  Bldg. 
San  Francisco 


Hoe  Pedestal  Saw  Table 


A  compact,  convenient  and  effi¬ 
cient  Saw  Table  with  a  world- 
famous  Hoe  Saw  that  has  the 
requisite  number  of  Teeth  properly 
set  for  cutting  Wood  or  Metal. 
The  Table  is  adjustable  as  to 
height  to  vary  the  protusion  of  the 
saw  while  the  Side  Gauge  can  be 
set  quickly  through  a  Hand  Wheel 
and  a  Lock  Nut. 


If  It's  a  Hoe,  It's  the  Best. 

_  ■  I 


R.  HOE  &  CO..  Inc..  NEW  YORK,  N.  Y. 


Sharon  Bldg. 

SAN  FRANCISCO 


7  So.  Dearborn  St. 
CHICA(X) 


Pare  Marquatta  Bldg. 
NEW  ORLEANS 


7  Watar  St. 
BOSTON 
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Services 

EDITOR  .  &  PUBLISHER 
CkiMified  Advertuing 
Information 

RATES 

SITUATIONS  (Cask  with  Ordar) 

1  Tims  —  JSO  par  liaa 
S  Tima —  AO  par  Una 


CIRCULATION 

Promofc'on 


Sara  Money — Will  oontrart  two  Honor  clrruU- 
.  lion  fanipairne.  eaat.  at  «•xt^elneIy  low  ratea. 
•  Tor  rermue  and  rirrulatfon  wire  Walla  Service, 
'  7»2  Montitomery  St..  Jeraey  City,  N.  J. 


EMPLOYRiENT 


EMPLOYMENT 


Situationa  Wanted 


Editorial  Exacutire  on  one  of  blgKeat  New  York 
papera.  would  conalder  evening  poaltlon,  city 
100.000  to  MIO.OOO.  $7,000.  Hlgheat  refer- 
encea.  R-i121.  Editor  A  Publleher. 


Editorial  and  financial  writer,  New  York  ten 
yeara,  aeeka  part  time  work  at  homo  there. 
B.K4#.  Editor  A  Pnbllaher. 


ALL  OTHER  CLASSIFICATIONS 
(Cask  witk  Order) 

1  Tiata  —  .78  par  liaa 
4  Tiaaaa—  .60  par  liaa 
Ceuat  aia  words  ta  tks  liaa 

WkHa  space  ckarpa  at  same  rata  par  liaa 
ftt  lasertioB  as  aaraad  kp  fraBuaacY  of  ia- 
talioB.  Miaimum  spaes,  tkrsa  Unas.  The 
Eidter-A  PukUskar  resarvea  tka  right  to 
classifYt  adit  or  rajact  any  copy. 


BUSINESS  OPPORTUNITIES 


Brokars 


iitomebUa  Chiida  Books,  astablishad,  well 
kaswn,  op-to-data,  aratlabla  for  $10,000.  Pab- 
lliter  having  distrlbotlon  facllitisa  could  handle. 
■trrts-DIbblc  Company,  11  West  d2nd  Straat, 
iCew  York  City. _ 


btsbllshad  Vswspapar  and  Magaslna  Propsrtlss 

tesfht.  told,  merged  or  financed.  Oonfldentlal 
Msllngt.  Lools  Bddy,  Marshall  Flald  Bldg., 
Cklcsgo;  Mot.  Tbestra  Bldg.,  Los  Angelos. 

■Udls  West  Propartlaa — Exclnstra  listings.  No 
isaa^ng  publicity.  Personal  aervico  In  every 
Mai.  everything  confidential.  Clyde  H.  Knox, 
■1  Board  of  Trade,  Kansas  City,  Mo. _ 


1  Beal  Opportunity,  evening  paper;  middle 
veat:  exclusive  field:  good  real  estate  and  eqnlp- 
aent:  returning  twenty  per  cent  to  the  owner 
M  price  asked;  initial  payment  $50,000.  J.  B. 
Shale,  Times  Bldg.,  New  York. 


Help  Wanted 


Editor  wanted  -  A  young  nmn  who  liai  atio('e«M. 
fully  edited  a  NmHll  towo  dally  newspaper  or 
v'ood  aiaed  weekly  newapaper.  A  good  fierma* 
nent  position  near  Chleaxo.  Give  reference, 
experience  and  xamplea  of  your  work.  In 
writing,  nddrena  RS47,  IMItor  A  ruhllalier, 
Chicago.  • 


Situations  Wsuited 


Advertising — Business— Promation  —  High  grade 
producer  and  executive  with  long  successful 
record,  under  all  clrcumstaiicea.  In  cities  of 
50,000  to  over  3.000,000.  c-aitemplates  change. 
Pnder  fort,v.  miirried,  unqu<istionable  references 
including  past  employers.  .Wo  objection  to  sec¬ 
ond  or  last  paper  If  proposition  is  reasonable 
and  permanent.  East  preferred.  Address 
H  542.  Editor  A  Publisher. _ 


Assistant  to  Publisher  or  Buainosa  Manager — 
Publishers,  have  you  a  poaltlon  for  an  energetic 
young  man  with  executive  capabilities?  Majored 
In  newspaper  economics  at  college.  Journeyman 
printer.  A-POT.  Editor  A  Publisher. 


Oartooniat — Young  man  with  creative  ability, 
whose  forte  is  cartoons,  desires  connection  with 
paper  where  he  will  have  opportunity  to  develop 
himself.  Published  samples  and  originals  on  re¬ 
quest.  Salary  secondary.  B-520.  Editor  A 
Publisher. 


Managing  Editor,  now  employed  in  morning 
field,  dealrea  to  retnm  to  afternoon  dally  In 
city  of  60.000  to  100.000  In  Now  York  state. 
New  Jersey  or  Pennsylvania.  Young,  good 
executive,  versed  In  newspaper  economics,  col¬ 
lege  edneatad,  family  man  and  permanent. 
Minimum  salary,  $75.  A-BRl.  Bditor  A  Pub¬ 
lisher. 


Managing  Editor  who  has  had  iinnsnally  broad 
experience  desires  to  change  locations  for  per 
sonal  reasons.  Now  connecte<l  with  Important 
evening  newspaper.  Salary  about  $10,000.  Will 
gladly  give  all  desired  details  to  anyone  In¬ 
terested.  B-.538.  Bditor  A  Publisher. 


Moehanloal  Superintendent — Practical  Pressman 
and  Stereotyper,  15  years’  experience.  Age  $8. 
Will  go  anywhere.  B-552.  Editor  A  Pnbllaher. 

Proofreader — Yonng  woman  with  five  years'  ex¬ 
perience.  Accurate,  rapid.  References.  Pub¬ 
lication  or  other  work.  B-650.  Editor  A  Pub¬ 
lisher. 

^bllailor,  having  sold  paper.  It  open  for  posl- 
tlon.  Equally  competent  In  edItoHal,  business 
and  prodnctlon  ends.  Hnhroken  record  of  success 
for  self  and  others.  Highest  references.  B-527, 

Bditor  A  Publisher. _ 

Beporter,  21,  with  two  years'  varied  newspaper 
experience  on  the  Pacific  Coast  and  In  the 
Orient,  desires  work  with  snhstantlal  dally  or 
weekly  in  New  York  or  siihiirbs.  Salary  second¬ 
ary  If  prospects  for  advancement  good.  Earl 

Ibfifies.  4004  Sixth  Avenue,  Brooklyn. _ 

Beporter — Young  woman.  24.  with  nearly  two 
years’  experience  on  live  country  weekly,  seeks 
position  as  reporter  on  small  city  dally;  A.  B. 
degree;  good  health;  energetic;  available  short 
notice;  A-1  references:  anywhere  at  low  Initial 
salary.  B-540,  Editor  A  Publisher. 


Nawspaparn  for  Sale 


Oklahoma  Dally  in  city  of  8,000  for  sale. 
110,000  cash  will  handle.  R-589,  Editor  A  Pnb- 
Uaber.  _ 


Taskly  Chain  for  Balo.  Oood  reason.  Price  low. 
Rant  in  midwest.  Real  estate  trade  considered. 
B-548,  Bditor  A  Publisher. 


Nawspaparn  Wantad 


TakUahor  now  operating  several  dally  nsws- 
papet*  desires  to  purchase  a  aaall  dally  or  a 
SMkIy  paper  which  can  be  converted  Into  dally. 
Prefer  location  in  middle  western  state.  Can 
famish  hank  references.  All  replies  will  be 
Md  In  absolute  confidence.  No  brokers.  Write 
1417,  Bditor  A  Publisher. 


Share  in  Agancy  Availabla 


Rare  In  Agsnoy  for  an  Acenuht  Getter.  Owner 
•(  largest  agency  In  Eastern  city  of  half 
nllllon  has  built  business  In  eight  years  to 
rsUt  where  expansion  makes  possible  an  asso- 
riate  owner.  Man  with  $10,000  wanted,  but  not 
niaas  bo  will  handle  the  sales  and  business 
nanagement.  That  man  comes  Into  a  soundly 
wtabllahed  agency  with  momentum  gained 
dnnngb  ernative  talent  that  Is  nationally  cele- 
tvatsd.  Only  aggressive  sales  type  need  reply, 
ragsrdless  of  willingness  to  Invest.  Box  R-541, 
I  Mtor  A  Publisher. 


Pictura  Morgue  For  Sale 


Till  asU  most  complete  Photo  file  In  America, 
•bole  or  part.  l/ow  rates  on  selected  photos 
is  thousands  to  complete  faulty  flies.  Montank. 
Canal  Street,  New  York.  (Oanal  0041). 


CIRCULATION 


PromotioB 


IkssUtlaa  Bnlldars  —  Blair  A  Austin,  16U 
Nrklomsn  avenus,  BMdIng,  Ptnn.  Originators 
6  Balesmanship  Club  Cumpaigns. _ 

Rtsilatisa — Whoa  quick,  additional  drcalatioo 
wsrngs  becomes  necessary,  remember  that  our 
tPsaty  ysurs  la  this  one  Hus  of  endeavor  Is 
Ptor  proof  against  experimenting.  Write  or 
■ks.  O'Dell  Clrmlatlon  Service  Bureau,  Bell 
Rack,  Cincinnati,  Ohio. _ 

Iks  Wertd’s  lasgest  Otrsnlatlen  Bnlldlag  Or- 
WilwUsa  The  only  drcnlatlon  building  serv- 
*c*  In  Nswvnpsrdooi  tnmlsblng  toibllabers' 
•ainvlu  o(  the  exact  results  of  Its  every 
'nay alga.  'ne  Oharlss  Pnrtlewe  Company, 
*>W<Untal  Building.  Indianapolis. _ 

*Wwlar  OIronUtlsn  SnUdon— Tbs  W.  8.  Ken- 
RB  Cempany,  10$  North  Bailey  avunos,  LoailS' 
’On,  Keatacky.  The  drrulatlaa  building  er 
misitlon  that  has  set  the  standard  (or 
ctiNaalve.  saecussfol  drculattsa  campaigns  (or 
•••nty  yaars. 


Ciroulatioa — Capable  I.  C.  M.  A.  member  seek- 
Ing  paper,  preferring  conservative.  Solid  builder 
rather  than  high  pressure  wind  hag.  Available 
Immediate  Interview.  Editor  A  Pub¬ 

lisher. 

Circulation  Manager  with  yeara  of  experience, 
best  of  references,  thoroughly  com|>etent  In  all 
phkses  of  promotion.  B'544,  Editor  A  Pub¬ 
lisher.  _ 


Circulation  Manager  —  Twelve  years’  general 
experience.  Bight  yeara  as  head  of  department. 
Hare  made  successful  record  for  present  pub¬ 
lisher.  Desire  change  to  daily  of  more  than 
thirty  thousand.  Substantial  references.  Box 
B..54fl.  Editor  A  Publisher. _  _ 


Circulation  Manager — mghteen  years'  experi¬ 
ence.  two  papers,  especially  strong  on  carrier 
promotion;  Increasing  circulation  revenue.  Rea¬ 
sonable  salary  and  percentage  of  Increased  re¬ 
ceipts.  Available  at  once.  References.  A-SW, 
Editor  A  Publisher. _ 


Circulation  Manager — Fifteen  years'  actual  man- 
ngement  large  and  small  dty  dallies.  Ag¬ 
gressive  worker,  economical  and  tborougb. 
Ks  miliar  all  methods  and  detail  audit  records, 
etc.  References.  B-524.  Plltor  A  Publisher. 

Classified  Manager— Nine  years’  experience  on 
two  of  the  country’s  big  newspapers;  last  four 
and  a  half  years  as  assistant  to  manager. 
T'nderstand  every  phase  of  Classified  solicitation 
and  promotion.  Have  permanent  position  as 
aaalstant,  but  desire  change  to  managership. 
Excellent  references.  Including  highest  endorse¬ 
ment  from  present  employer.  Age  80,  married. 
Win  be  glad  to  arrange  Interview  with  pub¬ 
lisher  offering  opportunity.  B-529.  Bditor  A 
Pnbllaher. 

Oopyrsader,  84;  accuracy,  speed.  Initiative, 
eye  to  drama,  humor;  best  experience.  "Beady." 
2217  Pennsylvania  avenue,  Washington. _ 

Desk  Man,  telegraph  editor,  make-up,  etc.,  first 
class  experience,  wants  position  on  Bonthern 
afternoon  dally.  A -068.  Bditor  A  Publisher. 

Editorial  Writer,  85,  employed,  seeks  larger 
field.  Will  submit  specimen  columns  for  cur¬ 
rent  week  with  other  recommendations.  Poaltlon 
on  aonthem  or  eastern  newspaper  preferred. 
B  581,  Bditor  A  Pnhllaher. _ _ 

Editorial,  desk  or  reporting;  2B,  college  train¬ 
ing;  alx  years'  experience  reporter,  featnres, 
copy,  telegraph,  re  write,  asslatant  city  editor. 
Start  within  week.  References.  B  516,  Bditor 
A  Publisher. _ 

Editorial — reporting  or  desk.  24,  graduate  mid- 
western  university,  two  years  In  field,  some 
weekly  experience,  now  employed,  available  any 
time,  will  go  anywhere.  B  BIO,  Editor  A  Pub 

Usher.  _ 

Editorial — Dramatic,  book  reviews,  features, 
poem-a-day,  column,  roving  reporter.  Dnlver 
slty  B.  A.,  M.  A.;  age  27:  metropolitan  dally 
experience.  New  York  or  50-mlle  radius. 
B  500.  Bditor  A  Publisher _ _ 

EdIterUI— Sixteen  years’  experience,  managing 
editor,  city,  telegraph,  IBinday  desk,  msko-ui^ 
etc  Bmployed;  go  anywhere.  A-886,  Bditor  A 
Pnbllsber. 


STATEMENT  OF  THB  OWNERSHIP,  MAN¬ 
AGEMENT,  nRCrtATION.  ETC..  RB- 
OriRBD  BY  THB  ACT  OF  TONGRBSS 
OF  A  n  O  r  S  T  24.  1012.  OF 

editor  a  PrBT.ISHER  AI4D 
THE  FOURTH  ESTATE 

published  weekly  at  New  York,  N.  Y.,  for 
October  1,  1628. 

State  of  New  York.  Poiinty  of  New  York,  as.; 
Before  me.  a  Notary  Public  In  and  for  the  State 
and  Connty  aforeaald.  personally  appeared 
Charles  B.  Groomes,  who.  having  been  dnly 
sworn  according  to  law.  deposea  and  aaya  that 
he  In  the  Bnalnesa  Manager  of  TTIB  EDITOR  A 
PUBMSHER  and  THE  FOURTH  ESTATE,  and 
that  the  following  la.  to  the  best  of  hla  knowl¬ 
edge  and  belief,  a  true  statement  of  the  owner- 
ahlp.  management,  etc.,  of  the  aforesaid  publi¬ 
cations  for  the  date  shown  In  the  above  caption, 
required  by  the  Act  of  August  24.  1612.  em¬ 
bodied  In  section  411.  Postal,  l-aws  and  Regnla- 
tlona,  to  wit: 

1.  That  the  names  and  addresses  of  the  pub- 
Ilsber,  editor,  managing  editor,  and  business 
manager,  are: 

Publisher,  James  W.  Brown. 

284  Valentine  I-ane,  Yonkers.  N.  Y. 

Editor,  Marlen  B.  Pew, 

Wading  River.  L.  I.,  N.  Y. 

Managing  Editor,  Arthnr  T,  Robb, 

175  I.Inden  Btreet,  Rockville  Centre,  N.  Y. 

Bnalnesa  Manager,  Charles  B.  Groomes, 

17  Murchison  Place,  White  Plains,  N.  Y. 

2.  That  the  owners  are: 

The  Bditor  A  Pnbllaher  Co.,  1700  Times  Bldg., 
New  York  City:  James  W  Brown.  284  Valen¬ 
tine  lame.  Yonkers,  N.  Y.;  Marlen  B.  Pew. 
Wading  River,  L.  I.,  N.  Y. 

8.  That  the  known  bondholders,  mortgagees, 
and  other  security  holders  owning  or  holding  1 
per  cent  or  more  of  total  amount  of  bonda. 
mortgages,  or  other  secnritles,  are;  None. 

4.  That  the  two  paragraphs  next  above,  giv¬ 
ing  the  names  of  the  owners,  stockholders  and 
security  holders.  If  any,  contain  not  only  the 
Hat  of  stockholders  and  security  holders  as  they 
appear  upon  the  hooka  of  the  company,  but  slab 
In  cases  where  the  stockholder  or  security  holder 
appears  upon  the  books  of  the  company  ts 
trnatee  or  In  any  other  fiduciary  relation,  tbe 
name  of  the  person  or  corporation  for  whom 
such  trnatee  ta  acting,  la  given;  also  that  tbe 
«ald  two  paragraphs  contain  atatements  embrac¬ 
ing  afliant’a  full  knowledge  and  belief  as  to  tbe 
clrcnmatnoceo  and  conditions  under  which  stock- 
holders  and  asciirlty  holders  who  do  not  appear 
upon  the  books  of  the  company  aa  tmstees,  bold 
securities  In  a  capacity  other  than 
that  of  a  bona  fide  owner;  and  this  alllant  has 
reason  to  believe  that  any  other  persno,  asso¬ 
ciation.  or  corporation  has  any  Interest,  direct 
or  Indirect.  In  the  said  stock,  bonda.  or  other 
secnrtrtse  than  as  so  stated  by  him. 

nHARI.BE  B  GROOHB8. 

-  ,  Business  Manager 

iswora  to  and  anbscribed  before  me  this  24th 
day  of  Eeptember.  1628 

BLIEABBTH  P.  McMAHON. 

_  Notary  Public 

Twk  Conntv  Uertlficale  filed  In  New  York 
Pommlsslon  expiree  March 

36.  1620. 


EM^OYMENT 

Situations  Wantad 


Reporter,  21,  two  years’  sxperleace,  thoroughly 
trained,  excellent  feature  writer.  WUUam 
Kennedy,  521  Jewett  avenue.  8tatan  laland. 
N.  Y. 


Reporter,  28,  university  graduate,  two  years' 
exi>erience.  available  now.  In  or  near  New 
York  City.  B-545.  Eklltor  A  Publisher. _ 

Repreaentative — Experienced  advertising  man. 
financially  responsible,  desires  coonectlen  as 
Western  Representative  (or  seasoned  eastern 
publication.  Commission.  Has  osm  Ohicago 
office.  A -664,  Bditor  A  Pnblleber. 


MECHANICAL 


EquipoiMt  for  Sola 


Four-color  Web,  sheets  or  rewind.  Oyllnder  ar 
rangenieiit  same  as  used  printing  Batarday 
Evening  I’oet.  $4,000.00  erected,  guaranteed 
I'et-kham  Machinery  00.,  1328  Broadway,  Now 
York  City. _ 

Job  Presses,  Paper  Cutters,  Wire  Btltekers, 
etc.— A  complete  line.  Overhauled  and  gaar- 
anteed  machines  at  bargain  prices.  Easy  terms. 
Hoffman  Type  A  Engraving  Oo.,  114  B.  18th 
Street.  New  York  City. _ 

Used  Ooss  Mat  Roller  fior  wet  aiata  aaly,  Ibr 
sale  cheap.  Tbe  6eas  Matlag  Press  Oh,  188 

Sooth  Paulina  8t.,  Ohicago,  HI. 


LEGAL 


INTERNATIONAL  PAPER  COKFAVT 
New  York,  September  36th,  1628. 

Tbe  Board  of  Directors  have  declared  a  quar¬ 
terly  dividend  of  sixty  (60c)  cents  a  share,  on 
tbe  common  stock  of  this  company,  payable 
November  15tb,  1628.  to  Common  Stockholders 
of  record  at  the  clone  of  business  November 
1st,  1628. 

Checks  to  be  mailed.  Tranafer  books  will  not 
close. 

OWBN  8HBPHBRD, 
Vice-President  and  Treasurer. 


WC  BUY  NEWSPAPERS  EOR  CLIENTS 
WE  SELL  -  - 

WE  APPRAISE  -  - 

WE  CONSOLIDATE  “  - 

And  we  always  try  to  eenduet  ear  aUaafis' 
business  witheat  pabUelty. 

Bask  of  as  is  a  record  s(  1$  yaain  *t 
ssrvlee  to  satisfied  eaatsmsrn. 

Writs  enr  nearest  OSes,  sr  better  yet. 
oaU  la  person  if  yeaatble. 

HARWELL  A  ROCKWELL 

Coaaar  Baildlng  Tlaus  Bolldlaff 

Blrminghaai,  Ala-  New  York  Qtp 


Newspaper  Properties 
Bought,  Sold  and 
Apprsdsed 

All  negodationfi  confidentul 

PALMER,  DEWITT  St 
PALMER 

Bnstaaaa  bttbllahad  ta  1188 
3BO  Madkon  Av*.  N«w  Tooli 
Paelto  Ooast  Repieseetatlvoi 
K.  0.  Haera,  188  Rarth  Bavarly  Dthra, 
Bevmly  XllU,  OaUf. 


Not  on  the  Market 

But  available  for  short  time  only. 
Hally  newspaper  In  Pennsylvania 
of  13,000.  Appraised  valuation 
$83,000  Including  real  estate.  49-eent 
foreign  rate.  Controlling  stock  avail¬ 
able  for  $ia.S0e.  Prop.  161 2x.  Cmt 
in  touch  at  once  with  our  Nasv  Yoilt 
office. 

THE  H.  F.  HENRICHS 
AGENCY 

LitckfiAld,  ni. 

NEW  YORKt  880  FIftk  Ave. 
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$$ 


DOLLAR 

PULLERS 


$$ 


OALL,  winter  and  early  si>rinK  are  the 
*  times  when  farm  and  livestock  public 
'ales  are  most  numerous.  Ask  auctifmeers 
in  your  territory  to  ti|»  off  your  advertis¬ 
ing  department  on  all  sales  bfx^ked.  Fre- 
i|uently  they  will  voluntarily  urge  farmers 
to  use  space  in  your  i>aper. — R.  B.  T. 


One  Dollar  will 
be  paid  for  each 
idea  pvblished. 
Send  clipping 
for  payment. 


attract  interest  in  your  woman’s  page. 
You  might  establish  a  column  on  that 
page  where  questions  of  this  nature  can 
be  thrashed  out  by  the  women  themselves. 
— C.  E.  F. 


In  some  cities  the  retail  merchants  get 
together  and  put  on  a  big  “Christmas 
Shopping  Season  <.)i)ening"  about  five 
or  six  weeks  ahead  of  Christmas  and  for 
this  opening  all  of  the  merchants  use 
space  in  a  big  special  edition  of  the  local 
l»apcr.  Riverside,  Cal.,  is  a  city  where 
this  proposition  has  been  used  with  splen¬ 
did  results. — F.  H.  Williams. 


“Ad-ventures”  is  the  title  of  the  newest 
l>romotion  stunt  of  the  want  ad  depart¬ 
ment  of  the  Des  Moines  (la.)  Register 
iind  Tribune-Capital.  Letters  on  exj^ri- 
cnces  with  the  paper’s  want  ads  since 
July  1,  1928,  are  to  be  rewarded  with 
prizes  varying  from  950  worth  of  mer¬ 
chandise  to  rides  in  the  paper’s  plan 
“Good  News.”  Cash  awards  of  $2.50 
for  each  letter  used  with  picture,  and 
$1  without  picture,  are  given. — L.G.M. 

A  page  or  two  of  desirable  advertising 
could  be  obtained  from  the  hotels  of 
your  city  for  the  purpose  of  urging  the 
public  to  take  advantage  of  the  specially 
low  rates  offered  during  the  winter 


months  by  hotels  in  many  cities  to  per¬ 
sons  who  wish  to  avail  themselves  oi 
the  comforts  of  a  hotel  during  the  cold 
weather,  paying  weekly  or  monthly. — 
Fred  L.  \V.  Bennett. 

“Important  Ballard  Telephone  Num¬ 
bers,”  heads  a  large  group  of  business 
cards  featuring  local  telephone  numbers 
in  the  Ballard  Tribune  of  Seattle,  Wash. 
This  section  of  ads  starts  with  the  tele¬ 
phone  number  of  the  local  police  station 
and  number  of  the  newspaper  as  a  matter 
of  information,  then  alphalietically  runs 
the  gamut  of  ads  of  auto  garages,  beauty 
parlors,  cleaners  and  dyers,  etc. — all  with 
the  telephone  numbers  in  large  type. — 
C.  M.  L. 

Get  the  business  colleges  in  your  city 
to  buy  a  page  of  advertising  co-opera¬ 
tively,  in  which  they  can  make  a  special 
appeal  to  wage  earners  to  increase  their 
earning  capacity  during  the  late  fall  and 
winter  months  by  attending  night  school. 
—  Fred  L.  W.  Bennett. 


Change  in  scholastic  methods  from 
“bounding  Baluchistan”  and  memorizing 
useles  dates  to  the  “understanding  of  the 
child  nature”  made  a  feature  for  the  Des 
Moines  (la.)  Sunday  Register  recently. 
“Developing  human  traits  in  children” 
was  given  as  the  school’s  goal  by  the 
city  superintendent  of  schools. — L.  C.  M. 


"Will  They  Follow  in  Their  Father’s 
h'ootsteps?”  labelling  a  series  or  a  spread 
feature,  carrying  pictures  of  promi¬ 
nent  l(x:al  business  men  and  their 
young  .sons,  would  attract  attention.  It 
might  be  interesting  to  see  how  many 
really  want  their  sons  to  follow  their  own 
professions  of  banker,  lawyer,  etc. — U. 
S.  V.,  Akron. 

The  Oklahoma  City  (Okla.)  News  has 
found  it  of  great  value  to  publish  a  month 
calendar  at  the  head  of  one  column  of  its 
classified  advertising  pages,  as  a  service 
to  its  advertising  readers  and  users. — 
H.  W.  F.,  Oklahoma  City. 


Safety  and  uninterrupted  service  are 
th-  points  stressed  by  the  I-orain  County 
Telephone  Company,  in  a  series  of  ad¬ 
vertisements  in  the  Lorain  (O.)  Times- 
Herald  setting  forth  the  advantages  of 
underground  telephone  wires  in  the  resi¬ 
dential  district. — R.  J.  C. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


T^EN  save  cigar  store  coupons  for 
razors,  pipes,  “something  for  the 
house”  or  for  no  reason  at  all,  clerks 
told  a  Worcester  Telegram  rciH)rter. 
The  value  of  each  coupon  is  about  one 
and  three  quarters  cents  and  it  takes  five 
coupons  to  make  one  certificate.  Eight 
out  of  10  persons  take  the  coupons  of¬ 
fered  them,  the  clerks  said.  The  inter- 
\'iew  developed  a  good  story. — L.  D. 
Chamberlain. 


In  one  case,  it  was  found  that  a  Boston 
importing  house  sought  the  services  of  a 
voung  man  able  to  speak  and  write 
h'rench,  Italian,  and  English  for  the 
princely  sum  of  $30  a  week ! — Victor  N. 
Vetromile,  Malden,  Mass. 


WTiether  business  conditions  arc  good 
or  bad,  an  interesting  special  story  can 
always  be  developed  by  the  creative  re- 
IKirter  who  goes  out  to  get  copy  for  the 
theme  “Looking  for  a  Job” — without 
friends  or  money,  of  course.  It  will  be 
ff>und  that  many  peculiar  requirements 
have  to  be  met :  that  a  man  on  such  an 
assignment  will  often  actually  be  offered 
a  job  when  others  have  applied  vainly 
every  day  for  a  month;  that  bigotry  in 
racial  and  religious  preferences  continues 
to  exist  and  incidentally,  that  many  em¬ 
ployment  organizations  advertise  places 
which  they  can’t  prove  exist. 


What  do  people  leave  at  railroad  sta¬ 
tions?  A  reporter  for  Memphis  Press 
.Scimitar  recently  found  that  umbrellas 
headed  the  list,  but  that  quite  a  few 
travelers  even  forget  their  false  teeth. — 
C.  E.  F. 


Is  woman  making  the  most  of  her  new 
place  in  the  world?  .A  series  of  articles 
by  business  and  professional  women  and 
housewives  in  your  citv  will  do  much  to 


HOME  SEWING 

by 

RUTH  WYETH  SPEARS 

ii  • 

Ttiree-a-week  Practical  Series  by  an 
Expert  Seamstress  A  Journalist. 


It  provides  patteraa 
It  suggests  designs 
It  explains  stitches 
It  teaches  cutting 
I^  helps  economy 
It  reaches  women 


Miss  Spears  has  had  a  wide  experience 
»».  a  .  fashion  artist  and  desiener  in  the 
principal  style  centers  of  Europe  and 
America. 


U(  K  s«d  t(  lb(M  rdtise  ftr  ytar  euBMtiN 

The  George  Matthew  Adams  Serrice 

250  Park  Avenae,  New  Yark  Cky 


BOSTON 

POST 

Year  of  1927 

Gross  Circulation  Averages 


DAILY  POST 
SUNDAY  POST 


444.682 

385,965 


KEIXT-BKITH  OOHPAVT 
■psoial  Itspisssiitatly 
Srayhsr  BnUding,  VEW  TOMC 
Trfbaas  Tvirer,  OUearo 


“SHOW  GIRL” 


is  going  great  guns 
in  these  papers: 

Bridgeport  TiBMS-Star 
Brooklyn  Timas 
Buffalo  News 
Louisville  Courier  Journal 
Minneapolis  Star 
Newark  Ledger 
New  York  Telagram 
Providence  News 
Scranton  Sun 
Washington  Post 
Des  Moines  Register 

Since  the  nation-wide  radio  hookup 
of  “Show  Girl”  September  25,  a 
ready  audience  for  this  great  serial 
can  be  found  anvwhere  Try  It  for 
yourself 

United  Feature  Syndicate,  Inc. 

M.  F.  Bourjaily,  Manager 
406  WoHd  Bldg..  New  York.  N.Y. 


The  welfare  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  fake  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria.  III. 


CELEBRATES  73RD  YEAR 

Maj.  George  S.  McEtoweH,  manggk^ 
editor  of  the  Cincinnati  Enquirer,  cdt-  L 
brated  his  73rd  birthday  last  week.  He  * 
was  the  guest  of  honor  at  a  Cincinati 
Gub  dinner  Tuesday  night;  was  host  « 
the  Kill  Kare  Klub  of  which  he  hat  bem 
a  member  30  years,  on  Saturday  night 
and  gave  a  dinner  at  the  Cuvier  Prtjs 
Club  on  Friday  night.  He  started  news¬ 
paper  work  in  18®)  as  a  reporter  on  tht 
Commercial  Gazette  and  joined  the  En¬ 
quirer  in  1904,  as  financial  editor. 

PRINTS  24.PAGE  SECTION 

The  Norristotvn  (Pa.)  Times  Heralj 
published  a  24-page  sertion  Oct.  4  for 
the  opening  of  an  addition  to  the  B.  E. 
Block  and  Brothers  department  store. 
The  entire  sec4ion  was  purchased  by 
rlepartment  store  at  regular  rates.  A 
four-page  follow-up  was  run  the  follow¬ 
ing  day. 


MORTENSEN  PROMOTED 

N'.  L.  Mortensen  has  been  named  chief 
engineer  for  the  Cutler-Hammer  Manu¬ 
facturing  Company.  Milwaukee.  T.  E. 
Barnum,  former  chief  engineer,  has  been 
appointed  consulting  engineer.  Mr.  Mor- 
ten.scn  has  been  connected  with  Cutler- 
Hammer  for  21  years,  the  last  5  of 
which  have  been  as  assistant  to  Mr. 
Bannim. 


FIRE  DESTROYS  PLANT 

Plant  of  the  Cochranton  (Pa.)  Times, 
was  destroyed  by  a  fire  which  swept 
through  the  business  district  of  that  place 
recently.  The  $20,000  loss  was  largely 
covered  bv  insurance. 


We  fell  newepapert 

SERIALS 

that  sell  newspapers 

"DAPHNE”  hr  HanI  Llvingaten 
"DELUGE”  by  S.  Fowlar  Wright 
"ALIAS  THE  SPOOK”  by  Winlfiw^ 
Van  Duxer 

"HALF-WIVES”  by  Wiaifrad  Vaa 
Duxer 

"CRIME  IN  THE  CRYPT"  by 
Carolyn  Welle 

"BROADWAY  LOVE"  by  Tbemaa 
Edgelow 

"LOVE’S  ECSTACY”  by  May  CbrUUe 
"MUSSOLINI— Man  of  Doatiay” 
by  Vittorio  Do  Poor! 

“THE  NEWPORT  GIRL”  by  Gilbort 
Rogers 

And  Other  aMured  circulation 
buildera,  wire  or  write 

KING  FEATURES 
SYNDICATE,  INC. 

NBW  Toaa  CITY 


America's 

Complete 

Newspaper 


NEW  YORK 

Xeralb 

STtibune 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Dimtor, 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave. 
Chicago,  III. 

NO  CHARGE  TO 
EMPLOYERS 
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